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Our company employs the first-rate expert team which is superior to others. Our experts team includes the experts who develop and
research the AP-215 cram materials for many years and enjoy the great fame among the industry, the senior lecturers who boost
plenty of experiences in the information about the exam and published authors who have done a deep research of the AP-215 Latest
Exam file and whose articles are highly authorized. They provide strong backing to the compiling of the AP-215 exam questions and
reliable exam materials resources. They can help you pass the AP-215 exam.

Salesforce AP-215 Exam Syllabus Topics:

Section Weight Objectives
- Extract and transformation formulas
Topic 1: Calculated Fields and Functions 5% - VLOOKUP and FUZZYVLOOKUP
- Custom calculations
- Insight generation and interpretation
Topic 2: Reporting and Analytics 12% - Attribution models
- Report creation and scheduling
- Cross-source alignment
Topic 3: Data Harmonization 3% - Standardization methods
- Pros and cons of harmonization approaches
- Common issues and fixes
- Monitoring and optimization

- Structure and configuration

- Use cases and application scenarios
- Validation rules

Topic 6: Data Quality and Cleansing 7% - Duplicate management

- Error handling and correction

- Workflow setup

- Automated distribution

Topic 4: Performance and Troubleshooting 50/,

Topic 5: Overarching Entities 3%

Topic 7: Automation and Workflow 5%
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- Data streams and connectors
Topic 8: Data Integration and Ingestion 12% - API and file-based import

- Refresh schedules and data flow

- Navigation and interface
Topic 9: General Functionalities 13% - Core platform capabilities

- Basic concepts and terminology

- View configuration and sharing
Topic 10: Datasets and Data Views 10% - Dataset creation and management

- Filtering and segmentation

- Parent-child data setups
Topic 11: Data Permissions and Governance 5% - Data update controls

- User access and roles

- Dashboard design and layout
Topic 12: Dashboards and Visualization 15% - KPI and metric display

- Chart types and usage

- Dimensions and measures
Topic 13: Data Mapping and Modeling 5% - Data structure and relationships

- Source of truth configuration
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We provide AP-215 Exam Torrent which are of high quality and can boost high passing rate and hit rate. Our passing rate is 99%
and thus you can reassure yourself to buy our product and enjoy the benefits brought by our AP-215 exam materials. Our product is
efficient and can help you master the Marketing Cloud Intelligence Accredited Professional guide torrent in a short time and save
your energy. The product we provide is compiled by experts and approved by the professionals who boost profound experiences. It
is revised and updated according to the change of the syllabus and the latest development situation in the theory and the practice.

Salesforce Marketing Cloud Intelligence Accredited Professional Sample
Questions (Q23-Q28):

NEW QUESTION # 23

A client wants to integrate their data within Marketing Cloud Intelligence to optimize their marketing insights and cross-channel
marketing activity analysis. Below are details regarding the different data sources and the number of data streams required for each
source.

Data Source Number of | Harmonization Harmonization Logic
Name Data Streams Field

Codesfound in the 2nd position
ofMedia Buy Name and
following logic is applied:
PRCRDOOK AdS bjectve If code = “awa” — “Awareness”
If code = “trg” -+ “Retargeting”
If code = “crv” — “Conversion”
Else — Return the extract

4
Extract from 2nd position in
Campaign Name

Google Ads ! Objective

Extract from 1st position in

Google CM Cales] wd@dia Buy Name

LinkedIn Ads Objective Return “N/A”

‘What three advantages are gained when using Patterns & Data Classification as the harmonization method for creating the Objective
field?

e A Ease of Maintenance
¢ B. Processing (processing time when loading relevant data streans)
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e (. Scalability
e D. Use of code
¢ E. Performance (Performance when loading a dashboard page)

Answer: A,CE

Explanation:

Patterns & Data Classification in Marketing Cloud Intelligence offer several advantages. These include:

Ease of Maintenance (A): Patterns allow for the standardization of data harmonization processes. Once set up, they can be easily
maintained and adjusted as needed, without having to manipulate each data stream individually.

Performance (B): By using patterns, data is classified and standardized at ingestion, which can improve the performance of
dashboard page loading because the system does not need to perform complex, on-the-fly calculations or transformations.
Scalability (D): Patterns can be applied across multiple data streams consistently, allowing them to scale with the data. This means
that as the amount of data grows or as new data sources are added, the same patterns can be reused, ensuring that the data remains
harmonized.

NEW QUESTION # 24
An implementation engineer is requested to create the harmonization field - Magician This field should come from muiltiple Twitter
Ads data streams, and should follow the below logic:

Extract Campalgmiame’
5th position

If extractedwalue is not
‘Messi’

Or

‘Ronaldo’

Extract ‘Media Buy Name'
3rd position

Using the Harmonization Center, the engneer created a single Pattern for Campaign Name. What other action should the engineer
take to meet the requirements?

¢ A. Create a second Pattern for Media Buy Name

e B. Create a second Pattern for Media Buy Name and apply two Classification Rules (one for 'Messi' and another for
Ronaldo') for the final Harmonized Dimension.

e C. Create a second Pattern for Media Buy Name and apply a Classification Rule (with the two values) for the final
Harmonized Dimension

e D. Create a second Pattern for Media Buy Name and add a validation list (with the two values) for the final Harmonized
Dimension.

Answer: B

Explanation:

For the field 'Magician', the engineer is required to follow a logic that extracts a value from'Campaign Name' and checks against a
validation list for specific values ('Messi or 'Ronaldo"). Ifthose values are not found, it should instead extract from "Media Buy
Nane'. To accomplish this, the engineer should:

Use the created Pattern for 'Canpaign Nane'.

Create a second Pattern for 'Media Buy Name' to capture the fallback values.

Apply two Classification Rules to the Harmonized Dimension: one for the value 'Messi' and another for 'Ronaldo’. This is to check
the extracted 'Campaign Name' against these specific values.

These steps ensure that the "Magician' field will be populated with the correct values from the respective data streams following the
specified logic.

NEW QUESTION # 25
A client's data consists of three data streans as follows:



Dala Stream A

Dy Waades By Rl A== ool wnc Campaign Rey  Impreviiont Rawe nesd
01-Apr20  MBK_L MABA_A_1 tx_y 100 § 1
@1-Apd 20 MER 2 MABN A D (x4 00 §

Data Stream B:

Dy Campaign ey Campagn Name  Crostive ey Ol Mol i (et

ol-Ap-20  CK_L TR CATE_B_1 108 2
01 -Apr-30 €K_3 = A CATE_B 3 0 3 3

Data Stream C:

Dy Meda Buy Koy Campaign Key Site Koy Sitw Name Rrvenae
01-Apr-20  MBK 1 o 1 el SME1 H 4
Ol -Apr-30 [ L cx_2 K C2 SNC2 5 '5
A0 MgK_5 o 3 L ML

* The data streans should be linked together through a parent— child relationship.
* Out of the three data streams, Data Stream C is considered the source of truth for both the dimensions and measurements.
Which data stream should be set as a parent?

A. Data Stream C
B. Data Stream A
C. Any of the data streams can technically be the parent
D. Data Stream B

Answer: A

Explanation:

Since Data Stream C is considered the source of truth for both dimensions and measurements, it should be set as the parent data
stream. This is because the parent data streamis used as the primary source for hierarchical and attribute data within a parent-child
relationship setup. As the source of truth, Data Stream C will provide the foundational data upon which the other streans can be
aligned and will ensure consistency and accuracy across the linked data.

NEW QUESTION # 26

A client's data consists of three data sources - Facebook Ads, LinkedIn Ads and Google Campaign Manager.

Notes:

* The client is planning on adding an additional 100 Facebook Ads data streans and 50 more LinkedIn Ads data streans.

* The final volume of data in the workspace will be SM rows

* Each data source has a naming convention and it can be assumed that any additional profile (i.e. Data Stream) from one of these
sources will follow the same naming convention.

The client provided the following sample files:

Facebook Ads:

Day Media Buy Key Media Buy Name Media Buy Type Social App Installs
1-Apr-20 111 MBN_FB_lsrael TypeA 3
1-Apr-20 222 MBN_FB_France TypeB 6
1-Apr-20 333 MBN_FB_Greece  TypeG 2

LinkedIn Ads:

Day Media Buy Key  Media Buy Name  Media Buy Type  Soclal Actioms
1-Apr-20 S43MABN_LI_Denmark TypeD 5
1-Apr-20 SSSMVBN_LI_Thailand  TypeE 1
1-Apr-20 666 MBN_LI_India TypeF

Day Media Buy Key  Creative Key  Creathve Format | Credtive Category  impressions
2828 20 777 CC_CRK_L Typed (=15 | 48
1-Apr-20 777 CC_CRK_2 Typdis Cat 2 a2
1-Apr- 20 777 OC_CRX_3 Typed [+ T} 18
1-Apr-20 777 CC_CRK.A TypeD Cat 4 B
1-Apr-20 TTLC CRK_S Typel Ca s

The client would like to create a new harmonization field nanEd "Market," which will only be coming from Facebook Ads and
LinkedIn Ads. The logic for

"Market" is the following;

IF Media Buy Type is equal to "TypeB" or "TypeC" or "TypeD"

Return 'Europe’

ELSE

Return 'Rest Of The World'

In order to create the harmonization field Market, the client considers using either Mapping Formula, Calculated Dimension,



VLOOKUP or Patterns.
Considering maintenance and scalability, which option is recommended?

A. Mapping Formulas

B. vLookuP

C. Calculated Dimension
D. Patterns

Answer: D

Explanation:

Patterns are the best approach in this scenario because:

Scalability: Patterns are highly scalable and can easily handle the addition of 100 more Facebook Ads and 50 more LinkedIn Ads
streamrs. You can define pattern-matching rules that automatically apply to new data streams based on the naming conventions.
Flexibility and Maintenance: Patterns allow you to maintain and adjust logic easily. Since the logic for determining "Market" is based
on a defined naming convention (e.g,, Media Buy Type), Patterns can handle these rules effectively without requiring manual updates
or static tables.

Efficient Harmonization: Patterns automatically classify data based on defined rules, reducing the need for ongoing manual
maintenance compared to approaches like VLOOKUP or Mapping Formulas, which might require frequent updates as data
changes.

‘Why not other options?

Mapping Formulas: While Mapping Formulas work well for static mappings, they are not as scalable or maintainable when the
dataset grows or changes frequently.

Calculated Dimension: This option is valid for simple logic but is less mantainable for large-scale datasets, especially when new data
streans are added.

VLOOKUP: This method is manual and not scalable. It would require you to update lookup tables for each new data stream, which
is inefficient given the expected growth of the data.

NEW QUESTION # 27

A technical architect is provided with the logic and Opportunity file shown below:

The opportunity status logic is as follows:

For the opportunity stages "Interest", "Confirmed Interest" and "Registered", the status should be "Open'.

For the opportunity stage "Closed", the opportunity status should be closed Otherwise, return null for the opportunity status

Oppportunity File
Day Opportunity Ke=- (S ety Stage
06-Jan 123AA01 Interest
06-Jan 123AA02 Interest
06-Jan 123AA03 Interest
08-lan 123AA01 Confirmed Interest
0S-Jan 123AA02 Confirmed Interest
10-Jan 123AA01 Registered
10-Jan 123AA02 Registered
14-Jan 123AA02 Rejected
14-]Jan 123AA01 Closed

Given the above file and logic and assuming that the file is mapped in a GENERIC data stream type with the following mapping:
"Day" - Standard "Day" field

"Opportunity Key" > Main Generic Entity Key

"Opportunity Stage" - Main Generic Entity Attribute

"Opportunity Count" - Generic Custom Metric

A pivot table was created to present the count of opportunities in each stage. The pivot table is filtered on Jan 11th. What is the
number of opportunities in the Interest stage?

e A0



Explanation:

Since the pivot table is filtered on January 11th and the provided Opportunity file does not show any records dated January 11th,
there are zero opportunities in the Interest stage for that date. Salesforce Marketing Cloud Intelligence allows users to create pivot
tables and filter data based on specific criteria, such as dates. In this case, the filter would exclude all rows that do not match the
specified date, resulting in a count of zero for the Interest stage. This would apply to any stage since there are no records for January
11th. Reference can be made to Salesforce Marketing Cloud Intelligence documentation on filtering and pivot tables.

NEW QUESTION # 28

It is very convenient for all people to use the AP-215 study materials from our company. Our study materials will help a lot of
people to solve many problens if they buy our products. The online version of AP-215 study materials from our company is not
limited to any equipment, which means you can apply our study materials to all electronic equipment, including the telephone,
computer and so on. So the online version of the AP-215 Study Materials from our company will be very useful for you to prepare
for your exam. We believe that our AP-215 study materials will be a good choice for you.
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