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Stop the stress and ace your Cohesity Data Pretection Associate exam on the first
tryl
Thiz is the ultimate, all-in-cne study guide containing every single question and '

| werified answers you need to master the 2025 exam, We've compiled the complete set 1
of actual exam content sa you can study efficiently and with confidence H

Question 1

{ What is the primary purpose of Cahesity File and Object Services? 1
! 4] To provide a scalable and secure platiomm for file and object storage i
B} To act as a traditional SAN storage array :
€} To replace public cloud storage completely H
O} Te pravide real-time sireaming services

CORRECT ANSWER '  To provide a scalable and secure platform for file and obgect

storage

RATIOMALE: Cohesity File and Object Services offers scalable, softerare -defined storage

designed for enterprise workloads, enabling efficient management of file and abject i
data with strong securily and scalshility,

i Question 2

| Which proteoals are supported by Cohesity File Services for file access?
A SME and MFS

B] FTP and HTTP

C) 5051 and Fibre Channel

D} SFTP and SCP

¥ CORRECT AMNSWER ' " 5MB and NES

We provide you free demo with you to help you have a deeper understanding about Data-Con-101 study materials. Free demo can
be found in our website, and we recommend you to have a try before buying. Furthermore, Data-Con-101 exam materials of us
have the questions and answers, and you can have a convenient check of your answers after you finish practicing. We are pass
guarantee and money back guarantee for your failure after purchasing Data-Con-101 Study Materials. You just need to give your
failure scanned and we will give you full refund. Choose us, and we can help you to pass the exam successfully.

Salesforce Data-Con-101 Exam Syllabus Topics:

Topic

Details

Topic 1

¢ Act on Data: This domain focuses on leveraging Data Cloud data for downstream actions through
activations and data actions. It covers working with attributes, managing timing dependencies,
troubleshooting activation issues like errors and rejected counts, and understanding requirements for
triggering automated processes.

Topic 2

o Identity Resolution: This domain explores creating unified customer profiles through matching and
reconciliation processes. It covers how rule sets determine when records link together, how conflicting data
is resolved, and understanding the outcomes and use cases of unified identities.

Topic 3

¢ Data Ingestion and Modeling: This domain addresses bringing data into Data Cloud and structuring it
properly through transformation, ingestion from various sources, and data mapping. It emphasizes best
practices for modeling data to support identity resolution and validating ingested data using available tools.



https://www.troytecdumps.com/Data-Con-101-troytec-exam-dumps.html
https://www.easy4engine.com/Data-Con-101-test-engine.html

>> Answers Data-Con-101 Free <<

Answers Data-Con-101 Free Newest Questions Pool Only at VCETorrent

As is known to all, Data-Con-101 practice test simulation plays an important part in the success of exans. By simulation, you can
get the hang of the situation of the real exam with the help of our free demo of Data-Con-101 exam questions. Just as an old saying
goes, knowing the enemy and yourself, you can fight a hundred battles with no danger of defeat. Simulation of our Data-Con-101
Training Materials make it possible to have a clear understanding of what your strong points and weak points are and at the same
time, you can learn comprehensively about the Data-Con-101 examand pass it easily.

Salesforce Certified Data Cloud Consultant Sample Questions (Q71-Q76):

NEW QUESTION # 71
Which two requirements must be met for a calculated insight to appear in the segmentation canvas?
Choose 2 answers

A. The calculated insight must contain a dimension including the Individual or Unified Individual Id.
B. The primary key of the segmented table must be a dimension in the calculated insight.

C. The primary key of the segmented table must be a metric in the calculated nsight.

D. The metrics of the calculated insights must only contain numeric values.

Answer: A,B

Explanation:

A calculated insight is a custom metric or measure that is derived from one or more data model objects or data lake objects in Data
Cloud. A calculated insight can be used in segmentation to filter or group the data based on the calculated value. However, not all
calculated insights can appear in the segmentation canvas. There are two requirements that must be met for a calculated insight to
appear in the segmentation canvas:

The calculated insight must contain a dimension including the Individual or Unified Individual Id. A dimension is a field that can be
used to categorize or group the data, such as name, gender, or location. The Individual or Unified Individual Id is a unique identifier
for each individual profile in Data Cloud. The calculated insight must include this dimension to link the calculated value to the
individual profile and to enable segmentation based on the individual profile attributes.

The primary key of the segmented table must be a dimension in the calculated insight. The primary key is a field that uniquely
identifies each record in a table. The segmented table is the table that contains the data that is being segmented, such as the
Customrer or the Order table. The calculated insight must include the primary key of the segmented table as a dimension to ensure
that the calculated value is associated with the correct record in the segmented table and to avoid duplication or inconsistency in the
segmentation results.

Create a Calculated Insight, Use Insights in Data Cloud, Segmentation

NEW QUESTION # 72
‘Which solution provides an easy way to ingest Marketing Cloud subscriber profile attributes into Data Cloud on a daily basis?

A. Marketing Cloud Data extension Data Stream
B. Email Studio Starter Data Bundle

C. Marketing Cloud Connect API

D. Automation Studio and Profile file API

Answer: A

Explanation:

The solution that provides an easy way to ingest Marketing Cloud subscriber profile attributes into Data Cloud on a daily basis is the
Marketing Cloud Data extension Data Stream. The Marketing Cloud Data extension Data Stream is a feature that allows customers
to stream data from Marketing Cloud data extensions to Data Cloud data spaces. Customers can select which data extensions they
want to stream, and Data Cloud will automatically create and update the corresponding data model objects (DMOs) in the data
space.

Customrers can also map the data extension fields to the DMO attributes using a user interface or an API. The Marketing Cloud
Data extension Data Stream can help customers ingest subscriber profile attributes and other data from Marketing Cloud into Data
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Cloud without writing any code or setting up any conplex integrations.

The other options are not solutions that provide an easy way to ingest Marketing Cloud subscriber profile attributes into Data Cloud
on a daily basis. Automation Studio and Profile file API are tools that can be used to export data from Marketing Cloud to external
systemns, but they require customers to write scripts, configure file transfers, and schedule automations. Marketing Cloud Connect
API is an API that can be used to access data from Marketing Cloud in other Salesforce solutions, such as Sales Cloud or Service
Cloud, but it does not support streaming data to Data Cloud. Email Studio Starter Data Bundle is a data kit that contains sanple
data and segments for Email Studio, but it does not contain subscriber profile attributes or stream data to Data Cloud.

Marketing Cloud Data Extension Data Stream

Data Cloud Data Ingestion

[Marketing Cloud Data Extension Data Stream APT]

[Marketing Cloud Connect API]

[Email Studio Starter Data Bundle]

NEW QUESTION # 73
A Data Cloud Consultant Is in the process of setting up data streams for a new service-based data source.
When ingesting Case data, which field is recommended to be associated with the Event Time field?

A. Escalation Date

B. Resolution Date

C. Creation Date

D. Last Modified Date

Answer: C

Explanation:

The Event Time field is a special field type that captures the timestamp of an event in a data stream It is used to track the
chronological order of events and to enable time-based segmentation and activation. When ingesting Case data, the recommended
field to be associated with the Event Tine field is the Last Modified Date field. This field reflects the most recent update to the case
and can be used to measure the case duration, resolution time, and customer satisfaction. The other fields, such as Resolution Date,
Escalation Date, or Creation Date, are not as suitable for the Event Time field, as they may not capture the latest status of the case
or may not be applicable for all cases. References: Data Stream Field Types, Salesforce Data Cloud Exam Questions

NEW QUESTION # 74

A customer creates a large segiment of customers that placed orders in the last 30 days, and adds related attributes fromthe... to the
activation. Upon checking the activation in Marketing Cloud, they notice It contains orders that are older than 30 days.

‘What should a consultant do to resolve this issue?

A. Use SQL in Marketing Cloud Engagement to remove orders older than 30 days.
B. Apply a data space fitter to exclude orders older than 30 days.

C. use data graphs that contain only 30 days of data.

D. Apply a filter to Purchase Order Date to exclude orders older than 30 days.

Answer: D

Explanation:

The issue arises because the activated segment in Marketing Cloud contains orders older than 30 days, despite the segment being
defined to include only recent orders. The best solution is to apply a filter to the Purchase Order Date to exclude older orders.
Here's why:

Understanding the Issue

The segment includes related attributes from the purchase order data.

Despite filtering for orders placed in the last 30 days, older orders are appearing in the activation.

Why Apply a Filter to Purchase Order Date?

Root Cause :

The related attributes (e.g., purchase order details) may not be filtered by the same criteria as the segment.

Without a specific filter on the Purchase Order Date , older orders may inadvertently be included.

Solution Approach :

Applying a filter directly to the Purchase Order Date ensures that only orders within the desired timeframe are included in the
activation.

Other Options Are Less Suitable :



A). Use data graphs that contain only 30 days of data : Data graphs are not typically used to filter data for activations.

B). Apply a data space filter to exclude orders older than 30 days : Data space filters apply globally and may unintentionally affect
other use cases.

D). Use SQL in Marketing Cloud Engagement to remove orders older than 30 days : This is a reactive approach and does not
address the root cause in Data Cloud.

Steps to Resolve the Issue

Step 1: Review the Segment Definition

Confirm that the segment filters for orders placed in the last 30 days.

Step 2: Add a Filter to Purchase Order Date

Modify the activation configuration to include a filter on the Purchase Order Date , ensuring only orders within the last 30 days are
included.

Step 3: Test the Activation

Publish the segment again and verify that the activation in Marketing Cloud contains only the desired orders.

Conclusion

By applying a filter to the Purchase Order Date , the consultant ensures that only orders placed in the last 30 days are included in the
activation, resolving the issue effectively.

NEW QUESTION # 75

A Data Cloud customer wants to adjust their identity resolution rules to increase their accuracy of matches. Rather than matching on
email address, they want to review a rule that joins their CRM Contacts with their Marketing Contacts, where both use the CRM ID
as their primary key.

Which two steps should the consultant take to address this new use case?

Choose 2 answers

¢ A. Map the primary key from the two systens to Party Identification, using CRM ID as theidentification name for both.

¢ B. Create a custom matching rule for an exact match on the Individual ID attribute.

e C. Map the primary key from the two systens to party identification, using CRM ID as theidentification name for
individualscoming from the CRM, and Marketing ID as the identification name for individuals coming from themarketing
platform

¢ D. Create a matching rule based on party identification that matches on CRM ID as the partyidentification name.

Answer: A,D

Explanation:

To address this new use case, the consultant should map the primary key from the two systems to Party Identification, using CRM
ID as the identification name for both, and create a matching rule based on party identification that matches on CRM ID as the party
identification name. This way, the consultant can ensure that the CRM Contacts and Marketing Contacts are matched based on their
CRM ID, which is a unique identifier for each individual. By using Party Identification, the consultant can also leverage the benefits of
this attribute, such as being able to match across different entities and sources, and being able to handle muiltiple values for the same
mdividual. The other options are incorrect because they either do not use the CRM ID as the primary key, or they do not use Party
Identification as the attribute type. References: Configure Identity Resolution Rulesets, Identity Resolution Match Rules, Data Cloud
Identity Resolution Ruleset, Data Cloud Identity Resolution Config Input

NEW QUESTION # 76
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