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Google Google-Ads-Video Prüfungsplan:

Thema Einzelheiten

Thema 1
Optimize Video Action Campaigns: This part evaluates the expertise of Optimization Specialists in
improving action-oriented video campaigns over time. It covers techniques for enhancing campaign
efficiency and achieving better results through iterative adjustments.

Thema 2
Discover Google's ABCDs of Effective Creative: This domain measures the skills of Creative Strategists in
applying Google’s ABCDs framework to create impactful video ads that resonate with audiences and
achieve marketing goals effectively across various campaign types.

Thema 3
Explore Audience Solutions for Consideration Goals: This domain measures the abilities of Audience
Analysts in identifying audience solutions tailored to consideration objectives. It emphasizes targeting
strategies that foster deeper engagement with potential customers.

Thema 4
Get to Know Awareness Video Ad Formats: This section tests the knowledge of Ad Format Specialists in
understanding video ad formats suitable for awareness campaigns. It explains how different formats
contribute to brand visibility and engagement.
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Thema 5
Create Video Campaigns for Awareness: This section measures the skills of Video Campaign Managers in
designing effective video campaigns aimed at increasing brand awareness. It focuses on strategies for
creating impactful campaigns that capture audience attention.

Thema 6
Evaluate Performance with Awareness Measurement Solutions: This part tests the skills of Performance
Analysts in assessing the effectiveness of awareness campaigns using measurement tools. It highlights
methods for tracking key metrics and optimizing campaign outcomes.

Thema 7
Plan Awareness Video in Reach Planner: This domain evaluates the expertise of Media Planners in using
Reach Planner to optimize video campaigns for awareness objectives. It focuses on forecasting campaign
performance and maximizing reach effectively.

Thema 8
Explore Audience Solutions for Awareness Goals: This part assesses the abilities of Audience Analysts in
leveraging YouTube’s audience solutions to achieve awareness goals. It covers tools and techniques for
targeting relevant audiences to maximize campaign reach.

Thema 9
Get to Know Action Video Ad Formats: This domain evaluates the expertise of Ad Format Specialists in
understanding video ad formats optimized for action-oriented campaigns. It explains how these formats
support driving conversions effectively.

Thema 10

Discover Why Advertisers Choose YouTube: This section of the exam measures the skills of Digital
Marketing Managers and focuses on understanding the reasons advertisers prefer YouTube as a platform.
It highlights YouTube's unique features, such as its vast audience reach, advanced targeting options, and
ability to drive measurable marketing outcomes.

Thema 11
Evaluate Performance with Action Measurement Solutions|This domain assesses the abilities of
Performance Analysts in measuring and optimizing action-driven campaign outcomes using advanced tools.
It emphasizes tracking conversion metrics and refining strategies based on data insights.

Thema 12
Increase Awareness with Video Bidding Solutions: This section measures the abilities of Bidding Specialists
in utilizing video bidding solutions to enhance awareness campaigns. It emphasizes strategies for achieving
cost-effective results while maximizing audience reach.

Thema 13
Grow Consideration with Video Bidding Solutions: This part assesses the skills of Bidding Specialists in
implementing bidding strategies that enhance consideration campaigns. It highlights techniques for
optimizing bids to achieve better engagement rates.

Thema 14

How YouTube Keeps Brands Safe and Ensures Suitability: This section evaluates the expertise of Brand
Safety Specialists in ensuring that advertisements on YouTube align with brand values and safety standards.
It covers YouTube’s mechanisms for maintaining brand suitability and protecting advertisers from
inappropriate content.

Thema 15
Create Video Campaigns for Action: This section measures the abilities of Action Campaign Managers in
creating video campaigns that drive direct actions, such as purchases or sign-ups. It emphasizes strategies
for motivating audiences to take immediate steps toward conversion goals.

Thema 16
Create Video Campaigns for Consideration: This section evaluates the expertise of Video Campaign
Managers in designing campaigns that encourage audience consideration of products or services. It focuses
on creating compelling content that drives interest and engagement.

Thema 17
Understand the Importance of Video Creative Effectiveness: This section tests the knowledge of Creative
Specialists in recognizing how effective video creatives impact campaign success across all objectives—
awareness, consideration, and action—and drive better audience engagement rates.

Thema 18
Explore Audience Solutions for Action Goals: This section measures the skills of Audience Analysts in
leveraging audience solutions tailored to action-oriented objectives. It focuses on identifying and targeting
audiences most likely to convert through video ads.



Thema 19
Prioritize Marketing Objectives on YouTube: This domain tests the knowledge of Campaign Strategists in
aligning marketing objectives with YouTube’s capabilities. It emphasizes how to prioritize goals such as
awareness, consideration, and action when planning campaigns on the platform.

>> Google-Ads-Video Zertifizierungsprüfung <<

Kostenlos Google-Ads-Video Dumps Torrent & Google-Ads-Video
exams4sure pdf & Google Google-Ads-Video pdf vce
Um keine Reue und Bedauern in Ihrem Leben zu hinterlassen, sollen Sie jede Gelegenheit ergreifen, um das Leben zu vebessern.
Haben Sie das gemacht? Die Fragenkataloge zur Google Google-Ads-Video Zertifizierungsprüfung von EchteFrage helfen den IT-
Fachleuten, die Erfolg erzielen wollen, die Google Google-Ads-Video Zertifizierungsprüfung zu bestehen. Um den Erfolg nicht zu
verpassen, machen Sie doch schnell.

Google Ads Video Professional Assessment Exam Google-Ads-Video
Prüfungsfragen mit Lösungen (Q29-Q34):
29. Frage 
A winery is preparing a Video action campaign intended to attract customers to their website for their holiday sale. Which of the
following creative best practices should they implement to encourage consumer interaction?

A. Add location extensions to focus on selected geographic locations.
B. Link your Google Ads account to your Google Merchant Center account.
C. Reach a broad audience with Dynamic video ads.
D. Have a clear call-to-action such as "Learn more."

Antwort: D

Begründung:
C: Have a clear call-to-action such as "Learn more."A clear call-to-action (CTA) directly prompts viewers to take the desired
action, such as visiting the website.
This is essential for driving conversions in a Video action campaign.
While other options might be useful in certain scenarios, a clear CTA is a fundamental best practice.

30. Frage 
To find out how users' interactions with your video ads leads to product sales, what feature of Video action campaign would you
use?

A. You'd use Custom Intent Audiences.
B. You'd use click-through rate.
C. You'd use conversion tracking.
D. You'd use smart bidding.

Antwort: C

Begründung:
A: You'd use conversion tracking.
Conversion tracking allows you to measure the specific actions users take after interacting with your ads, such as product sales.
This provides insights into the effectiveness of your video ads in driving conversions.
The other options are not directly related to measuring sales.

31. Frage 
A company is looking to grow consideration of their products in their potential customers' purchase cycles.
Why is a Google Video campaign an appropriate method to meet their goals?
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A. Because online video lets consumers browse large product and service inventories they may want to purchase form.
B. Because consumers use online video for information gathering before making a purchase.
C. Because online video lets consumers quickly compare similar businesses at once.
D. Because consumers use online video to seek out the best deals on specific products and services.

Antwort: B

Begründung:
C: Because consumers use online video for information gathering before making a purchase.
Video is a powerful medium for educating and informing potential customers about products and services.
This is crucial for the consideration phase of the purchase cycle.
Options A, B, and D are valid uses of online video, but information gathering is most directly related to consideration.

32. Frage 
After running a Google Video campaign for awareness with video ads that are 30 seconds long, you want to remarket to your
audience with memorable, shorter video ads. What video ad format should you use to achieve this goal?

A. Non-skippable in-stream ads
B. Bumper ads
C. Masthead ads
D. In-feed video ads

Antwort: B

Begründung:
D: Bumper ads:Bumper ads are 6-second, non-skippable video ads, ideal for delivering short, memorable messages.
They are perfect for remarketing and reinforcing brand recall after longer awareness campaigns.
Masthead ads are for large-scale awareness, non-skippable in-stream ads are longer, and in-feed video ads are for discovery.

33. Frage 
A business owner wants to measure the unique reach and frequency in their awareness Video campaign. What insight will they
glean?

A. They'll see how many ads served to how many people and how many times, across devices and formats.
B. They'll measure lift and ad recall metrics, which are closer to marketing goals than traditional metrics like clicks and
impressions.
C. They'll get to see the terms people were searching for when seeing their ads.
D. They'll evaluate media efficiency by measuring the share of impressions the user may have a chance to see.

Antwort: A

Begründung:
C: They'll see how many ads served to how many people and how many times, across devices and formats.
Unique reach and frequency metrics provide insights into the number of unique users reached and the average number of times they
saw the ads.
This helps understand the effectiveness of the campaign in reaching the target audience.
The other options describe other metrics or analyses.

34. Frage
......

Um die Google Google-Ads-Video Zertifizierungsprüfung zu bestehen, brauchen Sie eine ausreichende Vorbereitung und eine
vollständige Wissensstruktur. Die von EchteFrage gebotenen Google Google-Ads-Video Ressourcen würden Ihre Bedürfnisse
sicher abdecken.
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