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A 54
How can you determine if & feld in the message mapping in SAP Cloud Platform Integration s an
axtension feld?

« A, By the WSDL paming convention
« B. By the mapping functions

= (. By the used namsspace

= [ By the mapping beon

AgC

PS5

Which transaction codes do you use to reqister and activate the 1Doc service on SAP ERP?

= A, SICF and IDoG, respectively

= B, IDoc and REDMIDOC, respectively
« C. SRTIDGC and SICF, respectivaly

» . SICF and REDMIDOC, respectively
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UE#56
Which of the following business lunctions are sipportid by SAP SMHANA Settlenient Management?
Note: There are 3 correct Answers to this question

= C. Advanoe paym
= [ Business-volume-related rebates
« E. Acvcrual conditions

AHOABC

Ay es7
Which of the following views can be maintained for a material with material type SERY {Service
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Z| &l Global Communication Certification Council SCMP FEMEZEA|
(Q99-Q104):

A2 #99

A company's communication manager has noticed an increasing volume of criticism on social media regarding the company's
corporate social responsibility initiatives being self-serving and hypocritical. Which action should be taken by the communication
manager when developing the MOST effective, long-term response to the criticism?

A. Aggressively push back against criticism.

B. Invite and sustain proactive dialogue with stakeholders in order to involve them in corporate social responsibility efforts.
C. Demonstrate to stakeholders how their concerns are being addressed and employing multiple feedback methods.

D. Issue a continuous stream of press releases underscoring the benefits of the corporate social responsibility initiatives.

HE:. B

Y.

From an ethics-centered strategic communication management perspective, the most effective long-termresponse to criticism of
corporate social responsibility initiatives is to mvite and sustain proactive dialogue with stakeholders and actively mvolve them in
CSR efforts. Persistent accusations of hypocrisy signal a trust deficit, not merely a messaging problem. Ethical communication theory
emphasizes that credibility is rebuilt through engagement, transparency, and shared meaning-not one-way persuasion.

Sustained dialogue reflects a two-way, symmetrical commumnication approach, which is foundational in ethical and reputation
management. By engaging stakeholders in open conversations, organizations demonstrate respect for stakeholder voices and
acknowledge that legitimacy is co-created rather than controlled. This approach allows the organization to listen, learn, and adapt its
CSR mitiatives based on stakeholder expectations, social norms, and evolving concerns. Involving stakeholders in CSR efforts also
shifts perceptions from performative responsibility to genuine commitment.

The alternative options focus on defensive or one-directional tactics. Issuing frequent press releases may amplify skepticism by
reinforcing the perception of self-promotion. Aggressively pushing back against criticismrisks escalating conflict and damaging trust
further. While demonstrating responsiveness and using feedback mechanisms is important, these actions are more effective when
embedded within an ongoing dialogue rather than treated as isolated tactics.

Ethical strategic communication recognizes that long-term reputation protection depends on behavioral alignment, not message
volume. Dialogue enables organizations to surface uncomfortable truths, address systemic gaps, and collaboratively define what
responsible behavior looks like in practice. This process strengthens moral legitimacy and reduces reputational vulnerability over
time.

By sustaining proactive dialogue and stakeholder nvolverment, the communication manager positions CSR as a participatory, values-
driven function. This approach not only addresses current criticism but also builds resilient trust, ethical accountability, and long-term
reputational strength.

EAE #100
Which of'the following should be considered when creating a more effective corporate social media strategy?

A. How many impressions the corporate social media accounts receive in a particular time period

B. The data that are most relevant for the purpose of each platform and show engagement related to corporate goals
C. The volume of engagement with the corporate social media accounts

D. Any engagement with the corporate social media accounts

HE: B

MY

In strategic commumnication management, an effective corporate social media strategy is driven by relevance and alignment-not by
raw volume metrics. Option B is the correct answer because it emphasizes selecting data that directly reflects the purpose of each
platform and demonstrates engagement that supports corporate goals. Social media effectiveness is not measured by activity alone,
but by meaningful outcomes tied to strategy.

Different social platforns serve different finctions. Some are designed for dialogue and commumity building, others for thought
leadership, employer branding, customer support, or issue monitoring. Strategic communication management stresses that metrics
nust be chosen based on the role each platform plays within the broader commumnication ecosystem. Engagement data should
therefore be evaluated in context- focusing on indicators such as quality of interaction, message resonance, stakeholder sentiment,
and behavior change.

Metrics like impressions or total engagement volume (options A and D) are surface-level indicators. While they show reach or
activity, they do not explain whether commumication is effective or advancing organizational objectives. High engagement may even
be misleading if it reflects controversy, misunderstanding, or audiences that are not strategically relevant. Similarly, counting any



engagement at all (option C) ignores the distinction between positive, neutral, or negative interaction and fails to account for strategic
mtent.

Strategic communication management prioritizes outcome-oriented measurement. Effective social media strategies connect
engagement data to goals such as trust-building, reputation strengthening, issue awareness, recruitment, or stakeholder alignment.
This approach enables commumication leaders to refine content, adjust channel use, and demonstrate value to senior management.
By focusing on platformspecific, goal-aligned data, organizations move beyond vanity metrics and use social media as a strategic
tool-supporting innovation, engagement, and long-term organizational effectiveness rather than simply generating noise.

HAE #101
Which is the FIRST step to take when a CEO wants an expert to develop a training program for managers in effective
communication?

A. Fimthe CEO delivering an all-staff message about the new management training.
B. Clarify the program goals and develop a communication strategy.

C. Research current information and resources available for managers.

D. Draft a training outline/course plan for effective commumication.

HE: B

MH.

In strategic commumnication management, effective leadership advising always begins with clarity of purpose.

When a CEO requests the development of a training program for managers, the first and most critical step is to clarify the program's
goals and align them with organizational strategy. Without this foundational understanding, subsequent actions risk being misaligned,
meflicient, or meffective.

Clarifying goals establishes what the organization expects the training to achieve-such as improving leadership communication,
supporting change mitiatives, strengthening employee engagement, or reducing performance gaps. It also identifies target audiences,
desired behavioral outcomes, success measures, and how the training supports broader business objectives. Developing a
commumnication strategy at this stage ensures that the training program is positioned correctly, supported by leadership, and
mtegrated into the organization' s culture and priorities.

Options B and D, while important, are premature without strategic clarity. Drafting a course outline or researching resources
assumes that the expert already understands what problem the training is meant to solve. Similarly, Option C focuses on promotion
rather than substance and skips the essential planning phase required for credibility and effectiveness.

From an advising and leading management perspective, communication professionals are expected to guide leaders toward
evidence-based, purpose-driven decisions. By starting with goal clarification and strategy development, the expert demonstrates
leadership, manages expectations, and creates a framework for meaningful evaluation. This step also enables informed decisions
about content, delivery methods, timing, and measurement.

Strategic communication is not about producing outputs quickly; it is about ensuring that every activity serves a defined organizational
need. Establishing clear goals first ensures the training program is relevant, impactfil, and capable of delivering lasting value to both
managers and the organization as a whole.

EE #102
In evaluating the success of a media skills coaching and training program for executives in the organization, which of the following
should NOT be the expected outcome?

A. Consistently positive media coverage.
B. They understand what to say and when.
C. Confidence is enhanced.

D. Better media relationships.

HE:. A

Y.

Media skills coaching is designed to improve an executive's ability to communicate clearly, confidently, and responsibly with the
media-but it does not guarantee favorable outcomes in media coverage. Therefore, consistently positive media coverage should
NOT be considered an expected or appropriate measure of success for such a training program

Strategic communication management recognizes that media coverage is influenced by many external factors beyond the control of
executives, including news values, editorial judgment, public interest, timing, and broader organizational or industry issues. Even the
most skilled spokesperson may face negative or critical coverage when circunstances warrant it. Expecting consistently positive
coverage reflects a misunderstanding of how media operate and risks setting unrealistic expectations for leadership.



In contrast, outcomes such as enhanced confidence (Option A), better media relationships (Option B), and knowing what to say and
when (Option C) are realistic and appropriate indicators of effective media training.

Confidence enables executives to remain composed under pressure. Understanding key messages and timing improves clarity and
reduces the risk of misstatements. Strong media relationships foster mutual respect and professionalism, even during challenging
interviews or unfavorable news cycles.

From an advising and leading management perspective, commumnication professionals must help executives distinguish between
controllable inputs and uncontrollable outcomes. Media training improves preparedness, message discipline, responsiveness, and
ethical judgment-it does not control headlines or tone. Evaluating success based on skill development and behavioral improvement
aligns with best practices in strategic commumnication.

Ultimately, effective media coaching equips leaders to communicate accurately and credibly in all situations, including difficult ones.
The true measure of success is not whether coverage is always positive, but whether executives represent the organization
consistently, responsibly, and strategically-regardless of the media environment.

EAE #103
What is the difference between a communication strategy and a communication plan?

e A It does not matter which termis used as long as the document considers both internal and external communication.

¢ B. A strategy is a more focused document that outlines the communication for a specific project or initiative; a plan is a more
comprehensive document with in-depth considerations and analysis.

C. A strategy supports communication for an organization or a significant mitiative or issue; a plan has less analysis and
generally focuses on deliverables and a work plan.

e D. They are the same, and the terms are interchangeable.

e, C

MY

In strategic communication management, the distinction between a communication strategy and a communication plan is essential
because each serves a different managerial purpose. Option A accurately reflects this difference by positioning strategy as the higher-
level, analytical framework and the plan as the execution-focused document.

A commumication strategy defineswhyandhowcommumication will support an organization, major initiative, or issue. It is grounded in
analysis of the business context, stakeholder expectations, risks, opportunities, and desired outcomes. Strategy clarifies priorities,
identifies target audiences, defines intended behavioral or perceptual change, and establishes guiding principles for communication. It
answers fundamental questions such as what success looks like and how communication contributes to organizational goals.

A commumication plan, by contrast, translates strategy into action. It focuses onwhat,when, andwho- detailing messages, channels,
timelines, responsibilities, and deliverables. While a plan may reference analysis, it is primarily operational. Strategic communication
management emphasizes that plans are only effective when they are clearly anchored in an agreed strategy; otherwise, they risk
becoming lists of disconnected activities.

Option B reverses the relationship and is therefore incorrect. Strategy is broader and more analytical than a plan, not narrower.
Options C and D overlook the managerial importance of precision in terminology.

Treating strategy and planning as interchangeable weakens accountability and blurs decision-making authority.

Strategic communication management relies on this distinction to elevate communication from execution to leadership. Strategy
provides direction and coherence; plans provide discipline and delivery. Together, they ensure communication is purposeful, aligned,
and effective-but they are not the same.
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