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R #19
Which two actions take place, when an insertion order is created and submitted in media cloud advertising sales management

(ASM)?

A. order is submitted to industries order management

B. the orchestration plan is created and can be viewed

C. a flow is initiated for asset creation and billing

D. order is submitted to B2B commerce Order Management

EME: AL C

R -

‘When an insertion order is created and submitted in the Media Cloud Advertising Sales Management (ASM), several key actions
take place:

A flow is iitiated for asset creation and billing: This step involves initiating processes for creating the necessary ad assets and setting
up billing arrangements for the advertiser. It ensures that all creative materials are prepared and billing is set up in accordance with
the terms of the mnsertion order.

Order is submitted to industries order management: This involves integrating the order into Salesforce's broader industries order
management system. This step is crucial for ensuring the order is processed and managed efficiently within the larger ecosystem of
Salesforce's industry-specific solutions.

These actions are essential for transitioning from the sales phase to the execution phase of ad campaigns within the Salesforce Media
Cloud environment.

References:

Salesforce Advertising Sales Management documentationthttps//help.salesforce.conv Salesforce Industries Order Management
resources:

https//www.salesforce.com/products/industries/order-management/

HMA #20
A consultant is working on a new implementation of media cloud for a company and is planning the migration of the data from the
legacy solution to media cloud. Which consideration should the consultant take into account for a successful migration?

¢ A consultant should exclusively extend the media cloud data model standard object to map the legacy objects

¢ B. consultant should identify the relevant legacy objects and create brand new custom objects for all those legacy objects

e C. consultant should identify the relevant legacy objects and use media cloud media data model objects with custom objects if
required

¢ D. consultant should identify the relevant legacy objects and map them exclusively to the sales cloud data model

EfE: C

R -

For a successful migration froma legacy solution to Salesforce Media Cloud, it's important to first identify the relevant legacy data
objects and then map them to the corresponding objects within the Media Cloud data model. This mapping may involve both
standard objects provided by Media Cloud and custom objects that may need to be created to accommodate specific data or
functionality not covered by the standard model. This approach ensures a seamless transition of data, preserving its integrity and
maintaining continuity of operations. It's also crucial to consider the relationships between objects and any specific business logic that
needs to be replicated or adapted in the new environment.


https://www.passtest.jp/Salesforce/Media-Cloud-Consultant-shiken.html

References:
Salesforce Data Migration Guide: https:/developer.salesforce.conm/docs/atlas.en-us.dat.meta/dat/ Salesforce Media Cloud
documentation: https//www.salesforce.comyproducts/media-cloud/overview/

HE#21

A custorrer is using media cloud and they need to report on how well a digital advertising campaign is performing. The company is
using google ad manager as one of their primary data sources. Which productshould a consultant implement to analyze campaign
performance?

A. marketing cloud intelligence

B. standard salesforce reporting and dashboards
C. CRM analytics

D. custom reporting solution

EfE: A

R -

For analyzing the performance of a digital advertising campaign, especially when integrating data from Google Ad
Manager,Marketing Cloud Intelligenceis the recommended product. This Salesforce tool offers advanced analytics capabilities,
mtegrating data from various sources, including Google Ad Manager, to provide in-depth insights into campaign performance. It
enables the creation of customized reports and dashboards that reflect key performance indicators, making it an essential tool for
assessing and optimizing digital advertising campaigns.

References:

Salesforce Marketing Cloud Intelligence documentation: https//help.salesforce.convarticle View?

id=mc_overview.htm

Salesforce Google Ad Manager Integration Guide: Available through Salesforce Marketing Cloud Intelligence resources

HP #22

A customer has a requirement to allow the operations team to ider quote records in order to perform "create and submit order”
action only when the corresponding opportunity has reached a specific status calles "closed won'". Sales users will remain as the cord
owners of quotes and order for reporting purpose. The organization wide default setting for quote andorder object is private. How
should a consultant solve this requirement with minimal customization?

A. sales users will use manual sharing in order to share order records once opportunity status is "closed won"

B. share order records programmatically using apex whenever opportunity status is "closed won'

C. configure role hierarchy, such that the operations teamis higher than the sales users in the same hierarchy group
D. configure a criteria-based sharing rule to share order records once opportunity status is "closed won'"

IEfE: D

R 2

To allow the operations team to access quote records and perform the "create and submit order” action only when the
corresponding opportunity status is "Closed Won", while maintaining the organization-wide default setting for quote and order
objects as private, acriteria-based sharing ruleshould be configured. This sharing rule can be set up to share order records with the
operations team based on the specific criteria of the opportunity status reaching "Closed Won'", thus fulfilling the requirement with
minimal customization.

References:

Salesforce Sharing Rules documentation:

https://help.salesforce.convarticle View?id=security sharing rules create.htm Salesforce Opportunity Management guide:
https/trailhead.salesforce.conven/content/learn/modules/opportunity-management

R #23
A digital publisher wants to integrate its google ad manager (GAM) server with advertising sales management (ASM). Which set of
object need to be populated in this scenario?

e A ad server, ad server account, and ad server user
e B. ad server, ad server application, and ad server user



e (. adserver,ad server application, and ad server advertiser
e D. adserver,ad server account, and ad server advertiser

IEf#: B

fEERA -

When integrating Google Ad Manager (GAM) server with Advertising Sales Management (ASM), the set of objects that need to be
populated includes the Ad Server, Ad Server Application, and Ad Server User (A).

This combination ensures that the GAM server isproperly linked with ASM, allowing for the synchronization of ad server
configurations, user permissions, and application-specific settings, facilitating seamless integration and management of advertising
operations.References:

https:/help.salesforce.cony

https:/developer.salesforce.com/docs/atlas.en-us.api.meta/api/sforce_api objects_list.htm
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