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IR #101
Abroadcaster, who has implemented media cloud, wants to have a comparative view of planned versus actual revenue based on
actual impressions. In which two ways can a consultant obtain both planned and actual revenue amounts?

A. planned revenue from Ad server and actuals from Media Cloud
B. planned revenue and actuals frommedia cloud

C. planned revenue frommedia cloud and actuals from Ad server
D. planned revenue and actuals from Ad server

ER: AC

fE AR A -
For a broadcaster implementing Media Cloud to have a comparative view of planned versus actual revenue, they need to obtain
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data from both Media Cloud and their Ad server. Planned revenue can be derived from Media Cloud where advertising campaigns,
including their budget and expected revenue, are managed (B, D).

Actual revenue, on the other hand, is based on the real-world performance of ads, such as the number of impressions or clicks,
which is typically tracked by an Ad server (B, D). Therefore, to obtain a comprehensive comparative view, data should be collated
from both Media Cloud for planned figures and the Ad server for actual revenue.References:

https:/help.salesforce.cony

https//www.salesforce.com/products/media-cloud/overview/

i RE #102
Which three permission sets should a consultant add for a newly hired Media Planner user?

A. rule engine runtime

B. OmniStudio user

C. media cloud base user

D. MediaCloudPlus Runtime
E. MediaClou Runtime

Z%: BCD

i RE B -

For a newly hired Media Planner user, the consultant should add the following permission sets:

Media Cloud Base User: This permission set grants access to basic fnctionalities and features within Media Cloud, enabling the
Media Planner to perform essential tasks related to media planning and management.

MediaCloudPlus Runtime: This permission set provides additional runtime permissions for enhanced features and capabilities within
Media Cloud, supporting more advanced planning and analysis activities.

OmniStudio User: Given the integration of OnniStudio tools within Media Cloud for designing and automating customer
experiences, this permission set enables the Media Planner to utilize these tools effectively in their planning and execution tasks.
These permission sets collectively equip the Media Planner with the necessary access and capabilities to effectively manage and
optimize media campaigns within Salesforce Media Cloud.

References:

Salesforce Media Cloud documentationthttps/help.salesforce.conmy

Salesforce OmmniStudio resources:

https’/developer.salesforce.convdocs/atlas.en-us.omnistudio. meta/omnistudio/

R #103

A consultant is asked to help design a solution which could aid a company is expanding their reach into the small and medium
business segment. This has traditionally been a challenge for a company in the direct-sales channel because the small and medium
business greatly outnumber the sales team. What should the consultant do in the design to allow for advertisers/Agency to self-
service their media plans?

e A leverage the advertising sales management self-care feature so that approved advertiser/agency can access an experience
cloud portal where they can create and track their media plans

¢ B. build an experience cloud with the customer service template for the advertiser to navigate the product catalog and
configure the products in the site

e C. set up web-to-lead and have the advertiser/agency submit their media plan through a website so the sales team can later
take ownership of the record and follow up to finalize the media plan.

e D. set up a public user, which anyone can use to create their own media plan, and provide their company information in the
record detail

BR: A

f R A -

To expand reach into the small and medium business segment and enable self-service for media planning, leveraging the Advertising
Sales Management self-care feature through an Experience Cloud portal is the most effective solution. This approach allows
approved advertisers or agencies to access a dedicated portal where they can autonomously create, modify, and track their media
plans. This self-service capability not only enhances the customer experience by providing direct control over their media planning
activities but also alleviates the workload on the sales team, making it easier to scale operations and reach a broader audience.
References:

Salesforce Experience Cloud documentation: https://www.salesforce.com/products/experience-cloud



/overview/
Salesforce Advertising Sales Management resources: httpsz//www.salesforce.com/products/media-cloud
/solutions/advertising-sales-management/

i =8 #104
During a google ad manager (GAM) order orchestration, which two steps does a media planner need to conmplete manually in the
GAM server?

A. create order n GAM

B. check availability of inventory in GAM

C. associate the creatives to a line item in GAM
D. check if creatives are loaded in GAM

ZE: CD

i RE B -

During a Google Ad Manager (GAM) order orchestration, a media planner needs to complete some steps manually in the GAM
server, including associating the creatives to a line item in GAM (A) and checking if creatives are loaded in GAM (D). These manual
steps are necessary because they mvolve specific actions within the GAM mterface that require human intervention, such as verifying
creative assets and ensuring they are correctly linked to the appropriate ad campaign line iterms.References:
https/support.google.com'admanager/answer/1790397hl=en

https//www.salesforce.com/products/media-cloud/overview/

R #105
Which two actions take place, when an insertion order is created and submitted in media cloud advertising sales management

(ASM)?

A. order is submitted to industries order management

B. the orchestration plan is created and can be viewed

C. order is submitted to B2B commerce Order Management
D. a flow is nitiated for asset creation and billing

EX: AD

SR

‘When an insertion order is created and submitted in the Media Cloud Advertising Sales Management (ASM), several key actions
take place:

A flow is initiated for asset creation and billing: This step involves initiating processes for creating the necessary ad assets and setting
up billing arrangements for the advertiser. It ensures that all creative materials are prepared and billing is set up in accordance with
the terms of the insertion order.

Order is submitted to industries order management: This involves integrating the order into Salesforce's broader industries order
management system. This step is crucial for ensuring the order is processed and managed efficiently within the larger ecosystem of
Salesforce's industry-specific solutions.

These actions are essential for transitioning from the sales phase to the execution phase of ad campaigns within the Salesforce Media
Cloud environment.

References:

Salesforce Advertising Sales Management documentationthttps://help.salesforce.cony Salesforce Industries Order Management
resources:

https//www.salesforce.comyproducts/industries/order-management/
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