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FH 2

¢ Reporting and Analytics: This section of the exam measures skills of Marketing Specialists and highlights
the use of reporting tools and analytics in Marketing Cloud Engagement. It includes identifying where to

FH1 locate specific data, interpreting send results, and understanding the consequences of poor deliverability.

The focus is on enabling candidates to analyze campaign performance and act on insights for optimization.

¢ Emnail Sending and Journeys: This section of the exam measures skills of Marketing Specialists and

emphasizes the configuration of journeys and email campaigns in Marketing Cloud Engagement. It ensures
=x 2 candidates can activate journeys, configure entry criteria, and manage email send wizard settings. It also
covers differentiating between templates and content blocks, choosing the right journey functionality to
meet business goals, and validating content rendering effectively.
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¢ Marketing Concepts: This section of the exam measures skills of Marketing Specialists and covers the

foundations of marketing strategy and its alignment with overall business objectives. It includes knowledge
=x 3 of email opt-in processes, understanding of privacy laws across regions, and the ability to define goals and
metrics for campaigns. Candidates are also expected to recognize how different types of content and
messaging create impact in customer experience scenarios.

¢ Marketing Cloud Engagement Basics: This section of the exam measures skills of CRM Administrators and
focuses on the fundamental features of Marketing Cloud Engagement. It evaluates the ability to set up
account structures for different regions or business units, apply core platform features, and locate

=M 4 Salesforce resources for training and support. Candidates must also distinguish between identifiers such as

subscriber keys, contact keys, and contact IDs, along with configuring Cloudpage form submissions when

required.

¢ Data Management: This section of the exam measures skills of CRM Administrators and covers essential
aspects of managing data in Marketing Cloud Engagement. It includes understanding import mechanisms,

FH 5 configuring data extension settings, and interpreting data extensions to target the right audience. Candidates

are expected to recommend suitable ways to manage and organize data effectively for campaign success.

Z| &l Salesforce Marketers MC-101 2 M EE Al (Q90-Q95):

EE #90

The marketing team at Northern Trail Outfitters recently consolidated its old subscriber data from legacy systems. Shortly after, the
marketing associate began receiving complaints.

‘Which approach should the marketing associate take to reduce complaints?

e A Include the latest promotions in future emails to increase open rates.
e B. Send an opt-in email to the consolidated list to reconfirm their consent.
e (. Test content without personalization to understand its impact.

HE: B

Y.

After consolidating old subscriber data, sending an opt-in email to reconfirm consent is the best approach to ensure compliance and
reduce conplaints. This practice helps clean the list by confirming that recipients still want to receive communications, reducing spam
complaints and increasing engagement rates by re-engaging with interested subscribers.

* Why Opt-In is Necessary Post-Consolidation: Data from legacy systems may be outdated, and subscribers may no longer be
interested in the brand. A reconfirmation email allows Northern Trail Outfitters to respect subscriber preferences and minimize
potential complaints.

* Salesforce Documentation Reference: See Opt-In Best Practices for more information on managing consent in Marketing Cloud.

HEE #91

Northern Trail Outfitters is receiving numerous complaints from subscribers that they are unable to find a newsletter they signed up
for. Tracking information is indicating the email server rejected the email.

Which status describes the issue?

o A, Unsubscribed
e B. Bounce
e C.Held

Hg: B

Y.

The Bounce status describes the issue when subscribers complain about not receiving a newsletter they signed up for, and tracking
mformation indicates the email server rejected the email. A bounced email is one that could not be delivered to the recipient's mbox
due to various reasons, such as an incorrect email address, a full inbox, or server issues. The Bounce status helps identify and
manage undeliverable email addresses.



EE #92
A new subscriber signs up for a newsletter at Cloud Kicks and receives a welcome email
What is the subscriber's status on the All Subscribers list in Email Studio?

o A Active
e B. Sent
e C.Opted In

HE: A

Y.

‘When a new subscriber signs up for a newsletter and receives a welcome email, they are automatically marked as "Active" on the All
Subscribers list in Email Studio. This status indicates that the subscriber has been added to the list and is eligible to receive emails.
The "Active" status is assigned by default unless the subscriber opts out or is otherwise suppressed.

* Active Status Explanation: Active subscribers are eligible to receive emails unless they unsubscribe or bounce, at which point their
status may change.

* Salesforce Documentation Reference: See Subscriber Status Definitions for more on subscriber statuses in Salesforce Marketing
Cloud.

HE #93

Northern Trail Outfitters wants to send follow-up messages to shoppers that have added items to their shopping cart online but have
yet to complete the transaction.

In a journey, how should an associate control repeat messages?

¢ A. Re-Entry only after exiting
¢ B. No Re-Entry

e C. Re-Entry Anytime
HE: A

MH.

To manage follow-up messages in a journey, the "Re-Entry only after exiting” setting allows contacts to re- enter the journey after
they have fully exited it. This is ideal for controlling repeated messages in scenarios like abandoned cart follow-ups, where you want
to avoid sending repeat messages too frequently.

* Why Re-Entry Only After Exiting is Ideal: It prevents contacts from re-entering the journey repeatedly while they are still in it,
reducing potential customer frustration fiom receiving redundant messages.

* Salesforce Documentation Reference: See Journey Builder Entry Settings for further insights.

EE2 #94

A marketing associate at Cloud Kicks wants to show different rule-based variations of content in an email based on a subscriber's
mnterest.

Which content block should the associate use to create this content?

e A. Reference Content Block
e B. Dynamic Content Block
e C. A/B Test Content Block

He:. B

MY

For a marketing associate at Cloud Kicks who wants to display different variations of content in an email based on a subscriber's
mterest, the Dynamic Content Block is the ideal tool. Dynamic Content Blocks in Salesforce Marketing Cloud allow marketers to
create rule-based content variations within an email, where the content displayed to a recipient changes based on specific criteria
related to the recipient's attributes or behaviors, such as their interests.

This capability enables the creation of highly personalized and relevant email experiences, as the content each subscriber sees can be
tailored to their specific preferences or actions, enhancing engagement and effectiveness.

References: Salesforce Marketing Cloud documentation on Content Builder includes detailed instructions on using Dynamic Content
Blocks, outlining how to set up rules and conditions for displaying content variations within emails.
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