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I #35

A customer has a calculated insight about lifetime value.

What does the consultant need to be aware of if the calculated insight.
needs to be modified?

A. Existing dimensions can be removed.
B. New measures can be added.

C. Existing measures can be removed.
D. New dimensions can be added.

ZE: D

f# RSB -

A calculated insight is a multidimensional metric that is defined and calculated from data using SQL expressions. A calculated mnsight
can include dimensions and measures. Dimensions are the fields that are used to group or filter the data, such as customer 1D,
product category, or region. Measures are the fields that are used to perform calculations or aggregations, such as revenue, quantity,
or average order value. A calculated insight can be modified by editing the SQL expression or changing the data space. However,
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the consultant needs to be aware of the following limitations and considerations when modifying a calculated insight12:

Existing dimensions cannot be removed. If a dimension is removed from the SQL expression, the calculated insight will fail to run and
display an error message. This is because the dimension is used to create the primary key for the calculated nsight object, and
removing it will cause a conflict with the existing data.

Therefore, the correct answer is B.

New dimensions can be added. Ifa dimension is added to the SQL expression, the calculated insight will run and create a new field
for the dimension in the calculated insight object. However, the consultant should be careful not to add too many dimensions, as this
can affect the performance and usability of the calculated insight.

Existing measures can be removed. Ifa measure is removed from the SQL expression, the calculated insight will run and delete the
field for the measure from the calculated insight object. However, the consultant should be aware that removing a measure can affect
the existing segments or activations that use the calculated insight.

New measures can be added. If a measure is added to the SQL expression, the calculated insight will run and create a new field for
the measure in the calculated insight object. However, the consultant should be careful not to add too many measures, as this can
affect the performance and usability of the calculated insight. References: Calculated Insights, Calculated Insights in a Data Space.

i =8 #36
Which data model subject area should be used for any Organization, Individual, or Member in the Customer
360 data model?

A. Membership
B. Party

C. Engagement
D. Global Account

ZX: B

fR R A -

The data model subject area that should be used for any Organization, Individual, or Member in the Customer

360 data model is the Party subject area. The Party subject area defines the entities that are involved in any business transaction or
relationship, such as customers, prospects, partners, suppliers, etc. The Party subject area contains the following data model objects
(DMOs):

Organization: A DMO that represents a legal entity or a business unit, such as a company, a department, a branch, etc.

Individual: A DMO that represents a person, such as a customer, a contact, a user, etc.

Member: A DMO that represents the relationship between an individual and an organization, such as an employee, a customer, a
partner, etc.

The other options are not data model subject areas that should be used for any Organization, Individual, or Member in the Customer
360 data model. The Engagement subject area defines the actions that people take, such as clicks, views, purchases, etc. The
Membership subject area defines the associations that people have with groups, such as loyalty programs, clubs, communities, etc.
The Global Account subject area defines the hierarchical relationships between organizations, such as parent-child, subsidiary, etc.
Data Model Subject Areas

Party Subject Area

Customer 360 Data Model
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Which of these is present in Identity Resolution Summary?

A. Unified Individuals

B. Last Processing Status
C. All the above

D. Matched Individuals

ZR: C

fE R A -

Explanation

The Identity Resolution Summary page shows all the above information: Unified Individuals, Last Processing Status, and Matched
Individuals. Unified Individuals are the profiles that Data Cloud creates by linking multiple source profiles based on match rules. Last
Processing Status shows the date and time of the last identity resolution run and whether it was successful or not.Matched

Individuals shows the number and percentage of source profiles that were matched to a unified individual profile. References: Identity



Resolution Summary

il =8 #38
‘What component of Calculated Insights can be included as attribute data in an activation?

A. Dimensions

B. Metrics

C. Filters

D. Metrics and Dimensions

BER: A

it BB -

Dimensions are attributes that can be used to group or filter data in calculated insights. You can include dimensions as attribute data
in an activation by selecting them from the available attributes list. Reference: https:/help.salesforce.conys/article View?

id=sf.c360 a data cloud calculated insights.htm&type=>5
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A financial services firm specializing in wealth management contacts a Data Cloud consultant with an identity resolution request. The
company wants to enhance its strategy to better manage individual client profiles within family portfolios.

Family members often share addresses and sometimes phone numbers but have distinct nvestment preferences and financial goals.
The firm ains to avoid blending individual family profiles nto a single entity to maintain personalized service and accurate financial
advice.

‘Which identity resolution strategy should the consultant put in place?

A. Configure a single match rule with a single connected contact point based on address.
B. Use nuiltiple contact points without individual attributes in the match rules.

C. Use a more restrictive design approach to ensure the match rules performas desired.
D. Configure a single match rule based on a custom identifier.

ER: C

BB «

To manage individual client profiles within family portfolios while avoiding blending profiles, the consultant should recommend a more
restrictive design approach for identity resolution. Here's why:

Understanding the Requirement

The financial services firm wants to maintain distinct profiles for individual family members despite shared contact points (e.g,,
address, phone number).

The goalis to avoid blending profiles to ensure personalized service and accurate financial advice.

Why a Restrictive Design Approach?

Avoiding Over-Matching :

A restrictive design approach ensures that match rules are narrowly defined to prevent over-matching (e.g., merging profiles based
solely on shared addresses or phone numbers).

This preserves the uniqueness of individual profiles while still allowing for some shared attributes.

Custom Match Rules :

The consultant can configure custom match rules that prioritize unique identifiers (e.g., email, social security number) over shared
contact points.

This ensures that family members with shared addresses or phone numbers remain distinct.

Other Options Are Less Suitable :

A). Configure a single match rule with a single connected contact point based on address : This would likely result in over-matching
and blending profiles, which is undesirable.

B). Use muiltiple contact points without individual attributes in the match rules : This approach lacks the precision needed to maintain
distinct profiles.

D). Configure a single match rule based on a custom identifier : While custom identifiers are useful, relying on a single rule may not
account for all scenarios and could lead to over-matching,

Steps to Implement the Solution

Step 1: Analyze Shared Attributes

Identify shared attributes (e.g., address, phone number) and unique attributes (e.g., email, social security number).

Step 2: Define Restrictive Match Rules



Configure match rules that prioritize unique attributes and minimize reliance on shared contact points.

Step 3: Test Identity Resolution

Test the match rules to ensure that individual profiles are preserved while still allowing for some shared attributes.

Step 4: Monitor and Refine

Continuously monitor the results and refine the match rules as needed to achieve the desired outcome.

Conclusion

A more restrictive design approach ensures that match rules performas desired, preserving the uniqueness of individual profiles while
accommodating shared attributes within family portfolios.
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