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HA#128
After a project deployment, several bugs were identified by end users and prioritized by the project team.

How should a consultant resolve these issues?

¢ A Performuser acceptance testing (UAT) In a development sandbox.
¢ B. Build out the issue resolution release in a development sandbox.
¢ (. Build out the issue resolution release in the staging environment.

IEf#: B
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After deploying a project, end users identified several bugs, which have been prioritized by the project team.

The consultant needs to resolve these issues efficiently.

* Development Sandbox:

* Purpose: A development sandbox is used for coding and testing new features or fixes in an isolated environment.

* Building Fixes: The consultant should develop the bug fixes in the development sandbox to ensure that changes do not affect the
production environment.

* Best Practices:

* Isolated Testing: Developing in a sandbox allows for thorough testing without risking data integrity or system stability in production.
* Version Control: Keeps track of changes and enables rollback if necessary.

* Next Steps After Development:

* Testing: After building the fixes, perform unit testing in the development sandbox.

* Quality Assurance: Move the fixes to a QA or staging sandbox for firther testing, including user acceptance testing (UAT).

* Deployment: Once validated, deploy the fixes to the production environment following change management procedures.
Salesforce Sales Cloud References:

* Sandbox Types and Uses: Salesforce Help - Sandbox Overview

* Development Lifecycle: Salesforce Developer Guide - Application Lifecycle Management

* Change Sets and Deployment: Salesforce Help - Deploy Changes Using Change Sets By building the issue resolution release in a
development sandbox, the consultant ensures a controlled and efficient process for fixing bugs without impacting the live system.

g #129
How can a consultant determine which capabilities of a Sales Cloud implementation are required during the Discovery phase?

e A. Demo Sales Cloud to end users.
e B. Observe end users.
e (. Establish KPIs for end users.

IEf#: B
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During the Discovery phase, observing end users in their natural work environment provides invaluable msights into their workflows,
pain points, and needs. This approach helps consultants understand the context in which users operate, informing more tailored
recommendations and configurations for the Sales Cloud implementation. Observing users can reveal specific requirements that might
not surface through interviews alone, making it a foundational method for accurately determining the necessary capabilities for the
implementation.

BR #130
Cloud Kicks wants to enable Person Accounts.
‘What does the consultant need to do before enabling Person Accounts?

e A Create at least one Account record type.


https://www.japancert.com/Sales-Con-201.html

¢ B. Set default sharing of Account to Public Read/Write.
¢ C. Disable access to Experience Cloud sites during the cutover.

EfE: A
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Before enabling Person Accounts, Salesforce requires that at least one Account Record Type is created. This is because Person
Accounts function as a hybrid of both Account and Contact objects, with specific configurations required to distinguish between
business and person accounts. Without setting up a record type, Person Accounts cannot be enabled.

Salesforce documentation states that enabling Person Accounts will impact data models and certain configurations within the system
Therefore, it's crucial to review these prerequisites carefully. Disabling access to Experience Cloud sites and modifying account
sharing settings are not prerequisites specifically tied to enabling Person Accounts.

Salesforce Documentation References:

* Enable Person Accounts

* Person Accounts Overview

HM #131
Cloud Kicks needs to implement a group of campaigns that are related to a specific marketing initiative to report on success.

‘What should a consultant recommend to meet the requirement?

e A Use the existing Parent Campaign field.
¢ B. Create a custom Campaign Purpose field.
e C. Create a custom Campaign Group object.

Ef: A
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Cloud Kicks needs to group campaigns related to a specific marketing initiative to report on their collective success. The consultant
should recommend using the existing Parent Campaign field to create a campaign hierarchy.

Key Points:

* Campaign Hierarchies: Salesforce allows users to relate campaigns using the Parent Campaign field, forming a hierarchy. This
hierarchy can be up to five levels deep and include an unlimited number of sibling campaigns.

* Grouping Canpaigns: By designating a Parent Campaign (e.g., the marketing initiative), all related campaigns (child campaigns)
can be linked under it.

* Reporting Benefits: Salesforce provides roll-up summary fields for campaign hierarchies, such as Total Responses, Total
Opportunities, and Total Won Opportunities. This enables reporting on the collective performance of all campaigns within the
hierarchy.

* Ease of Implementation: Using the existing Parent Campaign field requires no additional customization and leverages standard
Salesforce functionality.

Why Other Options Are Less Suitable:

* A. Create a custom Campaign Purpose field: While adding a custom field might help categorize campaigns, it does not provide
hierarchical relationships or roll-up reporting,

* C. Create a custom Campaign Group object: This would require custom development and could complicate the reporting process,
whereas standard functionality already exists to meet the requirement.

Salesforce Sales Cloud References:

* Campaign Hierarchies Overview: Salesforce Help - Set Up a Campaign Hierarchy

* Reporting on Campaign Hierarchies: Salesforce Help - Canpaign Reports

* Benefits of Using Parent Campaign Field: Using the Parent Campaign field sinplifies the organization of campaigns and enhances
reporting capabilities without additional customization.

By utilizing the existing Parent Campaign field, Cloud Kicks can effectively group related campaigns under a marketing initiative and
report on their collective success.

R #132
What is a key capability of Data Loader?

e A, Runs one-time or scheduled data imports
e B. Imports organization and configuration metadata
e (. Prevents importing duplicate record data



EfE: A

RN -

Data Loader is a versatile tool that enables users to import, export, update, delete, and manage large volumes of data within
Salesforce. A key capability of Data Loader is its ability to handle both one-time and scheduled data imports. This feature is
particularly useful for regularly scheduled data updates, such as daily imports of data from external systemns or periodic data
cleansing activities.

Salesforce documentation confirms that Data Loader allows scheduling for regular imports or exports, making it an efficient tool for
managing data over time. However, it does not include native features to prevent duplicates or import metadata, as it primarily
focuses on data records.
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