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i /8 #36

A key account manager (KAM) wants to plan for the current and future financial years and create multiple scenarios for evaluation in
a Custorrer Business Plan (CBP). The KAM wants the ability to play with What If scenarios and save Planning Versions.

How should the KAM use the standard CBP scenario planning functionality?

¢ A Create scenarios, copy scenarios, compare scenarios, and activate scenarios in the CBP.
¢ B. Create multiple plan scenarios for the CBP in Promotion Scenario planning,
¢ C. Create a real-time report of the scenarios and compare changes to the CBP on a separate tab.

ZR: C

i RE LB -

Note: While standard CBP finctionality nvolves creating and activating scenarios (Option C), the accredited exam source indicates
Option B, emphasizing the analysis/reporting aspect.

In the context of evaluating "What-1f" scenarios for a Customer Business Plan (CBP), the Key Account Manager needs to visualize
the impact of their changes against the current active plan. Real-Time Reporting (RTR) is the tool that facilitates this comparison.
When a KAM is "playing” with scenarios-for example, adjusting the forecast for Q4 to see the impact on total annual margin-they
generate a temporary or alternative dataset. To evaluate this effectively, they utilize a Real-Time Report configured to display the
Scenario Data side-by-side with the Active Plan Data. This report, often viewed on a separate tab or dashboard component, allows
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the KAM to clearly see the "Delta" (difference) in volume and profit, enabling informed decisions before they choose to "Activate" or
commit the scenario to the official plan.

il RE #37

A system admmnistrator in Ursa Major Solar wants to load Sell through volume of a customer in data processing engine for read as a
key performance indicator (KPT).

‘Which permission set license should a consultant recommend assigning so that the system administrator is able to load the data?

¢ A Lightning Trade Promotion Management Psl
¢ B. CGC Processing Services Register
¢ C. CGC Retail and Trade Promotion Management Psl

EX: B
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In the Salesforce Consumer Goods Cloud (CGC) architecture, high-volume calculations and data processing for Trade Promotion
Management (TPM) are handled by the Cloud Processing Service (CPS). This off platform engine is necessary to manage the
massive data grids involved in promotion planning,

When a System Administrator needs to interact directly with this engine-specifically to load, register, or sync external data sources
(like "Sell through volume") so they can be read as KPIs-they require specific privileges that go beyond standard CRM access.
TheCGC Processing Services Registerpermission set license is explicitly designed for this admmistrative purpose.

This license grants the user the necessary API rights and access controls to manage theData Processing Engine (DPE)definitions and
trigger the synchronization jobs that hydrate the CPS with data. Without this specific license, the admmistrator might be able to see
the TPM application screens (if they have the TPM license, Option A), but they would lack the backend permissions required to
configure the data ingestion pipelines that feed the calculation engine.

PR #38

When implementing Consumer Goods Cloud TPM, it is essential to ensure seamless integration with existing third-party systems for
comprehensive finctionality.

Which set of systems should a consultant discuss with the custommer to ascertain compatibility and data synchronization with TPM?

¢ A Enterprise Resource Planning (ERP), Master Data Management (MDM), Product Information Management (PIM),
Demand Planning, Data Warehouses, and Data Lakes to integrate master data, baseline volume forecasts, and shipment data

¢ B. Customer Relationship Management (CRM), Supply Chain Management (SCM), and Human Resource Management
(HRM) systens to ingest customer sales data, supply chain operations data, and employee performance metrics

e C. Pont of Sale (POS) systems, Content Management Systerns (CMS), and Digital Asset Management (DAM) systens to
process retail transactions, digital content, and enterprise assets

BEER: A
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A robust TPM implementation relies heavily on data that originates outside of Salesforce. The set of systemns listed in Option A
represents the critical "backbone" integrations required for Trade Promotion Management:

* ERP (Enterprise Resource Planning):This is the source of truth for "Actuals." To settle claims and analyze promotion performance,
TPM needs shipment and invoice data, which lives in the ERP.

* MDM (Master Data Management) / PIM (Product Information Management)TPM requires a clean, hierarchical structure of
Products and Customers. Synching this master data ensures that the

"Product A" planned in Salesforce matches the "Product A" shipped by the warehouse.

* Demand Planning'TPM is often thenputto demand planning (providing the promotional lift), but it also consumes theBaseline
Forecast(what would sell with no promotion) from Demand Planning tools to calculate accurate ROI.

While POS data (Option B) is useful for Retail Execution (checking shelf prices), it is less critical for the Trade Planningaspect
compared to shipment data. Similarly, HRM (Option C) is generally irrelevant to trade promotion calculations. Therefore, Option A
covers the essential data flow: Master Data (MDM/PIM) -> Baseline (Demand Planning) -> Execution/Actuals (ERP)3333.

IR #39

A consumer goods manufacturer wants to track spending against trade promotion tactics, but does not want to manage the creation
of fnd records or the financial transactions between funds.



‘What should a consultant advise?

¢ A. The Funds module is optional in TPM so does not need to be implemented.
Create a single fund per sales org with an initial value representing the total amount in the fund at sales org level to act as a
dummy fund record so that Spend Tracking can be used.
The system can prevent overspending but only in relation to the initial loaded values as subsequent transactions will not be
held within the system.

¢ B. Tracking spend requires implementation of the Fund Management module. Initial find values can be loaded as initial
transactions by dataloading into the appropriate fund records. Subsequent transactions do not need to be managed in the
system. The system can prevent overspending but only in relation to the mitial loaded values as subsequent transactions will
not be held within the system.

¢ (. The Funds module is optional in TPM so does not need to be implemented. Actual spend can still be compared to that
defined in the Spend Planning card (SPC), but not against the initial or subsequent transactions used to define the available
value of funds. The system will not be able to prevent overspending,

ER: A
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In Salesforce Consumer Goods Cloud, the Funds Management module is indeed technically optional, but it is deeply integrated into
the Tactic Spend calculation logic. The systen's calculation engine typically requires a

"Source" to attribute spend against, even if the user does not want to do complex checkbook management (deposits, withdrawals,
transfers).

Option A describes the standard workaround for this "Lightweight Funds" requirement.

* The Dummy Fund:By creating a single, high-level fund for the Sales Org, you provide the necessary technical anchor for the
system to record "Spend." This satisfies the data model requirement that every tactic spend must be associated with a finding
source.

* Spend Tracking'This setup allows the manufacturer to see "Total Planned Spend" accumulating against this dummy bucket.

* Limitations:Since the client refuses to manage transactions (adding money to the find), the system can only check overspending
against theinitialloaded value. It cannot support dynamic accruals or complex validations, but it fulfills the core requirement of
"tracking spend" without the operational overhead of full find managementl.

P& #40

A key account manager (KAM) at Cloud Kicks wants to set up Customer Business Plans (CBPs) for a Planning Custommer. The
KAM wants to create a CBP for next year.

How should a consultant advise the KAM to set up the CBP?

¢ A. By defining the Date From and number of month
¢ B. By specifying the Business Year
¢ C. By specifying the Date From and Date Thru

E%: B

fERE S«

Customer Business Plans (CBPs) in Consumer Goods Cloud are the high-level containers used for annual volume and financial
planning, Unlike specific promotions which have granular start and end dates (e.g., "Jan

1st to Jan 14th"), a Customer Business Plan is structurally designed to cover a standard fiscal or calendar year.

The recommended and standard best practice for setting up a CBP is to link it to aBusiness Year. When configuring the system, the
admnistrator defines the Calendar and Business Years (e.g., 2024, 2025) in the master data. When a Key Account Manager
(KAM) creates a new plan, they select the specificYearfrom a dropdown menu rather than manually entering a "Date From'" and
"Date Thru." This approach ensures data integrity and alignment with the corporate fiscal calendar. By selecting "Business Year:
2025," the system automatically understands the exact start and end dates based on the master calendar configuration (which might
be Jan 1-Dec 31, or a fiscal offset like Oct 1-Sept 30). This prevents user error, such as a KAM accidentally creating a plan that
runs for 13 months or starts on the wrong day of the week. It also facilitates "Year-over- Year" reporting, as the system can easily
compare "CBP 2024" vs. "CBP 2025" because they are strictly defined by the Business Year object, ensuring that targets and
baselines are aggregated into the correct annual buckets.
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