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EX B (Q152-Q157):

HA #152
A consultant at Northern Trail Outfitters is implementing Data Cloud and creating an activation target for their segment.
For activation membership, which object should the consultant choose?

A. Data Lake Object

B. Data Model Object

C. Data Segmentation Object
D. Data Activation Object

IEf: C

A -

In Salesforce Data Cloud, activation membership refers to the individuals or records that qualify for a specific segment and are
eligble to be activated (e.g., sent to external systens like Marketing Cloud). Here's the breakdown:

Data Segmentation Object (Option C):

Segments in Data Cloud are stored as Data Segmentation Objects, which include metadata about the segment (e.g., logic, filters)
and its membership (the records/individuals that meet the criteria).

‘When configuring an activation target, you select the segment (and its membership) stored in the Data Segmentation Object to send
to downstream systers.

Salesforce's official documentation confirns that segments and their memberships are managed through the Data Segmentation
Object (Source: Salesforce Data Cloud Implementation Guide, "Segmentation and Activation').

Why Other Options Are Incorrect:

Data Model Object (A): Represents the structured data model (e.g., standard or custom objects like Individual or Account) but
does not store segment membership.

Data Activation Object (B): A distractor; no such standard object exists in Data Cloud. Activation is a process that uses the Data
Segmentation Object.

Data Lake Object (D): Stores raw, unprocessed data ingested into Data Cloud and is not directly used for activation.

Conclusion: For activation membership, the consultant must select the Data Segmentation Object to reference the segment's qualified
members.

HM #153
‘Which configuration supports separate Amazon S3 buckets for data ingestion and activation?

A. Separate user credentials for data stream and activation target
B. Dedicated S3 data sources in activation setup

C. Multiple S3 comnectors in Data Cloud setup

D. Dedicated S3 data sources in Data Cloud setup

Ef#: D
fEEHL:

To support separate Amazon S3 buckets for data ingestion and activation, you need to configure dedicated S3 data sources in Data
Cloud setup. Data sources are used to identify the origin and type of the data that you ingest into Data Cloud1. You can create
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different data sources for each S3 bucket that you want to use for ingestion or activation, and specify the bucket name, region, and
access credentials2. This way, you can separate and organize your data by different criteria, such as brand, region, product, or
business unit3. The other options are incorrect because they do not support separate S3 buckets for data ingestion and activation.
Multiple S3 connectors are not a valid configuration in Data Cloud setup, as there is only one S3 connector available4. Dedicated
S3 data sources in activation setup are not a valid configuration either, as activation setup does not require data sources, but
activation targets5. Separate user credentials for data stream and activation target are not sufficient to support separate S3 buckets,
as you also need to specify the bucket name and region for each data source2. Reference: Data Sources Overview, Amazon S3
Storage Connector, Data Spaces Overview, Data Streans Overview, Data Activation Overview

H #154
Cumulus Financial wants to segregate Salesforce CRM Account data based on Country for its Data Cloud users.
‘What should the consultant do to accomplish this?

¢ A. Use Salesforce sharing rules on the Account object to filter and segregate records based on Country.
¢ B. Use the data spaces feature and applying filtering on the Account data lake object based on Country.
e (. Use streaming transforms to filter out Account data based on Country and map to separate data model objects

accordingly.
e D. Use formula fields based on the account Country field to filter incoming records.

Ef#: B

A -

Data spaces are a feature that allows Data Cloud users to create subsets of data based on filters and permissions. Data spaces can
be used to segregate data based on different criteria, such as geography, business unit, or product line. In this case, the consultant
can use the data spaces feature and apply filtering on the Account data lake object based on Country. This way, the Data Cloud
users can access only the Account data that belongs to their respective countries. References: Data Spaces, Create a Data Space

H #155

A company wants to include certain personalized fields in an email by including related attributes during the activation in Data Cloud.
It notices that some values, such as purchased product names, do not have consistent casing in Marketing Cloud Engagement. For
example, purchased product names appear as follows: Jacket, jacket, shoes, SHOES. The company wants to normalize all names to
proper case and replace any null values with a default value.

How should a consultant fulfill this requirement within Data Cloud?

A. Create a streaming insight with a data action.

B. Create one batch data transform per data stream

C. Create one batch data transform that creates a new DLO.
D. Use formula fields when ingesting at the data stream level.

IEfE: C

R

To normalize purchased product names (e.g., converting casing to proper case and replacing null values with a default value) within
Salesforce Data Cloud, the best approach is to create a batch data transform that generates a new DLO. Here's the detailed
explanation:

Understanding the Problem :The company wants to ensure that product names in Marketing Cloud Engagement are consistent and
properly formatted. The inconsistencies in casing (e.g., "Jacket," "jacket,"

"shoes," "SHOES") and the presence of null values need to be addressed before activation.

Why Batch Data Transform?

A batch data transformallows you to process large volumes of data in bulk, making it ideal for cleaning and normalizing datasets.

By creating a new DLO, you ensure that the original data remains intact while providing a clean, transformed dataset for downstream
use cases like email personalization.

Steps to Implement This Solution :

Step 1: Navigate to the Data Streans section in Salesforce Data Cloud and identify the data stream containing the purchased
product nares.

Step 2: Create a new batch data transform by selecting the relevant data stream as the source.

Step 3: Use transformation functions to normalize the product names:

Apply the PROPER() function to convert all product names to proper case.

Use the COALESCE() function to replace null values with a default value (e.g., "Unknown Product").



Step 4: Configure the batch data transform to output the results into a new DLO . This ensures that the transformed data is stored
separately from the original dataset.

Step 5: Activate the new DLO for use in Marketing Cloud Engagement. Ensure that the email templates pull product names from the
transformed DLO instead of the original dataset.

Why Not Other Options?

A). Create a streaming insight with a data action: Streaming insights are designed for real-time processing and are not suitable for
bulk transformations like normalizing casing or replacing null values.

B). Use formula fields when ingesting at the data stream level: Formula fields are useful for simple calculations but are limited in
scope and cannot handle complex transformations like null value replacement.

Additionally, modifying the ingestion process may not be feasible if the data stream is already in use.

C). Create one batch data transform per data stream: This approach is inefficient and redundant. Instead of creating multiple
transforms, a single batch transform can handle all the required changes and output a unified, clean dataset.

By creating a batch data transform that generates a new DLO, the company ensures that the product names are consistently
formatted and ready for use in personalized emails, improving the overall customer experience.

M #156

Northern Trail Outfitters has the following custormer data to ingest into Data Cloud and use for segmentation.
1. Propensity to purchase

2. Has active membership

3. Work emnail address

Which data types should the consultant use when ingesting this data?

A. Number, Text, URL

B. Percent, Boolean, Email
C. Percent, Number, Email
D. Number, Boolean, Text

M
R

: D
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