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B #51

A marketing intern forgotto remove [For APPROVAL] from the subject line before sending an email to the company's largest

audience.
Which feature, if configured, should provide a warning prior to sending?

o A Content Detective
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e B. SubscriberPreview and test Send
¢ C. Subject and Preheader Validation

IEf: C

R -

Subject and Preheader Validation is a feature in Salesforce Marketing Cloud that checks for common issues in the subject line and
preheader text before an emnail is sent. This validation would alert users to potential problems, such as placeholder text like "[For
APPROVAL]", helping to avoid sending emails with incorrect subject lines.

Reference:Salesforce Marketing Cloud Documentation on Subject and Preheader Validation

H #52

The data team at Northern Trail Outfitters (NTO) has configured a data extension that contains all customer transactions within the
last 90 days. NTO'smarketing team would like to target customers who have purchased a camping tent or foldout camper in the last
week; however, for this campaign, they would like to exclude anyone who has a 'silver status.

Which three tools should be used to segment this data?

¢ A. SQL Query, Decision Split, Data Designer
¢ B. Journey Builder Entry Source, Filter Definition, Segment Builder
¢ C. SQL Query, Filter Definition, Journey Builder Entry Source

Ef#: C

fEE -

To segment data based on specific criteria such as recentpurchases and excluding certain custorer statuses, Northern Trail
Outfitters should use the following tools:

* SQL Query: This tool allows for complex data manipulation and filtering, You can write a query to select customers who
purchased a camping tent orfoldout camper in the last week and exclude those with a 'silver status'.

* Filter Definition: This tool can be used to create a filter based on the SQL query results to firther refine the target audience.

* Journey Builder Entry Source: This can be used to input the segmented data into a journey for further actions, such as sending
targeted emails.

Reference: Salesforce Marketing Cloud Documentation on SQL Queries, Filter Definitions, and Journey Builder Entry Sources

B #53

Northern Trail Outfitters (NTO) has a promotional email intended to be sent to only its high-value customers.
NTO wants to implement additional-guardrails to prevent sending the email to more subscribers than intended.
Which Activity should be configured in Automation Studio to help?

e A. Verification
e B. Send Emnail
e C.Wat

EfE: A
AR

Verification is the correct answer. A verification activity is an activity that allows you to set criteria for an automation to run
successfully or fail based on data counts or validation errors. For example, you can use a verification activity to check if the number
of records in a data extension is within a certain range before sending an email. This can help prevent sending emails to more
subscribers than intended or to an empty data extension. You can learn more about this in the [ Automation Studio Basics] module
on Trailhead.

HH #54

Northern trail Outfitters recently purchased stock art to be used within its emails. However, given the sheer amount of content,
locating images for specific campaigns proves to be difficult.

‘Which solution should make locating appropriate images easier?

e A, Import a metadata tag index for the stock art so the images are searchable
e B. Select categories and content type from the import dropdown when importing images.



¢ C. Configure Eastern Content Tagging to automatically tag stock art.
EE: A

R -

Explanation

To make locating appropriate images easier, you can import a metadata tag index for the stock art so that the images are searchable
by keywords. You can create a CSV file with columns for file name and tags, and then import it into Content Builder.

B #55
NTO want to improve email open rate to increase subscriber engagement and improve deliverability, what action should NTO take
to increase open rates.

A. use image not text, to improve email looking and branding

B. include relevant pre header test in every mail

C. Send early in the day to give subscribers more time to check emails
D. add a clear briefand urgent call to action

IEf#: B
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