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A marketer hiss heen asked to collect cormer information using Marketing Cloud for users oblained

from sockal channels for future maiting.
What should the marketer do to accomplish this?

= A, Use an interactive form frem email Stucio to collect this information
= B. Use Journey Builder to build an audience using Ad Studio,
s .M 1elko to caplure Query paramaters from social medin link,

Aske

A el

A customar has a robust Sales Cloud org with several custom ebjects. Historically, they havi crsatoed
complex reports, referencing many custom objects, to target subseribers and exported them to
another email system for deployment. With the implementation of Marketing Cloud Connect, the
customer wanls to simplify the sending process using Marketing Cloae with as Hide additiong] setup
as possible.

What should a consultant recomnend o meet this criteria?

« A Continue to build reparts in Sales Closd and impaert it to Marketing Cloud for sending
= B Creat & Journey @nd use Salesforee Data and the Reports ohject o5 the Entry Source,
» . Syne all custom ebjects to Marketing Clowd and recreate the reports for sending.

= [k Continue o build reports in Sales Cloud and select the reports in Marketing Cloud.

FHROA

AR 0150

A marketer at Northern Train Cutfitters has bean tasked with growing its email subscriber audience.
Wiich three best practices should the marketes keep in mind while Lrving to acquing new emal
subscribers?

= A, Automatically Opt-in all new customers,
» B, Use explicit Opt-in for any pew web Shgn-ups.
= O Ask for detailed dcmoqruphlc information
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¢ Data Management: This section of the exam measures skills of CRM Administrators and covers essential
aspects of managing data in Marketing Cloud Engagement. It includes understanding import mechanisns,

FH 1 configuring data extension settings, and interpreting data extensions to target the right audience. Candidates

are expected to recommend suitable ways to manage and organize data effectively for campaign success.
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¢ Marketing Concepts: This section of the exam measures skills of Marketing Specialists and covers the

foundations of marketing strategy and its alignment with overall business objectives. It includes knowledge
=x2 of email opt-in processes, understanding of privacy laws across regions, and the ability to define goals and
metrics for campaigns. Candidates are also expected to recognize how different types of content and
messaging create impact in customer experience scenarios.

¢ Marketing Cloud Engagement Basics: This section of the exam measures skills of CRM Administrators and
focuses on the fundamental features of Marketing Cloud Engagement. It evaluates the ability to set up
account structures for different regions or business units, apply core platform features, and locate

FH 3 Salesforce resources for training and support. Candidates must also distinguish between identifiers such as

subscriber keys, contact keys, and contact IDs, along with configuring Cloudpage form submissions when

required.

¢ Reporting and Analytics: This section of the exam measures skills of Marketing Specialists and highlights
the use of reporting tools and analytics in Marketing Cloud Engagement. It includes identifying where to

A 4 locate specific data, interpreting send results, and understanding the consequences of poor deliverability.

The focus is on enabling candidates to analyze campaign performance and act on insights for optimization.

¢ Email Sending and Journeys: This section of the exam measures skills of Marketing Specialists and

emphasizes the configuration of journeys and email campaigns in Marketing Cloud Engagement. It ensures
=5 candidates can activate journeys, configure entry criteria, and manage email send wizard settings. It also
covers differentiating between templates and content blocks, choosing the right journey finctionality to
meet business goals, and validating content rendering effectively.
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A2 #16

The marketing associate at Cloud Kicks is asked to compare goal attainment across three separate journeys at a glance in order to
improve their marketing strategy.

Which feature should the associate use?

¢ A Journey Health
¢ B. Journey History
e C. Journey Dashboard

He. C

=R

To compare goal attainment across three separate journeys at a glance, the associate should use the Journey Dashboard feature in
Salesforce Marketing Cloud. The Journey Dashboard provides a comprehensive overview of journey performance, including key
metrics and goal attainment, in a visual format. This allows marketers to quickly assess the effectiveness of different journeys and
make informed decisions to improve their marketing strategy.

AE#17
A customer complains to Cloud Kicks (CK) that they missed the seasonal sale email alerts. The customer is unsure if they
unsubscribed themselves but has not received any emails from CK in the past 6 months.
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Where should an associate view the status of the subscriber?

e A, All Subscribers in Email Studio
e B. All Contacts in Contact Builder
¢ C. Synchronized Data Extensions in Contact Builder

HE: A

Y.

The "All Subscribers" list in Email Studio is the centralized location within Salesforce Marketing Cloud where the status of each
subscriber is maintained. This list includes details such as the subscriber's email address, status (Active, Unsubscribed, Bounced,
etc.), and other relevant subscriber information. Ifa customer complains about not receiving emails, checking their status in the "All
Subscribers" list can provide insights into whether they have unsubscribed or if there is another issue affecting their receipt of
communications.

AE #18

The marketing team at Northern Trail Outfitters wants to send birthday discount coupons to its recipients and to accommodate
family members who want to opt in together with a single email address.

Which attribute should an associate use to uniquely identify each family member?

e A Primary Key
e B. Subscriber Key
e C. Full Name

He: B

MH.

In the scenario where the marketing team at Northern Trail Outfitters wants to send birthday discount coupons to recipients and
accommodate family members who share a single email address, the most appropriate attribute to use for uniquely identifying each
family member is the Subscriber Key. The Subscriber Key is a unique identifier in Salesforce Marketing Cloud that allows for the
differentiation of individuals even if they share the same email address.

By assigning a unique Subscriber Key to each family member, the marketing team can ensure that personalized content, such as
birthday discounts, is appropriately targeted and managed for each individual, regardless of the email address being shared. This
approach allows for more personalized and targeted marketing efforts, enhancing the customer experience and engagement.
References: Salesforce Marketing Cloud documentation on Subscriber Management clearly outlines the importance and use of the
Subscriber Key for unique identification of subscribers in scenarios where multiple users might share the same contact information,
such as an emmil address.

A2 #19
A marketing associate is tasked with making changes to an existing journey by reordering the emails it contains.
How should the associate meet this requirement?

¢ A. Copy the existing journey.
e B. Create a new journey version.
e C. Create a new journey.

He:. B

dY:

When a marketing associate needs to make changes to an existing journey in Salesforce Marketing Cloud, such as reordering the
emails it contains, the recommended approach is to create a new version of the journey.

This feature allows for modifications to be made while preserving the original journey structure and performance data. Creating a
new journey version enables the associate to make necessary adjustments, test the changes, and then activate the new version
without disrupting the existing journey's flow or performance.

This method ensures a smooth transition and allows for comparison between different journey versions, facilitating continuous
improvement and optimization.

References: Salesforce Marketing Cloud's Journey Builder documentation provides guidance on managing journey versions,
including how to create new versions to implement changes or test new configurations within an existing journey framework.



A2 #20

Sending unsolicited emails puts brands and companies at risk. Repeated offenses lead to complamts and Internet Service Providers
(ISPs) blocking emmails.

Which of'the following is considered best practice regarding unsolicited emails?

¢ A Ensure transactional message subject lines are promotional.
e B. Capture explicit consent fromusers.
¢ C. Make sure that subject lines are ambiguous and general.

He:. B

dE:

In the context of sending unsolicited emails, best practices dictate the importance of capturing explicit consent from users. This
means that individuals should knowingly and willingly agree to receive emails from a brand or company, typically through an opt-in
mechanism. Explicit consent ensures that recipients are interested in the content being sent to them, which significantly reduces the
likelihood of complaints and the risk of emails being blocked by Internet Service Providers (ISPs).

Obtaining explicit consent is not only a best practice but also a requirement under various data protection and privacy laws, such as
GDPR in Europe. These regulations mandate clear and affirmative consent for receiving marketing communications, thereby
protecting users from unsolicited emails and enhancing the integrity of email marketing practices.

References: Best practices and regulatory compliance guidelines, such as those outlined in GDPR and other email marketing
regulations, emphasize the importance of explicit consent in building a healthy email list and maintaining positive engagement with
recipients.

AE #21

2 2|PassdTeste| B X &= 02 OlSalesforce MC-10121F A& S Alod =2 0| A2t o M3 == AU ct 2t
Pass4Testo M A& £l = & & 71H0| =0l = Salesforce MC-10121 S A #d HEI|& 2 o{2{£0| o] 2oko| x|4| Fet
of B2 = 20| § Zdo|H E & o} F &2 BtSalesforce MC-101 Al EH 2 X2t o 2 ofB{E2 BHHof ot XS A AlES
A A = A&t Salesforce MC-1012IBAIEE Ol F £2 H-2 A E W2 E& & =&t

MC-10121 8 B x 3 2 X} & : hitpss//www.passdtest.net/MC-101.html

e MC-101R27IBMZ2& (I MC-101 2| AIHH A[EHCHH| 38 AR [(IMC-10152 S8 38AE | F&8
CtR2EEE {5 XIZ> www.dumptop.com «0f| A-e- MC-101 [ e HMMC-101HZ HEEH

e MC-101AIECHYH| 2| &l SREAE e APHAIE 1 FREOR2EEE 28l XIZ ( www.itdumpskr.com ) O]
A-e- MC-101 [:6: 1A MMC-101 HZ 2 X 2 &

e MC-101 A& 3+, Salesforce Certified Marketing Cloud Engagement Foundations - MC-101 VCEHHF A2 [0 >
www.passdtest.net [104|A1:6: MC-101 (e [1E AMS T F & CRES I IMC-10IAEREEHE

e MC-101EHZEAN28 (1 MC-1012[AIH™ AEHOH 38AE (I MC-101 28 HZIEXE [ X SFv
www.itdumpskr.com [1v/ (12 (E) Y1 FE CIRECE 2IdH= MC-101 & HMSHA2MC-101 AR T A
tset QEEHERZ

e MC-101 A|&3 &, Salesforce Certified Marketing Cloud Engagement Foundations - MC-101 VCEHHTAIR (1 2
CHREZEE 6l X|Z e www.itdumpskr.com [ 5e-[10f| A= MC-101 ZHMMC-101AIEHGEHE

o MC-101A A 75t ASHERZR I MC-101EAMHHE SEEX OMC-101Z A AI™H ZIEE2XW 22
/7 » www.itdumpskr.com [1€(8) @11 MC-101 1§ AM5I0 Al AR E FEE CIRECSAAI2MC-
10IAI BT A 7t S8t QIS HIXE

e MC-1018&# IE3EXE TMC-1012A HEMEEM CH2 TMC-101HZHEE X 17
www.passtip.net [[2IAFO|EE F1 11 MC-101 & HAMSI0{ FE CIREEMC-101E2 S48 SEXE

e MC-101Z¢HH SEEM OMC-101£2 SHE HZSF I MC-1012MHT AlECHH S2XZ [
= www.itdumpskr.com (/102 &3 €A {MC-101 } R & CIRE2E 27 |MC-101 2 AHY X S8R

e MC-101AIECHH| 2[4l SEXE 2[4 ARI|ASId Rt AS #5357 O FE COREEE 8> MC-101 <
E M52 { www.passdtestnet } 2(B) YA AI2MC-1012| Al HH0|E QISHIE X E

o MC-101AIEHCHH| 2|Al SRR E =M HEZE AIRHESS7| 0 www.itdumpskr.com) ZEAO|E& 11 me
MC-101 & HM35l0i R 2 OHREEMC-101ISHEZZEEA|

e MC-101R21B A HEXAZE (1 MC-101%[4 HC|0|E QSHEXZE [IMC-101I7IEXNZE 1™
www.passtip.net (12| F & Ct2 2ZE ) MC-101 LUH 0| X|7} X|Z HEILICIMC-101%| Al HZ MER A CF2

e bbs.t-firefly.com, www.stes.tyc.edu.tw, agdigitalmastery.online, myportal.utt.edu.tt, myportalutt.edu.tt, myportal utt.edu.tt,
myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt, myportalutt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt,


https://www.koreadumps.com/MC-101-practice-test.html
https://www.pass4test.net/MC-101.html
https://www.dumptop.com/free/MC-101-dump.html
https://www.pdc.edu/?URL=https%253a%252f%252fwww.pass4test.net%252fMC-101.html
https://www.pass4test.net/MC-101.html
https://www.northwestu.edu/?URL=https%253a%252f%252fwww.pass4test.net%252fMC-101.html
https://www.itdumpskr.com/MC-101-practice-test.html
https://bbs.pku.edu.cn/v2/jump-to.php?url=https%253a%252f%252fwww.pass4test.net%252fMC-101.html
https://www.passtip.net/MC-101-pass-exam.html
http://www.humanitas-culture.com/?s=MC-101%25ec%25b5%259c%25ec%258b%25a0%25eb%25b2%2584%25ec%25a0%2584%20%25ea%25b3%25b5%25eb%25b6%2580%25eb%25ac%25b8%25ec%25a0%259c%20%25f0%259f%258f%25b3%20MC-101%25eb%2586%2592%25ec%259d%2580%20%25ed%2586%25b5%25ea%25b3%25bc%25ec%259c%25a8%20%25eb%258d%25a4%25ed%2594%2584%25ea%25b3%25b5%25eb%25b6%2580%20%25f0%259f%2598%25b2%20MC-101%25ec%25b5%259c%25ec%258b%25a0%25eb%25b2%2584%25ec%25a0%2584%20%25ec%258b%259c%25ed%2597%2598%25eb%258c%2580%25eb%25b9%2584%20%25ea%25b3%25b5%25eb%25b6%2580%25ec%259e%2590%25eb%25a3%258c%20%25f0%259f%2598%25a9%20%25e2%259e%25a1%20www.itdumpskr.com%20%25ef%25b8%258f%25e2%25ac%2585%25ef%25b8%258f%25ec%259d%2584%20%25ed%2586%25b5%25ed%2595%25b4%20%25ec%2589%25bd%25ea%25b2%258c%7B%20MC-101%20%7D%25eb%25ac%25b4%25eb%25a3%258c%20%25eb%258b%25a4%25ec%259a%25b4%25eb%25a1%259c%25eb%2593%259c%20%25eb%25b0%259b%25ea%25b8%25b0MC-101%25ec%25b5%259c%25ec%258b%25a0%25eb%25b2%2584%25ec%25a0%2584%20%25eb%258d%25a4%25ed%2594%2584%25ea%25b3%25b5%25eb%25b6%2580%25ec%259e%2590%25eb%25a3%258c
https://www.pass4test.net/MC-101.html
https://www.pba.org.pl/?s=MC-101%25ec%258b%259c%25ed%2597%2598%25eb%258c%2580%25eb%25b9%2584%20%25ec%25b5%259c%25ec%258b%25a0%20%25ea%25b3%25b5%25eb%25b6%2580%25ec%259e%2590%25eb%25a3%258c%20%25ec%25b5%259c%25ec%258b%25a0%20%25eb%258d%25a4%25ed%2594%2584%25eb%25a1%259c%20%25ec%258b%259c%25ed%2597%2598%25ec%25a0%2595%25eb%25b3%25b5%25ed%2595%2598%25ea%25b8%25b0%20%25f0%259f%2598%259a%20%25ef%25bc%2588%20www.itdumpskr.com%20%25ef%25bc%2589%25ec%259b%25b9%25ec%2582%25ac%25ec%259d%25b4%25ed%258a%25b8%25eb%25a5%25bc%20%25ec%2597%25b4%25ea%25b3%25a0%25e2%259e%25a0%20MC-101%20%25f0%259f%25a0%25b0%25eb%25a5%25bc%20%25ea%25b2%2580%25ec%2583%2589%25ed%2595%2598%25ec%2597%25ac%20%25eb%25ac%25b4%25eb%25a3%258c%20%25eb%258b%25a4%25ec%259a%25b4%25eb%25a1%259c%25eb%2593%259cMC-101%25ec%259d%25b8%25ec%25a6%259d%25eb%258d%25a4%25ed%2594%2584%25ea%25b3%25b5%25eb%25b6%2580%25eb%25ac%25b8%25ec%25a0%259c
https://www.passtip.net/MC-101-pass-exam.html
https://bbs.t-firefly.com/home.php?mod=space&uid=689740
http://www.stes.tyc.edu.tw/xoops/modules/profile/userinfo.php?uid=3896695
https://agdigitalmastery.online/profile/adambel112
https://myportal.utt.edu.tt/ICS/icsfs/20467833-354c-4ea7-8e2d-6f37394c1275.pdf?target=2f65f15e-e8d6-46ef-ac8e-178279d543c1
https://myportal.utt.edu.tt/ICS/icsfs/2157162d-2c27-4fd7-b1e1-f44769b7f749.pdf?target=7ea06fc5-208c-48f4-a26b-0e38f10d7466
https://myportal.utt.edu.tt/ICS/icsfs/37addab8-283c-4141-a130-2822f189bbc7.pdf?target=3fb0f6c1-14da-493e-b539-e0e5b11631fa
https://myportal.utt.edu.tt/ICS/icsfs/5426ffe6-3d1b-4a0e-af4a-ca39577615dc.pdf?target=d8189ca4-cd53-4f1e-a4a5-68dc04732282
https://myportal.utt.edu.tt/ICS/icsfs/90de5f42-8f30-44f4-ad54-48eeee0fdf77.pdf?target=aeaf4ae2-f020-4cb0-a323-571e2a628ba6
https://myportal.utt.edu.tt/ICS/icsfs/b021fee3-421e-4570-8aa3-4029baaaf422.pdf?target=1a778e31-cf00-4de8-9b26-c5efb2a229a9
https://myportal.utt.edu.tt/ICS/icsfs/c696ce6f-335b-4bcd-83ac-825bbeb79bde.pdf?target=4ed5e9ba-5e00-42ee-84ff-7c71421625bd
https://myportal.utt.edu.tt/ICS/icsfs/f84df3be-aa02-4881-8260-454149990f2a.pdf?target=b668451a-5784-4337-a474-402cb4dda078
https://myportal.utt.edu.tt/ICS/icsfs/f9961e06-6cea-42af-b35c-d517b3ad459b.pdf?target=de15096a-9bf5-4765-ab76-e43dc9acc3a0

myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt, myportalutt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt,
myportal.utt.edu.tt, myportal.utt.edu.tt, myportal. utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt, www.stes.tyc.edu.tw,
www.stes.tyc.edu.tw, www.stes.tyc.edu.tw, myportal.utt.edu.tt, myportal. utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt,
myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt, myportalutt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt,
helpingmummiesanddaddiesagencytt.com, Disposable vapes

Pass4Test MC-101 2| &1 PDF HHZE AlY EMEE FE 2 Google Drivell M CH2 EE M 2.
https/drive.google.comvopen?id=11hLxYYB-mPyya7h8d-cGRutMODUU _dg


https://myportal.utt.edu.tt/ICS/icsfs/fe79f2f5-011b-4251-828a-e5d17c041cdd.pdf?target=8e647bc3-607f-4cf2-aabb-8516d1fec064
https://myportal.utt.edu.tt/ICS/icsfs/096ef88f-792f-440b-9821-509fba45ade6.pdf?target=4bbba1da-5007-4eb4-8f36-aea5cf5b6714
https://myportal.utt.edu.tt/ICS/icsfs/0af3aa31-5c82-4b56-86b2-d1762b610ec4.pdf?target=7c351197-faa9-4560-ac92-48978bd15e71
https://myportal.utt.edu.tt/ICS/icsfs/1c89103e-ce87-400e-8b04-fffc9747af27.pdf?target=68b0ce84-18f3-4b61-ae66-d0d69825b55d
https://myportal.utt.edu.tt/ICS/icsfs/5fd82275-cecb-4500-b68d-46a117bde8f9.pdf?target=6fb64e48-792d-483d-b322-01f73fd5686f
https://myportal.utt.edu.tt/ICS/icsfs/6072179d-9468-49d0-829d-66f9c6f857d1.pdf?target=c17c47de-5d23-4919-8c92-cbab71d68124
https://myportal.utt.edu.tt/ICS/icsfs/6973a00b-9f11-4f23-a3bb-d9a05f8f4ce1.pdf?target=399bb210-2aef-48ff-9f71-fed24af6c81e
https://myportal.utt.edu.tt/ICS/icsfs/8894e791-f411-46f1-86db-bb19cc1669d3.pdf?target=5dc71c6e-b921-4392-b56c-f72f554f362a
https://myportal.utt.edu.tt/ICS/icsfs/8f673221-1690-438c-911f-4acbe3087854.pdf?target=e8ef1357-c981-41ac-8ccb-af7b571a15ef
https://myportal.utt.edu.tt/ICS/icsfs/bf61d484-76d4-4541-9f77-442d5f43a5b7.pdf?target=5ead993d-337d-4686-9e7f-ac6357cca35c
https://myportal.utt.edu.tt/ICS/icsfs/e4addbe7-f009-4c50-a7b4-322eb95e6c12.pdf?target=f959c309-9be6-4682-9958-2dbb4b7db490
http://www.stes.tyc.edu.tw/xoops/modules/profile/userinfo.php?uid=3897511
http://www.stes.tyc.edu.tw/xoops/modules/profile/userinfo.php?uid=3896524
http://www.stes.tyc.edu.tw/xoops/modules/profile/userinfo.php?uid=3897506
https://myportal.utt.edu.tt/ICS/icsfs/17711251-edea-417f-8b53-f953f3097f5a.pdf?target=289e143b-7ff0-40c9-9f87-fd458e1a8c28
https://myportal.utt.edu.tt/ICS/icsfs/1b86259a-836c-4775-b22b-c71104a57c5c.pdf?target=a7c4da30-9a06-4ff5-bb7d-2cf9b7555e84
https://myportal.utt.edu.tt/ICS/icsfs/2222e5bb-98af-4388-8f38-99cf83db1b12.pdf?target=00f7d543-e563-496d-9d23-7e1f8952af79
https://myportal.utt.edu.tt/ICS/icsfs/3a61e4c9-af03-4b62-8644-e1be3c056e6d.pdf?target=b6f83bb9-5893-489e-9bcb-fca2bc073eb8
https://myportal.utt.edu.tt/ICS/icsfs/779ac333-fc95-408e-a4a5-c7c030a2aaea.pdf?target=064f976f-fa49-4ff3-a890-5ae2c8a1f6a7
https://myportal.utt.edu.tt/ICS/icsfs/ab354939-1246-485e-8942-272121004327.pdf?target=5c79a1c8-0d97-4673-bcaf-fb39a32a55dc
https://myportal.utt.edu.tt/ICS/icsfs/c1352892-e61f-48d4-a35d-5208e7ad8662.pdf?target=04cfa775-bcf1-450d-935c-82e35c42b443
https://myportal.utt.edu.tt/ICS/icsfs/d8296122-4226-4bce-a2c0-57f49de041da.pdf?target=76b14351-2c97-4c20-afeb-b06df78962cd
https://myportal.utt.edu.tt/ICS/icsfs/e26f026e-4661-4834-892c-b43357fd6021.pdf?target=a0d6d023-3e9b-4dd9-a98f-f861c0b0944a
https://myportal.utt.edu.tt/ICS/icsfs/fdf3a884-5eee-4170-805b-555802eba2ef.pdf?target=0b6a8f05-d170-4ebe-b108-2b6ea78c0393
https://helpingmummiesanddaddiesagencytt.com/profile/isaachu719
https://frvape.com
https://drive.google.com/open?id=1lhLtxYYB-mPyya7h8d-cGRutMODUU_dg

