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R #11
A marketer receives a request to permanently delete a prospect from Marketing Cloud Account Engagement.
How does the marketer satisfy this request?

¢ A The marketer deletes the prospect in Salesforce, which then permanently deletes the prospect in Marketing Cloud
Account Engagement.

¢ B. The marketer goes to the prospect record and chooses the "Permanently Delete" menu option.

¢ (. The marketer archives the prospect and then selects "Permanently Delete" from the recycle bin.

¢ D. The marketer archives the prospect, but cannot permanently delete their data.

Ef#: C
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The way the marketer can satisfy the request to permanently delete a prospect from Marketing Cloud Account Engagement is by
archiving the prospect and then selecting "Permanently Delete" from the recycle bin. Archiving a prospect removes them from the
active prospect database and places them in the recycle bin, where they can be restored or permanently deleted. Permanently
deleting a prospect removes them from Marketing Cloud Account Engagement and Salesforce conpletely and cannot be undone.
The marketer cannot archive the prospect without permanently deleting their data, as the archived prospects still count towards the
database limit and can be restored. The marketer cannot delete the prospect in Salesforce, as this will only archive the prospect in
Marketing Cloud Account Engagement, not permanently delete them. The marketer cannot go to the prospect record and choose
the "Permanently Delete" menu option, as this option is not available on the prospect record, only on the recycle bin. Reference
Deleting Prospects

B #12

A formis created to automatically register prospects to a webinar upon submission.
‘Which automation tool should be used to accomplish this?

¢ A Creating an automation rule to register prospects based on the form submission.

¢ B. Creating a segmentation rule to register prospects based on the form submission.

e C. Adding a completion action to register prospects on the form

¢ D. Adding a form completion action as criteria for a dynamic list to be used as a recipient list.

EfE: A
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The automation tool that should be used to accomplish this is creating an automation rule to register prospects based on the form
submission. An automation rule is a rule that runs continuously in the background and matches prospects based on the criteria you
set. You can use an automation rule to perform actions on the matched prospects, such as registering them for a webinar. For
example, you can create an automation rule that matches prospects who have submitted a specific form, and then use the action
Register for Webinar to register them for the webinar that is integrated with Marketing Cloud Account Engagement.

R #13

LenoxSoft wants to provide a list of their products on their "Contact Us" form and ask prospects to select only one product they are
most interested in.

Which field type should they leverage?

A. TextArea
B. Multi-Select
C. Checkbox
D. Dropdown

IEf@E: D
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If LenoxSoft wants to provide a list of their products on their "Contact Us" form and ask prospects to select only one product they
are most interested i, they should leverage the dropdown field type. A dropdown field is a single-select field that allows the
prospect to choose one option from a predefined list. A dropdown field can be used to capture information such as product interest,
industry, or country. A dropdown field can also be used as a controlling field for dependent fields5. Reference: Marketing Cloud
Account Engagerment Form Field Types



R #14
‘What should you do when muiltiple users are editing an email template at the same time?

¢ A Update the same draft at the same time since the system will recognize updates made by both users

¢ B. Multiple users cannot edit the same email template at the same time

¢ C. Create two different drafts and merge them through the Email flow process to bring updates from both drafts into one

e D. Always click Save and Exit or Save Draft and Exit to commit your changes and close your session before ' someone else
edits it

IEf#: D
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The best practice when multiple users are editing an email template at the same time is to always click Save and Exit or Save Draft
and Exit to commit your changes and close your session before someone else edits it. This way, you can avoid overwriting or losing
your work, and ensure that the email template is consistent and accurate. If you do not save and exit, the system will warn you that
another user is editing the same email template and ask you to confirm your changes

B #15

Which two actions can cause an anonymous visitor to convert into an identified prospect? (Choose two answers. )

¢ A. Matching an automation rule.

¢ B. Clicking on a tracked link in an email.
e (. Submitting a form on a landing page.
¢ D. Viewing more than one web page.

Ef#: B. C
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The two actions that can cause an anonymous Visitor to convert into an identified prospect are submitting a form on a landing page
and clicking on a tracked link in an email. An anonymous visitor is a person who Vvisits your website or interacts with your marketing
assets, but whose information you have not captured in Marketing Cloud Account Engagement. An identified prospect is a person
whose information you have captured in Marketing Cloud Account Engagement, and whose activities you can track and measure.
You can convert an anonymous visitor into an identified prospect by capturing their email address, which is used as the unique
identifier for the prospect record. You can capture the email address of an anonymous visitor by:

Submitting a form on a landing page. A formis a web element that allows you to collect information from your visitors, such as their
name, email, or company. A landing page is a web page that you create and host in Marketing Cloud Account Engagement to
showcase your products or services, offer content, or register for events. You can add a formto a landing page to capture leads or
convert visitors into prospects. When an anonymous visitor submits a form on a landing page, Marketing Cloud Account
Engagement will create a new prospect record with the information provided by the visitor, and associate the previous activities of
the visitor with the prospect record4.

Clicking on a tracked link in an email. A tracked link is a link that is modified by Marketing Cloud Account Engagement to track the
click activity and redirect the visitor to the original URL. You can use tracked links in your emails, social media posts, or banner ads
to measure the engagement of your visitors with your online marketing content. When an anonymous visitor clicks on a tracked link
in an email, Marketing Cloud Account Engagement will append the email address of the visitor to the URL, and use it to create a
new prospect record or update an existing one. Marketing Cloud Account Engagement will also associate the previous activities of
the visitor with the prospect record.
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