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FIRE #99

Northern Trail Outfitters (NTO) uses the SAP domain comms.nto.com and has just opened an office in Australi a. They have
created a business unit for their new office and want to use the domain coms.nto.com.au to send emails to their Australian
custormers.

‘What would be required to enable sending emails from their new domain without impacting deliverability?

A. An additional private domain

B. An additional IP address

C. An additional Sender Authentication Package

D. Register the new domain in Setup > From Address Management
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Northern Trail Outfitters continually adds rows for subscribers to a data extension via API, populating subscribers who should
receive a monthly payment reminder that day. They want to use Journey Builder to send the payment reminder emails.

What would be required to process the correct subscribers?

A. Contact Evaluation > Evaluate new records only

B. Journey Settings > No re-entry

C. Journey Settings > Use emnil attribute from Contacts
D. Contact Evaluation > Evaluate all records
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Northern Trail Outfitters is noticing a gradual decline in the percentage of conversions per emails sent in their digital marketing
canpaign. A new mitiative is being adopted to reverse the trend.

What action should be taken to increase subscriber engagement? Choose 2 answers

A. Increase volume of emmils to a wider audience

B. Introduce more identity verification steps in check out process
C. Adopt a Cart Abandonment Email Campaign

D. Increase the use of dynamic content in emails

EX: CD
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Northern Trail Outfitters (NTO) is the holding company of three subsidiaries: Universal Containers, Ursa Major Solar, and Cloud
Kicks. NTO recently purchased Marketing Cloud and has asked its consultant to recommend a scalable business unit (BU)
hierarchy. They don't plan on executing any marketing campaigns on behalf of the NTO holding company, but NTO employees
would like access to all subscribers and aggregate reporting. Additionally, each subsidiary business will be regularly running
campaigns and should have their own branding, content, and subscribers.

‘Which solution should the consultant recommend?

A. One parent BU and one child BU

B. One parent BU and two child BUs with their own Sender Authentication Packages.
C. One parent BU and three child BUs with their own Sender Authentication Packages.
D. One parent BU with three additional private domains.

ZR: C
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To recommend a scalable business unit hierarchy for Northern Trail Outfitters and its three subsidiaries, the consultant should suggest
one parent BU and three child BUs with their own Sender Authentication Packages. This will allow each subsidiary business to have
their own branding, content, and subscribers, as well as access to aggregate reporting and shared subscribers from the parent BU.
Each child BU should have its own Sender Authentication Package to authenticate its email sends with its own domain and branding,
Reference: https:/help.salesforce.convs/article View?id=sfmc_co_business unit_setup.htm&type=5



httpsz/help.salesforce.conys/article View?id=sfmc_es_sender authentication package.htm&type=>5
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Northern TrdH Outfitters (NTO) racentfy launched a MR loyalty program. NTO wants to offer a signup bonus to subscribers who
have made purchases In the last 6 months, but are yet to be loyalty members.

Which integration should allow NTO to select an audience of these subscribers'

A. Advertising Studio

B. Contact Builder Attribute Groups

C. Behavioral Triggers

D. Markating Coud Customar Data Platform

ER: D
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