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Salesforce Consumer Goods Cloud: Trade Promotion Management
Accredited Professional Sample Questions (Q41-Q46):
NEW QUESTION # 41 
Northern Trail Outfitters (NTO) is utilizing Consumer Goods Cloud TPM to manage their promotional activities. NTO needs to
handle promotions at retailers that are indirectly managed through distributors.
What is the recommended approach within Consumer Goods Cloud TPM to design the master data that will properly reflect the
relationship between the retailer and the distributor?

A. Use the standard Accounts object to represent both retailers and distributors, adding custom lookup fields to establish and
describe the indirect management relationship.
B. Leverage the Customer Relationships object to model the connections between retailers and distributors, facilitating the
representation of indirect sales channels within the platform.
C. Create a custom junction object to manually track the interactions between retailers and distributors, allowing for custom
fields and records to be maintained for reporting purposes.

Answer: A
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Explanation:
In Salesforce Consumer Goods Cloud, the Account object is the core entity for the Trade Org Hierarchy. Best practice design
principles dictate that both direct customers (Distributors/Wholesalers) and indirect customers (Retailers/Outlets) should be modeled
as Accounts.
To represent the "Indirect" relationship-where a Manufacturer sells to a Distributor, who then sells to a Retailer-you should not
overcomplicate the data model with custom junction objects unless absolutely necessary for many-to-many complexities that cannot
be handled otherwise. For standard indirect management in TPM, the recommended approach is to use theStandard Accounts
objectfor both parties and utilizecustom lookup fieldson the Retailer account to point to the Distributor.
This "Wholesaler" or "Distributor" lookup field allows the system to aggregate volume or plan promotions that target the Retailer
while acknowledging the fulfillment path through the Distributor. This design keeps the architecture aligned with the Salesforce core
data model and ensures compatibility with the TPM calculation engines (Processing Services), which are optimized to traverse
standard Account hierarchies and attributes. Using a custom junction object (Option A) would likely require significant custom
development to make the TPM engine "see" the relationship for volume roll-ups, whereas Account lookups are native and easily
queryable2222.

NEW QUESTION # 42 
Northern Trail Outfitters wants to roll out the Consumer Goods Cloud TPM application to the German market. The local business is
typically running promotions either for the entire Planning Customer or for specific store formats; for example, Hypermarket and
Minimarket of the Planning Customer. Besides being able to determine the Store Format within a promotion, the local business
wants to be able to get a graphical overview of which promotions are running during which timeframe for a certain Store Format of
the Planning Customer.
Which implementation should the TPM consultant recommend?

A. Assign Store Formats as Sub Accounts to the Planning Customer before creating Sub Account promotions by Store
Format and filter as needed for Store Formats in the Trade Calendar.
B. Create Customer Promotions, use a custom Promotion Attribute to specify the Store Format, and build a report outside of
Consumer Goods Cloud TPM to review promotions by Store Format.
C. Create Customer Promotions, use a custom Promotion Attribute to specify the Store Format, and filter in the Trade
Calendar promotions using the new Store Format attribute.

Answer: C

Explanation:
The requirement is twofold: flexible planning (sometimes total customer, sometimes specific format) and graphical visibility (filtering
the calendar).
Option C offers the most efficient design by leveraging Promotion Attributes and the native Trade Calendar filtering capabilities.
Instead of fracturing the account structure or forcing every promotion to be at the "Sub Account" level (which adds significant
maintenance overhead as seen in Option B), the consultant should recommend planning at the main Customer level. To handle the
"Format" distinction, a custom dropdown (Attribute) is added to the Promotion Template labeled "Store Format" (e.g.,
Hypermarket, Minimarket, All).
The crucial feature here is theTrade Calendar'sability to filter based on these attributes. The KAM can open the calendar for the
"German Market" account and apply a quick filter: "Show only Hypermarket promotions." This instantly renders the requested
"graphical overview" of the timeframe overlap for that specific format. This approach avoids the need for external reporting (Option
A) and keeps the user experience seamless within the TPM application, satisfying both the data capture and the visualization
requirements with standard configuration.

NEW QUESTION # 43 
Ursa Major Solar needs to migrate a promotion from its existing legacy system to Consumer Goods Cloud TPM.
Which structures need to be in place in the Salesforce org before migrating the promotion?

A. Sales org, master data, promotion templates, funds, payment templates
B. Sales org, master data, promotion templates, tactic templates, all related KPI templates
C. Org unit hierarchy, master data, assortment, promotion templates, payment templates

Answer: B

Explanation:
Migrating active or historical promotions into Salesforce Consumer Goods Cloud TPM is a complex dependency management task.
You cannot create a promotion record if the underlying "scaffolding" does not exist. The correct order of operations dictates that



Sales Org and Master Data (Customers, Products, Periods) must be loaded first, as promotions are anchored to these entities.
Crucially, however, theTemplatesare the "DNA" of any TPM object. A promotion cannot exist without a Promotion Templateto
define its rules, duration, and attributes. Similarly, a promotion consists of tactics (the actual actionable mechanisms like "Display" or
"Price Cut"), which requireTactic Templates.
Furthermore, and most importantly for this specific answer option, the calculation engine relies onKPI Templates(or KPI Sets). A
promotion in TPM is essentially a container for calculations (Volume, Spend, Profit). If theKPI templatesare not in place, the
promotion has no "fields" or metrics to hold the migrated data values (like "Planned Volume" or "Fixed Cost"). Therefore, you
cannot migrate the promotion data until the KPI structure thatdefinesthat data is fully configured and active in the target org. Option
A correctly captures this full chain of structural dependencies: Org -> Master Data -> Promo Templates -> Tactic Templates ->
KPI Templates.

NEW QUESTION # 44 
A beverage company wants to capture marketing activity on the day of the Super Bowl, across the country with all retailer stores
and chain of outlets.
How should a consultant recommend using the promotions module?

A. Use the promotion customer sets to reach all of the outlets.
B. Use an existing promotion template created for uplift promotion.
C. Create a mega event specific to an occasion.

Answer: C

Explanation:
In the Salesforce Consumer Goods Cloud TPM architecture, a Mega Event (often referred to as an "Event" or
"Campaign" object in the hierarchy) serves as a high-level container designed specifically for this use case.
When a marketing activity is tied to a specificOccasion-like the Super Bowl, Christmas, or Black Friday- that spans across multiple
different retailers, geographies, and accounts, creating individual, disconnected promotions for each customer makes high-level
reporting difficult. A Mega Event allows the manufacturer to define the "Super Bowl Campaign" once at the top level.
Individual trade promotions for specific retailers (e.g., a "Super Bowl Promo for Walmart" and a "Super Bowl Promo for Target")
are then linked as child objects to this parent Mega Event. This structure provides two critical benefits:
* Aggregation:The system can roll up the volume, spend, and profit from all the child promotions into the Mega Event, giving the
beverage company a "Total Super Bowl Performance" view instantly.
* Top-Down Planning: The headquarters can define the strategic guidelines and total budget for the occasion in the Mega Event,
which then guides the Key Account Managers (KAMs) as they execute the specific deals.
Option B (Customer Sets) is a mechanism for grouping stores for a single promotion, but it does not inherently solve the "Occasion"
tracking across the entire country and different distinct retail chains as effectively as the Mega Event structure.

NEW QUESTION # 45 
At which level can a single fund be anchored in Consumer Goods Cloud TPM?

A. Product Category Only, Brand Only, Product Category & Brand
B. Sales Org Only, Product Category Only, Sales Org & Product Category
C. Customer Only, Customer & Product Category, Customer & Brand

Answer: C

Explanation:
Funds in Trade Promotion Management represent the financial budget allocated to pay for promotional activities. In the Consumer
Goods Cloud data model, Funds are inherently designed to support the commercial relationship with the retailer. Therefore, the
Customer is the primary anchor.
A "Fund" is rarely just a floating pot of money for a product; it is money set asidefor a specific retailerto promote specific products.
The standard anchoring levels supported are:
* Customer Only:A general "Trade Budget" for Walmart, usable for any product.
* Customer & Product Category:A specific budget for "Walmart - Dairy". This ensures that money allocated for Dairy cannot be
spent on Beverages.
* Customer & Brand:A specific budget for "Walmart - Nestle Brand".
Options B and C suggest funds anchoredonlyto Products or Sales Orgs without the Customer dimension.
While Sales Org funds (Headquarters Funds) conceptually exist, the standard operational "Trade Fund" used by KAMs is anchored
to the Customer hierarchy. Option A correctly reflects the hierarchy of specificity (Broad Customer Fund -> Category Specific ->



Brand Specific) used in most CPG financial models supported by the platform.

NEW QUESTION # 46
......

If you haplessly fail the AP-205 exam, we treat it as our blame then give back full refund and get other version of practice material
for free. In contrast we feel as happy as you are when you get the desirable outcome and treasure every breathtaking moment of
your review. If you still feel bemused by our AP-205 Exam Questions, contact with our courteous staff who will solve your
problems any time and they will give you the right advices on our AP-205 study materials.

Pdf Demo AP-205 Download: https://www.exams4sures.com/Salesforce/AP-205-practice-exam-dumps.html

In order follow the trend of the times, Our AP-205 study guide offers the PDF version to you, The content of AP-205 exams
reviews torrent is the updated and verified by professional experts, Our AP-205 exam braindumps are unlike other exam materials
that are available on the market, To take this AP-205 mock test, you do not need to install any Salesforce AP-205 exam simulator
software or plugins, Register yourself for Consumer Goods Cloud: Trade Promotion Management Accredited Professional (AP-
205) certification exam and download the Exams4sures AP-205 exam practice questions and start preparation right now.

Whatever the reasons, winners get to write history, In addition, AP-205 organizations should ensure that the service provider will
have enough resources for the future needs of the organization.

In order follow the trend of the times, Our AP-205 Study Guide offers the PDF version to you, The content of AP-205 exams
reviews torrent is the updated and verified by professional experts.

2026 Authoritative Salesforce AP-205 New APP Simulations
Our AP-205 exam braindumps are unlike other exam materials that are available on the market, To take this AP-205 mock test,
you do not need to install any Salesforce AP-205 exam simulator software or plugins.

Register yourself for Consumer Goods Cloud: Trade Promotion Management Accredited Professional (AP-205) certification exam
and download the Exams4sures AP-205 exam practice questions and start preparation right now.

AP-205 Online Training � New AP-205 Test Online � AP-205 Test Torrent � Immediately open ▶
www.testkingpass.com ◀ and search for “ AP-205 ” to obtain a free download �AP-205 Online Training
Pass Guaranteed 2026 Salesforce AP-205: Consumer Goods Cloud: Trade Promotion Management Accredited Professional
Useful New APP Simulations � Go to website 《 www.pdfvce.com 》 open and search for ➥ AP-205 � to download
for free �Reliable AP-205 Exam Answers
New AP-205 Test Online � AP-205 Online Training � AP-205 Online Training � Search for ➥ AP-205 � and
easily obtain a free download on ➡ www.torrentvce.com ��� ✒Free AP-205 Updates
2026 AP-205 – 100% Free New APP Simulations | High Pass-Rate Pdf Demo Consumer Goods Cloud: Trade Promotion
Management Accredited Professional Download ↔ 《 www.pdfvce.com 》 is best website to obtain � AP-205 � for free
download �Reliable AP-205 Exam Answers
Quiz 2026 AP-205: Newest Consumer Goods Cloud: Trade Promotion Management Accredited Professional New APP
Simulations � Easily obtain ▷ AP-205 ◁ for free download through � www.prepawayete.com � �New AP-205 Test
Online
Reliable AP-205 Braindumps Questions � Valid AP-205 Test Papers � Valid AP-205 Test Papers � Download ➽
AP-205 � for free by simply searching on � www.pdfvce.com � �Guaranteed AP-205 Questions Answers
AP-205 Latest Exam Discount � Valid AP-205 Test Papers � Free AP-205 Updates � Download ➤ AP-205 � for
free by simply searching on ▷ www.prep4away.com ◁ �AP-205 Useful Dumps
2026 AP-205 – 100% Free New APP Simulations | High Pass-Rate Pdf Demo Consumer Goods Cloud: Trade Promotion
Management Accredited Professional Download � Download “ AP-205 ” for free by simply entering 【 www.pdfvce.com
】 website �AP-205 Online Training
AP-205 Exam Duration � Trusted AP-205 Exam Resource ⌛ AP-205 Test Torrent � Download ➠ AP-205 � for
free by simply searching on ▷ www.examcollectionpass.com ◁ �Reliable AP-205 Braindumps Questions
Choosing AP-205 New APP Simulations - Get Rid Of Consumer Goods Cloud: Trade Promotion Management Accredited
Professional � Open { www.pdfvce.com } enter “ AP-205 ” and obtain a free download �Latest AP-205 Exam
Preparation
New AP-205 Test Online � AP-205 Useful Dumps � AP-205 Latest Exam Review � Go to website ➡
www.vceengine.com ��� open and search for ☀ AP-205 �☀� to download for free �Free AP-205 Updates
www.stes.tyc.edu.tw, myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt,

https://www.troytecdumps.com/AP-205-troytec-exam-dumps.html
https://www.exams4sures.com/Salesforce/AP-205-practice-exam-dumps.html
https://www.vce4dumps.com/AP-205-valid-torrent.html
https://www.testkingpass.com/AP-205-testking-dumps.html
https://www.pdc.edu/?URL=https%253a%252f%252fwww.exams4sures.com%252fSalesforce%252fAP-205-practice-exam-dumps.html
https://www.torrentvce.com/AP-205-valid-vce-collection.html
https://www.northwestu.edu/?URL=https%253a%252f%252fwww.exams4sures.com%252fSalesforce%252fAP-205-practice-exam-dumps.html
https://www.prepawayete.com/Salesforce/AP-205-latest-exam-dumps.html
https://bbs.pku.edu.cn/v2/jump-to.php?url=https%253a%252f%252fwww.exams4sures.com%252fSalesforce%252fAP-205-practice-exam-dumps.html
https://www.prep4away.com/Salesforce-certification/braindumps.AP-205.ete.file.html
https://recorridovirtual.mx/?s=2026%20AP-205%20%25e2%2580%2593%20100%25%20Free%20New%20APP%20Simulations%20%7C%20High%20Pass-Rate%20Pdf%20Demo%20Consumer%20Goods%20Cloud:%20Trade%20Promotion%20Management%20Accredited%20Professional%20Download%20%25e2%259d%258e%20Download%20%25e2%2580%259c%20AP-205%20%25e2%2580%259d%20for%20free%20by%20simply%20entering%20%25e3%2580%2590%20www.pdfvce.com%20%25e3%2580%2591%20website%20%25f0%259f%25a6%25bdAP-205%20Online%20Training
https://www.examcollectionpass.com/Salesforce/AP-205-latest-exam-dumps.html
http://muzungu.pl/?s=Choosing%20AP-205%20New%20APP%20Simulations%20-%20Get%20Rid%20Of%20Consumer%20Goods%20Cloud:%20Trade%20Promotion%20Management%20Accredited%20Professional%20%25f0%259f%2592%2589%20Open%20%7B%20www.pdfvce.com%20%7D%20enter%20%25e2%2580%259c%20AP-205%20%25e2%2580%259d%20and%20obtain%20a%20free%20download%20%25f0%259f%258c%2590Latest%20AP-205%20Exam%20Preparation
https://www.vceengine.com/AP-205-vce-test-engine.html
http://www.stes.tyc.edu.tw/xoops/modules/profile/userinfo.php?uid=3897689
https://myportal.utt.edu.tt/ICS/icsfs/0900061b-b950-43b6-b650-c1b026180d86.pdf?target=b4fb71b5-391f-441e-a041-dd38d8eaee79
https://myportal.utt.edu.tt/ICS/icsfs/2533807d-6589-4733-8175-b9d05e9a3c85.pdf?target=1014a417-31b9-49c5-ab88-86f4d9e2b1f8
https://myportal.utt.edu.tt/ICS/icsfs/2c516c84-9286-4448-b8ce-3efbd4fd32bb.pdf?target=1e77d55d-c199-4682-9b15-a57ee0482301
https://myportal.utt.edu.tt/ICS/icsfs/3a802505-a166-48c4-abdd-fb3cc8f3b9c5.pdf?target=2a5b058b-41a5-4ce3-8d55-73823c38e783
https://myportal.utt.edu.tt/ICS/icsfs/4112eac5-b634-432e-b5dc-392a7af7242f.pdf?target=26ac23e5-4b8b-4703-b4ea-c90b77a17990


myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt, www.stes.tyc.edu.tw,
myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt,
myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt,
myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt,
myportal.utt.edu.tt, myportal.utt.edu.tt, www.stes.tyc.edu.tw, www.stes.tyc.edu.tw, smartkidscampus.com,
www.stes.tyc.edu.tw, myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt,
myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt, Disposable vapes

https://myportal.utt.edu.tt/ICS/icsfs/6dc91b92-7174-4cff-804a-49787229e93e.pdf?target=e969ac98-624b-49ee-aaf4-1d017ade994a
https://myportal.utt.edu.tt/ICS/icsfs/6f3ae3e4-68fb-433e-853a-79e50a6f88c8.pdf?target=46eae316-7175-438f-8156-2f407c668344
https://myportal.utt.edu.tt/ICS/icsfs/9d11768f-29d2-42d1-8982-72a00851b7bf.pdf?target=9c8d8e68-7110-4c60-a8e2-a9bfba3fc526
https://myportal.utt.edu.tt/ICS/icsfs/f401041b-d599-49f8-a44f-b32fb8dca47a.pdf?target=d637d1cf-07a6-4380-90d6-044e31000636
https://myportal.utt.edu.tt/ICS/icsfs/fe502850-1d6e-4882-92d3-bfdd807ced99.pdf?target=9a974bf1-0236-48af-bb06-d19f03653e10
http://www.stes.tyc.edu.tw/xoops/modules/profile/userinfo.php?uid=3896733
https://myportal.utt.edu.tt/ICS/icsfs/2165ae8b-5f57-4d2f-b821-2daf78de44aa.pdf?target=9994436e-ca1b-4cf5-8f0d-25eeb5018572
https://myportal.utt.edu.tt/ICS/icsfs/3699704a-616b-40c0-829f-dfb97f74f1e2.pdf?target=72cf2802-5107-443c-8d8a-dc9066ad3363
https://myportal.utt.edu.tt/ICS/icsfs/48aff638-745c-41ec-a3b2-08c836c04871.pdf?target=73987a0b-fac6-4a77-8b04-e85d809eaa14
https://myportal.utt.edu.tt/ICS/icsfs/4b886f89-e703-4370-bd99-5363b40e65eb.pdf?target=67f86f12-b90e-4354-bb41-d97ed757614b
https://myportal.utt.edu.tt/ICS/icsfs/4c040bc0-ce85-47e5-b3e4-c3e65247feb7.pdf?target=eac37a1d-6385-4cfd-b917-f8afdf8ff2b7
https://myportal.utt.edu.tt/ICS/icsfs/5b06d318-9e98-4674-90db-71934c147830.pdf?target=5ece8fc0-4d8f-4ffb-bcba-70694e1ea6d1
https://myportal.utt.edu.tt/ICS/icsfs/61c1822e-a0db-4016-89f3-0636590fb383.pdf?target=2710c873-f0e7-4bcf-987c-0e11aef1edd8
https://myportal.utt.edu.tt/ICS/icsfs/7e05eece-7dc7-4e4b-a4d6-e87f1c8d3b44.pdf?target=acf294e0-ffd6-4487-8ba0-886a5cfaced0
https://myportal.utt.edu.tt/ICS/icsfs/841b0b92-6c7e-40ac-830b-f0fd04455bce.pdf?target=ef70febb-7e0b-4d19-8014-ca4a8ca224e8
https://myportal.utt.edu.tt/ICS/icsfs/b11ed615-bb8b-44a5-8385-7c1d166b4596.pdf?target=590d3d39-8bf5-48ab-8baa-ae80f572be37
https://myportal.utt.edu.tt/ICS/icsfs/063fd4ad-9532-40cc-9b2d-858b75acd220.pdf?target=24b4ae26-b9e5-45c6-9d71-d6f931a90c3a
https://myportal.utt.edu.tt/ICS/icsfs/06632dea-8476-4c11-8e40-3a87c3964ba9.pdf?target=1524b4f3-8b35-49fe-846d-45e02a60535b
https://myportal.utt.edu.tt/ICS/icsfs/0dec5fae-52c2-4fcf-af56-301b5f276608.pdf?target=99fcf257-6567-4bf3-80c4-48feb950f739
https://myportal.utt.edu.tt/ICS/icsfs/2da9614d-d8e3-4d71-88da-51116372b38e.pdf?target=bd9a9b9d-eea1-468e-9d9c-d48cb2d63b21
https://myportal.utt.edu.tt/ICS/icsfs/45cb8074-d95f-4e1d-935f-5bd918d4d805.pdf?target=aac76f1a-6744-4d22-8447-fcc5bf283656
https://myportal.utt.edu.tt/ICS/icsfs/4d26677c-09e7-4bee-85ed-7f710ee3a4f9.pdf?target=3d682efa-4360-42eb-862f-9653c4a0a8de
https://myportal.utt.edu.tt/ICS/icsfs/7275e291-69d4-48c5-b070-cfd52d8dd28d.pdf?target=e08f3ec1-d0ef-49da-a057-51cec4e661cc
https://myportal.utt.edu.tt/ICS/icsfs/7a6ce83d-6d4b-467b-b39f-fd08f0d0ab11.pdf?target=19f036c0-fa15-46c3-886f-d2cbf313fda4
https://myportal.utt.edu.tt/ICS/icsfs/80d7e5de-efd0-4498-b122-a2400cd19b61.pdf?target=979b064a-afd2-4975-828a-58e3b9b54505
https://myportal.utt.edu.tt/ICS/icsfs/96ccfd95-c8d3-493d-9ac1-fb1d82234f29.pdf?target=d98ae646-5a55-417b-9c28-c6d301e657c5
http://www.stes.tyc.edu.tw/xoops/modules/profile/userinfo.php?uid=3896390
http://www.stes.tyc.edu.tw/xoops/modules/profile/userinfo.php?uid=3896558
https://smartkidscampus.com/profile/kevinre165
http://www.stes.tyc.edu.tw/xoops/modules/profile/userinfo.php?uid=3896527
https://myportal.utt.edu.tt/ICS/icsfs/10782c75-0ad3-4ad7-b67a-f69d6a317496.pdf?target=50112c18-60a3-473b-9b91-b4798e9dbd81
https://myportal.utt.edu.tt/ICS/icsfs/4ab00dd6-8419-4a8c-ba22-54065570fc9a.pdf?target=70976ebf-5ec3-4715-bcf3-c9063cd59b70
https://myportal.utt.edu.tt/ICS/icsfs/4c8a3073-b1e4-4dd1-a716-6ab8dda0101e.pdf?target=7bb02f6a-ab61-4d89-9e3f-68e40c683320
https://myportal.utt.edu.tt/ICS/icsfs/777fe9b3-bfbd-4a75-aacc-7028ff85a8a7.pdf?target=4f446d0b-1cff-41ed-a15d-863b51d6b73e
https://myportal.utt.edu.tt/ICS/icsfs/a0ab4bcd-5704-4777-bbd6-0dd950cfb06d.pdf?target=a7b68083-83b7-4143-8d04-e806318f53f1
https://myportal.utt.edu.tt/ICS/icsfs/b2c8e7d7-0bde-44cc-9156-e4cf6d33d5b5.pdf?target=0e919d6b-d365-4f89-8d98-0f9106f30ea1
https://myportal.utt.edu.tt/ICS/icsfs/e10ae116-11b3-4e29-8cf2-039905c24db1.pdf?target=133780e9-18bd-475a-be81-ecf954c8876d
https://myportal.utt.edu.tt/ICS/icsfs/e3be8a82-f9b4-4db7-a9ab-4c0df53ef3b0.pdf?target=3c717835-ad05-49f4-ab1f-837132129015
https://myportal.utt.edu.tt/ICS/icsfs/f33f1205-cc48-492e-9983-16e3d696c4b5.pdf?target=f75a5d6a-35c5-443f-8047-e436fc0d68ec
https://myportal.utt.edu.tt/ICS/icsfs/fff4591d-732b-4f7b-b0a8-0e0cded0bab3.pdf?target=19739409-19a5-44ea-855f-867776f2639b
https://frvape.com

