AP205HHEEHIZI X2 100%FE 82| MBS EXE

FU-COUNCTL 71.2-39 Cortifled S0 Amalyal {£5A) +

3i2-29m A n W ¥4 H: hitps:www, passtip.net312-39-pass-exam. htol

A0 { wwwitdampske.com }Apaf il
BRI

100 0w |.al11mD'-}«r com (A Afel e W33 M

S8 A0 weww Atdumpskr.com 0

QL0 31200 18

udumpvkr.r_wn-_ A4 2t abuip 312-39

Tags: 312-39% =34 312-300) Hu gz MM A 3120990 A2 S i dte -0 ay= 4§
e 312-39A P EFH

Y AFH -T2 AN S Y

PassTIP AP-205 %41 PDF HHH A& 22X E 8 FE 2 Google Drivedll M CF 2 2 £ M| 2 : hitps:/drive. google.con/open?
id=16CkMBs1YL2A-BuwNPqOT661;TOZ70zXo0

Salesforce AP-205EHZ 0| R 2 dE EFHER T UL S XM5| 7|& &2 27 AlZHS S Salesforce AP-205AI & ol CH &t
of A5t 1 A7l & Lict. Salesforce AP-205 HZ & $HH 2T Salesforce AP-205AI&l0fl F2{ZI0] FMEM L.

BEE s AE T2 M2 dAH XY

M3 flsi e 30 AmE s T2 Hx| echs 2ol A&LICH Sakesforce®lE AP-205A|8 0] Hoi=2 &

7(1|E|0'| MY AT L2 0'|.EJE|' 2 s|ACtL =2t SR & AlZHo| YiCtE §82 ZF SR 7IN2 T4l E
BfLICH. PassTIPQ| Salesforce@!E AP- 205'F=‘| OHOMASHH ATHE 322 HES UE 7I1ME Mygs A&l

>>AP205HHE HEIX R <<

AP205E|AMHHE HEEA| - AP-205HEBE XA HET I RAIE

PassTIPE 124 = 7 MSalesforce AP-2055 HmH Aol TjA 8 QIE S XM E Ch5tn QYU&LCH PHY o o|R
2 Q13 1174 OSalesforce AP-205A|181 0l A AT E #HCHH PassTIP= Salesforce AP-205EH Z H|& MAE & si=
Z2iLict AE oM 7HE = M A QlSalesforce AP-205SEHZ 2 A IHA of 25tM 2.

Z| &l Consumer Goods Cloud AP-205 FEMEZEA (Q31-Q36):


https://drive.google.com/open?id=16CkMBs1YL2A-BuwNPqOT661jTOZ7ozXo
https://www.koreadumps.com/AP-205-practice-test.html
https://www.passtip.net/AP-205-pass-exam.html
https://www.passtip.net/AP-205-pass-exam.html
https://www.dumptop.com/Salesforce/AP-205-dump.html

HAE #31

A manufacturer of health food snacks wants to better plan, manage, visualize, and monitor compliance with its trade promotions and
use of offline capabilities.

Which Salesforce solutions form the basis for a consultant developing an agenda and content for running discovery workshops with a
potential client?

¢ A Retail Execution, Marketing Cloud, Trade Promotion Management
¢ B. CRM Analytics, Retail Execution, Trade Promotion Management
¢ (. Trade Promotion Management, Field Service, Retail Execution

HE: C

Y.

To address the client's needs comprehensively:

* Plan and Manage Trade Promotions:This is covered byTrade Promotion Management (TPM).

* Monitor Compliance and Offline Capabilities:This is the core function ofRetail Execution (RE), which allows field reps to check
compliance (audits) in stores.

* Field Service: In the Salesforce Consumer Goods Cloud architecture, Field Service (specifically the dispatcher and scheduling
engines) often serves as the backend infrastructure that powers the Retail Execution visits, routing, and mobile offline capabilities.
Therefore, the combination of TPM (Planning), Field Service (Routing/Scheduling infrastructure), and Retail Execution
(Conmpliance/Offtine execution) is the correct solution set.

A2 #32

Cloud Kicks is currently utilizing Consumer Goods Cloud TPM and wants to understand if it can use mass copy promotions now for
the next few years in a single click.

Which limitation should the company keep in mind for mass copying promotions from the Trade Calendar view?

e A They are possible with a custom date and timeframe for 18 months out-of-the-box.
¢ B. They are possible for a maximum 18-month timeframe.
e C. They are possible for only a 12-month timeframe.

He:. B

MH.

The Mass Copy functionality in the Trade Calendar is a powerful productivity feature that allows Key Account Managers to
duplicate successful promotion plans from one year to the next. However, to ensure system performance and stability, Salesforce
imposes specific governor limits on this operation.

Duplicating promotions is not a simple record copy; it involves cloning the header, all associated tactics, product splits, and
potentially re-calculating initial baseline values for the new dates. Ifa user were to attempt to copy promotions 5 years into the future
n a single action, the calculation load would be immense.

According to the product documentation and best practices for Consumer Goods Cloud TPM, the standard limitation for the Mass
Copy window is18 months. This means a user can select a source range and copy it to a target range, provided the target dates do
not extend beyond 18 months into the future. This constraint balances usability (allowing for full next-year planning plus a buffer) with
the technical constramnts of the Processing Service, preventing timeouts and ensuring that the copied data remains manageable and
accurate.

EE #33

A customer needs a solution to generate tactic product conditions in Consumer Goods Cloud and has asked a consultant to do a
feasibility check.

What should the consultant advise the customer?

e A Tactic product conditions can be generated on any product hierarchy level that the user chooses.
e B. Tactic product conditions can be generated only at the lowest product level in the product hierarchy.
e (. Tactic product conditions can be generated only at the available product level configured in the tactic template.

He: C

Y.
Tactic Product Conditions (TPCs) are the records generated by TPM to represent the "deal" in a way that can be executed-for



exanple, a pricing condition record sent to an ERP to apply a 10% discount.

The generation of these conditions is not free-forny; it is strictly governed by the configuration of theTactic Template.

* Feasibility Constraint:You cannot simply choose to generate a condition at the "Brand" level if the Tactic was designed and
configured to operate at the "SKU" level, or vice versa.

* Tactic Template Configuration:When setting up a Tactic Template (e.g., "Display - Gold"), the administrator defines theProduct
Level(e.g., Category, Brand, Product) at which this tactic operates.

The systemrelies on this configuration to know how to aggregate or split the data when generating the conditions.

Therefore, Option B is the correct advice. The system enforces the structure defined in the template. If the Tactic Template is
configured for "Product Level" input, the conditions will be generated at the Product Level. Ifit is configured for "Category Level,"
the conditions will be generated at the Category Level. Option A is incorrect because the user cannot override the template
configuration on the fly. Option C is incorrect because TPM supports conditions at higher levels (like Category) if the template is set
up that way; it is not restrictedonlyto the lowest level.

EE #34
At which level can a single fund be anchored in Consumer Goods Cloud TPM?

¢ A Product Category Only, Brand Only, Product Category & Brand
¢ B. Customer Only, Customer & Product Category, Customer & Brand
e (. Sales Org Only, Product Category Only, Sales Org & Product Category

He: B

MY

Funds in Trade Promotion Management represent the financial budget allocated to pay for promotional activities. In the Consumer
Goods Cloud data model, Funds are inherently designed to support the commercial relationship with the retailer. Therefore, the
Custornrer is the primary anchor.

A "Fund" is rarely just a floating pot of money for a product; it is money set asidefor a specific retailerto promote specific products.
The standard anchoring levels supported are:

* Customer Only:A general "Trade Budget" for Walmart, usable for any product.

* Customer & Product Category:A specific budget for "Walmart - Dairy". This ensures that money allocated for Dairy cannot be
spent on Beverages.

* Customer & Brand:A specific budget for "Walmart - Nestle Brand".

Options B and C suggest funds anchoredonlyto Products or Sales Orgs without the Customer dimension.

While Sales Org finds (Headquarters Funds) conceptually exist, the standard operational "Trade Fund" used by KAMs is anchored
to the Customer hierarchy. Option A correctly reflects the hierarchy of specificity (Broad Customer Fund -> Category Specific ->
Brand Specific) used in most CPG financial models supported by the platform.

HE #35
Cloud Kicks is currently struggling to measure the effectiveness of specific promotions.
In which phase of the TPM lifecycle should a consultant focus discovery efforts in order to provide a solution recommendation?

e A, Post Event Analysis

¢ B. Strategic Planning
e C. Promotion Planning

HE: A

MY

The Trade Promotion Management (TPM) lifecycle is generally cyclical, consisting of Strategic Planning, Promotion
Planning/Execution, and Post-Event Analysis. The specific pain point identified in the scenario is the inability to "measure the
effectiveness” of promotions. This activity falls squarely into the Post-Event Analysis phase.

During Discovery for this phase, a consultant must investigate how the client currently evaluates success. This mvolves identifying
which Key Performance Indicators (KPIs) are necessary to determine "effectiveness'- commonly metrics like Return on Investment
(ROI), Uplift Volume, Incremental Revenue, and Trade Spend Efficiency. To provide a recommendation, the consultant needs to
understand what data is currently missing or difficult to access. For example, are they lacking actual shipment data firom an ERP to
compare against the plan? Do they lack baseline data to calculate the "lift'"?

By focusing discovery on Post-Event Analysis, the consultant can ensure the solution is designed backwards fiom these
requirenents. Ifthe system is not configured to capture the necessary "Actuals" or if the calculation engine is not set up to compute
"Incremental" values vs. "Base" values, the client will never be able to measure effectiveness. Therefore, while planning is important,



themeasurementproblem is solved by designing robust analytics and feedback loops that characterize the Post-Event Analysis
phasel111.
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