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A client has just pushed a new site live to Production. However during smoketesting, It's found that some custormers are not seeing
the correct pricing on the Product Detail Page.
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‘What three places would the Architect begin to look for the cause of this Issue?
Choose 3 answers

A. Check Log Center

B. Check the Global Preferences to be sure the settings are correct.
C. Check the Quota Status page.

D. Check that there was not an error during replication.

E. Check that the cache is set correctly

IEf#: B. D. E
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To resolve issues where some custommers are not seeing the correct pricing on the Product Detail Page, the following places should
be examined:

* Global Preferences (C): It's critical to check the global preferences settings to ensure they align with the intended pricing strategy
and configurations. This includes checking currency settings, pricing rules, and tax configurations, which can all influence the pricing
displayed to customers.

* Error during replication (D): If there were errors during data replication, this could lead to inconsistencies such as incorrect pricing
being shown. Ensuring that data has been replicated correctly and without errors is essential, particularly when moving from staging
to production environments.

* Cache settings (E): Incorrect cache settings or outdated cached data can cause old or incorrect pricing to be displayed. Clearing
the cache or verifying that cache invalidation rules are correctly set can resolve such issues.

These steps are critical for ensuring that the displayed pricing is accurate and consistent, providing a seamless user experience.

P #32

An Order Management System (OMS) handles orders from multiple brandspecific sites, as part of the processing, the OMS sends
the processing detail to be added at notes to the orders in B2C Commerce. These processing details are captured temporarily in
custom objects, and are later processed by a batch Job that:

* Processes the custom object to extract the orderid and note data.

* Tries to load the order.

* Ifthe order is not found, it deletes the custom object and moves on.

* Ifthe order is found, it updates notes In the Order, upon successful update of this order, it deletes the custom object.

There is an Issue reported that the job is constantly failing and custom objects are growing in number. On investigating the
production look the message below is being logged on each failure:

What are three solution The Architect can take to fix this issue without losing meaningful data?
Choose 3 answers

e A Take the backup of the Order as XML and delete the Order to ensure on the next job run, the custom objects are getting
processed.

¢ B. Take the backup of the custom object and delete the custom object to ensure on the next job run the custom objects are
getting processed.

e (. Take the backup ofthe Order as XML and delete the notes from Order to ensure on the next jobrun the custom objects
are getting processed.

e D. Engage B2C Commerce Support Team to soften the quota limit for "object.OrderPO.relation.notes"

¢ E. Using BM site import/export, softenthe<quota id="object.orderPo.relation,notes"> <custom- action>warn<custom-
action> </quots™>to make sure that neither order notes are lost and custom object is processed.

EfE: B. C. D
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When facing an issue with a growing number of custom objects due to the exceeded quota limit for order notes, effective solutions
include:

* Option C (Take the backup of the custom object and delete the custom object): This ensures that the data is preserved while
freeing up space for new processes and reducing the load, allowing the job to continue running without the impediment of quota

* Option D (Engage B2C Commerce Support Teamto soften the quota limit for 'object.OrderPO.

relation.notes'): Increasing the quota limit can resolve the root cause of the issue by accommodating the actual business needs
without compromising the integrity of order processing and note addition.

* Option E (Take the backup of the Order as XML and delete the notes from Order): This allows the job to process the custom
objects as intended in subsequent runs by clearing out space while ensuring the order data remains intact for business needs.



These steps address the quota limit issue effectively without losing valuable order or note data, ensuring continuity and integrity of
business operations.

HP#33
An integration cartridge implements communication between the B2C Commerce Storefront and a third-party service provider. The
cartridge contains the localServiceRegistry code:

How does this code sample acconplish authentication to the service provider?

A. By performing a signed SOAP Auth request using a certificate.

B. By wrapping the authentication service call with Basic Auth.

C. By Issuing a Basic Auth request to the service provider.

D. By disabling Basic Auth and executing the service authentication call.

Ef#: D
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The code sample shows the creation of a service request to a third-party service provider, where the authentication method is
explicitly set to 'NONE' using the line svc.setAuthentication("NONE");. This configuration implies that the request does not use
Basic Authentication or any embedded credentials like client ID and secret in the HTTP headers for authentication purposes.
Instead, it builds the authentication details into the request body, which suggests that the service expects credentials as part of the
payload rather than as part of the standard authentication headers, thus effectively disabling Basic Auth for this transaction.

H #34

The Client is creating a new Storefront and their requirements include:

* ApplePay support

* Log -n through a standard OAuth? social media account

* One Okie checkout process

* Ay B testing forpromotions

Which two items require technical documentation for customizing the Storefront Reference Architecture?
Choose 2 answers

A. One Click checkout process
B. log in through a standard OAuth2 social media account

C. ApplePay support
D. A/B testing forpromotions

IEf#: A. B
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For customizing the Storefront Reference Architecture to meet specific requirements, the following items would require detailed
technical documentation:

* Option A (One Click checkout process): Implementing a one-click checkout process involves significant customization to
streamline the checkout flow, potentially requiring integration with payment providers and modifications to the user session
management.

* Option C (Log in through a standard OAuth2 social media account): Integrating OAuth2 for social media logins mvolves handling
authentication tokens, user sessions, and potentially syncing user data with the B2C Commerce profiles, all of which require detailed
security and integration documentation.

These customizations require careful planning and implementation to ensure they work seamlessly with existing Storefiont Reference
Architecture components and meet security standards.

B #35

A business wants to migrate its customerservice provider from provider A to provider B. Provider e offers a LINK cartridge to
integrate with its commerce solution.

Which three artifacts need to be created by the Architect? Choose 3 answers

e A. Document how the customer online journey flown from landing on the page to placing of the order
¢ B. Document the data mapping between commerce and customer service provider.



¢ C. Document the data objects, the interface, and data synchronization frequency between the systems.

¢ D. Document the design of implementing a new B2C Commerce cartridge following the Industry standard best practices

¢ E. Document the customizations required on top of the LINK cartridge based on current commerce implementation and
business needs.

Eﬁ: C\ D\ E
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When integrating a new LINK cartridge for a customer service provider, the following documents are essential:

* Option A (Document the design of implementing a new B2C Comimerce cartridge following the industry standard best practices):
This ensures that the cartridge is implemented in a manner that is consistent with established best practices, enhancing maintainability
and compatibility.

* Option B (Document the data objects, the interface, and data synchronization frequency between the systens): It's crucial to
define how data will flow between the new customer service provider and the commerce system, including the frequency of
synchronization to ensure data integrity and timeliness.

* Option D (Document the customizations required on top of the LINK cartridge based on current commerce implementation and
business needs): Customizing the cartridge to fit the specific needs and existing setup of the commerce system ensures that the
integration adds the intended value without disrupting existing operations.

These artifacts will guide the structured integration and customization of the LINK cartridge, ensuring it meets the business's
operational and strategic needs.
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