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¢ On-Going Loyalty Management: This section equips Salesforce Partners to sustain and optimize Loyalty
solutions post-implementation. The topic includes leveraging analytics and dashboards, transitioning from

FEy 2 1 sandbox to production, managing Loyalty campaigns, utilizing mobile app features, and resolving service-

related issues.
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¢ Loyalty Programand Process Configuration: This section focuses on configuring the foundational and
advanced features of Loyalty Programs. Salesforce Partners learn to configure tier models, member and
partner management, customer incentives, and experiential features in this topic. Sub-topics also include
bEY 72 defining promotions, eligibility rules, and personalized Loyalty pages using Experience Cloud templates.
Configuring complex processing rules, user access models, and analytics dashboards equips Salesforce
Partners with the expertise to deliver scalable, customer-centric Loyalty solutions.

¢ Strategies and Design: Salesforce Partners learn how Loyalty Management aligns with customers' business
needs, processes, data requirements, and program parameters. This section includes identifying the

FEY 23 appropriate Loyalty architecture, defining points and redemptions processes, benefits types, and the

promotion lifecycle. Best practices for implementing Loyalty Management are also covered, ensuring

practical application to real-world scenarios.

¢ Integration: Integration is crucial for a seamless Loyalty Management experience. In this topic, Salesforce
Partners determine strategies for integrating Marketing Cloud, Commerce Cloud, Service Cloud,

FEY 7 4
7 Salesforce CDP, and external systems using API templates and endpoints.
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Northern Trail, outfitters (NTO) needs to process tier assessment rules on its member's anniversary date NTO wants to set up a
Data Process Engine that transforms the data that is available in Salesforce and writes back the transformation results as new or
updated records.

Which Kind of permission Set is required to enable the Data Processing Engine definitions?

A. CLAAnalytics Base Admin
B. Loyalty Analytics admin

C. Rule Engine Designer

D. Data Pipelines Base User

M
R

: D

A #21
Universal Container (UC) is developing a points-based Loyalty Program after the last accrual transaction.
How can the Salesforce Admistrator set up this expiration model?

A. Set up Reset Qualyfing Points
B. Set up Expire Fixed Non-Qualifying Points
C. Set up Expire Activity Based Non-Qualifying Points

D. Set up Expire Activity Based Qualifying Points
Ef#: C

AR :

To set up an expiration model based on activity after the last accrual transaction in a points-based Loyalty Program at Universal
Container, the Salesforce Administrator should Set up Expire Activity Based Non-Qualifying Points (C). This expiration model
allows non-qualifying points to expire after a certain period of mactivity, meaning no new accrual transactions occur within that
timeframe. It encourages ongoing engagement from Loyalty Program members by incentivizing regular transactions to keep their
non-qualifying points active.

Option A (Expire Activity Based Qualifying Points) pertains to qualifying points, which are typically used for tier progression and
may have different expiration criteria. Option B (Expire Fixed Non-Qualifying Points) refers to a fixed expiration model that does not
consider member activity. Option D (Set up Reset Qualifying Points) involves resetting qualifying points, which is a different concept
from expiration based on activity.

Salesforce documentation on Loyalty Management would provide insights into configuring various expiration models for points within
a Loyalty Program, including activity-based expiration to foster continuous member engagement and transactional activity.



B #22

A total group wants to implement a Loyalty program that gives its members points based on the numbers of nights per stay each time
members visit one of its hotels.

Once a customer reaches 1000 points, members can redeem points with any hotel within the hotel group. The points can be
converted to cover the cost of one night's stay on the next visit. The hotel group hopes this incentive will encourage its members to
book more frequently, increasing revenue.

Which type of currency should a Loyalty Consultant use to set up the Loyalty program to accomplish the hotel group's goals?

A. Tier Qualifying Points

B. Qualifying Points

C. Non-Qualifying Points

D. Non-Qualifying and Qualifying Points

EfE: C

AR

To accomplish the hotel group's goals, a Loyalty Consultant should use Non-Qualifying Points as the currency type for the Loyalty
program Non-Qualifying Points are ideal for rewards that do not contribute to tier progression but can be redeemed for benefits,
such as a fiee night's stay. This setup allows members to eam points based on their stays, which can then be redeemed for rewards
within the hotel group, encouraging more frequent bookings and enhancing member loyalty.

R #23
What three facts should the admnistrator consider when creating and managing member groups?

A. Promotions can't offered to groups.

B. Qualifying points can't be transferred to a group.

C. Accrual type transactions associated with a group can be canceled.
D. Vouchers can't be issued to groups.

E. Groups are associate with tiers.

_—I.Eﬁ: B\ C\ D

R -

‘When creating and managing member groups in Salesforce Loyalty Management, administrators should consider the following key
facts:

Groups are associated with tiers (A): This statement is not necessarily true as groups can be created for various purposes, not just
tied to specific tiers. Groups can be used to segment members for targeted promotions, communications, or benefits irrespective of
therr tier status.

Accrual type transactions associated with a group can be canceled (B): This is an important consideration as it implies that
transactions contributing to a group's accrual points can be adjusted or canceled if necessary, affecting the group's total points and
potentially members' benefits.

Qualifying points can't be transferred to a group (C): This is a critical consideration because it highlights the limitation that individual
member's qualifying points cannot be directly transferred into a group's pool of points. This ensures the integrity of qualifying points
for tier progression and other individual benefits.

Vouchers can't be issued to groups (D): This is another important consideration. While individual members within a group can
receive vouchers, a voucher cannot be issued at the group level. This ensures that benefits are tailored and distributed to individual
members, maintaining personalization in the loyalty program.

Promotions can't be offered to groups (E): This statement is incorrect. Promotions can indeed be targeted at specific groups,
allowing for more tailored marketing efforts and member engagement strategies within the loyalty program

References to Salesforce documentation on Loyalty Management would provide detailed guidelines on how to effectively create,
manage, and leverage member groups within a loyalty program, ensuring that administrators are well-informed of these
considerations.

HP #24

A company has recently rolled out a Loyalty Program. The customer support agents need to manually adjust the points for Loyalty
Program Members.

On which three Loyalty pages will customer support agents be able to adjust points?



A. Loyalty Program Member Related List
B. Loyalty Program Member page

C. Contact page

D. Transaction Journal

E. Account page

Ef#: A. B. D

A :

Customer support agents can manually adjust points for Loyalty Program Members on the following pages:

Loyalty Program Member page (A): This is the primary interface for viewing and managing individual loyalty program members,
including adjusting their points as needed.

Loyalty Program Member Related List (B): This related list, found on related records such as accounts or contacts, provides access
to loyalty program member information, including point adjustments.

Transaction Journal (C): The Transaction Journal records all point transactions for loyalty program members, allowing customer
support agents to make manual adjustments to points as necessary.

Options D (Account page) and E (Contact page) may provide indirect access to loyalty program member information but are not the
primary interfaces for adjusting loyalty program points.

Salesforce documentation on Loyalty Management would detail the interfaces and processes for managing loyalty program
members' points, including the roles and permissions required for customer support agents to make adjustments.

B #25
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