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R #109
GreenTech, a Consumer Goods company wants to sell new products in a particular retail store Which Tableau CRM dashboard
should they use to find opportunities to sell new products in a retail store location

A. Account Insight

B. White Space Analysis

C. Sales Rep Performance

D. Sales Manager- Territory Performance

EfE: B

L2

White Space Analysis is a Tableau CRM dashboard that shows opportunities to sell new products in a retail store location. It
analyzes the sales performance and product distribution across different stores and segments, and identifies gaps or white spaces
where new products can be introduced or existing products can be expanded. Verified References: [Salesforce Consumer Goods
Cloud Implementation Guide], page 37.

HR #110
Which are the two primary use cases for performing an in-store survey?

e A, Gathering feedback from customers, consumers shoppers, and staff

B. Saving time for the Field Rephttps:/help.salesforce.comvs/articleView?id=sfretail concept user survey.htm&type=5
C. Gathering point of sale data

D. Gathering data on promotions, inventory requirements and product quality

E. Gathering data on inventory reconciliation

EM: A D
L

Two primary use cases for performing an in-store survey are:


https://www.certshiken.com/Consumer-Goods-Cloud-Accredited-Professional-shiken.html
https://www.goshiken.com/Salesforce/Consumer-Goods-Cloud-Accredited-Professional-mondaishu.html

Gathering feedback from custormers, consumers, shoppers, and staff. An in-store survey can be used to collect feedback from
various stakeholders who interact with the products or services offered by the consumer goods company. For exanmple, an in-store
survey can ask customers about their satisfaction, preferences, or suggestions; consumers about their awareness, perception, or
loyalty; shoppers about their behavior, motivation, or barriers; and staff about their challenges, needs, or opinions.

Gathering data on promotions, inventory requirements and product quality. An in-store survey can be used to collect data on various
aspects of the product performance and availability in the retail store. For example, an in-store survey can ask about the compliance,
effectiveness, or impact of promotions; the demand, supply, or replenishment of inventory; and the condition, quality, or issues of
products

R #111
Which field is required for setting up Retail Store KPIs?

A. Effective to

B. Promotions

C. KPI Type

D. Retail Store Group

EfE: C
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KPI Type is a required field for setting up Retail Store KPIs. Retail Store KPIs are key performance indicators that measure how
well a retail store is performing against a specific goal or target. The KPI Type defines the type of metric that is being measured,
such as share of shelf, out of stock, or promotion compliance. Verified References: [Salesforce Consumer Goods Cloud
Implementation Guide], page 30.

R #112

Universal Connect (UC) sells several mobile devices to its customers. UC has several attributes like color, storage, and screen size
that are common across mobile devices. UC is looking for recommendations around efficiently modeling them using the SFI product
catalog,

How should the Consultant model the product catalog to achieve UC's requirements?

¢ A. Create "Mobile Offer Spec Type' Object type with the common attributes and set the parent object type as 'Base Offer
Spec Type'. Then, associate mobile device offers with 'Base Offer Spec Type' object type.

e B. Create "Mobile Offer Spec Type' Object type with the common attributes and set the parent object type as 'Base Offer
Spec Type'. Then, associate mobile device offers with "Mobile Offer Spec Type' object type.

e C. Create 'Base Offer Spec Type' Object type with all the attributes and associate mobile device offers with this object type.

¢ D. Create '"Mobile Offer Spec Type' Object type with the base attributes as Parent Object Type and associate mobile device
offers with this object type and add additional attributes.

EfE: B

R

Salesforce EPC provides Object Types to group products that share common attributes. For mobile devices that all share color,
storage, screen size, the correct modeling approach is:

v Create a Mobile Offer Spec Type

Add all common attributes (color, storage, screen size).

Set parent = Base Offer Spec Type (standard hierarchy).

Associate mobile device products with this Object Type.

This ensures:

Attribute reuse

Cleaner catalog modeling

Easier maintenance

Declared nheritance from Base Offer Spec Type — Mobile Offer Spec Type — Device Offer Why others are incorrect:
A: Associates devices with Base Type instead of Mobile-specific type.

B: Suggests reversing hierarchy (incorrect structure).

D: Putting all attributes on Base Offer Spec Type violates specialization and bloats the base type.



HA #113

Alpine, a Consumer Goods company, is launching a new division dedicated to fresh baked breads delivered to restaurants and
groceries. In an effort to move product rapidly and pick up new clients they need to extend their current customer onboarding
process to allow field reps to onboard new customers while on their daily route. Which option is a best practice to complete this
requirement ?

¢ A Create an opportunity and use CPQ to send the restaurant manager an enticing quote

¢ B. Ask the potential customer to navigate to the Alpine website built on Commerce Cloud to place their first order. Use the
Commerce Cloud to Consumer Goods Cloud connector to complete the order

¢ (. Create a retail store record from the mobile app and use a workflow to send an email to the custorrer affair department

¢ D. Use the Click2Create function to pull the Point of interest data from maps directly to the address fields and attached follow
up case or lead to onboard the outlet on an onboarding journey

Ef#: D
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