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Sample Questions (Q24-Q29):

NEW QUESTION # 24
An implementation engineer is requested to create the harmonization field - Magician This field should come from multiple Twitter
Ads data streanms, and should follow the below logic:
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Extract ‘Campaign Name'
5th position

If extracted value is noL
‘Messi’

Or

‘Ronalde’

Extract"Media Buy Name’
3rd position

Using the Harmonization Center, the engineer created a single Pattern for Campaign Name. What other action should the engineer
take to meetthe requirements?

e A Create a second Pattern for Media Buy Name and apply two Classification Rules (one for "Messi' and another for
Ronaldo') for the final Harmonized Dimension.

¢ B. Create a second Pattern for Media Buy Name and apply a Classification Rule (with the two values) for the final
Harmonized Dimension

e C. Create a second Pattern for Media Buy Name

¢ D. Create a second Pattern for Media Buy Name and add a validation list (with the two values) for the final Harmonized
Dimension.

Answer: A

Explanation:

For the field 'Magician', the engineer is required to follow a logic that extracts a value from'Campaign Name' and checks against a
validation list for specific values (‘Messi' or 'Ronaldo'). If those values are not found, it should instead extract from "Media Buy
Name'. To accomplish this, the engineer should:

* Use the created Pattern for 'Campaign Name'.

* Create a second Pattern for '"Media Buy Nane' to capture the fallback values.

* Apply two Classification Rules to the Harmonized Dimension: one for the value "Messt' and another for

'Ronaldo’. This is to check the extracted 'Campaign Name' against these specific values.

These steps ensure that the 'Magician' field will be populated with the correct values from the respective data streams following the
specified logic.

NEW QUESTION # 25

A technical architect is provided with the logic and Opportunity file shown below:

The opportunity status logic is as follows:

For the opportunity stages "Interest", "Confirmed Interest" and "Registered", the status should be "Open'.

For the opportunity stage "Closed", the opportunity status should be closed Otherwise, return null for the opportunity status



Opportunity Key (Oo:-0000 Ssage
06-Jan 123AA01 Irlterss}
06-Jan 123AA02 Interast
06-Jan 123AA03 ifterest
08-Jan 123AA01 Confirmed Interest
0S-Jan 123AA02 Confirmed Interest
10-Jan 123AA01 Registered
10-Jan 123AA02 Registered
14-Jan 123AA02 Rejected
_14-Jan 123AA01 Closed

Given the above file and logic and assuming that the file is mapped in a GENERIC data stream type with the following mapping:
"Day" - Standard "Day" field

"Opportunity Key" > Main Generic Entity Key

"Opportunity Stage" - Generic Entity Key 2

"Opportunity Count" - Generic Custom Metric

A pivot table was created to present the count of opportunities in each stage. The pivot table is filtered on January (entire month).
‘What is the number of opportunities in the Interest stage?

A0
B. 1
C.2
D.3

Answer: A

Explanation:

Based on the Opportunity file, the Opportunity Stage of 'Interest' occurs 3 times across unique Opportunity Keys. Since the pivot
table is filtered to present the entire month of January and the Opportunity Stage 'Interest' is listed three times with different
Opportunity Keys, the count of opportunities in the 'Interest' stage would be 3.

NEW QUESTION # 26

An implementation engineer has been provided with 4 different source files: 03m 16s
1. Twitter Ads

2. Creative Classification

3. Placement Classification

4, Campaign Category Classification

The main source is Twitter Ads (which includes various fields and KPIs), and the rest are classification files that connect to Twitter
Ads and enrich different fields within it.

The connections between the files are described as follows:

1st Party Creative Classification

File structure/headers:

I Creative ID l 1st Party Credtive Image I 1st Party Creative Group |

Creative ID - links back to Creative Key (Twitter Ads)
1st Party Placement Classification &
File structure/headers:



Placement ID

e ‘ d‘ﬂﬂa}h’/mment Group

Category - links back to Campaign Category (Twitter Ads)
‘Which proposed solution meets the client's requirements for the above use case?

now




Media Buy
Key Custom Classification 1

(" Key: Placement ID = 1st Party Placement
S Classification
Levels: 15t Party v (Ads)
Placement Group -
4
Custom Classification 2
Twitter Ads : - v Campaign Category
(Ads) —‘{ Key: Caugofy_ . N —_— Classification
Levels: Calegory Type (Generic)
Custom Classification 3
_ Key: Creative ID _ 1st Party Creative
Levels: 1st Party Creative Classification
0 lmge, istPatyCestve | L (Ads)
Group
o D.
1st Party Placement Group
Placement
ID
1st Party Placement
. Viookup » Classification
Media Buy (Ads)
Key 4
v
Cf:lﬂw \ Crealive 18t Party Croat
- oy . 0 arty Creative
'"m;s‘?d’ ——Miookup > » Classification
g / (Ads)
< o
181 Party Creative Image
and
18t P=ﬂ Creative Group
Answer: D
Explanation:

For the given use case, where the Twitter Ads data stream needs to be enriched with classifications from three other sources, the
correct implementation would involve creating links between the various fields across these files.

Option A is correct because it shows the correct usage of the fields from the classification files:

"Creative ID" in the Creative Classification file is linked to the "Creative Key" in the Twitter Ads data, allowing for enrichment with
creative details.

"Placement ID" in the Placement Classification file is linked to a corresponding field in the Twitter Ads data, allowing for placement
details to be added.

"Category" in the Campaign Category Classification file is linked back to "Campaign Category" in the Twitter Ads data, thus
enriching the campaign data with the correct categories.

This configuration correctly uses VLOOKUP to enrich the Twitter Ads data stream with additional details from the classification
files, aligning with best practices for data integration and enrichment in Marketing Cloud Intelligence.

NEW QUESTION # 27

A client wants to integrate their data within Marketing Cloud Intelligence to optimize their marketing insights and cross-channel
marketing activity analysis. Below are details regarding the different data sources and the number of data streams required for each
source.



Data Source Number of | Harmonization Harmonization Logic
Name Data Streams Field
Code found in the 2nd position
of Media Buy Name and
following logic is applied:
- —
acebook Ads 7 Objective If cogen Yalalng “Awareness”
If code = “trg” — “Retargeting”
. ' If code = e =y “Corersion”
, Else — RetG/SUSE) Rl
Google Ads 15 Objective Extract _from 2nd position in
Campaign Name
Goioulé CM 1 Obiective Extract from 1st position in
& J Media Buy Name
LinkedIn Ads 10 Objective Return “N/A”

‘When harmonizing the Objective field from within the data stream mapping, which advantage is gained?

A. Ease of Maintenance

B. Scalability

C. Ease of Setup

D. Performance (Performance when loading a dashboard page)

Answer: A

Explanation:

By harmonizing the Objective field within data stream mapping, an organization can benefit from:

* Ease of Maintenance: Harmonization allows for consistent naming conventions across different data sources and streams. This
means when business logic or naming conventions change, updates can be made in one place and consistently applied across all data
streans. It also reduces the complexity of managing multiple streams and ensures data consistency, which is vital for accurate

reporting and analysis.

NEW QUESTION # 28

After uploading a standard file into Marketing Cloud intelligence via totalConnect, you noticed that the number of rows uploaded (to
the specific data stream) is NOT equal to the number of rows present in the source file. What are two resource that may cause
thisgap?

e A. Allmapped Measurements for a given row have values equal to zero
e B. The file does not contain any measurements (dimension only)

e C. Mam entity is not mapped

e D. The source file does not contain the mediaBuy entity

Answer: A,C

Explanation:

In Marketing Cloud Intelligence, discrepancies between the number of rows uploaded and the number of rows present in the source
file can be caused by several factors. If all mapped measurements for a row are zero, that row may be excluded from the upload, as
it does not contribute to the analytics. Additionally, if the main entity, which acts as the primary identifier for records, is not mapped,
the system cannot correctly ingest the data as it lacks the necessary reference to organize and store the information.



NEW QUESTION # 29
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