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Lifecycle and Products: This section of the exam covers topics such as Agile project lifecycle, various
FE1 stages of the lifecycle, agile products, Vision Documents, and Prototypes.
Techniques: In this section, the topics covered various techniques that can be utilized including iterative
FRE2 development. Candidates are tested for their know-how of agile techniques and timeboxing,
Planning and Control: In this section, the exam covers planning and control of the project and vital
13 concepts such as estimation and iterative strategy. It also covers how to utilize MoSCoW prioritization and
mitigate any risks.
People and Roles: In this section, the topics covered include various roles involved in an Agile project and
LEE 4 how they relate to each other. The topics covered include the responsibilities of the Agile Project Manager,
agile teams, and business owners.
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R RE #159

The change management team is creating the change analytics strategy for the change programme.

Below is an extract of recipients, measures and source data that have been proposed.

Answer the following question about the sources of conflict in change

situations.

Column 1 is a list of statements about sources of conflict in change situations.

Colunn 2 contains the names of the eight sources of conflict identified by Art Bell and Brett Hart. For each statement in Colunn 1,
select from Column 2 the source of conflict to which it MOST relates. Each selection from Column 2 can be used once, more than
once or not at all

Recipient Measures to be collected Data sources
CEO e Market share « External industry associations
¢ Customer awareness of the new « Existing marketing focus groups
UniCo brand o » UniCo company sales data
« Sales of mobile applications
Sales Director » % of the sales team that feel able to e Newsurveys of sales staff
proficiently demonstrate the mobile
applications

+« How confident are the sales team in
knowing how to use the new sales system

Customer Services e Customer reasons for mobile application | e New customer feedback survey
Director complaints measured at the end of the
change programme
The Human Resources | e Breakdown of staff trained in mobile * HR Training records
and Facilities Manager applications by grade and specialism in

each department
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# Column1 Column 2

Instructions are understood by different people in A. Needs
different ways, influenced by their unique personal
background. B. Styles

2. The revision of internal processes or systems have C. Perceptions

caused a lack of clarity on the responsibilities far

_ L oy ‘ D, 1 Goals
certain tasks, resulting in activities being qverlo@ked Or
duplicated. E. Pressures
3. Instructions on the project are given by different F. Roles

people using different levels of planning, formality and

decision-making approaches. G. Personal values

4. The parties involved are continually making H. Unpredictable policies
amendments and extensions to delivery deadlines to
accommodate the changing environment.
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Explanation:
In the UniCo case, the organization is undergoing significant changes that involve integrating the Selco team, revising internal
processes, and preparing staff for a shift to mobile applications. Sources of conflict during such organizational change include
misunderstandings, role ambiguity, and resistance to changes in work styles or policies.
Revised Answers (aligned with the UniCo case):
1. Instructions are understood by different people in different ways, influenced by their unique personal background. Answer: C.
PerceptionsExplanation:In the UniCo scenario, perceptions are a key source of conflict, especially between the long-standing UniCo
staffand the Selco team. For example, different views on the importance of the rebranding efforts reflect how unique personal
backgrounds influence perceptions.
2. The revision of internal processes or systems has caused a lack of clarity on the responsibilities for certain tasks, resulting in
activities being overlooked or duplicated. Answer: F. RolesExplanation:This aligns with the UniCo case where process revisions are
required to integrate Selco staff'and adjust to the new business focus. A lack of clarity in responsibilities- like how teams should
collaborate on mobile applications-creates role-based conflict.
3. Instructions on the project are given by different people using different levels of planning, formality, and decision-making
approaches. Answer: B. StylesExplanation:In the UniCo scenario, the cultural differences between the dynamic, fast-paced Selco
team and the more structured UniCo team highlight conflicting work styles, which may result in tension during decision-making and
task execution.
4. The parties involved are continually making amendments and extensions to delivery deadlines to accommodate the changing




environment. Answer: H. Unpredictable policiesExplanation:In UniCo, the organizational changes, such as the relocation of the Selco
staffand the integration of operational processes, require frequent adjustments. This creates uncertainty and frustration, which are
classic symptoms of conflict due to unpredictable policies.

i =8 #160
Which itemis MOST likely to be considered as a pain point for a 'Sales team member' stakeholder?

A. This gives an opportunity for all staff'to be mvolved and engaged in shaping the change.
B. Increased effort will be needed mitially to learn the new supporting business processes.
C. Rebranding gives the company a modern look that has been missing historically.

D. Comprehensive training is required to broaden skills, that are recognized as best practice.

EX: B

R -

Comprehensive and Detailed Step-by-Step Explanation

Understanding Stakeholder Pain Points in the UniCo Scenario

A "pain point" refers to challenges, concerns, or additional efforts that stakeholders perceive during a change process. For the Sales
team members, these challenges would most likely relate to adapting to new processes and requirements resulting from the
rebranding and strategic shift.

Option Analysis

* A. Rebranding gives the company a modern look that has been missing historically

* This statement highlights a positive aspect of the change rather than a "pain point." While rebranding may indirectly impact the
Sales team, it is unlikely to be perceived as a primary concern or challenge.

* Incorrect.

* B. Comprehensive training is required to broaden skills, that are recognized as best practice

* While training is an important component of change, the statement frames it positively (broadening skills recognized as best
practices). Training may be challenging, but it is not likely the most significant pain point for Sales team members in this scenario.
* Incorrect.

* C. Increased effort will be needed mitially to learn the new supporting business processes

* The UniCo scenario indicates that Sales team members are already facing disruptions to their normal processes. Learning and
adapting to new supporting business processes (e.g., systems and practices introduced to align with Selco's expertise) requires
significant effort and is a clear "pain point." This aligns directly with the operational challenges described for the Sales staff.

* Correct.

* D. This gives an opportunity for all staffto be involved and engaged in shaping the change

* Similar to A, this option reflects a positive engagement opportunity rather than a pain point.

While mvolverment in shaping change is beneficial, it does not directly address the challenges faced by Sales team members.

* Incorrect.

Why C is the Correct Answer (Scenario Alignment)

The Sales staffat UniCo are already facing disruptions and challenges due to the rebranding and integration of Selco. Adapting to
new business processes, particularly those supporting mobile applications and innovation, represents a pain point as it demands
additional effort and adjustment during the change process.

References (UniCo Scenario and AgilePM Alignment):

* UniCo Scenario: "Sales staffhave faced disruption due to changes in sales processes and must adapt to new supporting
processes."

* AgilePM Handbook, Chapter 8: Addressing Stakeholder Needs and Managing Change Impacts.

* Agile Business Consortium - Stakeholder Pain Points and Impact Assessment.

R #161

Answer the following questions about applying the principles for building engagement to the Change Programime, defined by
Hodges.

Which 2 actions demonstrate inclusivity?

e A Consider providing everyone at the next staff event with pens and notebooks with the UniCo logo and an image
representing this change programme.

e B. Provide opportunities for staff who had volunteered to act as mentors during the Change Programme to meet to resolve
resistance issues.

e (. Encourage the team from Selco to continue to use their old logo as a way of maintaining some familiar symbolism they can



identify with.
¢ D. Invite those staff who are asking questions about the Change Programme proposals to suggest what might work for them.
¢ E. Define in early key messages how the inclusion of Selco links to the strategic repositioning of UniCo in the marketplace.

EX: BD

R -

Comprehensive and Detailed Step-by-Step Explanation

Understanding Inclusivity in Change Management

Inclusivity involves ensuring that all individuals impacted by the change feel included, valued, and heard. It requires active
engagement, participation, and consideration of diverse perspectives and needs. As per Hodges' principles for building engagement,
inclusivity fosters collaboration and reduces resistance by addressing emotional and cultural barriers.

Option Analysis

* A. Consider providing everyone at the next staff event with pens and notebooks with the UniCo logo and an image representing
this change programme

* While distributing branded items helps promote a sense of identity and connection, this action does not directly foster inclusivity. It
is more of a promotional activity than one aimed at active participation or involvement.

* Incorrect.

* B. Define in early key messages how the inclusion of Selco links to the strategic repositioning of UniCo in the marketplace

* While this action is important for clear communication, it focuses on alignment with strategic goals rather than creating an inclusive
environment. Inclusivity requires active engagement of individuals, which this option does not fully address.

* Incorrect.

* C. Encourage the team from Selco to continue to use their old logo as a way of maintaining some familiar symbolism they can
identify with

* Allowing Selco to retain their old logo might help preserve some sense of identity, but it creates a division rather than fostering
mtegration. True inclusivity would involve bringing teans together under a shared vision or brand.

* Incorrect.

* D. Provide opportunities for staff who had volunteered to act as mentors during the Change Programime to meet to resolve
resistance issues

* This action fosters inclusivity by actively mvolving staff members in resolving issues collaboratively. Mentors can bridge gaps
between teams, address concerns, and ensure that everyone feels included in the change process.

* Correct.

* E. Invite those staff who are asking questions about the Change Programme proposals to suggest what might work for them

* This demonstrates inclusivity by giving staff'a platform to voice their concerns and contribute to solutions. By involving them in
decision-making, it ensures that their perspectives are considered, fostering ownership and reducing resistance.

* Correct.

Why D and E are the Correct Answers (Scenario Alignment)

Both options emphasize participation, collaboration, and addressing individual concerns. These actions align with Hodges' principles
for inclusivity by enabling direct involvement and empowering stakeholders in the change process.

References (AgilePM and Scenario Alignment):

* UniCo Scenario: "Staff concerns must be addressed to build alignment and reduce resistance to change.

* AgillePM Handbook, Chapter 6: Building Stakeholder Engagement and Inclusivity.

* Agile Business Consortium - Managing Cultural and Emotional Barriers During Change.

PR #162

The Change Manager has read Goleman's articles on the Hay-McBer six dimension model of organization climate. This gives leaders
practical ways that leadership style can improve organizational culture and performance as measured by staff surveys.

Answer the following question about recommendations a change manager could make to the CEO applying these six dimensions to
improve climate across the organization.

Column 1 is a list of recommendations the Change Manager has made to the CEO seeking to mitiate or support a change in the
organizational culture. For each recommendation in Colurmn 1, select from Colunn 2 the 'dimension’ in organizational climate MOST
likely to improve as a result. Each selection from Colunm 2 can be used once, more than once or not at all



# Column1 Column 2

The CEO, Sales Director and Applications Manager should hold joint A. Flexibility
meetings with groups of staff across UniCo to present and discuss UniCo’s

new strategic focus and the new market opportunities it offers. B. Responsibility

2. Ask the Sales Director to work with the Marketing Manager on-an/internal C. Standards
marketing campaign promoting the benefits of the new contract with the )
Utilities Company, using the slogan ‘Protd of our Products’.

Rewards

E. Clarit
3. Ask the HR Director ta commission‘a series of ‘Shared Leadership’ !

workshops for all Directors and Managers, at the end of which each will F. Commitment
undertake specific actions to pass more decision-taking to their staff.

4. Ask the Customer Services Director to engage all staff in helping define
service levels they will apply to all internal and customer-facing processes.

Explanation:
A screenshot of a computer Description automatically generated
Answer lable

Column 2
Column 1 (Recommendation) (Dimension)
1. The CEQ, Sales Director, and Applications Manager should hold joint meetings with E. Clarity

groups of staff across UniCo to present and discuss UniCo's new strategic focus and the

new market opportunities it offers.

2. Ask the Sales Director to work with the Marketing Manager on an.internal marketing ~ D. Rewards
campaign promoting the benefits.of the new contract with the Utilities Company, using
the slogan 'Proud of our Products'.

3. Ask the HR Director to commission a series of ‘Shared Leadership’ workshops for all B. Responsibility
Directors and Managers, at the end of which each will undertake specific actions to

pass more decision-making to their staff.

4. Ask the Customer Services Director to engage all staff in helping define service A. Flexibility

[ |
levels they will apply to all inizrna and customer-facing processes.



The Hay-McBer six dimensions of organizational climate provide a framework for analyzing and improving work environments. The
six dimensions are:

* Clarity: Employees understand their roles, goals, and the direction of the organization.

* Responsibility: Employees feel empowered to make decisions and take ownership of their work.

* Standards: There is a focus on high-performance expectations.

* Rewards: Contributions are recognized and rewarded.

* Flexibility: Employees feel that the organization is adaptable and open to new ideas.

* Commitment: Employees feel a strong sense of belonging and loyalty to the organization.

1. Joint Meetings to Discuss UniCo's Strategic Focus (Clarity)

* Reason: These meetings aim to commumnicate the organization's strategic direction, providing employees with a clear understanding
of goals and expectations.

* This directly improves clarity, as employees gain insight into the company's vision and how their roles align with it.

2. Internal Marketing Campaign on New Contract (Rewards)

* Reason: Highlighting the success of the new contract through an internal campaign boosts employee pride and morale. This is a
form of recognition, aligning with the rewards dimension.

* Employees feel their contributions are acknowledged and celebrated, motivating further engagement.

3. Shared Leadership Workshops for Decision-Making (Responsibility)

* Reason: Empowering staff by delegating decision-making responsibilities enhances their sense of ownership and accountability.

* This supports the responsibility dimension, as it shifts decision-making closer to those executing the work, increasing engagement
and confidence.

4. Engaging Staff'to Define Service Levels (Flexibility)

* Reason: Involving staff in shaping service levels fosters adaptability and innovation. This shows the organization values employee
input, improving flexibility by encouraging open-mindedness and collaboration.

Summary of Dimensions Applied

The recommendations align with specific dimensions to address identified gaps in organizational climate, improving overall
engagement and performance:

* Clarity: Joint meetings to communicate strategy.

* Rewards: Internal campaigns celebrating achievements.

* Responsibility: Delegating decision-making through leadership workshops.

* Flexibility: Involving staff in defining processes.

F /8 #163

Using the Project Scenario and the additional information provided for this question in the Scenario Booklet, answer the following
question about the responsibilities of the roles in the Agile team.

Lines 1 to 5 in the table below consist of an assertion statement and a reason statement. For each line identify the appropriate
option, from options A to E, that applies.

Each option can be used once, more than once or not at all.

# Assertion Reason

The Marketing Director, in the role of Business Visionary, is empowered to BECAUSE The Projectdével feles are responsible for directing, managing and co-
overrule cost restrictions advised by the Chief Accountant, who is ordinating.the project.
appointed as Business Ambassador.

2. The Procurement Manager is an appropriate representative of the end BECAUSE [(The Business Ambassador should be empowered to make decisions within
user of the solution. thesboundaries of their role, without referral to higher authorities outside
the Solution Development Team.

3. The other specialist gardening team members from Earth Excavations BECAUSE Extra Solution Developers can provide a supporting role for a Lead
would be suitable as Solution Developers, assigned alongside the Head Developer.

Landscape Gardener.

4. The ‘Hoy for Hoy Hall' Action Group members should be assigiédias BECAUSE The Business Ambassador is responsible for ensuring that business needs
Business Ambassadors. are properly analysed.

5. The Project Manager should plan the communication neetled between the BECAUSE The Business Visionary is responsible for promoting the business vision to
Marketing Director, in the role of Business Visionary,.and the ‘Hoy for Hoy all interested parties
Hall' Action Group

Assertion

* The Marketing Director, in the role of Business Visionary, is empowered to overrule cost restrictions advised by the Chief
Accountant, who is appointed as Business Ambassador.

BECAUSE

The Project-level roles are responsible for directing, managing and co- ordinating the project.

* The Procurement Manager is an appropriate representative of the end user of the solution.

BECAUSE



The Business Ambassador should be empowered to make decisions within

the boundaries of their role, without referral to higher authorities outside the Solution Development Team.
* The other specialist gardening team members from Earth Excavations would be suitable as Solution

* Developers, assigned alongside the Head Landscape Gardener.

BECAUSE

Extra Solution Developers can provide a supporting role for a Lead

Developer.

* The "Hoy for Hoy Hall' Action Group members should be assigned as Business Ambassadors.
BECAUSE

The Business Ambassador is responsible for ensuring that business needs are properly analysed.

* The Project Manager should plan the communication needed between the Marketing Director, in the role of Business Visionary,
and the "Hoy for Hoy Hall' Action Group.

BECAUSE

The Business Visionary is responsible for promoting the business vision to all interested parties.

F & C D E

Explanation:

Here are the appropriate options for each assertion and reason combination:

* The Marketing Director, in the role of Business Visionary, is empowered to overrule cost restrictions advised by the Chief
Accountant, who is appointed as Business Ambassador.

* C. True (Assertion) False (Reason)

* Rationale: While the Business Visionary may have the authority to make strategic decisions that could overrule cost restrictions, the
reason gjven relates to project-level roles directing the project, not to the authority to overrule cost-related advice.

* The Procurement Manager is an appropriate representative of the end user of the solution.

* B. True (Assertion) True (Reason) BUT the reason does not explain the assertion

* Rationale: The Procurement Manager, as part of the operational team, could represent the end user. However, the reason given
talks about the empowerment of the Business Ambassador, which does not directly explain why the Procurement Manager is a
representative of the end user.

* The other specialist gardening team members from Earth Excavations would be suitable as Solution Developers, assigned
alongside the Head Landscape Gardener.

* A. True (Assertion) True (Reason) AND the reason explains the assertion

* Rationale: Specialist gardening team members would be suitable as Solution Developers, providing support to the Lead
Developer, which is a common practice in Agile teams.



* The "Hoy for Hoy Hall' Action Group members should be assigned as Business Ambassadors.

* D. False (Assertion) True (Reason)

* Rationale: While the Business Ambassador should ensure that business needs are analyzed, the

"Hoy for Hoy Hall' Action Group members being assigned as Business Ambassadors is not necessarily true as they are external
stakeholders and not necessarily equipped to represent the business internally on a project.

* The Project Manager should plan the communication needed between the Marketing Director, in the role of Business Visionary,
and the 'Hoy for Hoy Hall' Action Group.

* A. True (Assertion) True (Reason) AND the reason explains the assertion

* Rationale: The Project Manager typically has the responsibility to plan and manage communication between the project team and
external stakeholders, and the Business Visionary's role includes promoting the business vision to interested parties, which includes
the 'Hoy for Hoy Hall' Action Group.
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