HELREBE I AP-205% E G R & BB L A B EHE AME I
S BT IRAP-20588 & 4%

p’
AP 205
WHICH
DISTRICT?

AMALAPURAM
RTO

te4h, 38 BNewDumps AP-205% 3% JE i) #8 73 W A BRAE 2 S B i hitpsy/drive.google.com/open?
id=1GWDJSWCYjXukMeNuvzFJcUHqCxvNgh55

BIBRER. FRARGRER T EFMERRT . WRREES —KHEBAP-205:8FE A K R, HENewDumpsk]
AP-205% i RERARME— . R RIFIIRE, BENE —FERRENMERERRE HE. RATRERE L E E K
BB BB T o B8 R T DGR AR SE ERE M BR AR S R A R, ETURRARE R B R BB . 7
Sb, MRREERAREEANKRHE, BERRTETHFEMEESHEENRENER. HAEMEEHERETH
HERPHOARE, TR RERIR AT UEEE A,

RREB, REANBAORKKFTHEABRERA—EHE—FRE TE.... EHE, [TRELEANKE. WRK
/38 H Salesforce i) AP-205 BB ERIFI A EREFMERR G ER, BEBELGHREGER, EFR
ERPANEEREFEE ZBEREERIOAN. T NewDumps [ AP-205 % ZEHR BB HT KL AB BB EN, &1E
55— e R SE B AP-205 REJEE

>> AP-205E BB I <<

FHRAP-2058 & F4R - BFTAP-205% 5%

BHE NS, BAFINewDumpsfREE IR 100%HI LB, 4 RARIEENewDumps, BIBIREFIIGHIGIMR, WEBIRKE T —
REIERE, RS 2] B 4 R S R B i 455 (0 4 B 1 A0 T SE 4 £R %8 . NewDumps Salesforce ] AP-20575 A1 58 & BRI
R RE I AP-205% 34 «

B ¥ i) Consumer Goods Cloud AP-205 % & % i H & (Q50-Q55):

R #50

A consultant for Northern Trail Outfitters (NTO) is looking to utilize real-time reporting (RTR) to see the complete view of NTO's
finances.

Ifthe consultant makes an update to a key performance indicator (KPI) in the Volume Planning card (VPC), how fast will those
changes be reflected in the RTR?

e A, The KPI changes will be updated immediately.
e B. The KPI changes will be picked up in a batch run overnight and reflected the next day.
e C. The KPI changes will be reflected every 10 minutes through SF Data Sync.

BE: A

fE R A«

Real-Time Reporting (RTR) in Consumer Goods Cloud TPM is architected to provide exactly what its name implies: zero- latency
visibility into the active planning session.

When a Key Account Manager (KAM) or consultant modifies a KPI in theVolume Planning Card (VPC)- for exanmple, increasing
the "Planned Uplift Volume'-the system triggers a recalculation within the Processing Service.
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* In-Memory Calculation:The engine recomputes all dependent metrics (Revenue, Spend, Profit) in memory.

* Shared Context:The RTR component sits on top of this same active calculation context. It does not wait for the data to be written
back to the Salesforce database, synced to CRM Analytics, or processed by a batch job.

Therefore, the moment the calculation completes (which is typically sub-second or a few seconds), the RTR view reflects the new
financial realityimmediately. This immediate feedback loop is crucial for "What-If" analysis, allowing users to tweak volume
assumptions and instantly see the impact on the bottom line without the delay associated with traditional data warehousing or batch
synchronization (Option B or C).

i RE #51

Cloud Kicks is currently utilizing Consumer Goods Cloud TPM and wants to understand if it can use mass copy promotions now for
the next few years in a single click.

‘Which limitation should the company keep in mind for mass copying promotions from the Trade Calendar view?

¢ A They are possible with a custom date and timeframe for 18 months out-of-the-box.
¢ B. They are possible for a maximum 18-month timeframe.
e (. They are possible for only a 12-month timeframe.

ZX: B

i RE B -

The Mass Copy functionality in the Trade Calendar is a powerful productivity feature that allows Key Account Managers to
duplicate successful promotion plans from one year to the next. However, to ensure system performance and stability, Salesforce
imposes specific governor limits on this operation.

Duplicating promotions is not a simple record copy; it involves cloning the header, all associated tactics, product splits, and
potentially re-calculating initial baseline values for the new dates. Ifa user were to attempt to copy promotions 5 years into the future
i a single action, the calculation load would be immense.

According to the product documentation and best practices for Consumer Goods Cloud TPM, the standard limitation for the Mass
Copy window is18 months. This means a user can select a source range and copy it to a target range, provided the target dates do
not extend beyond 18 months into the future. This constraint balances usability (allowing for full next-year planning plus a buffer) with
the technical constramnts of the Processing Service, preventing timeouts and ensuring that the copied data remains manageable and
accurate.

I RE #52

When implementing Consumer Goods Cloud TPM, it is essential to ensure seamless integration with existing third-party systens for
comprehensive finctionality.

Which set of systems should a consultant discuss with the customer to ascertain compatibility and data synchronization with TPM?

¢ A. Point of Sale (POS) systems, Content Management Systerns (CMS), and Digital Asset Management (DAM) systens to
process retail transactions, digital content, and enterprise assets

¢ B. Enterprise Resource Planning (ERP), Master Data Management (MDM), Product Information Management (PIM),
Demand Planning, Data Warehouses, and Data Lakes to integrate master data, baseline volume forecasts, and shipment data

e C. Customer Relationship Management (CRM), Supply Chain Management (SCM), and Human Resource Management
(HRM) systens to ingest customer sales data, supply chain operations data, and employee performance metrics

£%: B

f R A -

A robust TPM implementation relies heavily on data that originates outside of Salesforce. The set of systems listed in Option A
represents the critical "backbone" integrations required for Trade Promotion Management:

* ERP (Enterprise Resource Planning):This is the source of truth for "Actuals.” To settle clains and analyze promotion performance,
TPM needs shipment and invoice data, which lives in the ERP.

* MDM (Master Data Management) / PIM (Product Information Management)TPM requires a clean, hierarchical structure of
Products and Customers. Synching this master data ensures that the

"Product A" planned in Salesforce matches the "Product A" shipped by the warehouse.

* Demand Planning'TPM is often theinputto demand planning (providing the promotional lift), but it also consumes theBaseline
Forecast(what would sell with no promotion) from Demand Planning tools to calculate accurate ROI.

While POS data (Option B) is useful for Retail Execution (checking shelf prices), it is less critical for the Trade Planningaspect
compared to shipment data. Similarly, HRM (Option C) is generally irrelevant to trade promotion calculations. Therefore, Option A
covers the essential data flow: Master Data (MDM/PIM) -> Baseline (Demand Planning) -> Execution/Actuals (ERP)3333.



il =8 #53

The Cloud Kicks IT architect has asked a consultant to integrate from the Enterprise Resource Planning (ERP) systemto a
Consurmer Goods Cloud TPM solution for the downstream processes.

Which key data sources are required? 2

¢ A. Customer Hierarchy, Product Hierarchy, Business Unit Structure, and Net List Price
¢ B. Customer Hierarchy, Product Hierarchy, Role Hierarchy, and Gross List Price
¢ C. Customer Hierarchy, Product Hierarchy, Business Unit Structure, and Gross List Price

BER: A

i RE B -

A successful TPM inplementation relies on synchronizing "Master Data" and "Pricing Data" from the ERP, which serves as the
system of record.

* Master Data:TheCustomer HierarchyandProduct Hierarchymust be mirrored in TPM so that promotions are planned against the
correct entities (e.g., the exact SKU and the exact Bill-To Customer).

* Business Unit Structure:This defines the sales organization (Sales Org) context, ensuring data is siloed and calculated correctly for
different markets or divisions.

* PricingThe critical differentiator in Option A isNet List Price. In Trade Promotion Management, the calculation waterfall typically
starts with the List Price to determine the "Base Revenue." Depending on the specific industry standard, companies often rely on
theNet List Price(Price after standard trade terms but before promotional discounts) to calculate the financial impact of a tactic. This
price is imported from the ERP to ensure the "Planned Spend" in TPM matches the financial reality of the nvoicing system

P RE #54

A consumer goods manufacturer wants to track spending against trade promotion tactics, but does not want to manage the creation
of fnd records or the financial transactions between funds.

‘What should a consultant advise?

¢ A. The Funds module is optional in TPM so does not need to be implemented.
Create a single fund per sales org with an initial value representing the total amount in the fund at sales org level to act as a
dummy fund record so that Spend Tracking can be used.
The system can prevent overspending but only in relation to the initial loaded values as subsequent transactions will not be
held within the system.

¢ B. Tracking spend requires implementation of the Fund Management module. Initial fund values can be loaded as initial
transactions by dataloading into the appropriate fund records. Subsequent transactions do not need to be managed in the
system. The system can prevent overspending but only in relation to the mitial loaded values as subsequent transactions will
not be held within the system.

¢ C. The Funds module is optional in TPM so does not need to be implemented. Actual spend can still be compared to that
defined in the Spend Planning card (SPC), but not against the mitial or subsequent transactions used to define the available
value of funds. The system will not be able to prevent overspending,

BEE: A

A RE S«

In Salesforce Consumer Goods Cloud, the Funds Management module is indeed technically optional, but it is deeply integrated into
the Tactic Spend calculation logic. The systenis calculation engine typically requires a

"Source" to attribute spend against, even if the user does not want to do complex checkbook management (deposits, withdrawals,
transfers).

Option A describes the standard workaround for this "Lightweight Funds" requirement.

* The Dummy Fund:By creating a single, high-level fund for the Sales Org, you provide the necessary technical anchor for the
system to record "Spend." This satisfies the data model requirement that every tactic spend must be associated with a finding
source.

* Spend TrackingThis setup allows the manufacturer to see "Total Planned Spend" accumulating against this dummy bucket.

* Limitations:Since the client refuses to manage transactions (adding money to the fund), the system can only check overspending
against theinitialloaded value. It cannot support dynamic accruals or complex validations, but it fulfills the core requirement of
"tracking spend" without the operational overhead of full fund managementl.
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