
AP-205過去問無料 & AP-205試験勉強攻略

業界のリーダーとなっているために、我々は確かに独自のリソースを拡大し続ける必要があります。我々
Jpshikenは常に試験問題集とソフトウェアの内容を更新します。だから、あなたの使用しているSalesforceのAP-
205試験のソフトウェアは、最新かつ最も全面的な問題集を確認することができます。あなたのSalesforceのAP-
205試験準備のどの段階にあっても、当社のソフトウェアは、あなたの最高のヘルパープロフォーマになること
ができます。我々はSalesforceのAP-205試験のデータを整理したり、分析したりするため、経験豊富なエリート
チームにそれを完了させます。

Jpshikenはこの分野のリーダーであり、AP-205学習ガイドの高い合格率で有名です。認定試験に頭痛の種がある
場合は、AP-205学習ガイドの資料が優れた救世主になります。 100％合格率の最も有効でプロフェッショナル
なAP-205学習ガイド資料を提供するのは今がチャンスです。一度試験をクリアして成功を収めたい場合は、私
たちを選ぶことが賢明です。あなたが私たちについてするならば、私たちの満足のいくサービスと高品質のAP-
205ガイド急流について以下に注意を払ってください。

>> AP-205過去問無料  <<

Salesforce AP-205試験勉強攻略 & AP-205資格練習

Jpshiken のSalesforceのAP-205問題集は１００パーセント検証とテストを通過したもので、認定試験に合格する専
門的な指導者です。Jpshiken のSalesforceのAP-205「Consumer Goods Cloud: Trade Promotion Management Accredited
Professional」練習問題集と解答は実践の検査に合格したソフトウェアで、最も受験生に合うトレーニングツール
です。 Jpshikenで、あなたは一番良い準備資料を見つけられます。その資料は練習問題と解答に含まれていま
す。弊社の資料があなたに練習を実践に移すチャンスを差し上げ、あなたはぜひSalesforceのAP-205試験に合格
して自分の目標を達成できます。

Salesforce Consumer Goods Cloud: Trade Promotion Management
Accredited Professional 認定 AP-205 試験問題 (Q32-Q37):
質問  # 32 
A client asks a consultant what will be the total value of Baseline key performance indicator (KPI) for Product A in a promotion that
is valid from December 1 through December 15. The client and consultant are aware of what was sent from the external system that
manages baselines and sends it to the Consumer Goods Cloud application. They observe that all weeks for the year where the
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promotion was created had a baseline of
70 for Product A. The consultant knows the application follows standard calendar weeks and there is no weekday share profile
configured.
What is the total value of the baseline for the promotion period?

A. 0
B. 1
C. 2

正解：A

解説：
This question tests the understanding of Time Aggregation and Day Weighting logic within the TPM calculation engine.
Here are the variables:
* Promotion Duration:December 1 to December 15 =15 Days.
* Baseline Input:70 units per week.
* Weekday Share Profile:None configured.
In Consumer Goods Cloud TPM, if no specific "Weekday Share Profile" (or "Day Weighting") is applied, the system defaults to a
linear, even distribution of volume across the week.
* Calculate Daily Average:A standard week has 7 days. If the weekly baseline is 70, the daily baseline is $70 / 7 = 10$ units per
day.
* Calculate Promotion Total:The promotion runs for 15 days.
* Calculation: $15 \text{ days} \times 10 \text{ units/day} = 150 \text{ units}$.
If the system had used a specific profile (e.g., "High Weekend Sales"), the math would differ based on how many
Saturdays/Sundays fell within the Dec 1-15 window. However, with "no weekday share profile," the linear calculation applies.
Option B (140) would imply exactly two weeks (14 days), but the period is 15 days.
Option A (100) is incorrect. Thus,150is the correct calculated baseline volume.

質問  # 33 
A key account manager (KAM) needs to plan promotions for a sports event at the beginning of the planning year. The customer
fund does not hold enough money.
Which Consumer Goods Cloud settings allow the KAM to overspend the customer fund?

A. Fixed Overdraw % and RBF Overdraw % setting on the account extension
B. Fixed Overdraw % and RBF Overdraw % setting on the transaction template
C. Fixed Overdraw % and RBF Overdraw % setting on the fund template

正解：C

解説：
In Consumer Goods Cloud TPM, funds are governed by Fund Templates. These templates define the rules of engagement for the
budget, including strictness on spending limits.
The scenario describes a situation where a KAM needs tooverspend(go into a negative balance) because the fund doesn'tyethave
enough money (common at the start of the year before rate-based accruals have built up)
10.
To permit this, the administrator must configure theOverdrawsettings on theFund Template11:
* Fixed Overdraw %:Defines how much a fixed fund can be overspent.
* RBF Overdraw %:Defines how much a Rate-Based Fund (RBF) can be overspent.
If these are set to 0%, the system will block the promotion. By adjusting these percentages on theFund Template(Option B), the
system allows the KAM to approve the promotion even with insufficient current funds, assuming the deficit will be covered by future
sales accruals. Option A is incorrect as transaction templates define the movement of money, not the balance limits. Option C is
incorrect as Account Extensions hold customer attributes, not fund rules.

質問  # 34 
Cloud Kicks is currently struggling to measure the effectiveness of specific promotions.
In which phase of the TPM lifecycle should a consultant focus discovery efforts in order to provide a solution recommendation?

A. Post Event Analysis
B. Strategic Planning



C. Promotion Planning

正解：A

解説：
The Trade Promotion Management (TPM) lifecycle is generally cyclical, consisting of Strategic Planning, Promotion
Planning/Execution, and Post-Event Analysis. The specific pain point identified in the scenario is the inability to "measure the
effectiveness" of promotions. This activity falls squarely into the Post-Event Analysis phase.
During Discovery for this phase, a consultant must investigate how the client currently evaluates success. This involves identifying
which Key Performance Indicators (KPIs) are necessary to determine "effectiveness"- commonly metrics like Return on Investment
(ROI), Uplift Volume, Incremental Revenue, and Trade Spend Efficiency. To provide a recommendation, the consultant needs to
understand what data is currently missing or difficult to access. For example, are they lacking actual shipment data from an ERP to
compare against the plan? Do they lack baseline data to calculate the "lift"?
By focusing discovery on Post-Event Analysis, the consultant can ensure the solution is designed backwards from these
requirements. If the system is not configured to capture the necessary "Actuals" or if the calculation engine is not set up to compute
"Incremental" values vs. "Base" values, the client will never be able to measure effectiveness. Therefore, while planning is important,
themeasurementproblem is solved by designing robust analytics and feedback loops that characterize the Post-Event Analysis
phase1111.

質問  # 35 
A key account manager (KAM) for Northern Trail Outfitters utilizes real-time reporting (RTR) to report on key performance
indicators (KPIs) and identify critical business metrics to create better informed decisions.
How should RTR support a KAM through the post event analysis phase?

A. Using customized reports to monitor business development of competing brands' successes
B. Using customized reports to help track payments and funds based on a promotion's execution
C. Using customized reports that help to evaluate the success of promotional events on product level

正解：C

解説：
Post-Event Analysis (PEA) is a critical phase in the Trade Promotion Management lifecycle where the KAM evaluates what
happened after a promotion has concluded. The goal is to determine the Return on Investment (ROI) and effectiveness of the trade
spend. Real-Time Reporting (RTR) in Salesforce Consumer Goods Cloud is specifically engineered to support this by providing
granular, immediate visibility into performance metrics without requiring data warehouse extraction.
RTR supports PEA primarily by enabling the KAM to evaluate success at theProduct Level(Option A).
Promotional success is rarely uniform; one flavor of a beverage might have sold out while another remained on the shelf. RTR allows
the KAM to drill down into the "Actuals" (shipment or POS data imported from ERP) versus the "Plan" (forecasted volume) for
every Stock Keeping Unit (SKU) involved in the event.
By using customized RTR views, the KAM can instantly see KPIs such as "Uplift Volume," "Incremental Revenue," and "Cost per
Unit" for each specific product. This granular analysis is essential for future planning. If the analysis reveals that 1-Liter bottles had a
negative ROI while 500ml bottles had a positive ROI, the KAM can adjust the product mix for the next promotion. Options B and
C are less relevant to the core strength of RTR in this context; competitor data is often external and harder to track in real-time, and
fund payments are typically handled in the Claims/Settlement module rather than the immediate operational reporting of promotional
product performance.

質問  # 36 
Northern Trail Outfitters wants to roll out the Consumer Goods Cloud TPM application to the German market. The local business is
typically running promotions either for the entire Planning Customer or for specific store formats; for example, Hypermarket and
Minimarket of the Planning Customer. Besides being able to determine the Store Format within a promotion, the local business
wants to be able to get a graphical overview of which promotions are running during which timeframe for a certain Store Format of
the Planning Customer.
Which implementation should the TPM consultant recommend?

A. Create Customer Promotions, use a custom Promotion Attribute to specify the Store Format, and build a report outside of
Consumer Goods Cloud TPM to review promotions by Store Format.
B. Assign Store Formats as Sub Accounts to the Planning Customer before creating Sub Account promotions by Store
Format and filter as needed for Store Formats in the Trade Calendar.
C. Create Customer Promotions, use a custom Promotion Attribute to specify the Store Format, and filter in the Trade



Calendar promotions using the new Store Format attribute.

正解：C

解説：
The requirement is twofold: flexible planning (sometimes total customer, sometimes specific format) and graphical visibility (filtering
the calendar).
Option C offers the most efficient design by leveraging Promotion Attributes and the native Trade Calendar filtering capabilities.
Instead of fracturing the account structure or forcing every promotion to be at the "Sub Account" level (which adds significant
maintenance overhead as seen in Option B), the consultant should recommend planning at the main Customer level. To handle the
"Format" distinction, a custom dropdown (Attribute) is added to the Promotion Template labeled "Store Format" (e.g.,
Hypermarket, Minimarket, All).
The crucial feature here is theTrade Calendar'sability to filter based on these attributes. The KAM can open the calendar for the
"German Market" account and apply a quick filter: "Show only Hypermarket promotions." This instantly renders the requested
"graphical overview" of the timeframe overlap for that specific format. This approach avoids the need for external reporting (Option
A) and keeps the user experience seamless within the TPM application, satisfying both the data capture and the visualization
requirements with standard configuration.

質問  # 37
......

JpshikenのAP-205問題集はあなたが信じられないほどの的中率を持っています。この問題集は実際試験に出る可
能性があるすべての問題を含んでいます。したがって、この問題集をまじめに勉強する限り、試験に合格する
ことが朝飯前のことになることができます。Salesforce試験の重要なの一環として、AP-205認定試験はあなたに
大きな恩恵を与えることができます。ですから、あなたを楽に試験に合格させる機会を逃してはいけません。
Jpshikenは試験に失敗した場合は全額返金を約束しますから、AP-205試験に合格することができるように、はや
くJpshikenのウェブサイトに行ってもっと詳細な情報を読んでください。

AP-205試験勉強攻略 : https://www.jpshiken.com/AP-205_shiken.html

ご購入した一年間、SalesforceのAP-205ソフトが更新されたら、あなたに最新版のソフトを送ります、Salesforce
AP-205過去問無料 今日の職場では、さまざまなトレーニング資料とツールが常に混乱を招き、品質をテストす
るために余分な時間を費やしているため、学習に時間を浪費しています、Salesforce AP-205過去問無料 最も明白
なデータは、当社の製品が毎年徐々に増加していることであり、当社の製品開発のおかげでこのような大きな
成功を達成するための大きな努力です、Salesforce AP-205過去問無料 PDF版は印刷でき、勉強しながら用紙の上
にメモを取れます、我々Jpshikenの提供するAP-205認定試験に関する問題集はあなたに大きなヘルプを提供する
ことができます。

チッ、と顔を反らしてバレないように小さく舌打ちする、よくない徴候だ、ご購入した一年間、SalesforceのAP-
205ソフトが更新されたら、あなたに最新版のソフトを送ります、今日の職場では、さまざまなトレーニンAP-
205模擬試験最新版グ資料とツールが常に混乱を招き、品質をテストするために余分な時間を費やしているた
め、学習に時間を浪費しています。

有効的なAP-205過去問無料 & 合格スムーズAP-205試験勉強攻略 | 素敵
なAP-205資格練習

最も明白なデータは、当社の製品が毎年徐々に増加しているAP-205ことであり、当社の製品開発のおかげでこ
のような大きな成功を達成するための大きな努力です、PDF版は印刷でき、勉強しながら用紙の上にメモを取
れます、我々Jpshikenの提供するAP-205認定試験に関する問題集はあなたに大きなヘルプを提供することができ
ます。

AP-205 Consumer Goods Cloud: Trade Promotion Management Accredited Professionalテスト実用的な情報 � 今す
ぐ➥ www.xhs1991.com �で☀ AP-205 �☀�を検索して、無料でダウンロードしてくださいAP-205試験対
策
AP-205 Consumer Goods Cloud: Trade Promotion Management Accredited Professionalテスト実用的な情報 � �
www.goshiken.com �を入力して✔ AP-205 �✔�を検索し、無料でダウンロードしてくださいAP-205赤本勉
強
AP-205試験の準備方法 | 認定するAP-205過去問無料試験 | 有難いConsumer Goods Cloud: Trade Promotion
Management Accredited Professional試験勉強攻略 � [ www.passtest.jp ]を入力して《 AP-205 》を検索し、無料
でダウンロードしてくださいAP-205模擬試験最新版
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有難いAP-205過去問無料試験-試験の準備方法-正確的なAP-205試験勉強攻略 � { www.goshiken.com }で使
える無料オンライン版[ AP-205 ] の試験問題AP-205復習時間
AP-205勉強方法 � AP-205最新日本語版参考書 � AP-205日本語版参考書 � � www.passtest.jp �に移動
し、「 AP-205 」を検索して無料でダウンロードしてくださいAP-205ファンデーション
AP-205試験の準備方法｜実用的なAP-205過去問無料試験｜最新のConsumer Goods Cloud: Trade Promotion
Management Accredited Professional試験勉強攻略 � ➡ www.goshiken.com ���から簡単に▶ AP-205 ◀を無料で
ダウンロードできますAP-205復習時間
AP-205 Consumer Goods Cloud: Trade Promotion Management Accredited Professionalテスト実用的な情報 � ✔ AP-
205 �✔�の試験問題は（ www.mogiexam.com ）で無料配信中AP-205日本語復習赤本
信頼できるAP-205過去問無料 | 最初の試行で簡単に勉強して試験に合格する - 効率的なAP-205: Consumer
Goods Cloud: Trade Promotion Management Accredited Professional � � www.goshiken.com �で使える無料オンラ
イン版“ AP-205 ” の試験問題AP-205認定デベロッパー
AP-205試験の準備方法｜実用的なAP-205過去問無料試験｜最新のConsumer Goods Cloud: Trade Promotion
Management Accredited Professional試験勉強攻略 � � AP-205 �の試験問題は“ www.it-passports.com ”で無料配
信中AP-205資格トレーリング
AP-205試験の準備方法｜完璧なAP-205過去問無料試験｜一番優秀なConsumer Goods Cloud: Trade Promotion
Management Accredited Professional試験勉強攻略 � URL 《 www.goshiken.com 》をコピーして開き、➤ AP-205
�を検索して無料でダウンロードしてくださいAP-205日本語練習問題
AP-205赤本勉強 � AP-205日本語復習赤本 � AP-205模擬モード � ウェブサイト➡ www.passtest.jp
���を開き、[ AP-205 ]を検索して無料でダウンロードしてくださいAP-205試験対策
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