Marketing-Cloud-Administratorad B O ¥4 51 | =

H & Marketing-Cloud-Administrator F B HaA 5k | B3R

] % Salesforce Certified Marketing Cloud Administrator
Exam32 B % FH

A EEE B ET A, Markeling Cloud AdministralorH| i OSSR EIREST
ThF

P.S.MogiExam#3 Google Drive T 3£ L T \» 2 8 02026 Salesforce Marketing-Cloud- Administrator&” >
7"+ https//drive.google.comfopen?id=1_ wwZIquooeJpINOuBI3zZI2WYjR2-7MmE

BEL 2 ZBAEDERE. 5 Salesforce ® Marketing-Cloud- AdministratorsRBR D b L —=> 7 B ZECMAL 20D T
TH. BEHELWM oL —HTRBCERT 22 ENTE & 7. MogiExam® Salesforce ® Marketing-Cloud-
Administratori B D b L —=> 7 ERIE ¢ THRVBIRZA TT & . MogExamDRE+ v b7 —2 bL—=>7
EREGREOHEECITINTOETAS., TUHLEARBECABRCAR T E28RL 4,

Salesforce Certified Marketing Cloud AdministratortZ % 2 (2 (& « BT € ® 1052 F P (2 60RO IR — B &4 3 2 LER
H Fd. ZOREE. MarketingCloudD £ vy b7 v 7' 7 —REHEH, EFA—NBIVFENf NV Ay L—D Y
I V=YW AT AT =747 LR FBIURFLE, BEOIEY 28 ANRN—LTWET, &
N2 &« Marketing CloudD it BB, BIURRX N 5277 4 AN T R2HRVEBAVETCHY., £/, 20
HMBzEBOSFVACEHTIRNIMDETT. CORETZWMBT 32 L. Marketing Cloud#fFHL T >
AADBREBEL Y7 —Y A v 2 RET 2EFTMMH %~ L . Salesforce Marketing Cloud % {§ F 3~ 2 #H#K(c & -
TREGZBECLZY £7,

CORBE. t—WATr—A>—F7 T4V 7757 NCHEETIRY B MY 7. FIZIE, A—~=—7F
FAVINY =YX WAT AT =TT AT ENA VY= T4 VI JGEELEE2IN—LTWES, &
fos T—REH, €/ AV F—Yav., B, 7FY 74 7 25 EOBRLHBEEC OO TOEAOHER D
FTAMINE T,

>> Marketing-Cloud-Administratorf# & ] <<

Marketing-Cloud-AdministratoriA B # B & 2 EE AR A ¥ F+EXFH
DR B 3 Salesforcels #it B &8

Salesforce ® Marketing-Cloud- Administrator# 5 #R Bk O 55 # B Bk E MogiExam® B F — A B R L & TO v i
BHL. ZLONOERERSEBZIENTELET. SOIMMEROT T, BHOMMEE D 72 < THIGM L HR
HE#M &AL 20D b 5 & b B ks Salesforce D Marketing-Cloud- Administrators@ EFREE T Z & W & 3. A
Salesforce @ Marketing-Cloud- Administrator [ Salesforce Certified Marketing Cloud Administrator Exam] 58 %€ 585 D &% &
ERofeoftFOETCRELEBILE LIS T,

Salesforce Certified Marketing Cloud Administrator Exam 38 &8 Marketing-
Cloud-Administrator 5% 5% 7 (Q108-Q113):


https://drive.google.com/open?id=1_wwZlqu6oeJpINOuBl3zJ2WYjR2-7MmE
https://www.shikenpass.com/Marketing-Cloud-Administrator-shiken.html
https://www.mogiexam.com/Marketing-Cloud-Administrator-exam.html
https://www.shikenpass.com/Marketing-Cloud-Administrator-shiken.html

HH #108

Northern Trail Outfitters (NTO) experienced a 24-hour website outage beginning on a peak shopping day. As a result, a number of
logged-in customers' shopping sessions were disrupted. When the site is back online, the retailer would like to encourage those
shoppers to return to the site and continue their shopping,

‘What action should NTO take?

A. Do not send an enmail, as outage may have increased negative sentiment, resulting in unsubscribes.

B. Create a user-initiated message to logged-in customers to send once the website is restored.

C. Create and send an apology email that includes a discount for a future purchase to all customers

D. Import a file of logged-in customers into NTO's existing Abandoned Cart journey in Journey Builder.

IEf#: C

TR

Given the website outage experienced by NTO during a peak shopping period:

D). Create and send an apology email that includes a discount for a future purchase to all customers: This action acknowledges the
inconvenience caused by the outage and incentivizes customers to return to the site.

Offering a discount can help mitigate any negative sentiment and encourage custormers to complete their interrupted purchases.
This approach helps to maintain customer goodwill and potentially recover some of the lost sales due to the outage.

Reference: Salesforce Help - Emmail Best Practices

H #109

A Marketing Cloud admin is configuring the Marketing Cloud data model for the first time. Journey Builder with of messages being
sent to customers, based on if there has been an order or not. There are two existing data model Orders:

- Customers contains information about subscribers including Email Address, First Name, Last name.

- Orders contains information about the orders and includes the unique identifier of the customer In which two ways should the
admin configure Data Designer to allow this data to be used within a journey?

Choose 2 answers

A. Link the Customers data extension to the data model using Customer 1D

B. Link the Customers data extension to the data model using Email Address

C. Link the Orders data extension to the Customers data extension using a One-to-Many relationship
D. Link the Orders data extension to the Customers data extension using a Many-to-Many relationship

Ef#: AL C

fi .-

To configure the data model in Marketing Cloud for effective use in Journey Builder:

* Customer ID Linkage: Connect the Custommers data extension to the data model using the Customer ID.

This serves as a unique identifier to relate customer records across different data extensions.

* One-to-Many Relationship: Establish a One-to-Many relationship between the Orders data extension and the Customers data
extension. This setup accurately reflects that each customer can have multiple orders but each order is linked to only one customer,
facilitating targeted messaging based on order status.

B #110
A Marketing Cloud admin is configuring Social Studio to manage Northern Trail Outfitters social media accounts.
Which 2 prerequisites for configuring Social Studio should the admin consider? Choose 2 answers

A. Login detail for each social media account
B. Facebook ad manager

C. Bitly URL Shortener

D. Google URL Shortener

EM: A B
L

Before configuring Social Studio for managing social media accounts, ensure these prerequisites are met:
* Facebook Ad Manager: Access to Facebook Ad Manager is essential for managing and monitoring Facebook advertising
campaigns directly from Social Studio.



* Login Details: Have the necessary login credentials for each social media account that will be managed through Social Studio to
ensure seamless integration and management across platforns.

HE#111

(NTO) wants to use complex criteria to identify subscribers for a special promotional email. Especially they want to target
subscribers who opened or engaged with an email within the last 30 days and live within 10 miles of an NTO store.

‘What should NTO do to create this audience?

A. Journey

B. Measures

C. Data Filters
D. SQL Queries

Ef#: D

R -

To target subscribers based on complex criteria, such as recent engagement and geographic proximity:

* Use SQL Queries in Automation Studio to create a highly specific audience segment. SQL queries allow for the combination of
multiple data points and criteria into a single query, providing the flexibility needed for complex segmentation.

* Write a SQL query that joins email interaction data with subscriber location data, filtering for those who engaged within the last 30
days and are within 10 miles of an NTO store.

HR #112

Northern Trail Outfitters (NTO) uses data extensions for all of their email audiences. A customer reports they unsubscribed several
week-end ago, but continue to receive NTO's daily digest at their old address. NTO's Marketing cloud Admin has confidently
deleted them from present in the appropriate data extension.

‘What consideration could account for this behavior?

A. The data extension was not configured as sendable.

B. Contact Builder was not configured properly.

C. Data retention settings were incorrect in the data extension.
D. The email address in All Subscribers is prioritized.

IEf#: D

fi .-

The issue where a customer continues to receive emails despite unsubscribing and being deleted from the data extension likely arises
because the email address in All Subscribers still exists and is active. In Marketing Cloud, the All Subscribers list acts as a master list
overriding subscription statuses in individual data extensions. Thus, even if a customer is removed from a specific data extension, if
their status in All Subscribers is not updated to 'Unsubscribed,’ they will continue to receive communications.
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