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Our Marketing-Cloud-Consultant exam materials allow you to have greater protection on your dreams. This is due to the high
passing rate of our study materials. Our Marketing-Cloud-Consultant study materials selected the most professional team to ensure
that the quality of the Marketing-Cloud-Consultant study guide is absolutely leading in the industry, and it has a perfect service
system The focus and seriousness of our Marketing-Cloud-Consultant Study Materials gives it a 99% pass rate. Using our
products, you can get everything you want, including your most important pass rate. Our Marketing-Cloud-Consultant actual exam
is really a good helper on your dream road.

Salesforce Marketing-Cloud-Consultant Certification Exam assesses a professional's knowledge on various topics such as
Marketing Automation, Email Marketing, Mobile Marketing, Journey Builder, Advertising Studio, Social Studio, and more.
Marketing-Cloud-Consultant exam consists of 60 multiple-choice questions that need to be completed within 105 minutes. To pass
the exam, a candidate needs to score at least 68% or 41 correct answers out of 60.

Salesforce Marketing-Cloud-Consultant (Salesforce Certified Marketing Cloud Consultant) Certification Exam is a comprehensive
test designed to evaluate the candidate’s knowledge and skills in marketing automation and Salesforce Marketing Cloud. Salesforce
Certified Marketing Cloud Consultant certification is valuable for professionals who want to enhance their careers in marketing
automation and Salesforce Marketing Cloud. If you are interested i taking Marketing-Cloud-Consultant exam, make sure to have a
strong understanding of marketing automation and Salesforce Marketing Cloud concepts, and at least two years of experience in the
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Salesforce Marketing-Cloud-Consultant Exam Syllabus Topics:

Topic Details

¢ Automation: Your ability to design and implement appropriate autormation solutions will be tested. Whether
crafting Journey Builder flows or configuring Automation Studio, you will prove your expertise in delivering

Topic 1
ol scalable, efficient customer journeys and activity-based workflows.

¢ Discovery and Architecture: In this topic, Salesforce marketing cloud consultants will demonstrate the

ability to analyze business requirements and identify gaps to recommend effective solutions. Their expertise
Topic 2 in gathering requirements and defining data strategies will be tested, ensuring they can design sustainable
solutions tailored to the customer’s skillset and long-term maintenance needs.

* Messaging: This topic tests your ability to deliver personalized and engaging messaging by choosing the
right options for individualization. You will show how to align messaging strategies with customer scenarios,

Topic 3
ope demonstrating your ability to optimize commumication for impact.

¢ Account Configuration: This topic assesses the capability of Salesforce marketing cloud consultants to

manage account hierarchies, troubleshoot features like Reply Mail Management, and evaluate the inmpact of]
Topic 4 Sender Authentication Package. They will also demonstrate proficiency in Mobile Studio, ensuring they can
configure accounts to meet complex customer needs.
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The Salesforce Marketing-Cloud-Consultant Online Practice Test Engine

The Salesforce Certified Marketing Cloud Consultant (Marketing-Cloud-Consultant) questions are in use by many custormers
currently, and they are preparing for their best future daily. Even the students who used it in the past to prepare for the Salesforce
Certification Exam have rated our practice questions as one of the best. You will receive updates till 365 days after your purchase,
and there is a 24/7 support system that assists you whenever you are stuck in any problem or issues.

Salesforce Certified Marketing Cloud Consultant Sample Questions (Q51-
Q56):

NEW QUESTION # 51

A customrer has a robust Sales Cloud org with several custom objects. Historically, they have created complex reports, referencing
many custom objects, to target subscribers and exported them to another email system for deployment. With the implementation of
Marketing Cloud Connect, the customer wants to simplify the sending process using Marketing Cloud with as little additional setup

as possible.

‘What should a consultant recommend to meet this criteria?

¢ A Create a Journey and use Salesforce Data and the Reports object as the Entry Source.
¢ B. Sync all custom objects to Marketing Cloud and recreate the reports for sending.

e (. Continue to build reports in Sales Cloud and import it to Marketing Cloud for sending,
¢ D. Continue to build reports in Sales Cloud and select the reports in Marketing Cloud.

Answer: C

NEW QUESTION # 52

Northern Trail Outfitters wants to implement a Welcome email. New subscribers signing up on their website should receive the email
promptly. They are utilizng Marketing Cloud Connect to connect Sales Cloud and Marketing Cloud.

‘Which solution should capture the new subscribers?

e A. Smart Capture form on website
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¢ B. Batch file dropped to SFTP
e (. Salesforce Triggered Sends
¢ D. File import to data extension

Answer: C

Explanation:

Since they are using Marketing Cloud Connect, the best real-time option is Salesforce Triggered Sends. When a new Contact or
Lead is created in Sales Cloud (via the website sign-up form), a Triggered Send can immediately deploy the Welcome Email via
Marketing Cloud.

Exact Extracts from Salesforce Documentation:

Source: Salesforce Help - Salesforce Triggered Sends Overview

# "Triggered Sends allow Salesforce to mitiate an immediate email send from Marketing Cloud when a record meets specified
conditions." Source: Salesforce Marketing Cloud Connect Guide

# "Use Salesforce Triggered Sends to capture and act on real-time interactions like new sign-ups or opportunities."

NEW QUESTION # 53

The ABC Company marketing team is launching a new email campaign. ABC Company's Email Specialist wants to perform quality
assurance checks on the email prior to send and has asked about using the Validate finctionality for this effort.

Which three iters will Validate check in an email message? (Choose three.)

A. Each content area specified in a dynamic content rule exists.

B. Words or phrases used may trigger spam filters.

C. Grammar and spelling in the email text is correct.

D. Correct syntax is used on any AMPscript in the emails code.

E. Personalization strings map to attributes or data extension fields.

Answer: A,D,E

NEW QUESTION # 54

Northern Trail Outfitters has acquired a new company and is importing customer data to Marketing Cloud.
They want to ensure commercial emails are not sent to email addresses who have previously opted-out.
Which feature should they use?

A. Exclusion List

B. Suppression List

C. Auto-suppression List
D. Exclusion Script

Answer: C

Explanation:

Explanation

An auto-suppression list is a list of subscribers who should not receive any commercial emails from a sender.

It can be applied to all sends or specific sends based on sender profile or delivery profile. It is useful for complying with legal or
contractual obligations to avoid sending to certain email addresses. References:
https://help.salesforce.convarticleView?id=sfimc_es_auto suppression_lists.htm&type=5

NEW QUESTION # 55

Scenario: Northern Trail Outfitters (NTO) ains to create a dynamic audience fioma data extension for a daily email campaign. The
audience changes daily, and the emails include a "View As Web Page" (VAWP) link.

NTO wants to ensure this link remains functional even as the audience is refreshed daily.

e A Use a SQL Query to filter the audience into a new data extension that is overwritten each day
e B. Use AMPscript inside the email to pull information from a send logging data extension to determine which content displays
based on message context



e C. Use exclusion lists for the send - excluding those that already were sent the email
¢ D. Use SQL Query to filter the audience into a new data extension that is upserted every day

Answer: D

Explanation:

The correct answer is D, because:

When using the "View As Web Page" (VAWP) link in Salesforce Marketing Cloud, it references a unique URL tied to the SendID
and SubscriberKey.

Ifthe original audience is overwritten (i.e., deleted and recreated), the SendID linked to the VAWP breaks, because the original
context no longer exists.

To prevent this, upserting (inserting new and updating existing records) ensures that subscriber records persist and stay tied to the
correct send, keeping the VAWP links functional even as the audience updates daily.

Official Salesforce documentation specifies:

"Overwriting a Data Extension can cause issues with Send Logging and View As Web Page links. If historical data must be
maintained to ensure link fimctionality, records should be upserted rather than overwritten." (Source: Salesforce Marketing Cloud
Data Extensions Best Practices Guide) In an upsert, you are updating existing records based on a primary key (typically
SubscriberKey) and inserting new ones when no match exists, thus maintaining historical integrity necessary for things like VAWP.
Reference Extract:

"An upsert operation adds new records and updates existing ones in a Data Extension without deleting historical data. This method
maintains the consistency required for links like 'View As Web Page' to remain finctional." (Source: Salesforce Marketing Cloud
SQL Query Activities - Best Practices) Why the other options are wrong;

A: Exclusion lists are about avoiding resending, not about preserving VAWP functionality.

B: AMPscript and send logging manage dynamic content, not VAWP link integrity.

C: Overwriting the DE deletes the old SendIDs, breaking VAWP links.

Thus, option D (Upsert) is correct.

NEW QUESTION # 56
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