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NEW QUESTION # 25

A consumer goods manufacturer wants to track spending against trade promotion tactics, but does not want to manage the creation
of fund records or the financial transactions between funds.

‘What should a consultant advise?

¢ A. The Funds module is optional in TPM so does not need to be implemented. Actual spend can still be compared to that
defined in the Spend Planning card (SPC), but not against the initial or subsequent transactions used to define the available
value of funds. The system will not be able to prevent overspending.

¢ B. Tracking spend requires implementation of the Fund Management module. Initial find values can be loaded as initial
transactions by dataloading into the appropriate fund records. Subsequent transactions do not need to be managed in the
system. The system can prevent overspending but only in relation to the mitial loaded values as subsequent transactions will
not be held within the system.

¢ (. The Funds module is optional in TPM so does not need to be implemented.
Create a single fund per sales org with an initial value representing the total amount in the fund at sales org level to act as a
dummy fund record so that Spend Tracking can be used.
The system can prevent overspending but only in relation to the mitial loaded values as subsequent transactions will not be
held within the system.

Answer: C

Explanation:

In Salesforce Consumer Goods Cloud, the Funds Management module is indeed technically optional, but it is deeply integrated into
the Tactic Spend calculation logic. The systenis calculation engine typically requires a

"Source" to attribute spend against, even if the user does not want to do complex checkbook management (deposits, withdrawals,
transfers).

Option A describes the standard workaround for this "Lightweight Funds" requirement.

* The Dummy Fund:By creating a single, high-level fund for the Sales Org, you provide the necessary technical anchor for the
systemto record "Spend." This satisfies the data model requirement that every tactic spend must be associated with a finding
source.

* Spend Tracking'This setup allows the manufacturer to see "Total Planned Spend" accumulating against this dummy bucket.

* Limitations:Since the client refuses to manage transactions (adding money to the fund), the system can only check overspending
against theinitialloaded value. It cannot support dynamic accruals or complex validations, but it fulfills the core requirement of
"tracking spend" without the operational overhead of full find management!.

NEW QUESTION # 26

A client asks a consultant what will be the total value of Baseline key performance indicator (KPI) for Product A in a promotion that
is valid from December 1 through December 15. The client and consultant are aware of what was sent fiom the external system that
manages baselines and sends it to the Consumer Goods Cloud application. They observe that all weeks for the year where the
promotion was created had a baseline of

70 for Product A. The consultant knows the application follows standard calendar weeks and there is no weekday share profile

configured.
What is the total value of the baseline for the promotion period?

e A0
e B.1
e C.2

Answer: A

Explanation:

This question tests the understanding of Time Aggregation and Day Weighting logic within the TPM calculation engine.

Here are the variables:

* Promotion Duration:December 1 to December 15 =15 Days.

* Baseline Input:70 units per week.

* Weekday Share Profile:None configured.

In Consumer Goods Cloud TPM, if no specific "Weekday Share Profile" (or "Day Weighting") is applied, the system defaults to a
linear, even distribution of volume across the week.

* Calculate Daily Average:A standard week has 7 days. Ifthe weekly baseline is 70, the daily baseline is $70 / 7 = 10$ units per
day.

* Calculate Promotion Total:The promotion runs for 15 days.



* Caleulation: $15 \text{ days} \times 10 \text{ units/day} = 150 \text{ units}$.

Ifthe system had used a specific profile (e.g,, "High Weekend Sales"), the math would differ based on how many
Saturdays/Sundays fell within the Dec 1-15 window. However, with "no weekday share profile," the linear calculation applies.
Option B (140) would imply exactly two weeks (14 days), but the period is 15 days.

Option A (100) is incorrect. Thus, 150is the correct calculated baseline volume.

NEW QUESTION # 27

A consultant's client indicated that two key account managers (KAMs) can manage the same customer, but they can only negotiate
and create promotions for the product categories for which they are responsible.

‘Which functionality should the consultant recommend using to support this scenario?

¢ A Use a sales org to define two different divisions and user settings to assign the categories required.
¢ B. Use the user settings to assign the pertinent categories the KAMs are allowed to negotiate.
¢ C. Use two different product templates, each assigned to a different sales org to segment the categories.

Answer: B

Explanation:

This scenario highlights a common business setup: Category Management. A large retailer (e.g.,

"SuperStore") is a single Customer Account, but the manufacturer has different sales reps (KAMs) for different business units-one
KAM handles "Frozen Foods" and another handles "Dairy." To support this in Consumer Goods Cloud TPM without duplicating the
Customer Account (which would break master data integrity), you utilizeUser Settings.

TheUser Settingsin TPM allow you to map specificProduct Categoriesto specificUsersfor specificAccounts.

* For KAM A, you configure User Settings: Account = SuperStore, Product Category = Frozen Foods.

* For KAM B, you configure User Settings: Account = SuperStore, Product Category = Dairy.

When KAM A opens the promotion calendar or P&L for "SuperStore," the system filters the product list.

They will only see and be able to add "Frozen Foods" to their promotions. They cannot unintentionally plan a

"Dairy" promotion because those products are effectively invisible or locked to them in the planning context.

This feature (Option C) perfectly isolates responsibilities while maintaining a single "SuperStore" account record, avoiding the
complex data duplication suggested in Option A (creating different Sales Orgs/Divisions).

NEW QUESTION # 28
Cloud Kicks is currently struggling to measure the effectiveness of specific promotions.
In which phase of the TPM lifecycle should a consultant focus discovery efforts in order to provide a solution recommendation?

e A Strategic Planning
e B. Promotion Planning
e C. Post Event Analysis

Answer: C

Explanation:

The Trade Promotion Management (TPM) lifecycle is generally cyclical, consisting of Strategic Planning, Promotion
Planning/Execution, and Post-Event Analysis. The specific pain point identified in the scenario is the inability to "measure the
effectiveness" of promotions. This activity falls squarely into the Post-Event Analysis phase.

During Discovery for this phase, a consultant must investigate how the client currently evaluates success. This mvolves identifying
which Key Performance Indicators (KPIs) are necessary to determine "effectiveness'- commonly metrics like Return on Investment
(ROI), Uplift Volume, Incremental Revenue, and Trade Spend Efficiency. To provide a recommendation, the consultant needs to
understand what data is currently missing or difficult to access. For exanple, are they lacking actual shipment data froman ERP to
compare against the plan? Do they lack baseline data to calculate the "ift'"?

By focusing discovery on Post-Event Analysis, the consultant can ensure the solution is designed backwards from these
requirements. Ifthe systemis not configured to capture the necessary "Actuals” or if the calculation engine is not set up to compute
"Incremental" values vs. "Base" values, the client will never be able to measure effectiveness. Therefore, while planning is important,
themeasurementproblem is solved by designing robust analytics and feedback loops that characterize the Post-Event Analysis
phasel111.

NEW QUESTION # 29



A large enterprise customer has decided to implement Consumer Goods Cloud TPM. The current landscape includes an Enterprise
Resource Planning (ERP) solution that is responsible for Customer Master Data, Product Master Data, customer invoicing, and
order fulfillment. The large enterprise customer needs its key account managers (KAMs) to use Consumer Goods Cloud TPM to
view custorrers and products and manage assortments and promotions.

‘Which system should be the system of record going forward for customers and products?

e A, Consumer Goods Cloud TPM
¢ B. Enterprise Resource Planning
e (. Salesforce Data Cloud

Answer: B

Explanation:

In a standard enterprise architecture for CPG companies, the Enterprise Resource Planning (ERP) system 3 remains the single
source of truth (System of Record) for Master Data (Customers and Products).

* Role of ERPIt handles the financial and logistical execution-invoicing, shipping, and fulfiliment. If the product code or customer
billing address is incorrect in the ERP, orders cannot be processed.

* Role of TPM:Consumer Goods Cloud TPM is aconsumptionsystem for this master data. It imports Customers and Products from
the ERP so that KAMs can plan promotions against thend.

A consultant must recommend maintaining the ERP as the system of record. Trying to master this data in Salesforce (Option B) or
Data Cloud (Option A) creates synchronization risks where the "Plan" in Salesforce refers to a product that doesn't exist or is priced
differently in the "Execution” system (ERP), leading to failed orders and financial discrepancies.

NEW QUESTION # 30

It is very necessary for a lot of people to attach high importance to the AP-205 exam. It is also known to us that passing the exam is
not an easy thing for many people, so a good study method is very important for a lot of people, in addition, a suitable study tool is
equally important, because the good and suitable AP-205 Study Materials can help people pass the exam in a relaxed state.

Reliable AP-205 Exam Labs: https://www.examdiscuss.conySalesforce/exany AP-205/

The only goal of all experts and professors in our company is to design the best and suitable AP-205 study materials for all people,
Download here our Salesforce AP-205 Free PDF, You don't expose your financial information to us during your payment of AP-
205 training materials, Salesforce AP-205 Instant Access Three versions are available, And our AP-205 exam questions can help
you overcone the difficulty of the actual test.

Activities, not a process, So, you have to have AP-205 something appealing, something attractive, something that you want them to
look at, The only goal of all experts and professors in our company is to design the best and suitable AP-205 Study Materials for all
people.

Salesforce AP-205 Questions [2026] Effectively Get Ready With Real AP-205
Dumps

Download here our Salesforce AP-205 Free PDF, You don't expose your financial information to us during your payment of AP-
205 training materials, Three versions are available.

And our AP-205 exam questions can help you overcone the difficulty of the actual test.

e AP-205 Valid Exam Pdf [ Valid Dumps AP-205 Ppt [ Study AP-205 Material [ | Copy URL 8-
www.practicevee.com [ 128-[ ] open and search for ( AP-205 ) to download for free [ JAP-205 Free Exam Dumps

e Pass Guaranteed Salesforce - AP-205 - Accurate Consumer Goods Cloud: Trade Promotion Management Accredited
Professional Instant Access (| Download ¢/ AP-205 [/ [] for fiee by simply entering [ www.pdfvce.com [ website [
[1Valid Exam AP-205 Blueprint

e Exam AP-205 Tutorials [] AP-205 Valid Exam Pass4sure [ Study AP-205 Material [] Search for v/ AP-205 [1¢/ [
and download exam materials for fiee through { www.practicevce.com ) [JAP-205 Test Discount Voucher

e AP-205 Real Dumps Free [1 AP-205 Accurate Test [] AP-205 Hot Questions [ | Enter [ www.pdfice.com | and search
for » AP-205 <« to download for free [ /Exam AP-205 Tutorials

e 2026 Pass-Sure AP-205 — 100% Free Instant Access | Reliable Consumer Goods Cloud: Trade Promotion Management
Accredited Professional Exam Labs [ | Enter [ www.vceengine.com | and search for *“ AP-205 * to download for free [ |


https://www.vce4dumps.com/AP-205-valid-torrent.html
https://www.examdiscuss.com/Salesforce/exam/AP-205/
https://www.prepawaypdf.com/Salesforce/AP-205-practice-exam-dumps.html
https://www.practicevce.com/Salesforce/AP-205-practice-exam-dumps.html
https://www.pdc.edu/?URL=https%253a%252f%252fwww.examdiscuss.com%252fSalesforce%252fexam%252fAP-205%252f
https://www.practicevce.com/Salesforce/AP-205-practice-exam-dumps.html
https://www.northwestu.edu/?URL=https%253a%252f%252fwww.examdiscuss.com%252fSalesforce%252fexam%252fAP-205%252f
https://www.vceengine.com/AP-205-vce-test-engine.html

[JAP-205 Valid Exam Pass4sure

¢ Study AP-205 Material [ | AP-205 Pdf Demo Download [] Dump AP-205 Torrent [] Open » www.pdfice.com <
enter [ | AP-205 [ and obtain a free download [JAP-205 Test Online

¢ Quiz 2026 Salesforce AP-205 — High-quality Instant Access [ ] Search on ““ www.troytecdumps.com” for “ AP-205 ”’ to
obtain exam materials for free download [JAP-205 Hot Questions

¢ Dump AP-205 Torrent [1 AP-205 Test Discount Voucher (] Exam AP-205 Tutorials [1 Search for ™ AP-205 [
and obtain a free download on [ www.pdfice.com ] [IPositive AP-205 Feedback

e AP-205 Instant Access - Pass Guaranteed Quiz 2026 Salesforce AP-205 First-grade Reliable Exam Labs [] Search for []
AP-205 [ and download it for fiee on v www.validtorrent.com [/ [] website [ Study AP-205 Material

e Valid Dumps AP-205 Ppt [] AP-205 Valid Exam Pass4sure [ | Exam AP-205 Tutorials [] Easily obtain { AP-205 }
for free download through ™ www.pdfvce.com [ [JExam AP-205 Online

¢ Positive AP-205 Feedback [1 AP-205 Valid Exam Pass4sure [ | AP-205 Test Online [} Copy URL [
www.verifieddumps.com [ open and search for 26 AP-205 [1-¢:[] to download for free JDump AP-205 Torrent

¢ singnalsocial.com, lexielinf886576.blog5star.com, mekkawyacademy.com, myportal.utt.edu.tt, myportalutt.edu.tt,
myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt, myportalutt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt,
myportal.utt.edu.tt, myportal.utt.edu.tt, jaysonijur820523.elbloglibre.com, bookmarks-hit.com, social-medialink.com,
declankcgd272698.bloggip.com, bookmarkmargin.com, ok-social.com, Disposable vapes

BTW, DOWNLOAD part of ExamDiscuss AP-205 dumps from Cloud Storage: https:/drive.google.com/open?
id=15hk7HVSiXGXQKMx3 7bcq0_fizVObkIK


https://bbs.pku.edu.cn/v2/jump-to.php?url=https%253a%252f%252fwww.examdiscuss.com%252fSalesforce%252fexam%252fAP-205%252f
https://www.troytecdumps.com/AP-205-troytec-exam-dumps.html
https://menagate.com.tr/?s=Dump%20AP-205%20Torrent%20%25f0%259f%258c%259f%20AP-205%20Test%20Discount%20Voucher%20%25f0%259f%25a7%25a4%20Exam%20AP-205%20Tutorials%20%25f0%259f%25a4%2594%20Search%20for%20%25e2%259e%25bd%20AP-205%20%25f0%259f%25a2%25aa%20and%20obtain%20a%20free%20download%20on%20%25e3%2580%2590%20www.pdfvce.com%20%25e3%2580%2591%20%25f0%259f%259b%25b8Positive%20AP-205%20Feedback
https://www.validtorrent.com/AP-205-valid-exam-torrent.html
http://bettatalk.com/?s=Valid%20Dumps%20AP-205%20Ppt%20%25f0%259f%25a6%25aa%20AP-205%20Valid%20Exam%20Pass4sure%20%25f0%259f%259b%2580%20Exam%20AP-205%20Tutorials%20%25f0%259f%25a5%25a9%20Easily%20obtain%20%7B%20AP-205%20%7D%20for%20free%20download%20through%20%25e2%259e%25bd%20www.pdfvce.com%20%25f0%259f%25a2%25aa%20%25f0%259f%2594%25b9Exam%20AP-205%20Online
https://www.verifieddumps.com/AP-205-valid-exam-braindumps.html
https://singnalsocial.com/story6505339/ec-council-112-52-answers-real-questions
https://lexielinf886576.blog5star.com/41751760/plat-admn-201%25E8%2580%2583%25E8%25A9%25A6%25E9%25A1%258C%25E5%25BA%25AB-%25E6%259C%2580%25E6%2596%25B0plat-admn-201%25E8%2580%2583%25E8%25AD%2589
https://mekkawyacademy.com/profile/gracead896
https://myportal.utt.edu.tt/ICS/icsfs/101f718b-f1c3-4a18-8073-ac6a48479707.pdf?target=adebb9c7-a2fa-4d62-bda1-e1407d7b27cd
https://myportal.utt.edu.tt/ICS/icsfs/42aedfb0-a904-41ea-a40b-c810abcd4aa2.pdf?target=f2e7606a-cb56-4b13-8f0d-644c8e0d259a
https://myportal.utt.edu.tt/ICS/icsfs/5888242b-e69b-4fb8-8860-01fcfde83430.pdf?target=d183530a-6a14-457f-9f26-ff32941fc2ec
https://myportal.utt.edu.tt/ICS/icsfs/7d5a8647-4bd6-40c7-8512-78864605be8f.pdf?target=1eaeb807-86de-44a2-a841-125f75d66975
https://myportal.utt.edu.tt/ICS/icsfs/a7e9c717-2457-4183-b208-a0d737809b69.pdf?target=9a619dd0-2bbc-45d7-a45b-857a828aae85
https://myportal.utt.edu.tt/ICS/icsfs/ab270345-8de8-4b57-8c09-4e37844eca5e.pdf?target=ebe43bbd-3013-4ea3-b501-ae008bfa30af
https://myportal.utt.edu.tt/ICS/icsfs/acb17a7e-dfe7-4ac4-953b-64eb5e622445.pdf?target=e3edb204-2a88-4adf-8511-db981c198efa
https://myportal.utt.edu.tt/ICS/icsfs/b98324e9-7997-4fc9-918d-62122f44b3b6.pdf?target=ea8bebb3-289e-4056-9b90-97917dba937f
https://myportal.utt.edu.tt/ICS/icsfs/db2dc98f-971d-4165-8b00-3e7dde74b76d.pdf?target=93fbfdd4-052c-4046-875a-cfc74d4f2c35
https://myportal.utt.edu.tt/ICS/icsfs/f22b963a-9136-4ac6-9cc5-de0ff73375d6.pdf?target=02e74e93-39ba-46db-9ab0-df28c9574314
https://jaysonijur820523.elbloglibre.com/41762571/free-pdf-quiz-high-quality-the-open-group-ogea-103-vce-togaf-enterprise-architecture-combined-part-1-and-part-2-exam-test-simulator
https://bookmarks-hit.com/story25807084/valid-cips-l5m6-test-pdf
https://social-medialink.com/story6548707/databricks-databricks-generative-ai-engineer-associate-%25EC%258B%259C%25ED%2597%2598%25EB%258D%25A4%25ED%2594%2584%25EC%259E%2590%25EB%25A3%258C
https://declankcgd272698.bloggip.com/41799871/composite-test-cpxp-price-cpxp-demo-test
https://bookmarkmargin.com/story21481047/cips-l4m4-latest-exam-voucher
https://ok-social.com/story7076358/api-api-510-%25E5%25BE%25A9%25E7%25BF%2592%25E3%2583%2586%25E3%2582%25AD%25E3%2582%25B9%25E3%2583%2588
https://frvape.com
https://drive.google.com/open?id=15hk7HVSiXGXQKMx3_7bcq0_fuzV6bklK

