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A consultant is meeting with a new client to design a rollout strategy for its Sales Cloud implementation.
‘What should the consultant do during the planning stage to ensure a successful implementation?

e A Identify which Salesforce features and fimctions to use.
¢ B. Define goals, metrics, project schedule, and sales processes.
¢ C. Design a prototype of the suggested solution.
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During the planning stage of'a Sales Cloud implementation, defining goals, metrics, project schedules, and sales processes is critical
for a successful rollout. This foundational step ensures that the implementation aligns with the client's business objectives and
provides clear criteria for measuring success. Salesforce recommends that implementation planning includes establishing a timeline,
setting achievable goals, and documenting existing and desired sales processes. These elements form the basis for effective project
management and help in aligning the solution with the client's business needs.

Identifying Salesforce features and designing a prototype are valuable steps, but they typically occur after establishing clear goals and
requirements. Proper planning sets the stage for these subsequent tasks.

Salesforce Documentation References:

* Salesforce Implementation Best Practices

* Sales Cloud Planning Guide
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A consultant has conducted discovery sessions with Cloud Kicks stakeholders and is ready to begin gathering use cases for deal
processes.

‘Which group should provide content for the use cases?

¢ A Business development team
¢ B. Leadership team
¢ C. Finance team

EfE: A
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The business development team s typically mvolved directly with deal processes, as they are responsible for prospecting and
managing new business opportunities. They have first-hand insights into the workflows, challenges, and interactions that are part of
the sales process. Gathering use cases from the business development team ensures that the implemented solution will address the
actual needs and scenarios encountered during sales activities.

According to Salesforce's best practices, involving the business development team helps align the solution with real-world practices
and provides actionable insights to build effective deal processes.
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Universal Containers (UC) does business with a contact associated with a specific account with the contact role of executive.

The contact is also on the board of a nonprofit that has requested a charitable donation from UC. UC wants to track the contact on
both accounts.

What is the most efficient solution that the consultant should implement to meet the requirement?

¢ A. Create a new Contact record related to the nonprofit account.
e B. Enable the Contact to Multiple Accounts feature.
e C. Create a new lookup field on the Contact record.

IEf#: B
e

The most efficient way to track a single contact across multiple accounts, such as an executive associated with both a business and a
nonprofit, is by enabling the Contact to Multiple Accounts feature. This fnctionality allows a contact to have a primary relationship
with one account while also maintaining indirect relationships with other accounts. For example, the contact could be directly related
to their primary business account while also being connected to a nonprofit account as an indirect relationship. This avoids the need
for duplicate records and ensures that interactions across all related accounts are tracked within a single contact record

HH #151
What is a key capability of Data Loader?

e A Imports organization and configuration metadata
e B. Prevents importing duplicate record data
e C. Runs one-time or scheduled data imports

IEf: C
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Data Loader is a versatile tool that enables users to import, export, update, delete, and manage large volumes of data within
Salesforce. A key capability of Data Loader is its ability to handle both one-time and scheduled data imports. This feature is
particularly useful for regularly scheduled data updates, such as daily imports of data from external systemns or periodic data
cleansing activities.

Salesforce documentation confirms that Data Loader allows scheduling for regular imports or exports, making it an efficient tool for
managing data over time. However, it does not include native features to prevent duplicates or import metadata, as it primarily
focuses on data records.
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Cloud Kicks is running a campaign for the Shoe of the Month club. Sales management wants to use Campaign Influence features
with Opportunities to attribute a percentage of success to Influential campaigns.

Which feature will allow for revenue share with standard and custom attribution models?

¢ A Create a formula field to track Campaign Influence.
¢ B. Customizable Campaign Influence for reporting,
¢ C. Create a reporting snapshot for Campaign Influence.
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The Customizable Campaign Influence feature in Salesforce allows users to assign revenue attribution to campaigns that have
mfluenced Opportunities. It supports both standard and custom attribution models, enabling users to define how much ifluence a
canpaign had on the Opportunity's success. This feature is ideal for assigning specific percentages of revenue to influential
canpaigns, which can then be reported and analyzed to understand their impact.

Salesforce's documentation on Campaign Influence details how Customizable Campaign Influence supports conplex attribution
models and offers flexible reporting capabilities, making it the right choice for revenue sharing in scenarios like Cloud Kicks'

campaign.
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