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HE #17
A marketing associate needs to import data froma field called Is Opted In. Upon review, the data values are all either 1 or 0 values.
Which data type is most appropriate for this data?

o A, Number
o B Text
e (. Boolean

IEfE: C

L2

For a field called "[s Opted In" with data values of 1 or 0, the most appropriate data type is Boolean. Boolean data types are used
to represent true/false values, often signified by 1 for true and 0 for false. This data type is ideal for fields that indicate a binary
condition, such as whether a subscriber has opted in or out of receiving communications.

ER#18
What is used to identify unique member records?

e A Foreign Key

e B. Primary Key
e (. Subscriber Key

EfE: C

AR :

In Salesforce Marketing Cloud, the Subscriber Key is used to identify unique member records. The Subscriber Key is a unique
identifier for each subscriber in the database, ensuring that each record is distinct. This key is crucial for tracking subscriber
mnteractions and preferences across different channels and campaigns within Marketing Cloud, maintaining a unified view of the
subscriber’s engagement and history.

The use of a Subscriber Key enables marketers to maintain a consistent subscriber identity, even if other attributes such as email
addresses change, ensuring accurate tracking and personalization.

References: Salesforce Marketing Cloud documentation on subscriber management explains the role and importance of the
Subscriber Key in identifying and managing unique subscriber records within the platform

R #19
DreamHouse Realty just finished an open house and has acquired prospective contact information via a physical signup sheet.
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What is the best practice when this contact data is collected and entered?

e A. Add collected contacts to customer database.
¢ B. Add collected contacts to a double opt-In campaign.
¢ (. Add collected contacts to an onboarding journey.

IEf%: B

R :

The best practice when acquiring new contacts via a physical signup is to confirm their interest and consent through a double opt-in
process. This helps ensure compliance with data privacy regulations, confirming that the contacts genuinely wish to receive
commumnications. A double opt-in involves sending a confirmation email with an action step (usually clicking a link) to verify the
contact's email address and consent.

* Why Double Opt-In is Important: It improves list quality by verifying that each email is accurate and that the individual is interested
in receiving communications. This practice reduces unsubscribe rates and potential spam complaints.

* Salesforce Documentation Reference: See Salesforce's recommendations on Opt-In Best Practices for more details on using
double opt-in to ensure compliance and engagement.

HM #20

Northern Trail Outfitters has been running an email marketing campaign for 6 months. The head of sales wants to know how many
new sales leads this email campaign is generating,

‘Which marketing metric should the associate present to the head of sales?

o A. Conversions
e B. Clicks
e C. Impressions

EM: A
W

To demonstrate the effectiveness of an enmil marketing campaign in generating new sales leads, the most relevant metric to present
to the head of'sales is conversions. Conversions refer to the actions that email recipients take as a direct result of the canpaign that
align with predefined goals, such as filling out a contact form, signing up for a webinar, or making a purchase. This metric directly
correlates email engagement with the desired outcome of acquiring new sales leads, providing a tangible measure of the campaign's
mpact on business objectives.

Focusing on conversions allows the marketing team to quantify the effectiveness of the email campaign in driving meaningful actions
that contribute to the sales pipeline.

References: Best practices in email marketing and analytics emphasize the importance of tracking conversions as a key performance
indicator for assessing the direct impact of marketing efforts on lead generation and sales outcomes.

i #21

The digital marketing associate at Northern Trail Outfitters is looking for self-paced learning content about Journey Builder
functionality.

Which resource should the assoclate use?

e A. Salesforce Help & Training
¢ B. Salesforce Developer Center

o (. Trailhead
EfE:. C
fif .-

For self-paced learmning content about Journey Builder functionality, the associate should use Trailhead.

Trailhead is Salesforce's interactive, gamified learning platform that offers modules and trails for various Salesforce products and
features, including Journey Builder. It provides a range of resources from begmner to advanced levels, making it an ideal place for
digital marketing associates to learn at their own pace and enhance their skills in utilizing Journey Builder effectively.

B #22
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