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¢ Integration: Integration is crucial for a seamless Loyalty Management experience. In this topic, Salesforce
Partners determine strategies for ntegrating Marketing Cloud, Commerce Cloud, Service Cloud,
Salesforce CDP, and external systems using API templates and endpoints.
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o Strategies and Design: Salesforce Partners learn how Loyalty Management aligns with customers' business
needs, processes, data requirements, and program parameters. This section includes identifying the
appropriate Loyalty architecture, defining points and redemptions processes, benefits types, and the
promotion lifecycle. Best practices for implementing Loyalty Management are also covered, ensuring
practical application to real-world scenarios.

Y 73

¢ Loyalty Programand Process Configuration: This section focuses on configuring the foundational and
advanced features of Loyalty Programs. Salesforce Partners learn to configure tier models, member and
partner management, customer incentives, and experiential features in this topic. Sub-topics also include
defining promotions, eligibility rules, and personalized Loyalty pages using Experience Cloud templates.
Configuring complex processing rules, user access models, and analytics dashboards equips Salesforce
Partners with the expertise to deliver scalable, customer-centric Loyalty solutions.

fEy 74

¢ On-Going Loyalty Management: This section equips Salesforce Partners to sustain and optimize Loyalty

solutions post-implementation. The topic includes leveraging analytics and dashboards, transitioning from
sandbox to production, managing Loyalty campaigns, utilizing mobile app features, and resolving service-
related issues.
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What three types of vouchers can be configured in Loyalty Management?

A. Gift Card

E. Fixed Value

IEf#: B. C. E

HRE #70

B. Product or Service
C. Discount Percentage
D. Promo Code

What are the three essential steps to establish a Loyalty promotion with Salesforce CDP and Marketing Cloud? Select three

e A. Automatically Generate a New Individual Relationship

e B. Transmit Loyalty Promotion Segments to Marketing Cloud

e (. Activate and Publish the Segment

e D. Enable Connector Settings on all the Loyalty Objects E. Enable Service Connector for Promotion Escalations.

Ef#: B. C. D
R -
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To establish a Loyalty promotion with Salesforce CDP (Customer Data Platform) and Marketing Cloud, the three essential steps
are:

Transmit Loyalty Promotion Segments to Marketing Cloud (A): This step involves sharing segmented data from Salesforce CDP to
Marketing Cloud, enabling targeted marketing campaigns based on loyalty promotion criteria.

Activate and Publish the Segment (C): Once the segments are defined and populated with the relevant Loyalty Program Members,
the segment needs to be activated and published to be used in campaigns and promotions within Marketing Cloud.

Enable Connector Settings on all the Loyalty Objects (D): This involves configuring the integration between Salesforce CDP, Loyalty
Management, and Marketing Cloud by enabling the necessary connector settings, ensuring seamless data flow and communication
between these platforms for the promotion.

Option B (Automatically Generate a New Individual Relationship) and E (Enable Service Connector for Promotion Escalations) are
not directly related to the essential steps for establishing a loyalty promotion with Salesforce CDP and Marketing Cloud.

HE#T1
In order to view the information pertaining to a member's recent transactions and manual adjustments on the Contact record, what

are the two suggestions that an I'T Administrator should propose to the Member Services team? Select two

A. Incorporate the 'View Member Profile' component on the Contact record

B. Incorporate the Member Service Manager Home Dashboard on the Contact record
C. Incorporate the "Transaction Journals' related list on the Contact record

D. Incorporate the 'Member Summary Embedded Dashboard' on the Contact record

Ef#: A. D

HPE#72

The Loyalty Administrator for Northern Trail Outfitters (NTO) insider program defines tier groups- Status Tier Group with a Fixed
model and period of one year.

The three tier are defined =Silver (base), Golden (next tier), and Platinum (the highest tier) Extend Expiration for this tier group is
Qualifying Points Reset Date.

A member joins NTO insider in the Silver tier and, after a year of engagement, gets upgraded to the Gold tier on March 16 2023.
Which date would be the new Expiry date or this member after the tier is upgraded to Gold?

A. March 31 2024

B. December 31, 2023
C. March 16, 2020.

D. December 31, 2024

EfE: A

fiR .-

The new expiry date for the member after being upgraded to the Gold tier would be March 31, 2024. In Salesforce Loyalty
Management, when a member is upgraded to a new tier, the expiry date is set based on the tier's fixed model and period. Since the
member was upgraded on March 16, 2023, and the period is one year, the new expiry date aligns with the end of the month
following the one-year anniversary of the upgrade, which is March 31, 2024.

R #73

A Consultant will need to create a new voucher definition for a new voucher, wherever the new voucher has the requirements.
A total of two vouchers will be issued to the member.

The first voucher has a face value of $100, and the second voucher has a face value of $200.

Both vouchers must be used within three months after the first voucher's disbursement date.

The first voucher will be issued to the members over a period of a month.

Which voucher definition settings will fulfill the new voucher's requirements?

e A Type: Fixed valued, Expiration Type: Period, Expiration Period: 3, expiration Period Unit Month, Face Value: $300,
Partial Redeemable: Unchecked

e B. Type: Fixed valued, Expiration Type: Period, Expiration Period: 3, expiration Period Unit Month, Face Value: $300,
Partial Redeemable: UnChecked

e C. Type: Fixed valued, Expiration Type: Period, Expiration Period: 90, expiration Period Unit Month, Face Value: $300,



Partial Redeemable: Checked
e D. Type: Fixed valued, Expiration Type: Period, Expiration Period: 3, expiration Period Unit Month, Face Value: $300,
Partial Redeemable: Checked

IEf#: D

fEERA -

To fulfill the new voucher's requirements, the voucher definition settings should be: Type: Fixed Value, Expiration Type: Period,
Expiration Period: 3, Expiration Period Unit: Month, Face Value: $300, Partial Redeemable: Checked. This configuration ensures
that two vouchers with the specified face values can be issued within the defined period and used within three months after the first
voucher's disbursement date. The 'Partial Redeemable’ option allows the vouchers to be used partially, providing flexibility in how
they are redeemed by the members.
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