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HR #28

The VP of Loyalty Technology at ABC Corp. wants to launch a new Loyalty program with minimal development time. However, its
current Loyalty engine requires several complex system integrations with its marketing and customer service platforms. A Technical
Consultant is brought in to assess the conmpany ' s business requirements and recommend a feasible solution to deliver the desired
Loyalty program for its customers.

Which two seamless integrations within the Salesforce ecosystem, does

Salesforce Loyalty Management offer that can be easily enabled by the Technical Consultant to meet the customer ' s business
requirement?

e A, Salesforce Marketing Cloud
e B. Salesforce Service Cloud
e (. Third-party Customer Data Platform (CDP)
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Salesforce Loyalty Management offers seamless integrations within the Salesforce ecosystem that can be easily enabled to meet
ABC Corp. ' s business requirements for launching a new Loyalty program, including:

* OptionA:Salesforce Service Cloud, which can be integrated to manage customer service interactions and inquiries related to the
Loyalty Program, enhancing the overall customer experience.

* Option D:Salesforce Marketing Cloud, which allows for the creation and management of targeted marketing campaigns to engage
Loyalty Program members, promote rewards, and encourage participation.

Reference: Salesforce documentation on Loyalty Management and its integration capabilities with Service Cloud and Marketing
Cloud provides insights into how these platforms can be leveraged to support and enhance the functionality of Loyalty Programns.
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A retailer of sports clothing and accessories is currently looking to roll out a Loyalty Program for its customers and sets up a Loyalty
Program using Salesforce Loyalty Management. The retailer has decided to implement four-tier groups that will be associated with
the program.

What are the three necessary attributes that need to be defined when setting up tier groups?

A. Tier Model

B. Qualifying period

C. Tier Period

D. Fixed Tier Model

E. Non-Qualifying Period

Ef#: A, B. C
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When setting up tier groups in Salesforce Loyalty Management for a sports clothing and accessories retailer, the three necessary
attributes to define are:

Qualifying period (A): This defines the time frame within which the members' activities (like purchases or interactions) contribute
towards their tier status. It's crucial for determining how member activities are evaluated against tier criteria.

Tier Period (C): This attribute specifies the duration for which a member remains within a particular tier once qualified, before re-
evaluation. It's important for maintaining the tier structure over time and for member expectation management.

Tier Model (D): This outlines the basis on which the tiers are structured, such as points accrued, spending amount, or other qualifying
activities. It forms the foundation of the tier system, dictating how members progress through different levels.

Option B, Fixed Tier Model, is not an attribute but a type of Tier Model. Option E, Non-Qualifying Period, is not a standard
attribute required for setting up tier groups in Salesforce Loyalty Management.

Salesforce documentation on Loyalty Management would detail the process of setting up tier groups, including the necessary
attributes and considerations for effectively structuring a multi-tiered loyalty program.
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The Member Services team wants to view the information of a member’s recent transactions and manual adjustments on the Contact
record.

What are the two recommendations that an IT Administrator should suggest?

A. Embed the 'Member Summary Embedded Dashboard on the Contact record
B. Add the 'View Member Profile’ component on the Contact record

C. Add the "Transaction Journals' related list to the Contact record

D. Embed the Member Service Manager Home Dashboard on the Contact record

IEfE: A. B

R #31
What two ways could an Administrator configure a Promotion to target a specific audience?

e A Create a segment in the Salesforce Customer Data Platform and associate the segment to the promotion



e B. This functionality does not exist in Salesforce Loyalty Management.

¢ C. Link a promotion to a campaign and associate a segment to the campaign

e D. Create a campaign for a promotion. Create member segments in a third-party tool. Associate the members to campaigns
via Campaign Members.

Ef#: AL C
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Totarget a specific audience with a Promotion in Salesforce Loyalty Management, an administrator could:

* Option C " Create a segment in the Salesforce Customer Data Platform and associate the segment to the promotion. " This allows
for precise targeting based on detailed segmentation criteria.

* Option D " Link a promotion to a campaign and associate a segment to the campaign. " This method utilizes Salesforce ' s
campaign management features to target promotions to specific segments.

Reference: Salesforce Loyalty Management documentation on promotions and segmentation provides insights into how promotions
can be targeted to specific audiences using Salesforce CDP and campaign functionalities.

R #32
An administrator need to analyze the performance of the Loyalty Program.
What Loyalty Analyze permission does a System Administrator need to set up a customized?

A. Data pipeline user

B. CRM Analytics User

C. CLAAnalytics base admin
D. Loyalty Analytics User

IEf#: D
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To analyze the performance of the Loyalty Program, a System Administrator needs the "Loyalty Analytics User' permission. This
permission set grants access to the analytics and reporting features within Salesforce Loyalty Management, allowing the administrator
to customize, view, and analyze data related to the loyalty program's performance, member engagement, and other key metrics.
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