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1) All of the following are accurate descriptions of modern marketing EXCEPT whach one?
Ad .'.‘E,.ri,.'hu,-" s fhee cyeation of value for customers

Bi Mukulmi: i mumnsging |:|es|'|uhl-: customer relatiomhips.

1 Selling and adverlising unc synoaymous with marketing.

) Marketing invelves satiafying customerns” needs.

E) Marketing 15 wsed by for-profit amd nod-forprofil organizations. o O

2} Accosdang to management gurg Peter Drucker, "The aim of marketing is 1o
A) create customer value

B identify customer demands

Ch make sclling unnecesury

) seft pealishic cusiomer ex peclalions

Ej sell products o/'C

kil is alefined as a social umd managenal process by which individwals and

organizations obtam what they need and want theough value creation and exchange.
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E MKT-101 A B[S/ (Q118-Q123):

HH #118

Northern Trail Outfitters (NTO) wants to leverage Path Optimizer to test new marketing content. The best path will be selected
based on the orders placed on NTO's website.

What should NTO configure in Path Optimizer?

¢ A. Email Engagement
e B. Web Conversion
e (. Manual Engagement

EfE: A

M #119

Northern Trail Outfitters (NTO) would like to improve email open rates to increase subscriber engagement and improve
deliverability.

What action should NTO take to increase open rates?

A. Send earlier in the day to give subscribers more time to check email.
B. Use images, not text, to improve email look and branding,

C. Add a clear, brief, and urgent call-to-action.

D. Include relevant preheader text in every email.

H
R

: D

ZR #120

A customer is connecting Sales Cloud with Marketing Cloud. The connection was successful, however, the team is unable to view
or sync Sales Cloud objects in Contact Builder.

How should a consultant begin troubleshooting the connection?

e A Validate Marketing Cloud and Sales Cloud users have access to the business unit.
¢ B. Create new Marketing Cloud and Sales Cloud users and perform a new installation.
e (. Create and send an email in Email Studio to test the connection and validate tracking,


https://www.mogiexam.com/MKT-101-exam.html

¢ D. Validate Marketing Cloud and Sales Cloud permissions for the connecting users.
IEf#: D

fi .-

To troubleshoot the connection between Sales Cloud and Marketing Cloud, a consultant should start by validating Marketing Cloud
and Sales Cloud permissions for the connecting users. The connecting users are the users who authenticated Marketing Cloud
Connect in both systerms. They need to have certain permissions and roles in both systens to enable full functionality of Marketing
Cloud Connect. Reference: https:/help.salesforce.comys/article View?
id=sfmc_co_troubleshoot marketing cloud connect configuration issues.htm&type=5

R #121

A real estate agency wants to send out a biweekly newsletter with the list of properties for all new contacts added to a newsletter
canpaign in their Salesforce CRM. The journey consists of an initial message with property listings and a follow up to those who
have engaged with the content.

The rules around which properties are matched to the contact depend on agent assigned as a contact owner, other agents who might
have interacted with the contact, and contact's property interest. The data model has a relationship between contact > person
account > real estate agent > property objects and all of those are available in CRM as well as synchronized to Marketing Cloud.
‘What solution should be recommended for execution efficiency?

A. Use Automation Studio and Salesforce sends with campaign as an audience.

B. Use Salesforce Data Event to initiate journey and scripting within emails for personalization logic.
C. Use Automation Studio to prepare personalization data and initiate journey.

D. Use send from Salesforce CRM and Salesforce report to prepare personalization data.

IEf#: B

HMR#122
A customer would like to automate a weekly email campaign using Automation Studio. Which send method would the customer use

to configure the email?

A. User-Initiated
B. Send Preview
C. Guided Send
D. Test Send

EfE: A

B #123
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