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HM #118

A customer needs to inmport data froman SFTP site. The customer wants to:
* Segment the contents of the file and then send enmils.

* Transfer the file to the SFTP site at various times daily.

* Send to data extensions.

What sequence of automation activities should meet these requirements?

e A. Scheduled: Transfer File > Import File > SQL Query(s) > Send Email(s)
¢ B. Scheduled: Import File > SQL Query(s) > Send Email(s)
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¢ C. File Drop: Import File > Group Refresh > Send Email(s)
¢ D. File Drop: Import File > SQL Query(s) > Send Email(s)

IEf#: D

R -
Explanation/Reference:

HM #119
What are the similarities between Automation Studio and Journey Builder? (Choose three.)

A. The option to convert a qualified Lead to a Contact.

B. Ability to define an email send.

C. Have duration plus wait activity (look for answers that start with JB or AS).
D. Fire an event from Automation Studio to Journey Builder.

Eﬁ: B\ C\ D

H #120

A publishing company has presented the following:

* A need to send renewal reminders to customers whose subscriptions expire in 15 days and 7 days.

* A campaign needs to be created and managed by a general marketing user who will not have administrative rights and who is not
technical.

* The customer's expiration date is included in the data file.

What component should the customer's solution include?

Choose 3 answers

A. Triggered Send

B. Template-based emails
C. Suppression list

D. Automation Studio

E. Data Filter

IEf#: B. D. E

R #121

A customer wants to automate the send of a monthly promotional email. The customer will upload an audience file to their account's

Enhanced FTP on a monthly basis on the 15th day of each month, expecting the email to be deployed upon completion of the import
activity. However, if the 15th of the month falls on a Saturday or Sunday, the customer will provide the file on the Friday prior to the
15th and expect the promotional email to be sent on that Friday.

Given the customer's requirements, which method should be used to automate their monthly promotional email?

A. Create a triggered automation that includes an import activity and user-initiated send.

B. Create a scheduled daily autormation that includes an import activity and user-initiated send.
C. Create a scheduled monthly automation that includes an import activity and triggered send.
D. Create a triggered automation that includes an import activity and triggered send.

IEf#: A

HA #122
A customrer is creating a re-engagement campaign. The Campaign only targets subscribers who have had emails fail at send time due

to held status within the last 60days. The goal is to send an SMS to the subscribers asking them if they want to update their email
address.
‘What should a consultant recommend to meet the criteria?

e A Use SQL Query and Import activities from Automation Studio to nject the subscribers into a data extension used as an



Entry Source by Journey Builder

¢ B. Use Tracking Extract, File Transfer, and Import activities from Automation Studio to inject the subscribers into a data
extension used as an Entry Source by Journey Builder.

¢ C. use Data Extension Extract and Import activities from Autormation Automation Studio to inject the subscribers into a
CloudPage used as an Entry Source by Journey Builder

e D. Use SQL Query and File Transfer activities from Autormation Automation Studio to inject the subscribers into an API
Event used as Entry Source by Journey Builder

IEf#: B

it

By using Tracking Extract, File Transfer, and Import activities from Automation Studio, you can extract the data from the
subscribers who have had emails fail due to held status within the last 60 days [1][2], and then transfer the data into a data extension
that can be used as an Entry Source for Journey Builder. This will allow you to create an SMS message that can be sent to the
subscribers to ask them to update their email address.

Additionally, Automation Studio provides the ability to schedule and automate the process so that the data is regularly updated and
the SMS message is sent on a regular basis. For further information, please refer to the following Salesforce documentation:

* Automation Studio Overview: https’/help.salesforce.convarticle View?id=mc_as_overview.htm&type=5 * Automation Studio
Activities: https//help.salesforce.comvarticle View?id=mc_as_activities.htm&type=5 * Data Extensions Overview:
https:/help.salesforce.convarticleView?id=mc_es_data_extensions.htm&type=5 * Journey Builder Overview:
https:/help.salesforce.convarticleView?id=mc_jb_overview.htm&type=5
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