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Which two success metrics can a company achieve with Marketing Cloud Personalization on their web channel?

A. Increase in conversion rate

B. Increase m first time visitors

C. Increase in revenue

D. Increase in organic search ranking

ER: AC

R A -

Increase in Conversion Rate: Marketing Cloud Personalization enables targeted and dynamic recommendations, driving higher
conversion rates.

Increase in Revenue: By improving engagement and personalization, it directly impacts overall revenue.

Salesforce Marketing Cloud Personalization Success Metrics Guide.

i RE #104
Which global templates do you select and customize to provide trending blog recommendations on the homepage?

A. Banner with CTA
B. Einstein product recommendation

C. Emnstein content recommendation
D. Infobar with CTA

ZX: B

F /8 #105
‘When using B2B Detect, which two options are valid account origins?

A. Customer date of birth
B. IP address

C. Tine of day

D. Account Domain

Z%: BD

R #106
What are the two competitive advantages of interaction studio?

A. Managers Consent

B. True Real-Time Decisioning

C. Integrated content management system

D. Monitors active time spent and true engagement

Z%: BD

fE R A«

Monitors Active Time Spent and True Engagement: Interaction Studio measures meaningful user engagement, focusing on active time
spent rather than passive metrics.

True Real-Time Decisioning: The platform processes data in real-time to provide instant, personalized decisions based on user
interactions.

Salesforce Interaction Studio Competitive Advantages Guide.

Fi 8 #107
A brand's website is seeing high traffic, but much of the behavior is anonymous. How does Marketing Cloud Personalization
identities?

e A. Marketing cloud personalization constantly monitors identifying information, then uses deterministic matching to determine if



two same identity

B. marketing cloud Personalization uses third party software to match anonymous and known identities

C. Marketing cloud personalization uses probabilistic matching to determine if two or more profiles represent the same
identity

D. Marketing Cloud Personalization synchronizes anonymous and known profiles once a day based on online traffic and data
from offlineb)

ER: C
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