
Salesforce Arch-302資格参考書 & Arch-302試験問題集

GoShikenはその近道を提供し、君の多くの時間と労力も節約します。GoShikenはSalesforceのArch-302認定試
験「Salesforce Certified B2C Solution Architect」に向けてもっともよい問題集を研究しています。もしほかのホーム
ページに弊社みたいな問題集を見れば、あとでみ続けて、弊社の商品を盗作することとよくわかります。
GoShikenが提供した資料は最も全面的で、しかも更新の最も速いです。

GoShikenは開発に従属しています。そして、当社の専門家は、試験の知識を3つのバージョンで示す製品に一般
化します。 Arch-302試験問題のPDFバージョン-顧客の印刷リクエストをサポートし、論文の印刷と練習ができ
ます。 Arch-302学習ガイドのソフトウェアバージョン-シミュレーションテストシステムのサポート。このバー
ジョンはWindowsシステムユーザーのみをサポートすることを忘れないでください。 Arch-302モッククイズのア
プリ/オンラインバージョン-あらゆる種類の機器やデジタルデバイスに適しているため、履歴とパフォーマンス
をより良く確認できます。

>> Salesforce Arch-302資格参考書  <<

Arch-302試験問題集、Arch-302対応受験

GoShikenのSalesforceのArch-302試験トレーニング資料は豊富な経験を持っているIT専門家が研究したもので、問
題と解答が緊密に結んでいるものです。それと比べるものがありません。専門的な団体と正確性の高い
SalesforceのArch-302問題集があるこそ、GoShikenのサイトは世界的でArch-302試験トレーニングによっての試験
合格率が一番高いです。GoShikenを選んび、成功を選びます。

Salesforce Certified B2C Solution Architect 認定 Arch-302 試験問題 (Q93-
Q98):
質問  # 93 
A company is using both Service Cloud and B2C Commerce but they are not using Mulesoft or any other integration middleware
and do not plan on adding that in the near future. However, there is a need to keep customer records in sync across both Service
Cloud and B2C Commerce. When a change to the customer record in Service Cloud takes place, such as an updated customer
name, the same customer record should be updated in B2C Commerce. Assume that there is a common ID that uniquely identifies
the customer across the two systems.
How should a Solution Architect deliver the desired functionality?

A. Use change data capture to send a message from Service Cloud and catch and handle the message using B2C Commerce
Service Cloud Connector
B. Send a platform event from Service Cloud and subscribe to the platform event in B2C Commerce using the built-in
functionality
C. Develop a custom solution in Service Cloud to consume and communicate with B2C Commerce APIs
D. Send an Outbound Message from Service Cloud and catch and handle the Outbound Message using the B2C Commerce
APIs

正解：C

解説：

https://www.japancert.com/Arch-302.html
https://www.mogiexam.com/Arch-302-exam.html
https://www.goshiken.com/Salesforce/Arch-302-mondaishu.html
https://www.passtest.jp/Arch-302-mondaishuu.html


A custom solution in Service Cloud can use Apex or Lightning Web Components to call the B2C Commerce APIs and update the
customer records in B2C Commerce. This option provides the most flexibility and control over the integration logic and error
handling. Platform events, outbound messages, and change data capture are not supported by B2C Commerce out of the box, so
they would require additional development or middleware to handle them. References:
* https://developer.salesforce.com/docs/atlas.en-us.apexcode.meta/apexcode
/apex_rest_code_sample_basic.htm
* https://developer.salesforce.com/docs/component-library/documentation/en/lwc/lwc.data_wire_example
* https://documentation.b2c.commercecloud.salesforce.com/DOC1/index.jsp?
topic=%2Fcom.demandware.dochelp%2FOCAPI%2Fcurrent%2Fusage%2FRESTAPIs.html

質問  # 94 
A company wants to give its service agents a current view in Marketing Cloud of which journeys customers are in at any given time,
so that agents can provide a more persona! and relevant experience if a customer contacts them.
What approach should a Solution Architect recommend to fulfill this requirement?

A. Develop a custom Lightning web component in Salesforce to query Marketing Cloud in real time to get Contact Journey
membership.
B. Schedule a batch job in Salesforce to query Marketing Cloud for the contact membership status of all contacts in Journeys
on a regular basis (for example, once per hour) and write this to the Contact record.
C. Add the Journey Membership Lightning component from the Marketing Cloud Connect Managed Package to the Contact
Page Layout.
D. Create a multi-select picklist on the contact record, and use the out-of-the-box Contact Update activities in Journey
Builder to add or remove the name of the journey as they enter and exit.

正解：C

解説：
The Journey Membership Lightning component is a pre-built component that displays the journeys that a contact is in and their status
in each journey. It can be added to the Contact Page Layout in Service Cloud using the Marketing Cloud Connect Managed
Package, which enables integration between Service Cloud and Marketing Cloud. References:
https://help.salesforce.com/s/articleView?id=sf.
mc_co_journey_membership_lightning_component.htm&type=5 https://help.salesforce.com/s/articleView?
id=sf.mc_co_marketing_cloud_connect.htm&type=5

質問  # 95 
A company wants to implement an abandoned cart solution for their ecommerce storefront in Marketing Cloud. The use case is
when a customer visits their ecommerce website and adds an item to their shopping cart but does not complete the purchase. After
an hour has passed from abandonment, an email containing the item that was in the shopping cart will be sent to the customer to
remind them of their incomplete purchase.
What process should a Solution Architect follow to set up the solution?

A. Set up Marketing Cloud Connector, create an email in Marketing Cloud, and create a send trigger.
B. Implement collect.js in the ecommerce storefront, create a behavioral trigger, create an email in Marketing Cloud, and
create a journey.
C. Export the purchase data from B2C Commerce, import the data into Marketing Cloud, and create an email in Content
Builder.
D. Set up Einstein Recommendations, set up Marketing Cloud Connector, and create an email in Marketing Cloud.

正解：B

解説：
An abandoned cart solution is a solution that allows sending personalized and timely email reminders to customers who have added
items to their shopping cart but have not completed the purchase. An abandoned cart solution can help increase conversion rates,
revenue, and customer loyalty. To implement an abandoned cart solution for their ecommerce storefront in Marketing Cloud, a
Solution Architect should follow the following process:
* Implement collect.js in the ecommerce storefront. Collect.js is a JavaScript code that allows tracking customer behavior and
interactions on the ecommerce website, such as browsing products, adding items to cart, etc. Collect.js sends this behavioral data to
Marketing Cloud for further analysis and action.
* Create a behavioral trigger. A behavioral trigger is a rule that defines how to map behavioral data to a target data extension when a



customer takes a particular action, such as abandoning a cart or browser session. A behavioral trigger can help automate the data
flow and segmentation process based on customer behavior.
* Create an email in Marketing Cloud. An email is a message that contains text, images, links, and other content that can be sent to
customers via email. An email can be created using Content Builder, a tool that allows designing and managing email content in
Marketing Cloud.
* Create a journey. A journey is a sequence of messages and actions that are triggered by customer events or attributes. A journey
can be created using Journey Builder, a tool that allows designing and managing customer journeys in Marketing Cloud.
Option A is incorrect because exporting the purchase data from B2C Commerce, importing the data into Marketing Cloud, and
creating an email in Content Builder is not a sufficient or efficient process for implementing an abandoned cart solution. This process
does not involve creating a behavioral trigger or a journey, which are essential for sending timely and personalized email reminders
based on customer behavior.
Option B is incorrect because setting up Marketing Cloud Connector, creating an email in Marketing Cloud, and creating a send
trigger is not a suitable or scalable process for implementing an abandoned cart solution.
Marketing Cloud Connector is a feature that allows integrating Marketing Cloud with other Salesforce products, such as Sales
Cloud or Service Cloud. It is not necessary or relevant for integrating Marketing Cloud with B2C Commerce. A send trigger is a
rule that defines how to send an email to customers based on certain criteria or conditions. However, a send trigger does not capture
or leverage the behavioral data collected by collect.js, which is crucial for creating an effective abandoned cart solution. Option D is
incorrect because setting up Einstein Recommendations, setting up Marketing Cloud Connector, and creating an email in Marketing
Cloud is not a relevant or optimal process for implementing an abandoned cart solution. Einstein Recommendations is a feature that
allows generating personalized product recommendations based on customer behavior and preferences. It is not directly related to
creating an abandoned cart solution, although it can be used to enhance the email content with relevant recommendations. As
mentioned before, Marketing Cloud Connector is not necessary or relevant for integrating Marketing Cloud with B2C Commerce.
This process also does not involve creating a behavioral trigger or a journey, which are essential for sending timely and personalized
email reminders based on customer behavior. References:
* https://help.salesforce.com/s/articleView?id=sf.mc_ctc_collect_code.htm&type=5
* https://help.salesforce.com/s/articleView?id=sf.mc_jb_behavioral_triggers.htm&type=5
* https://help.salesforce.com/s/articleView?id=sf.mc_es_create_an_email_message.htm&type=5
* https://help.salesforce.com/s/articleView?id=sf.mc_jb_create_a_journey.htm&type=5

質問  # 96 
A financial services firm with many high net-worth individuals Is about to implement Service Cloud, Marketing Cloud, and
Salesforce Platform. Given the nature of the individuals, they are often required to adhere to financial regulations and civil procedures
in regards to their data. This often requires restricting their data processing.
Given that requirement, what are three considerations the financial services firm should be aware of when limiting data processing
across these clouds?
Choose 3 answers

A. Restricting data within Marketing Cloud requires contacting a Marketing Cloud account representative.
B. Consider deleting all of the customer data in order to adhere to the requirements.
C. Restricting data within Service Cloud requires contacting a Service Cloud account representative.
D. Removing a data processing restricted contact within Marketing Cloud requires removing the restriction first before
removing the contact
E. Export relevant customer data on Salesforce Platform so it is retained first before deleting or providing any data.

正解：A、D、E

解説：
These are three considerations that the financial services firm should be aware of when limiting data processing across these clouds.
Removing a data processing restricted contact within Marketing Cloud requires removing the restriction first before removing the
contact, as deleting a restricted contact will result in an error message. Exporting relevant customer data on Salesforce Platform so it
is retained first before deleting or providing any data is a best practice for complying with data requests or regulations. Restricting
data within Marketing Cloud requires contacting a Marketing Cloud account representative, as this feature is not available in the user
interface.

質問  # 97 
A company currently provides service to its customers using a call center and spreadsheets, Because of the lack of systems, there is
no ability to track how successful agents are. In addition, the ordering system cannot be easily accessed by service agents, costing
valuable time and hurting customer satisfaction.



What should a Solution Architect say to convince the company to shift to a connected B2C Solution approach?

A. Agents will have a better interface using Service Cloud and B2C Commerce with Heroku.
B. Agents' success rates will be better measured after helping the company define ROI KPIs together.
C. Agents will have easy access to customer data to provide a better service experience when customers call in.
D. Agents can utilize SSO to launch an 'Order on Behalf of' storefront experience within the B2C Commerce UI.

正解：C

解説：
A connected B2C Solution approach is an approach that allows integrating B2C Commerce and Service Cloud to provide a
seamless and omnichannel experience for customers across different touchpoints. A connected B2C Solution approach can provide
various benefits, such as increased customer satisfaction, loyalty, retention, and revenue. To convince the company to shift to a
connected B2C Solution approach, a Solution Architect should say the following:
* Agents will have easy access to customer data to provide a better service experience when customers call in. By integrating B2C
Commerce and Service Cloud using features such as Service Cloud Connector or Salesforce Order Management, agents will be
able to access customer and order information from B2C Commerce directly in Service Console without switching between multiple
systems. This will enable agents to answer customer questions more quickly and accurately, resolve issues more efficiently, and offer
personalized recommendations or solutions.
Option B is incorrect because agents will not have a better interface using Service Cloud and B2C Commerce with Heroku. Heroku
is a platform that allows building, running, and scaling custom web applications using various languages and frameworks. Heroku is
not directly related to creating a connected B2C Solution approach, although it can be used to extend or customize the functionality
of B2C Commerce or Service Cloud. Option C is incorrect because agents cannot utilize SSO to launch an 'Order on Behalf of'
storefront experience within the B2C Commerce UI. SSO is a feature that allows users to log in to multiple applications or systems
with the same credentials. SSO does not enable launching an 'Order on Behalf of' storefront experience within the B2C Commerce
UI, which is a feature that allows agents to create orders on behalf of customers using the storefront login. To enable this feature, the
company needs to use Service Cloud Connector or Salesforce Order Management to integrate B2C Commerce and Service Cloud.
Option D is incorrect because agents' success rates will not be better measured after helping the company define ROI KPIs
together. Although this is a possible benefit of shifting to a connected B2C Solution approach, it is not the most convincing or
compelling one for the company's situation. The company's main pain point is the lack of systems and access to customer and order
data, which affects their service quality and customer satisfaction. Therefore, the most convincing argument for shifting to a
connected B2C Solution approach is how it can improve the service experience for both agents and customers by providing easy
access to customer data. References:
* https://help.salesforce.com/s/articleView?id=sf.icx_b2c_overview.htm&type=5
* https://www.salesforce.com/products/commerce-cloud/ecommerce/order-management/
* https://help.salesforce.com/s/articleView?id=sf.sso_about.htm&type=5

質問  # 98
......

最新の状態に保つだけによって最前線に滞在するのは我々GoShikenのアイデアです。だから我々は常に更新を
定期的にSalesforceのArch-302試験を確認しています。更新されたら、当社製品を使用しているお客様を通知して
彼らに最新の情報を理解させます。すべての更新サービスは弊社のSalesforceのArch-302ソフトを購入した後の一
年間で無料です。

Arch-302試験問題集 : https://www.goshiken.com/Salesforce/Arch-302-mondaishu.html

したがって、Arch-302ラーニングガイドについて悩む必要はありません、Salesforce Arch-302資格参考書 プロセ
スをより深く理解できます、IT認定試験の出題範囲に対して、GoShiken Arch-302試験問題集は豊富な経験を持っ
ています、Salesforce Arch-302資格参考書 IT認定試験はあなたの思い通りに神秘的なものではありません、私た
ちは君の最も早い時間でSalesforceのArch-302試験に合格するように頑張ります、Salesforce Arch-302資格参考書
あなたの支払いをした後に、我々は直ちに製品をあなたのメールボックスに送ります、Salesforce Arch-302 資格
参考書 あなたは試験に参加する予定があると、サイトでの無料デモをダウンロードして参考します。

それは鴉だった、気の弱い学生などは頭もぼうとさせていて、お庭先の池に放たれた船に乗って出た水上で製
作に苦しんでいた、したがって、Arch-302ラーニングガイドについて悩む必要はありません、プロセスをより
深く理解できます。

よくできたArch-302資格参考書 & 資格試験におけるリーダーオファー
& 正確的なArch-302試験問題集

https://www.shikenpass.com/Arch-302-shiken.html
https://www.goshiken.com/Salesforce/Arch-302-mondaishu.html
https://www.japancert.com/Arch-302.html


IT認定試験の出題範囲に対して、GoShikenは豊富な経験を持っています、IT認定試験はあなたの思い通りに神秘
的なものではありません、私たちは君の最も早い時間でSalesforceのArch-302試験に合格するように頑張ります。

Arch-302試験の準備方法｜信頼的なArch-302資格参考書試験｜認定するSalesforce Certified B2C Solution
Architect試験問題集 � 時間限定無料で使える【 Arch-302 】の試験問題は（ www.jptestking.com ）サイトで
検索Arch-302試験合格攻略
Arch-302試験の準備方法｜100％合格率のArch-302資格参考書試験｜認定するSalesforce Certified B2C Solution
Architect試験問題集 ❤� � www.goshiken.com �サイトにて➡ Arch-302 ���問題集を無料で使おうArch-302
試験準備
Arch-302テスト問題集 � Arch-302赤本勉強 � Arch-302日本語pdf問題 � 「 www.jpexam.com 」にて限定
無料の▶ Arch-302 ◀問題集をダウンロードせよArch-302テスト内容
Arch-302受験体験 � Arch-302認定試験 � Arch-302無料試験 � � www.goshiken.com �には無料の「
Arch-302 」問題集がありますArch-302試験合格攻略
効果的なArch-302資格参考書一回合格-ハイパスレートのArch-302試験問題集 � [ www.mogiexam.com ]から
☀ Arch-302 �☀�を検索して、試験資料を無料でダウンロードしてくださいArch-302日本語版サンプル
高品質なSalesforce Arch-302資格参考書 - 合格スムーズArch-302試験問題集 | 実用的なArch-302対応受験 �
今すぐ✔ www.goshiken.com �✔�で（ Arch-302 ）を検索し、無料でダウンロードしてくださいArch-302テ
スト内容
Arch-302赤本勉強 � Arch-302模擬トレーリング � Arch-302試験準備 � 今すぐ▶ www.mogiexam.com ◀で[
Arch-302 ]を検索して、無料でダウンロードしてくださいArch-302学習指導
Arch-302無料過去問 � Arch-302試験解説 � Arch-302受験体験 � � www.goshiken.com �で☀ Arch-302
�☀�を検索して、無料で簡単にダウンロードできますArch-302無料試験
Arch-302試験合格攻略 � Arch-302テスト問題集 � Arch-302テスト問題集 � ▶ www.japancert.com ◀は、[
Arch-302 ]を無料でダウンロードするのに最適なサイトですArch-302日本語対策問題集
Arch-302受験体験 � Arch-302試験解説 � Arch-302テスト問題集 � ▷ www.goshiken.com ◁を入力して➽
Arch-302 �を検索し、無料でダウンロードしてくださいArch-302認定試験
Arch-302試験の準備方法｜一番優秀なArch-302資格参考書試験｜完璧なSalesforce Certified B2C Solution
Architect試験問題集 � 《 www.jptestking.com 》から【 Arch-302 】を検索して、試験資料を無料でダウン
ロードしてくださいArch-302試験解説
www.stes.tyc.edu.tw, www.stes.tyc.edu.tw, www.stes.tyc.edu.tw, www.stes.tyc.edu.tw, www.stes.tyc.edu.tw,
www.stes.tyc.edu.tw, willysforsale.com, gataxiom19.blogspot.com, myportal.utt.edu.tt, myportal.utt.edu.tt,
myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt,
myportal.utt.edu.tt, myportal.utt.edu.tt, www.stes.tyc.edu.tw, Disposable vapes
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