Salesforce-Loyalty-Managementi #1 & £l Salesforce-
Loyalty-Management H AGES 225 5

& 512+ CertJuken Salesforce-Loyalty-ManagementX > 7 O — i BN BREER CRF S T &
3 : https//drive.google.com/open?id=1uiOFhyGY 5rRwgSjAX4QtMHe5gRmHOMhb

SalesforcesBiE W > T CORMPDEEM 2 KR T I2ANE Lo T ET, BREHEFERITOEEHEL VTT
B8 Salesforce-Loyalty-ManagementsBiE # BRI L T L OMBF v > A& WMT 2 e TEET. Al
R B L vz 5. % O Salesforce-Loyalty-Managementfi &£ 2 FIH T 3 C E N T E £ ¥,

Salesforce Salesforce-Loyalty-Management 52 5 54 5% O H 7E & .

FEY 7

4 R B

ey 71

BRER & 3Rt Salesforce A— FF—lk. oA YL T 4 FEABEREOLY A A =—X, 7ot
ANT—REME, 70l 55 NI A—REEDEICHEE T I2LEHEVEST. CODL7
Yav Tk, Baae A Y VT4 7T—F7 7 F v OHE. A4V b EFlEWAT oL
A FFHROEE, 70— 3y SATHA 7 NVDEBIOVWTHBEALET. o1 v
FTAEHEERETZLDODDORAN 75774 AYBY B EEOY+ U A EREICHE
HTcgssoicl £7.

ey 72

SRS Y VT A BH. 2O 7Y 3y Tt Salesforce S— M+ —RNEEZ oA v
WF4 VY Ya—varyE@FEIURELNTEZEIICLET. PEY ZIZE. SFE
Ry yah—FOEH. Y Y PRy 2 AHSEBANDBIT. o4 ¥ LT 4 FroR—Y
DEHE. TN 77 Y BEOEH. y— e 2ABBEORMEDOBREELTENE T,

ey 73

BEY—LALAZOA YV T ABHI ) ARNY IV R EBET 2. HEBRART
T COMEyY 2 Tld. Salesforce S— hF—BAPIF > 7L —Fr ey FRA Y &M
F L T. Marketing Cloud. Commerce Cloud. Service Cloud. Salesforce CDP & & UF4hHf R
TLEBAET 21O OMBEREL £ 7.

ey 74

DA YIWVT A 707 ST O ADER: DX 7> 3>y Tld. afvYIvs4 70s>
LADESHER E BELBEEOBRICER 23T ¥, Saksforce S—hF—l&. 2D b
Ey 7 TCHEEBET V. XY NA—EA— b r—OEHE, BEEA > Y7147 hBHEREORE
BB E%BLET. Y7 bEy 712, ExperienceCloud 7 > 7' L — b 2L 27
E—varv, BEL—L, "=V F 54 RENTaf4 Y VT4 R—VOEBLTIN &
T, BHEALMEL—, 2—F— T 2R EFTINV, PMEX vy 28— FEERT 2L
T. Salesforce S— b+ —lk . A7 —5 7V CEEFLOOL Y VT4 VY Y2—varE
Rty 25 mBr BT enTEE T,

>> Salesforce-Loyalty-Managementf 37 & ¥ <<



https://drive.google.com/open?id=1uiOFhyGY5rRwgSjAX4QtMHe5gRmH9Mhb
https://www.xhs1991.com/Salesforce-Loyalty-Management.html
https://www.certjuken.com/Salesforce-Loyalty-Management-exam.html

Salesforce-Loyalty-Management H A< 5E M2z H #£ & Salesforce-Loyalty-
Management— J& & #%

Salesforce Salesforce-Loyalty-Management® #5585 (& ITHMTEIRIC R E T 2 ANCBERDH Y £ ¥. & % O Salesforce
Salesforce- Loyalty-ManagementiA SRR B R H % 72 CilBE D E AT & 202 XT/L & 3. A T-OBBL
Salesforce Salesforce-Loyalty-Management¥ #385€ i « ALFHC R OB EHE AR IT S 2 L. &% - OEIH
EHEsHETE £,

Salesforce Loyalty Management Accredited Professional Exam 52
Salesforce-Loyalty-Management 58 5% [ &8 (Q90-Q95):

HH #90

Universal Containers (UC) has a Loyalty Program with a Loyalty Member Portal implemented using the Loyalty Experience Cloud
template. UC is planning to launch a new Loyalty Program and wants to retain the same design and finctionalities of the existing
Loyalty Member Portal.

Which two steps should UC consider during the implementation of the new Loyalty Program?

A. Create a new Loyalty Member Portal and assign it to the new Loyalty Program.

B. Use existing Experience Cloud components to handle the same design and functionalities.
C. Assign the existing Loyalty Member Portal to the new Loyalty Program too.

D. Create new Experience Cloud Components for the new Loyalty Member Portal

EME: AL B

A -

When implementing a new Loyalty Program while retaining the design and functionalities of an existing Loyalty Member Portal built
with the Loyalty Experience Cloud template, Universal Containers should consider:

Option B: Utilizing existing Experience Cloud components to ensure consistency in design and functionality. This approach leverages
the reusable nature of Experience Cloud components, allowing for efficient replication of the portal's look and feel without the need
for extensive redevelopment.

Option D: Creating a new Loyalty Member Portal specifically for the new Loyalty Program. This ensures that the new program has a
dedicated portal tailored to its unique requirements while maintaining the desired design and functionalities. This approach allows for
customization and scalability, accommodating any program-specific features or requirements.

HEA #91

A company's Marketing Team needs to set up a promotion and use Promotion Market Segments where members of a specific age
range and with expressed preferences will benefit from this promotion.

What is the recommended solution for the team to set up the Promotion Market Segments?

e A. Salesforce Customer Data Platform
¢ B. Salesforce Marketing Cloud

e (. Salesforce Reports and Dashboards
e D. Custom coded solution

Ef#: A

A -

To set up Promotion Market Segments for members within a specific age range and with certain preferences, the recommended
solution is:

D: Salesforce Customer Data Platform (CDP), which allows for the creation of detailed segments based on a wide range of criteria,
including demographic data and expressed preferences.

H #92
An administrator need to analyze the performance of the Loyalty Program
What Loyalty Analyze permission does a System Administrator need to set up a customized?

e A Data pipeline user
¢ B. Loyalty Analytics User
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¢ C. CLAAnalytics base admin
e D. CRM Analytics User

IEf#: B

R -

To analyze the performance of the Loyalty Program, a System Administrator needs the "Loyalty Analytics User' permission. This
permission set grants access to the analytics and reporting features within Salesforce Loyalty Management, allowing the administrator
to customize, view, and analyze data related to the loyalty program's performance, member engagement, and other key metrics.

HM #93

An airline's Loyalty program offers several ways to accrue points, including;

* Enrollment Bonus

* Member Referral

* Flight Purchase

* Additional information on the member profile.

The Salesforce Administrator must classify the different accrual transaction journals.
‘What should the administrator configure to meet these requirements?

A. Create a Journal Type for each case.

B. Create a custom field on transaction journal object
C. Create a Journal Subtype for each case.

D. Create a custom field on Loyalty Ledger object

Ef#: C

H #94

A Loyalty Program Manager has proposed a new promotion with the following redemption requireiments on their non-qualifyng
points for the two respective tiers.

* for Gold-tier members, a single non-qualifying point is equal to $2 if the total purchase value is $200 or more.

* for Gold-tier members, a single non-qualifying point is equal to $1 if the total purchase value is less than $200.

* for Gold-tier members, a single non-qualifying point is equal to $1, irrespective of the total value of the purchase.

Considering the above requirements, which three redemption rule options should be selected for the proposed promotion?

e A. "Blue" tier member with any transaction amount is <= $200, then "Outcome"; non-qualifying point deduction = transaction
amount.

B. "Gold" tier member with the transaction amount is >= $200, then "Outcome": non-qualifying point deduction = transaction
amount / 2.

C. "Gold" tier member with the transaction amount is >= $200, then "Outcome": tier-qualifying multiplier =2

D. "Blue" tier member with any transaction amount, then "Outcome": non-qualifying point deduction = transaction amount.

E. "Gold" tier member with the transaction amount is >= $200, then "Outcome": non-qualifying point deduction = transaction
amount.

1IEf#: B. D. E

B #95
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