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R #104
In which two scenarios should an Administrator use member engagement attributes?

A. Member attends three trainings between March 1st and April 30th to get 200 bonus points.

B. Member is eligible for 'Bonus days" if the member constantly speeds more than $500 each month for a year.
C. Member buys apparel online and gets 400 bonus points if the member belongs to Gold Tier only.

D. Menmber enrolls in "welcome aboard" promotion for free surprise gift every quarter.

IE%: A\ B

A -

In Salesforce Loyalty Management, member engagement attributes are used to track and reward customer behaviors that are not
directly tied to transactions. In the scenarios provided:

Member is eligible for 'Bonus days" if the member constantly spends more than $500 each month for a year (A): This scenario is
ideal for using member engagement attributes to track consistent high spending over a year. The attributes can be used to monitor
monthly spending and, once the criteria are met, trigger the bonus days reward.

Member attends three trainings between March 1st and April 30th to get 200 bonus points (B): This is another perfect use case for
member engagement attributes. The attributes can be set to track participation in specific events (like training sessions) and award
points when the member meets the attendance requirement.
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Member buys apparel online and gets 400 bonus points if the member belongs to Gold Tier only (C): This scenario is more about
transactional behavior combined with tier status, which might not necessarily require the use of engagement attributes. Instead, this
could be managed through regular transactional rules and tier benefits.

Member enrolls in "welcome aboard" promotion for free surprise gift every quarter (D): While engagement attributes could
potentially track enrollment in promotions, this scenario seems more straightforward and could be managed through the promotion
and voucher functionalities in Salesforce Loyalty Management without the need for engagement attributes.

Engagement attributes are particularly useful for tracking non-purchase behaviors and engagements, providing a flexible tool to
reward members for a wide range of activities, enhancing their loyalty and engagement with the program The Salesforce Loyalty
Management documentation provides extensive guidance on configuring and using member engagement attributes effectively.

H #105

The Member Services team wants to view the information of a member’s recent transactions and manual adjustments on the Contact
record.

What are the two recommendations that an IT Administrator should suggest?

A. Add the 'View Member Profile' component on the Contact record

B. Embed the "Member Summary Embedded Dashboard on the Contact record
C. Add the "Transaction Journals' related list to the Contact record

D. Embed the Member Service Manager Home Dashboard on the Contact record

Ef#: A. B

ER #106
Northern Trail Outfitters wants to show member information in its member portal hosted outside of Salesforce.
What is a prerequisite for using Loyalty APIs to fetch the member information?

¢ A Create a Connected App in Platform
e B. Create custom objects in Loyalty

¢ C. Create Data Processing jobs

¢ D. Create customer integration code

EfE: A

fi .-

For Northern Trail Outfitters to display member information in its external member portal, a crucial prerequisite is the creation of a
Connected App in Salesforce Platform. This Connected App facilitates secure API access to Salesforce data, including Loyalty
Management information, by providing an authentication and authorization framework.

By setting up a Connected App, Northern Trail Outfitters can establish a secure connection between its external member portal and
Salesforce, enabling the retrieval of member information through Loyalty APIs.

This setup ensures that the external portal can access up-to-date loyalty data, such as member points, tier status, and transaction
history, in a secure and controlled manner, enhancing the member experience outside of Salesforce.

HR #107

Cloud kicks wants to identify specific tier members to be used for a journey within Marketing Cloud. The company wants to
encourage Loyalty Tier B custommers to become Loyalty Tier A customers.

What objects must be synchronized into Marketing Cloud to achieve the segmentation for this audience.

A. Contact, Account, and Opportunity

B. Contact, Member Rewards Tier, and Loyalty Member Tier and Campaign
C. Voucher Definition, products, and Loyalty Member Tier

D. Contact Loyalty Program Member, and Loyalty Menber Tier

F
R

: D

HH #108
What two fields are attributed to a Loyalty Program entity in the Salesforce Customer Data Platform?



A. Reporting Enabled (Boolean)
B. Current Member Count

C. Last Modified Date

D. Created Date

Eﬁ: C\ D

R -

Within the Salesforce Customer Data Platform (CDP), the Loyalty Program entity is attributed with various fields that help in
managing and analyzing the loyalty program's performance. Two essential fields attributed to this entity are Created Date and Last
Modified Date.

The Created Date field records the timestamp when the Loyalty Program entity was initially created in the system, providing a
reference point for the programi's inception. The Last Modified Date field, on the other hand, keeps track of the most recent update
made to the Loyalty Program entity, offering insights into the program's maintenance and evolution over time.

These fields are crucial for administrative and analytical purposes, allowing businesses to monitor the lifecycle of their loyalty
programs and make data-driven decisions based on the program's history and modifications.
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