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あなたは現在の状態を変更したいですか。変更したい場合、Salesforce　AP-205学習教材を買いましょう！AP-
205学習教材を利用すれば、AP-205試験に合格できます。そして、AP-205資格証明書を取得すると、あなたの
生活、仕事はきっと良くなります。誰でも、明るい未来を取得する権利があります。だから、どんことにあっ
ても、あきらめないでください。AP-205学習教材はあなたが好きなものを手に入れることに役立ちます。

まだAP-205試験に昼夜を問わず滞在していますか？ 答えが「はい」の場合は、It-PassportsのAP-205試験資料を
試してください。 私たちSalesforceは、最も正確で有用な情報を含むコンテンツだけでなく、最も迅速で最も効
率的なアシスタントを提供するアフターサービスについても専門的です。 当社のAP-205練習トレントを20〜30
時間使用すると、AP-205試験に参加する準備が整い、期待されるConsumer Goods Cloud: Trade Promotion
Management Accredited Professionalスコアを達成できると主張できます。

>> AP-205 PDF問題サンプル  <<

Salesforce AP-205日本語版サンプル、AP-205科目対策

現在、多くの事務員は自分自身の能力をアップすることに専念しています。 彼らは暇を利用して私たちのAP-
205学習教材を勉強しています。AP-205学習教材は定期的に更新されます。また、私たちはいいサービスを提供
します。私たちのAP-205学習教材はすごく人気があります。そして、利用した人は全部AP-205試験に合格しま
した。

Salesforce Consumer Goods Cloud: Trade Promotion Management
Accredited Professional 認定 AP-205 試験問題 (Q28-Q33):

https://www.mogiexam.com/AP-205-exam.html
https://www.japancert.com/AP-205.html
https://www.it-passports.com/AP-205.html
https://www.mogiexam.com/AP-205-exam.html


質問  # 28 
A client wants to have an extra column to enter a fixed amount in a promotion. The column needs to be added next to the Planned
Fixed Spend calculation. A consultant already created the new key performance indicator (KPI) definition and adjusted the proper
KPI set.
Which additional configuration does the consultant need to do to make the column available on the promotion?

A. Assign the SPC subset to the new KPI definition.
B. Assign the VPC subset to the new KPI definition.
C. Assign the tactic subset to the new KPI definition.

正解：A

解説：
In the TPM User Interface, the Promotion P&L is divided into distinct sections known as "Cards" to organize the massive amount of
data. The two primary cards are the Volume Planning Card (VPC) and the Spend Planning Card (SPC).
* VPC (Volume Planning Card):Contains metrics related to quantities, such as Baseline Volume, Uplift Volume, and Total Volume.
* SPC (Spend Planning Card):Contains financial metrics, such as Fixed Fees, Variable Spend, ROI, and Margins.
The requirement is to add a column for a "fixed amount" next to "Planned Fixed Spend." Since "Fixed Spend" is a financial/monetary
metric, it resides within theSpend Planning Card. Creating the KPI definition is only the first step. To make that KPI visible on the
UI, it must be assigned to the correctKPI Subset. The KPI Subset effectively acts as a filter or a view controller. If you create a
financial KPI but do not assign it to the SPC Subset(Option B), it will exist in the system but will remain invisible to the KAM on the
promotion screen. Option A is incorrect because the VPC is for volume, not spend. Option C is incorrect because "tactic subset"
generally refers to the configuration of the tactic list itself, not the financial grid columns.

質問  # 29 
A key account manager (KAM) at Cloud Kicks wants to set up Customer Business Plans (CBPs) for a Planning Customer. The
KAM wants to create a CBP for next year.
How should a consultant advise the KAM to set up the CBP?

A. By defining the Date From and number of month
B. By specifying the Business Year
C. By specifying the Date From and Date Thru

正解：B

解説：
Customer Business Plans (CBPs) in Consumer Goods Cloud are the high-level containers used for annual volume and financial
planning. Unlike specific promotions which have granular start and end dates (e.g., "Jan
1st to Jan 14th"), a Customer Business Plan is structurally designed to cover a standard fiscal or calendar year.
The recommended and standard best practice for setting up a CBP is to link it to aBusiness Year. When configuring the system, the
administrator defines the Calendar and Business Years (e.g., 2024, 2025) in the master data. When a Key Account Manager
(KAM) creates a new plan, they select the specificYearfrom a dropdown menu rather than manually entering a "Date From" and
"Date Thru." This approach ensures data integrity and alignment with the corporate fiscal calendar. By selecting "Business Year:
2025," the system automatically understands the exact start and end dates based on the master calendar configuration (which might
be Jan 1-Dec 31, or a fiscal offset like Oct 1-Sept 30). This prevents user error, such as a KAM accidentally creating a plan that
runs for 13 months or starts on the wrong day of the week. It also facilitates "Year-over-Year" reporting, as the system can easily
compare "CBP 2024" vs. "CBP 2025" because they are strictly defined by the Business Year object, ensuring that targets and
baselines are aggregated into the correct annual buckets.

質問  # 30 
A client wants to define the funds available to spend based on the revenue planned for a customer.
Which information does a consultant need to collect from the client to understand if this can be fulfilled with the TPM Funds
functionality?

A. The promotions to which revenue-based funding will apply
B. The fund templates to which revenue-based funding will apply
C. The tactic conditions to which revenue-based funding will apply

正解：B



解説：
In Trade Promotion Management, funds generally fall into two categories:
* Fixed Funds:A set budget amount (e.g., $10,000) given for a year.
* Rate-Based (or Revenue-Based) Funds:A budget that accrues dynamically as a percentage of sales (e.
g., 5% of Gross Revenue).
The requirement describes aRevenue-Based Fund(often called "Live" or "Accrual" funds). The behavior of a fund-whether it is fixed
or rate-based-is strictly defined by theFund Template.
Therefore, to assess feasibility, the consultant must identify theFund Templates(Option A). They need to knowwhichbuckets of
money the client wants to behave this way. Once identified, the consultant configures these specific templates to "Rate Based" mode
and links them to the appropriate "Source" KPI (e.g., Planned Revenue). This configuration allows the system to automatically
calculate the "Available" fund value by multiplying the Planned Revenue by the defined percentage, fulfilling the client's requirement.
Options B and C are downstream elements; the fundamental behavior is dictated by the Fund Template.

質問  # 31 
Cloud Kicks is currently struggling to measure the effectiveness of specific promotions.
In which phase of the TPM lifecycle should a consultant focus discovery efforts in order to provide a solution recommendation?

A. Strategic Planning
B. Post Event Analysis
C. Promotion Planning

正解：B

解説：
The Trade Promotion Management (TPM) lifecycle is generally cyclical, consisting of Strategic Planning, Promotion
Planning/Execution, and Post-Event Analysis. The specific pain point identified in the scenario is the inability to "measure the
effectiveness" of promotions. This activity falls squarely into the Post-Event Analysis phase.
During Discovery for this phase, a consultant must investigate how the client currently evaluates success. This involves identifying
which Key Performance Indicators (KPIs) are necessary to determine "effectiveness"- commonly metrics like Return on Investment
(ROI), Uplift Volume, Incremental Revenue, and Trade Spend Efficiency. To provide a recommendation, the consultant needs to
understand what data is currently missing or difficult to access. For example, are they lacking actual shipment data from an ERP to
compare against the plan? Do they lack baseline data to calculate the "lift"?
By focusing discovery on Post-Event Analysis, the consultant can ensure the solution is designed backwards from these
requirements. If the system is not configured to capture the necessary "Actuals" or if the calculation engine is not set up to compute
"Incremental" values vs. "Base" values, the client will never be able to measure effectiveness. Therefore, while planning is important,
themeasurementproblem is solved by designing robust analytics and feedback loops that characterize the Post-Event Analysis
phase1111.

質問  # 32 
A consumer goods manufacturer wants to track spending against trade promotion tactics, but does not want to manage the creation
of fund records or the financial transactions between funds.
What should a consultant advise?

A. The Funds module is optional in TPM so does not need to be implemented.
Create a single fund per sales org with an initial value representing the total amount in the fund at sales org level to act as a
dummy fund record so that Spend Tracking can be used.
The system can prevent overspending but only in relation to the initial loaded values as subsequent transactions will not be
held within the system.
B. Tracking spend requires implementation of the Fund Management module. Initial fund values can be loaded as initial
transactions by dataloading into the appropriate fund records. Subsequent transactions do not need to be managed in the
system. The system can prevent overspending but only in relation to the initial loaded values as subsequent transactions will
not be held within the system.
C. The Funds module is optional in TPM so does not need to be implemented. Actual spend can still be compared to that
defined in the Spend Planning card (SPC), but not against the initial or subsequent transactions used to define the available
value of funds. The system will not be able to prevent overspending.

正解：A

解説：



In Salesforce Consumer Goods Cloud, the Funds Management module is indeed technically optional, but it is deeply integrated into
the Tactic Spend calculation logic. The system's calculation engine typically requires a
"Source" to attribute spend against, even if the user does not want to do complex checkbook management (deposits, withdrawals,
transfers).
Option A describes the standard workaround for this "Lightweight Funds" requirement.
* The Dummy Fund:By creating a single, high-level fund for the Sales Org, you provide the necessary technical anchor for the
system to record "Spend." This satisfies the data model requirement that every tactic spend must be associated with a funding
source.
* Spend Tracking:This setup allows the manufacturer to see "Total Planned Spend" accumulating against this dummy bucket.
* Limitations:Since the client refuses to manage transactions (adding money to the fund), the system can only check overspending
against theinitialloaded value. It cannot support dynamic accruals or complex validations, but it fulfills the core requirement of
"tracking spend" without the operational overhead of full fund management1.

質問  # 33
......

現状に自己満足して、自分の小さな持ち場を守って少ない給料をもらって解雇されるのを待っている人がいな
いです。こんな生活はとてもつまらないですから。あなたの人生をよりカラフルにしたいのですか。ここで成
功へのショートカットを教えてあげます。即ちSalesforceのAP-205認定試験に受かることです。この認証を持っ
ていたら、あなたは、高レベルのホワイトカラーの生活を送ることができます。実力を持っている人になっ
て、他の人に尊敬されることもできます。It-PassportsはSalesforceのAP-205試験トレーニング資料を提供できま
す。It-Passportsを利用したら、あなたは美しい夢を実現することができます。さあ、ためらわずにIt-Passportsの
SalesforceのAP-205試験トレーニング資料をショッピングカートに入れましょう。

AP-205日本語版サンプル : https://www.it-passports.com/AP-205.html

AP-205試験問題集をすぐにダウンロード：成功に支払ってから、我々のシステムは自動的にメールであなた
の購入した商品をあなたのメールアドレスにお送りいたします、Salesforce AP-205 PDF問題サンプル 確認した後
に、こちらはすぐに全額で返金します、高品質のAP-205試験準備のための熱心な追求により、最高ランクの
AP-205テストガイドが作成され、販売量が常に増加しています、また、AP-205試験問題のデモを無料でダウン
ロードして、支払い前に確認することもできます、ぜひ、AP-205学習準備を購入してください、あなたは我々
のソフトを通してSalesforceのAP-205試験に順調に合格したら、私たちの共同の努力を覚えられると希望しま
す。

しかしそれもまもなく解ってしまった、孫子であればこそ丸い輪が本当に書けるんだ、SalesforceのAP-205認証
試験の合格証は多くのIT者になる夢を持つ方がとりたいです、AP-205試験問題集をすぐにダウンロード：成
功に支払ってから、我々のシステムは自動的にメールであなたの購入した商品をあなたのメールアドレスにお
送りいたします。

AP-205試験の準備方法｜ユニークなAP-205 PDF問題サンプル試験｜ハ
イパスレートのConsumer Goods Cloud: Trade Promotion Management
Accredited Professional日本語版サンプル

確認した後に、こちらはすぐに全額で返金します、高品質のAP-205試験準備のための熱心な追求により、最高
ランクのAP-205テストガイドが作成され、販売量が常に増加しています、また、AP-205試験問題のデモを無料
でダウンロードして、支払い前に確認することもできます。

ぜひ、AP-205学習準備を購入してください！

AP-205試験番号 � AP-205日本語対策問題集 � AP-205テスト難易度 � ➡ www.passtest.jp ���には無
料の➤ AP-205 �問題集がありますAP-205専門トレーリング
AP-205模擬対策問題 � AP-205資格認証攻略 � AP-205試験問題 � 【 www.goshiken.com 】サイトにて
最新� AP-205 �問題集をダウンロードAP-205最新対策問題
信頼的なAP-205 PDF問題サンプル一回合格-便利なAP-205日本語版サンプル � ▷ www.xhs1991.com ◁サイ
トにて最新【 AP-205 】問題集をダウンロードAP-205テスト難易度
AP-205試験の準備方法｜実際的なAP-205 PDF問題サンプル試験｜素晴らしいConsumer Goods Cloud: Trade
Promotion Management Accredited Professional日本語版サンプル � ➡ www.goshiken.com ���サイトにて最新
� AP-205 �問題集をダウンロードAP-205認定資格試験問題集
AP-205模擬練習 � AP-205勉強時間 � AP-205認定資格試験問題集 � 今すぐ（ www.mogiexam.com ）で

https://www.shikenpass.com/AP-205-shiken.html
https://www.it-passports.com/AP-205.html
https://www.japancert.com/AP-205.html
https://www.passtest.jp/AP-205-exam.html
https://www.pdc.edu/?URL=https%253a%252f%252fwww.it-passports.com%252fAP-205.html
https://www.xhs1991.com/AP-205.html
https://www.northwestu.edu/?URL=https%253a%252f%252fwww.it-passports.com%252fAP-205.html
https://www.mogiexam.com/AP-205-exam.html


{ AP-205 }を検索し、無料でダウンロードしてくださいAP-205受験記
AP-205専門トレーリング � AP-205試験解答 ↗ AP-205資格認証攻略 � � www.goshiken.com �の無料ダ
ウンロード✔ AP-205 �✔�ページが開きますAP-205最新対策問題
AP-205専門トレーリング � AP-205テストトレーニング � AP-205試験番号 � ➡ AP-205 ���を無料で
ダウンロード[ www.xhs1991.com ]ウェブサイトを入力するだけAP-205的中関連問題
AP-205認定資格試験問題集 � AP-205試験問題 � AP-205勉強時間 � 今すぐ✔ www.goshiken.com �✔�
で【 AP-205 】を検索し、無料でダウンロードしてくださいAP-205勉強時間
最短で AP-205 基礎知識の習得 � 今すぐ➡ www.jptestking.com ���を開き、【 AP-205 】を検索して無料
でダウンロードしてくださいAP-205勉強時間
AP-205試験番号 � AP-205模擬練習 � AP-205勉強時間 � 今すぐ「 www.goshiken.com 」で▶ AP-205 ◀を
検索し、無料でダウンロードしてくださいAP-205的中関連問題
AP-205テストトレーニング � AP-205最新対策問題 ➡ AP-205認定資格試験問題集 � ▷
www.shikenpass.com ◁には無料の� AP-205 �問題集がありますAP-205テストトレーニング
myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt,
myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt, bbs.t-firefly.com, skillableindia.com,
www.stes.tyc.edu.tw, myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt,
myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt, www.stes.tyc.edu.tw,
daotao.wisebusiness.edu.vn, daotao.wisebusiness.edu.vn, kaeuchi.jp, www.stes.tyc.edu.tw, Disposable vapes
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