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¢ Visitors and Prospects: This section of the exam measures the skills of a Marketing Associate and covers
the foundational relationship between anonymous visitors and identified prospects in Account Engagement.

=R 1 It includes understanding how visitors convert into prospects and how to apply the right actions using

Prospect Audits. Candidates should be able to interpret prospect data and take appropriate steps based

on their activity and engagement level.

¢ [ead Management:This section of the exam measures skills of a Lead Generation Specialist and evaluates

knowledge of automation and segmentation tools used in managing leads. Topics include automation rules,
=X 2 dynamic and static lists, completion actions, segmentation rules, and page actions. It also involves
understanding scoring and grading models and how they contribute to lead qualification. Custom redirects
and their use in tracking engagement are also part of this domain.

¢ Email Marketing'This section of the exam measures skills of an Email Marketing Specialist and tests the

candidate’s ability to differentiate between standard emails and templates. It covers scenarios nvolving the
M3 capabilities and use cases of email within Account Engagement and explains how to analyze email reporting
metrics to assess performance and engagement levels.

Z| &l Salesforce Marketers Marketing-Cloud-Account-Engagement-Specialist
FEMEEA (Q159-Q164):

HEE #159
‘What information can you access on the Prospect List?

A. Prospect' s Score

B. Prospect ' s Company

C. Prospect ' s Name

D. Prospect ' s Email Address

E. Date of prospect ' s last activity

F. Prospect' s Grade

G. Date of when prospect converted froma visitor
H. Prospect ' s Title

®g: ABCEF

Y.

According to the Salesforce documentation, the information that can be accessed on the Prospect List are: A) Prospect's Name, D)
Prospect's Company, E) Prospect's Grade, F) Prospect's Score, and H) Date of prospect' s last activity. The Prospect List is a
feature that allows users to view and manage a list of prospects in Marketing Cloud Account Engagement. The Prospect List can be
accessed from the Prospects tab in Marketing Cloud Account Engagement, and it can show different columns of information for
each prospect, such as name, company, grade, score, or last activity. The user can customize the columns that are displayed on the
Prospect List, and they can also sort, filter, search, or export the Prospect List. The Prospect List can also show other information
for each prospect, such as email address, title, date of when the prospect converted froma visitor, or custom fields, but these are
not the default columns that are displayed on the Prospect List, and they need to be added by the user in the column settings.
References: Salesforce documentation

R #160
‘What must be true for a Salesforce Opportunity to sync to Marketing Cloud Account Engagement?

A. The Opportunity must be sourced by Marketing Cloud Account Engagement marketing activities.

B. The Opportunity must have a Contact Role that is syncing to a prospect in Marketing Cloud Account Engagement.
C. The Opportunity must have the "Marketing Cloud Account Engagement" record type.

D. The Opportunity must be created by a Sales user who is also a user in Marketing Cloud Account Engagement.
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Y.

For a Salesforce Opportunity to sync to Marketing Cloud Account Engagement, the Opportunity must have a Contact Role that is
syncing to a prospect in Marketing Cloud Account Engagement. A Contact Role is a way of associating a Contact with an
Opportunity, and specifying their role and level of influence in the sales process. Marketing Cloud Account Engagement uses the
Contact Role to link the Opportunity to the corresponding prospect, and track their engagement and influence on the Opportunity4.
Reference: 4: Opportunity Contact Roles

EAE #161

A Marketing Manager wants to create a new prospect in Marketing Cloud Account Engagement.
What are three ways the Marketing Manager can create a new prospect?

Choose 3 answers

A. Add a completion action to assign to a user.

B. Manually add a prospect in Marketing Cloud Account Engagement.
C. Set up an automation rule that creates prospects.

D. Import a .CSV file with the prospect's email address.

E. Click the "Send to Account Engagement" button on a Salesforce Lead.

HE:. BD,E

MY

Explanation

There are three ways the Marketing Manager can create a new prospect in Marketing Cloud Account Engagement. They are:

* Click the "Send to Account Engagement" button on a Salesforce Lead. This option allows the Marketing Manager to send a one-
to-one email to a lead in Salesforce using an Account Engagement email template. If the lead does not already exist as a prospect in
Account Engagement, it will be created automatically and synced with Salesforcel

* Manually add a prospect in Marketing Cloud Account Engagement. This option allows the Marketing Manager to create a new
prospect record in Account Engagement by entering the prospect's email address and other information. The prospect can then be
added to lists, campaigns, or engagement programs2

* Import a .CSV file with the prospect's email address. This option allows the Marketing Manager to import a list of prospects from
a.CSV file into Account Engagement. The file must contain the prospect's email address as the first column, and can also include
other fields. The imported prospects can then be assigned, tagged, or added to lists or campaigns

EE #162

LenoxSoft needs their form to post directly to a third-party platformas well as Marketing Cloud Account Engagement upon
submission.

‘Which Marketing Cloud Account Engagement tool should they use?

A. Dynamic Content
B. Custom Redirect

C. Marketing Cloud Account Engagement Form
D. Form Handler

He:. D

MY

To post a form directly to a third-party platform as well as Marketing Cloud Account Engagement upon submission, LenoxSoft
should use the form handler tool in Marketing Cloud Account Engagement. This tool allows them to use their own forms while still
sending the data to Marketing Cloud Account Engagement. They can specify the third-party platform's URL as the post URL in the
form handler settings and map the form fields to Marketing Cloud Account Engagement fields. Reference: [Marketing Cloud
Account Engagement Form Handler]

EE #163
How can a prospect ' s score be changed?

¢ A Through automation rules.
e B. Al ofthe above.



¢ (. Through scoring model changes.
¢ D. Through completion actions.

HE: B

Y.

According to the Salesforce documentation, a prospect's score can be changed through automation rules, scoring model changes, or
completion actions. A prospect's score is a numerical value that indicates the level of interest and engagement of a prospect, based
on their activities, such as opening an email, clicking a link, or submitting a form. A prospect's score can be changed by using
different methods, such as:

* Automation rules: An automation rule is an automation tool that can be used to update a prospect's score when the prospect meets
certain criteria, such as prospect field values, activities, or scores. For example, an automation rule can be created to increase a
prospect’s score by 10 points when the prospect visits a specific web page.

* Scoring model changes: A scoring model is a feature that allows users to customize the scoring rules for different types of activities,
such as email opens, form submissions, or custom redirects. A scoring model can be changed by editing the default scoring model in
Marketing Cloud Account Engagement, or by creating a custom scoring model for a specific group of prospects. For exanple, a
scoring model can be changed to assign more points to an email open, or to create a different scoring model for prospects froma
certain industry.

* Completion actions: A completion action is an automation tool that can be used to adjust a prospect's score after the prospect
successfully completes a marketing element, such as submitting a form, clicking a link, or visiting a web page. A completion action
can be used to increase or decrease a prospect's score by a specific amount, or to reset a prospect's score to zero. For exanple, a
completion action can be created to decrease a prospect's score by 5 points when the prospect unsubscribes from an email
References: Salesforce documentation
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