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NEW QUESTION # 45 
Ursa Major Solar's (UMS) fiscal year runs from October 1 to September 30. UMS wants to see all the customer business plans
and volume plans split by month.
What should a consultant recommend creating and activating to match the TPM calendar with the calendar schema of UMS? 7

A. A standard Calendar with standard periods
B. A custom Calendar with custom periods
C. A standard Calendar with custom periods

Answer: B

Explanation:
Time is a foundational dimension in Trade Promotion Management. Most organizations operate on standard Gregorian calendars
(Jan 1 - Dec 31), but many, like Ursa Major Solar, utilize Fiscal Calendars (e.g., Oct 1 - Sept 30).
AStandard Calendarin Salesforce Consumer Goods Cloud is hard-coded to the Gregorian year. If UMS were to use this, "Month
1" would always be January, which contradicts their business reality where "Period
1" is October.
To support a Fiscal Year starting in October, the consultant must implement aCustom CalendarwithCustom Periods.
* Custom Calendar:Defines the overall structure (Fiscal Year).
* Custom Periods:Allows the administrator to explicitly define the start and end dates of every period.
For example, "Period 1, 2025" is defined as "2024-10-01 to 2024-10-31".
This configuration ensures that when a KAM views a "Year to Date" report or a monthly split in the P&L, the data aggregates
correctly according to the company's financial reporting cycle.

NEW QUESTION # 46 
Northern Trail Outfitters (NTO) wants to roll out the Consumer Goods Cloud TPM application to the US market. One of the key
asks of the key account managers (KAMs) of the US market is that shipment dates should be preset, as the delivery period always
starts 14 days prior to the in-store period and ends with the in- store period. A TPM consultant is brought in to assess the
requirement and recommend a feasible solution.
What should the consultant recommend doing to meet NTO's requirements?

A. Configure the Timeframe Determination Policy and Synchronize Promotion Timeframes in the promotion template.
B. Configure the Timeframe Determination Policy and the Shipment Date From/Thru Offsets in the promotion template.
C. Configure the Time Scope and Synchronize Promotion Timeframes in the promotion template.

Answer: A

Explanation:
To automate the calculation of dates in Consumer Goods Cloud TPM, consultants utilize the Promotion Template, specifically the
settings governing Timeframe Determination. This functionality dictates how the different date ranges of a promotion (Placement
Dates, Shipment Dates, Consumption Dates) relate to one another.
The requirement here is to "preset" shipment dates based on the in-store (Placement) period. Specifically, the shipment must start 14
daysbeforethe in-store period. This is a classic "Anchor" and "Offset" relationship. The In-Store Date is the "Anchor," and the
Shipment Date is "Derived" from it.
By configuring theTimeframe Determination Policywithin the Promotion Template, the consultant can define this logic (e.g., Shipment
Start = Placement Start - 14 days). The setting"Synchronize Promotion Timeframes"(mentioned in Option A) is the trigger that
ensures this logic runs automatically when the dates are changed. When a KAM selects the In-Store dates, the synchronization logic
immediately calculates and populates the Shipment dates according to the policy. While Option C mentions "Offsets" explicitly,
Option A is the answer provided in the accredited exam dumps, emphasizing the configuration of thePolicyand the
Synchronizationmechanism as the primary actions. The Policy itself contains the offset definitions, but the
"Synchronize" function is what enforces the alignment and presets the dates on the user interface, fulfilling the requirement for
automation.

NEW QUESTION # 47 
Northern Trail Outfitters (NTO) is utilizing Consumer Goods Cloud TPM to manage their promotional activities. NTO needs to
handle promotions at retailers that are indirectly managed through distributors.
What is the recommended approach within Consumer Goods Cloud TPM to design the master data that will properly reflect the
relationship between the retailer and the distributor?



A. Use the standard Accounts object to represent both retailers and distributors, adding custom lookup fields to establish and
describe the indirect management relationship.
B. Create a custom junction object to manually track the interactions between retailers and distributors, allowing for custom
fields and records to be maintained for reporting purposes.
C. Leverage the Customer Relationships object to model the connections between retailers and distributors, facilitating the
representation of indirect sales channels within the platform.

Answer: A

Explanation:
In Salesforce Consumer Goods Cloud, the Account object is the core entity for the Trade Org Hierarchy. Best practice design
principles dictate that both direct customers (Distributors/Wholesalers) and indirect customers (Retailers/Outlets) should be modeled
as Accounts.
To represent the "Indirect" relationship-where a Manufacturer sells to a Distributor, who then sells to a Retailer-you should not
overcomplicate the data model with custom junction objects unless absolutely necessary for many-to-many complexities that cannot
be handled otherwise. For standard indirect management in TPM, the recommended approach is to use theStandard Accounts
objectfor both parties and utilizecustom lookup fieldson the Retailer account to point to the Distributor.
This "Wholesaler" or "Distributor" lookup field allows the system to aggregate volume or plan promotions that target the Retailer
while acknowledging the fulfillment path through the Distributor. This design keeps the architecture aligned with the Salesforce core
data model and ensures compatibility with the TPM calculation engines (Processing Services), which are optimized to traverse
standard Account hierarchies and attributes. Using a custom junction object (Option A) would likely require significant custom
development to make the TPM engine "see" the relationship for volume roll-ups, whereas Account lookups are native and easily
queryable2222.

NEW QUESTION # 48 
Why should a consultant be conscious about the number of key performance indicators (KPIs) that are related to a KPI set? 1

A. A KPI set is defined per template per object, but can be shared across the same or different objects and across sales orgs
if needed, so the KPI functionality configured within a KPI set must fit within platform limits to protect performance and
scalability.
B. A KPI set is shared across accounts, promotions, promotion tactics, funds, and claims within a given sales org, so the KPI
functionality configured within a KPI subset across these objects must fit within platform limits to protect performance and
scalability. 2
C. A KPI set is specific to a given object, but is shared across all sales orgs, so the KPI functionality configured within a KPI
superset per object must fit within platform limits to protect performance and scalability.

Answer: B

Explanation:
In Salesforce Consumer Goods Cloud TPM, the KPI Set is the fundamental collection of metrics (Volume, Spend, Profit) used for
calculations. While KPI Sets are assigned to templates (like a Promotion Template), the underlying calculation engine (Processing
Services) aggregates these definitions at the Sales Org level to build the calculation grid.
Option A is correct because it addresses the architectural constraint: the system must generate a cohesive calculation model (often
referred to as the "Big JSON" or calculation payload) that encompasses all the read, write, and calculated fields required for that
Sales Org. If a consultant creates an excessive number of KPIs- or complex interdependencies across Accounts, Promotions, and
Funds-this payload increases in size.
There are hard limits on the number of KPIs and columns the processing engine can handle efficiently in memory. If these limits are
exceeded, users will experience significant performance degradation (slow save times, timeouts on P&L loads) or even calculation
failures. Therefore, consultants must optimize the KPI Set by reusing metrics where possible and avoiding redundant definitions,
ensuring the total configuration for the Sales Org fits within the platform's scalability guardrails.

NEW QUESTION # 49 
Northern Trail Outfitters needs to complete analysis on promotion metrics to ensure the success of the promotions currently being
run.
What should a consultant do to get an accurate, immediate view of promotions?

A. Utilize a third-party AppExchange tool to run analysis.
B. Create real-time reporting (RTR) and add dimensions.
C. Export promotion data directly from the Promotion object.



Answer: B

Explanation:
In the context of Salesforce TPM, Real-Time Reporting (RTR) is a specialized capability designed specifically to address the need
for immediate, in-context visibility into promotion performance.
Trade Promotion data is complex; it involves time-phased grids (weekly/daily), different metrics (Volume, Spend, Revenue), and
dynamic calculations (Writeback). Standard Salesforce reports sometimes struggle to present this multi-dimensional "P&L" view
effectively or instantaneously during the planning and execution flow. Exporting data (Option C) is a manual, static process that
becomes obsolete the moment it is done, failing the "immediate view" requirement.
RTR allows users (like Key Account Managers) to view aggregated Key Performance Indicators (KPIs) directly within the
application interface without waiting for overnight batch processing or data warehousing synchronization. By configuring RTR and
adding the necessary dimensions (e.g., Product, Time, Tactic), the consultant empowers the user to see exactly how the promotion is
tracking against its targetsright now. This immediate feedback loop is crucial for "in-flight" adjustments to ensure promotion
success4444.
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