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Now is the ideal time to prepare for and crack the Marketing-Cloud- Intelligence exam. To do this, you just need to enroll in the
Marketing-Cloud- Intelligence examination and start preparation with top-notch and updated Salesforce Marketing-Cloud-
Intelligence actual exam dumps. All three formats of Marketing Cloud Intelligence Accredited Professional Exam Marketing-Cloud-
Intelligence Practice Test are available with up to three months of free Marketing Cloud Intelligence Accredited Professional Exam
exam questions updates, free demos, and a satisfaction guarantee. Just pay an affordable price and get Marketing-Cloud- Intelligence
updated exam dumps.

Salesforce Marketing-Cloud-Intelligence Exam Syllabus Topics:

Topic Details
¢ Design Feasibility: This area evaluates the ability to identify valid and mvalid solutions from solution design
Topic 1 diagrans, ensuring effective and scalable platform designs.

¢ Harmonization Best Practices: Salesforce marketing professionals will analyze harmonization methods,
properties, and their advantages and disadvantages, enhancing skills for optimizing data consistency across

Topic 2
ope platforms.

e Overarching Entities: Salesforce marketing professionals will deepen their understanding of overarching
Topic 3 entities, their use cases, and application, crucial for strategic data organization and analysis.
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¢ Data Update Permissions: This area tests knowledge of permissions and settings related to data updates. It
Topic 4 includes understanding parent-child setups and managing the "Source of Truth" for data accuracy.

¢ Data Model: In this domain, marketing professionals will explore data model entities, their relationships,
Topic 5 and attributes within Marketing Cloud Intelligence.

¢ Mapping: Marketing professionals will focus on Marketing Cloud Intelligence ingestion capabilities,
Topic 6 assessing knowledge of data mapping processes and outcomes critical to efficient data organization.

¢ Harmonization Center (Patterns

e Data Classification

Topic 7 ¢ Validation): Salesforce marketing professionals will learn about the Harmonization Center’s capabilities,
including classification rules, validation lists, patterns, and harmonized dimensions to ensure data reliability.

>> Salesforce Marketing-Cloud-Intelligence Valid Test Bootcamp <<

Actual Marketing-Cloud-Intelligence Marketing Cloud Intelligence
Accredited Professional Exam Questions 2026

Many companies arrange applicants to take certification exams since 1995 internationally such like Microsoft, Fortinet, Veritas,
EMC, and HP. Salesforce Marketing-Cloud-Intelligence exam sample online was produced in 2001 and popular in 2008. So far
many companies built long-term cooperation with exam dumps providers. Many failure experiences tell them that purchasing a valid
Salesforce Marketing-Cloud-Intelligence Exam Sample Online is the best effective and money-cost methods to achieve their goal.

Salesforce Marketing Cloud Intelligence Accredited Professional Exam
Sample Questions (Q29-Q34):

NEW QUESTION # 29
Your client is interested in ingested the below file to a new generic data stream type:

e field "Meeting Code' was mapped to the main entity key. "'How should the 'Room Number' be mapped?

A. An attribute of '"Meeting Code'

B. A custommetric and set aggregation to AUTO
C. A custommetric and set aggregation to SUM
D. A separate entity key

Answer: A

Explanation:

In Marketing Cloud Intelligence, when a field is mapped to the main entity key, other related fields should be mapped as attributes of
that key if they provide additional descriptors or details. Since "Room Number' is related to 'Meeting Code', it would be an attribute
of the 'Meeting Code' entity, providing additional context to the meetings without serving as a metric or a separate entity key.

NEW QUESTION # 30

An implementation engineer is requested to extract the first three-letter segment of the Campaign Name values.
For example:

Campaign Name: AFD@Mulop-1290

Desired outcome: AFD
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Other exanmples:

Campaign Name Desired Outcome

ACC@Lomi--323 ACC

COR@Loni--4989 COR

DRM@Kobak--1290 DRM

OLP@Mulop--2381 oLp

Which formula will return the desired values?

A. LEFT(EXTRACT(csv{campaign nanx'}/-',1),3)

B. EXTRACT(csv{campaign name!;@',1)

C. EXTRACT(EXTRACT(csv|'campaign name]}/@',1),-,0)
D. EXTRACT(csv[campaign_nane'],-,0)

E. LEFT(EXTRACT(csy['campaign name]],~',0),3)

Answer: B

Explanation:

The EXTRACT function is used to split a string based on a delimiter and return the segment at the specified position. The campaign
names are structured with the segment of interest followed by an'@' sign. Therefore, the formula needs to extract the segment
before the '@

* The correct formula is: EXTRACT(csv['campaign name']; '@, 1). This will take the 'campaign name' field, split it at the '@ sign,
and return the first segment (position 1), which is the three-letter code that is required. The other options are incorrect because they
do not properly specify the delimiter and the segment position in the way needed to achieve the desired outcome.

NEW QUESTION # 31
An implementation engineer has been asked by a client for assistance with the following problem:
The below dataset was ingested:

Day Carmypmuign Koy

QRO PO2L Carmp A
CLOXPOTL Carmin B
Sl /0T FOT Y T

However, when performing QA and querying a pivot table with Campaign Category and Clicks, the value for Type' is 4.
‘What could be the reason for this discrepancy?

A. The aggregation function is set as LIFETIME

B. A mapping formula was populated, indicating not to bring Type! values.
C. The aggregation function is set as AVG

D. The measurement 'Clicks' is set as a percentage.

Answer: C

Explanation:

The discrepancy of 'Clicks' being reported as 4 for "Typel' when the sum of clicks in the dataset for 'Typel' is 8 (2 on 02/02/2021
and 6 on 03/02/2021) suggests that the aggregation fimction used in the pivot table is set to average (AVG) rather than sum
Salesforce Marketing Cloud Intelligence allows setting different aggregation fimctions for metrics, and setting it to average would
result in such a discrepancy when more than one entry for the same type exists. Reference: Salesforce Marketing Cloud Intelligence
documentation on custom measurements and data aggregations explains how to set and understand different aggregation functions.

NEW QUESTION # 32
Source 3:



Day Product Sign ups
01/01/2021 Abi

01/01/2021 Loni
01/01/2021 ‘Ksbak
01/01/2021 Mulop

Via the harmonization Center, the Client has created Patterns and applied a classification rule using source 2.
While performing QA, you have spotted that the final value of clicks for Product Group Ais 10, where it should've been i5.

Product Group  Sign ups Clicks
A 30 1C

How can an implementation engineer fix this discrepancy?

A. Leave the "Case Sensitive" checkbox in the data classification unchecked

B. Uncheck the "Case Sensitive" checkbox in the data classification

C. Toggle the 'Structure Compliant' OFF.

D. Upload both source 1 and 3 to the same data stream type in order to be able to generate Patterns from them

Answer: B

Explanation:

Case Sensitivity Issue:

The discrepancy in the "Clicks" value for Product Group A (10 instead of 15) likely arises from a mismatch caused by case
sensitivity in the classification rules. If some data entries use different capitalization (e.g., "Product Group A" vs. "product group a"),
the system might treat them as distinct entries, leading to incorrect aggregations.

Solution:

By unchecking the "Case Sensitive" checkbox, the harmonization process will treat entries with different capitalization as the same
value. This ensures consistent classification and resolves discrepancies in aggregated metrics like "Clicks."

NEW QUESTION # 33

The following file was uploaded into Marketing Cloud Intelligence as a Generic Data Stream type:
Day web_site_uey web_site_name web_site_jowce Page Views
01/01/2021 site_keyl site_name] fmag / tp_email 100
01/01/2021 site_keyl site_rame] referral 200
01/01/2021 site_key2 site_namied twitter 300)
01/01/2021 site_key3 site_namel fb_inst 400

The mapping is as follows:

Day - Day

web_site_key -> Main Generic Entity Key

web_site_name -> Main Generic Entity Name

Web site_source -> Main Generic Entity Attribute 01

Page Views - Generic Metric 1

How many rows will be stored in Marketing Cloud Intelligence after the above file is ingested?

A0
B. 1
C.2
D.3

Answer: C

Explanation:

With the uploaded file mapped as a Generic Data Stream type, the unique identifier for a row is the combination of 'Day’,
'web_site_key', 'web_site name', and'Web _site_source'. As 'Day' is mapped to 'Day’,

'web_site_key' to 'Main Generic Entity Key', 'web_site_name' to 'Main Generic Entity Name', and

"'Web_site_source' to 'Main Generic Entity Attribute 01', each unique combination of these fields will constitute a separate row.



The provided file has 4 unique combinations of 'Day', 'web_site key', 'web_site name', and 'Web _site source', as each line has a
unique 'web_site_key' and 'web_site name'. Consequently, Marketing Cloud Intelligence will store 4 rows, one for each unique
combination.

NEW QUESTION # 34

How can you quickly change your present situation and be competent for the new life, for jobs, in particular? The answer is using
Marketing-Cloud- Intelligence practice materials. From my perspective, our free demo is possessed with high quality which is second
to none. This is no exaggeration at all. Just as what have been reflected in the statistics, the pass rate for those who have chosen our
Marketing-Cloud-Intelligence Exam Guide is as high as 99%, which in turn serves as the proof for the high quality of our Marketing-
Cloud-Intelligence study engine.
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