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HE #62
A business user created a segment to track everyone that has looked at the homepage today. How long does it take for a web
visitor to join the ..... After viewing the homepage?

Ef#:

fEEE:

Immediate

Explanation:

In Interaction Studio, segment membership updates occur in real-time. A web visitor is immediately added to the segment after
meeting the criteria, such as viewing the homepage.

Reference: Salesforce Interaction Studio Real-Time Segmentation Documentation.
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H #63
What two features of interaction studio have functionality to perform an A/B testing?

A. Segments
B. Campaigns
C. Recipes
D. Tenplates

IE%: A\ B

HMA #064
What attribute and value is passed in the event API request for returning server side campaigns?

e A Server side = true

¢ B. Source = Server

e C. Server side are always returned
e D. Server Side messages = 1

IEf#: B

R -
In theEvent API requestfor returning server-side campaigns nSalesforce Interaction Studio (IS), the attributeSourcewith the
valueServeris used. This ensures that the request explicitly identifies that it is for server-side campaigns, distinguishing it from client-

side campaigns.

B #65
Ifa developer needs to test a website where a beacon froma different dataset has been deployed, which feature of the Evergage

Launcher needs to be enabled to simulate?

A. Force SDK URL

B. Inject SDK

C. Developer tools

D. Campaign Debugger

EfE: A

E Y # 66
What is the interaction studio terminology for the collection of products and content as well as related categories and tags - such as

brand, gender, style, keyword and author?

A. Directory
B. Channel

C. Catalog

D. Dimensions

Ef: C

AR

In Interaction Studio, aCatalogrefers to the collection of products, content, and associated metadata, such as categories, tags,
brands, genders, styles, keywords, and authors. This comprehensive catalog serves as the foundation for personalized experiences,
enabling you to deliver relevant recommendations, offers, and content to your custommers.

By effectively managing your catalog, you can:

* Enhance Personalization:Deliver tailored experiences based on customer preferences and browsing history.

* Tmprove Search Relevance:Optimize search results to help customers find what they're looking for quickly.

* Facilitate Cross-Selling and UpsellingRecommend complementary products and services.

* Enable Dynamic Content:Display relevant content and offers based on visitor behavior.

By leveraging the power of your catalog, you can create more engaging and effective digital experiences.
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