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H #2064
A Prospect is a Visitor who has submitted an email address through a form or landing page on your site.

o A. True
e B.False

EfE: A

f# L
A prospect is a visitor who has submitted an email address through a form or landing page on your site. This is the primary way that
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Marketing Cloud Account Engagement identifies and converts visitors into prospects. A prospect can also be created from an email
link click, a manually entered email address, or an import.

B #265

How could a visitor convert to a prospect?

A. Watch a video hosted in Wistia

B. Open a Marketing Cloud Account Engagement email
C. Submit a Marketing Cloud Account Engagement form
D. Download an eBook

Ef#: C

TR

The way that a visitor can convert to a prospect is by submitting a Marketing Cloud Account Engagement form. A visitor is an
anonymous person who visits a website that has Marketing Cloud Account Engagement tracking code installed. A visitor can be
identified by their IP address, location, browser, device, and pages viewed. A visitor can also be tracked by Marketing Cloud
Account Engagement cookies if they have visited the website before. A visitor can convert to a prospect when they provide their
email address to Marketing Cloud Account Engagement through a form, a form handler, a landing page, or a customredirect. A
prospect is a known person who has a record in Marketing Cloud Account Engagement and can be associated with a lead or a
contact in Salesforce. A prospect can be tracked by their email address, activities, score, grade, and other fields. A prospect can
also be segmented, nurtured, and qualified by Marketing Cloud Account Engagement5. Option A is not correct because
downloading an eBook does not necessarily convert

B #266

A prospect with a Marketing Cloud Account Engagement score over 100 can view and opt out of a list on the Marketing Cloud
Account Engagement Email Preference Center. The following month, the prospect's score falls below 100, so they are removed
from the list and can no longer view that list on the Email Preference Center.

‘Which two characteristics must be true of that list?

Choose 2 answers

A. It is a Static List

B. It is a Dynamic List

C. Itis a CRM Visible List
D. It is a Public List

Ef#: A C

fiR .-

The two characteristics that must be true of the list that the prospect can view and opt out of on the Marketing Cloud Account
Engagement Email Preference Center are that it is a Static List and that it is a CRM Visible List. A Static List is a list that is manually
populated by the marketer or the prospect. A prospect can opt out of a Static List by clicking on the unsubscribe link in an email or
by visiting the Email Preference Center and deselecting the list. A CRM Visible List is a list that is synced with a Salesforce
campaign and can be viewed and reported on in Salesforce. A prospect can be removed froma CRM Visible List if they no longer
meet the criteria of the Salesforce campaign, such as having a certain score or status. Option B is not correct because a Dynamic
List is a list that is automatically populated by Marketing Cloud Account Engagement based on criteria that match prospect fields. A
prospect cannot opt out of a Dynamic List, but they can be removed from the list if they no longer meet the criteria. Option D is not
correct because a Public List is a list that is visible on the Email Preference Center and can be opted in or out by the prospect. A
Public List can be either a Static List or a Dynamic List, but it is not a characteristic that affects the prospect's removal from the list.
Reference: Marketing Cloud Account Engagement Email Preference Center Best Practices - Salesforce Ben, Create a Custom
Email Preference Center Page - Salesforce, Crafting Clear Marketing Communication with Marketing Cloud Account Engagement
Email Preference Centers

H A #267
‘Which two considerations must be made when creating a repeating automation rule?
Choose 2 answers



A. Setting a date for when prospects can no longer match the repeating autormation rule

B. Setting how many prospects are allowed to match the repeating automation rule

C. Setting how many days must pass before a prospect can match the repeating automation rule
D. Setting the number of times a prospect can match the repeating automation rule

Eﬁ: C\ D

R

A repeating automation rule is a type of automation rule that allows prospects to match the rule more than once, as long as they meet
the criteria again. When creating a repeating autormation rule, two considerations must be made: setting how many days must pass
before a prospect can match the repeating automation rule again , and setting the number of times a prospect can match the
repeating automation rule in total (D). These settings help prevent prospects from being over-marketed or receiving duplicate
actions. Setting how many prospects are allowed to match the repeating automation rule (A) or setting a date for when prospects
can no longer match the repeating automation rule (B) are not available options for repeating automation rules. Reference: Using
Account Engagement Automation Rules vs. Salesforce Flows

E M #268

New prospects match a dynamic lists rule criteri

a. This dynamic list is used as a recipient list on an engagement studio program.

‘What will happen to the new prospects if the program s currently running and the prospects have not run through the engagement
studio program before?

A. The prospects are added to the program, but wait for a user to manually select them to process.

B. The prospects are added to the program and automatically start processing through the program.

C. The prospects are added to the program, but do NOT start processing until the program is paused and restarted.
D. The prospects remain on the list, but are NOT added to the program until the next day.

Ef#: B

R :

The correct answer is that the prospects are added to the program and automatically start processing through the program. This is

because dynamic lists are constantly updated based on the criteria that you define, and if a dynamic list is used as a recipient list on
an engagement studio program, any new prospects that match the criteria will be added to the program as soon as they are synced
to Marketing Cloud Account Engagement. They will not wait for the program to be paused, restarted, or manually selected. They

will start from the first step of the program and follow the path according to their actions and rules

H M #269
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