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Salesforce Marketing Cloud Intelligence Accredited Professional 38 X AP-
215 A B E (Q48-Q53):

H #48
Your client provided the following sources:
Source 1:

Source 2:
Source 3:

As can be seen, the Product values present in sources 2 and 3 are similar and can be linked with the first extraction from '"Media Buy
Name' in sourcel The end goal is to achieve a final view of Product Group alongside Clicks and Sign Ups, as described below:

‘Which two options will meet the client's requirement and enable the desired view?

o A. Parent Child:
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All sources will be uploaded to the same data stream type - Ads. The setup is the following:
Source 1: Media Buy Key -- Media Buy Key, extracted product value - Media Buy Attribute.
Source 2: Product - Media Buy Key, Product Group -- Media Buy Attribute.
Source 3: Product - Media Buy Key.
¢ B. Custom Classification: 1
Source 1: Custom Classification key will be populated with the extraction of the Media Buy Name.
Source 2: 'Product' will be mapped to Custom Classification key and "Product Group' to a Custom Classification level. Exam
Timer Source 3: "Product will be mapped to Custom Classification key. Came
¢ (. Overarching Entities:
Source 1: custom classification key will be populated with the extraction of the Media Buy Name.
Source 2: 'Product' will be mapped to Product field and 'Product Group' to Product Name.
Source 3: 'Product' will be mapped to Product field.
¢ D. Harmonization Center:
Patterns fromsources 1 and 3 generate harmonized dimension 'Product’. Data Classification rule, using source 2, is applied on
top of the harmonized dimension

Eﬁ: B\ D

A :

To achieve a final view of Product Group alongside Clicks and Sign Ups, we should use:

Option A:

Custom Classification: By using a Custom Classification key populated with the extraction of the Media Buy Name in Source 1, we
can then map "Product’ in Source 2 to this key and 'Product Group' to a Custom Classification level. This will allow for grouping and
analysis by Product Group, as well as enable the desired view to be created.

Option D:

Harmonization Center: With patterns from Sources 1 and 3, we can create a harmonized dimension 'Product’. Then, by applying a
Data Classification rule using Source 2, we can enhance the harmonized dimension. This allows us to align 'Product Group' with the
'"Product' from Sources 1 and 3, facilitating an integrated view of Clicks and Sign Ups by Product Group.

B #49

Your client is interested in ingesting the below file:

The client decided to upload the file to a new generic data stream type and map 'Date’ to 'Day' and "Number of Topics' to a generic
custommetric.

In regards to the fields 'Meeting Code' and "Meeting Name', your client is debating several options.

Which two options would you recommend in order to avoid data loss?

e A. "Meeting Code' will be mapped to 'Main Generic Entity Attribute 1'.
'Meeting Name' will be mapped to 'Main Generic Entity Attribute 2'.
¢ B. 'Meeting Code' will be mapped to "Main Generic Entity Key'.
'"Meeting Name' will be mapped to '"Main Generic Entity custom attribute’.
¢ C. Concatenation of both 'Meeting Code' and '"Meeting Name' will be mapped to 'Main Generic Entity Key'.
'Meeting Code' will be mapped to 'Main Generic Entity Attribute 1'.
¢ D. 'Meeting Code' will be mapped to 'Main Generic Entity custom attribute'.
'Meeting Name' will be mapped to 'Generic Entity Key'
¢ E. '"Meeting Code' will be mapped to 'Main Generic Entity Key'.
"Meeting Name' will be mapped to 'Generic Entity 2 Key'.

EME: B. C

R :

"Meeting Name' will be mapped to 'Main Generic Entity Attribute 2'.

Explanation:

To avoid data loss and ensure each meeting is uniquely identified and its details are preserved, two mappings are recommended:
Option A:

"Meeting Code' should be mapped to the 'Main Generic Entity Key' to uniquely identify each meeting.

"Meeting Name' should be mapped to a 'Main Generic Entity custom attribute' to store additional information about the meeting.
Option E:

Concatenation of 'Meeting Code' and "Meeting Name' should be mapped to 'Main Generic Entity Key'. This ensures a unique
identifier for each meeting is created combining both pieces of information, preventing any mix-ups between meetings with similar
codes or names.



Additionally, mapping 'Meeting Code' and "Meeting Name' to their respective "Main Generic Entity Attribute' fields will allow for
more detailed filtering and reporting capabilities within Marketing Cloud Intelligence.

H #50

A technical architect is provided with the logic and Opportunity file shown below:

The opportunity status logic is as follows:

For the opportunity stages "Interest", "Confirmed Interest" and "Registered", the status should be "Open'.

For the opportunity stage "Closed", the opportunity status should be closed Otherwise, return null for the opportunity status

Given the above file and logic and assuming that the file is mapped in a GENERIC data stream type with the following mapping:
y" - Standard "Day" field

"Opportunity Key" > Main Generic Entity Key

"Opportunity Stage" - Main Generic Entity Attribute

"Opportunity Count" - Generic Custom Metric

A pivot table was created to present the count of opportunities in each stage. The pivot table is filtered on Jan 11th. What is the

number of opportunities in the Interest stage?

A0
B. 1
C.2
D.3

Ef#: B

fEEHL:

Since the pivot table is filtered on January 11th and the provided Opportunity file does not show any records dated January 11th,
there are zero opportunities in the Interest stage for that date. Salesforce Marketing Cloud Intelligence allows users to create pivot
tables and filter data based on specific criteria, such as dates. In this case, the filter would exclude all rows that do not match the
specified date, resulting in a count of zero for the Interest stage. This would apply to any stage since there are no records for January
11th. Reference can be made to Salesforce Marketing Cloud Intelligence documentation on filtering and pivot tables.

H #51

A client wants to integrate their data within Marketing Cloud Intelligence to optimize their marketing insights and cross-channel
marketing activity analysis. Below are details regarding the different data sources and the number of data streams required for each
source.

What three advantages are gained when using Patterns & Data Classification as the harmonization method for creating the Objective
field?

A. Scalability

B. Performance (Performance when loading a dashboard page)

C. Use of code

D. Ease of Maintenance

E. Processing (processing time when loading relevant data streans)

IEf#: A. B. D

AR

Patterns & Data Classification in Marketing Cloud Intelligence offer several advantages. These include:

Ease of Maintenance (A): Patterns allow for the standardization of data harmonization processes. Once set up, they can be easily
maintained and adjusted as needed, without having to manipulate each data stream individually.

Performance (B): By using patterns, data is classified and standardized at ingestion, which can improve the performance of
dashboard page loading because the system does not need to perform complex, on-the-fly calculations or transformations.
Scalability (D): Patterns can be applied across multiple data streans consistently, allowing themto scale with the data. This means
that as the amount of data grows or as new data sources are added, the same patterns can be reused, ensuring that the data remains
harmonized.

B #52
A client's data consists of three data streans as follows:



Data Stream A:

A. Update Attributes and Hierarchies

B. It doesn't matter. As long as Data stream A is set as a Parent', the rest of the Data Updates Permissions are irrelevant.
C. Inhertt Attributes and Hierarchies

D. Update Attributes

Ef#: C

fR e«

For the client's data consisting of three data streamns, setting Data Stream A as the Parent allows for inheriting attributes and
hierarchies from it to the child data streams. This ensures consistency across the data streans, making it possible to analyze the data
collectively, using the structure and attributes defined in the Parent data stream

B #53
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