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Salesforce Consumer Goods Cloud: Trade Promotion Management
Accredited Professional Sample Questions (Q60-Q65):
NEW QUESTION # 60 
Northern Trail Outfitters (NTO) wants to plan with Consumer Goods Cloud, not only standard products but also bill of materials
(BOMs)/shippers. Some of NTO's BOMs can change the quantities of their components during their lifetime.
How should a consultant suggest handling the scenario where the quantity of one component is changing in a BOM?

A. Add an end date to the BOM product that is the date 1 day before the quantity change, and create a new BOM that is
available on the date of quantity change and has the same components in the BOM relation object, but a new quantity for the
affected component.
B. Update the end date Valid Thru of the BOM relation object record between the BOM and the affected component with
the date 1 day before the quantity change, and add a new BOM relation object record with the new quantity and Valid From
is the date of quantity change.
C. Update the quantity in the affected BOM relation object record between the BOM and the affected component with the
new quantity, and update in this record the start date Valid From with the date of quantity change.

Answer: B

Explanation:
In Salesforce Consumer Goods Cloud TPM, Bill of Materials (BOM) or "Shippers" are handled through a relation object (often the
Product Bill of Material or similar junction object) that links the parent BOM product to its component products. To maintain
historical accuracy for past promotions while accommodating future changes (Slowly Changing Dimensions), you should not simply
overwrite the existing record. Instead, the best practice is to "expire" the current relationship by setting the Valid Thru date to the day
before the change. Then, create a new BOM relation record with the new quantity and a Valid From date starting on the day of the
change. This ensures that calculations for historical promotions use the old quantity, while new promotions use the new quantity.

NEW QUESTION # 61 
A beverage company wants to capture marketing activity on the day of the Super Bowl, across the country with all retailer stores
and chain of outlets.
How should a consultant recommend using the promotions module?

A. Create a mega event specific to an occasion.
B. Use the promotion customer sets to reach all of the outlets.
C. Use an existing promotion template created for uplift promotion.

Answer: A

Explanation:
In the Salesforce Consumer Goods Cloud TPM architecture, a Mega Event (often referred to as an "Event" or
"Campaign" object in the hierarchy) serves as a high-level container designed specifically for this use case.
When a marketing activity is tied to a specificOccasion-like the Super Bowl, Christmas, or Black Friday- that spans across multiple
different retailers, geographies, and accounts, creating individual, disconnected promotions for each customer makes high-level
reporting difficult. A Mega Event allows the manufacturer to define the "Super Bowl Campaign" once at the top level.
Individual trade promotions for specific retailers (e.g., a "Super Bowl Promo for Walmart" and a "Super Bowl Promo for Target")
are then linked as child objects to this parent Mega Event. This structure provides two critical benefits:
* Aggregation:The system can roll up the volume, spend, and profit from all the child promotions into the Mega Event, giving the
beverage company a "Total Super Bowl Performance" view instantly.
* Top-Down Planning: The headquarters can define the strategic guidelines and total budget for the occasion in the Mega Event,
which then guides the Key Account Managers (KAMs) as they execute the specific deals.
Option B (Customer Sets) is a mechanism for grouping stores for a single promotion, but it does not inherently solve the "Occasion"
tracking across the entire country and different distinct retail chains as effectively as the Mega Event structure.

NEW QUESTION # 62 
Cloud Kicks (CK) has decided to extend its existing Salesforce solution by implementing Consumer Goods Cloud TPM. CK has
started a discovery workshop and, due to a multi cloud solution, wants to have specific security requirements to limit users' access to
certain customers and products. Customer and product accessibility should be set by selecting specific combinations of elements,
and also by using the customer and product hierarchy.



How should a consultant meet these requirements?

A. Leverage Consumer Goods Cloud TPM's standard security to manage the edit and access rights in the User settings for
individual users based on the accounts and product categories for which they are responsible.
B. Leverage Consumer Goods Cloud TPM's permission sets to give users access to specific Products at category level for all
customers or individual customers for which they are responsible.
C. Leverage Salesforce Platform's standard security, which will derive the access to customer and promotional plans without
the need to provide access to an individual customer at the Account and Product category levels.

Answer: A

Explanation:
Security in Consumer Goods Cloud TPM operates on two layers: the standard Salesforce record access (Sharing Rules) and the
application-specific TPM User Settings.
For the complex requirement of "selecting specific combinations of elements" (e.g., User A handles
'Beverages' for 'Walmart' but only 'Snacks' for 'Target'), standard Salesforce Sharing Rules are often too blunt or require excessive
maintenance. TPM addresses this viaUser Settings.
In the TPM application configuration, you can defineManaged AccountsandManaged Productsfor each user or user profile. This
acts as a filter for the Planning Grid (P&L view). When a Key Account Manager (KAM) logs in, the system checks these User
Settings to determine which part of the massive Product x Customer hierarchy to load into their view. This ensures they only see and
plan for the specific intersection of Customers and Categories they are responsible for. Option A correctly identifies this mechanism
("User settings") as the standard and intended way to handle this granular, matrix-based responsibility assignment within the TPM
module, rather than relying solely on broad Platform security or Permission Sets.

NEW QUESTION # 63 
A consultant needs to configure the Volume Only promotions so that the key account manager (KAM) can see the Volume Planning
card (VPC).
Where should the consultant configure this to see the VPC?

A. In the tactic template
B. In the KPI subset
C. In the promotion template

Answer: C

Explanation:
The Promotion Template is the master controller for the layout and behavior of a specific type of promotion.
When a business defines different types of promotions-for example, a "Full P&L Promotion" versus a
"Volume Only Promotion"-they use different Promotion Templates to tailor the user experience.
For a "Volume Only" promotion, the business might want to hide financial complexity (like ROI or Fixed Funds) butmustshow the
volume data. The visibility of the major UI components (Cards) is toggled directly on thePromotion Templaterecord.
Within the Promotion Template configuration, there are specific checkboxes or settings for:
* Show VPC (Volume Planning Card):Controls if the volume grid is visible.
* Show SPC (Spend Planning Card):Controls if the financial grid is visible.
To ensure the KAM can see the VPC, the consultant must navigate to the specificPromotion Templateused for "Volume Only"
promotions and ensure the VPC visibility setting is enabled. While KPI Subsets (Option B) controlwhichcolumns appear inside the
card, the Promotion Template (Option C) controls whether the card appearsat all. Tactic templates (Option A) control the individual
tactics (e.g., Display, Flyer) and do not control the high-level promotion page layout.

NEW QUESTION # 64 
A client is requesting a real-time report on the promotion detail to show key performance indicator (KPI) values at the Promotion
Total level. The client wants this implemented to help the user gauge and understand the impact of the Planned Promotion
instantaneously.
How should the consultant design this? 5

A. Create a custom Scorecard Real-Time Reporting (RTR) and enable the required KPIs as Report relevant and add them to
RTR Config, then embed the report on the Promotion record page.
B. Create a custom Lightning component that reads the value of the KPIs through the KPI Map functionality and embed the
UI Component on the Promotion record page.



C. Create a new Real-Time Reporting (RTR), which uses a Flatlist UI Component, add the required KPIs, and then embed
the report on the Promotion record page.

Answer: A

Explanation:
To meet the requirement of showing "Promotion Total" values (aggregated scalars like Total ROI, Total Spend, or Total Uplift)
rather than a time-series grid, the consultant should utilize the Scorecard component of the Real-Time Reporting (RTR) module.
* Scorecard RTR:This UI component is specifically designed to display single, high-level summary metrics (KPIs) in a card format.
It is ideal for "at a glance" impact analysis.
* Configuration:The process involves:
* Flagging the necessary KPIs (e.g., Total Volume, ROI) as"Report Relevant"in the KPI Set configuration so they are exposed to
the reporting layer.
* Adding these KPIs to theRTR ConfigurationJSON.
* Embedding this specific Scorecard component on thePromotion Record Pagein Lightning App Builder.
* Why not Flatlist?AFlatlist(Option B) is typically used for tabular, time-phased data (e.g., a grid showing Volume Week 1, Week
2, Week 3). For a "Total Level" summary, a Flatlist is the wrong visualization tool.

NEW QUESTION # 65
......

We believe that the greatest value of AP-205 study materials lies in whether it can help candidates pass the examination, other
problems are secondary. And at this point, our AP-205 study materials do very well. We can proudly tell you that the passing rate
of our AP-205 Study Materials is close to 100 %. That is to say, almost all the students who choose our products can finally pass
the exam. We are not exaggerating because this conclusion comes from previous statistics.

Valid AP-205 Exam Pattern: https://www.testkingpdf.com/AP-205-testking-pdf-torrent.html

If the answer is yes, then you just need to make use of your spare time to finish learning our AP-205 exam materials and we can
promise that your decision will change your life, AP-205 App is unlimited use of equipment, support for any electronic device, but
also support offline use, while the Practice exam software creates is like an actual test environment for your AP-205 certification
exam, One year free for the latest AP-205 best questions.

The starting point for brands and the branding processes AP-205 is in finding attributes that resonate well with consumers, The
Painter tool is now ready for use, If the answer is yes, then you just need to make use of your spare time to finish learning our AP-
205 Exam Materials and we can promise that your decision will change your life.

Pass Guaranteed 2026 Salesforce AP-205: High-quality Study Consumer
Goods Cloud: Trade Promotion Management Accredited Professional Group
AP-205 App is unlimited use of equipment, support for any electronic device, but also support offline use, while the Practice exam
software creates is like an actual test environment for your AP-205 certification exam.

One year free for the latest AP-205 best questions, Our experienced experts spend lots of time on the research of AP-205 exam
study guide based on the previous real exam.

If you are not confident in Valid AP-205 Exam Pattern your choice, you can seek the help of online services.

AP-205 Pass4sure Pass Guide � Exam AP-205 Bible � Reliable AP-205 Exam Papers � Download ➽ AP-205 �
� for free by simply entering ⇛ www.prepawayete.com ⇚ website �Test AP-205 Topics Pdf
Salesforce High Pass-Rate Study AP-205 Group – Pass AP-205 First Attempt ❤ Search for ⇛ AP-205 ⇚ and download
exam materials for free through [ www.pdfvce.com ] ↘AP-205 Reliable Exam Tips
AP-205 Latest Exam Testking � Learning AP-205 Materials � AP-205 Valid Test Camp � Search for ➤ AP-205
� on � www.verifieddumps.com � immediately to obtain a free download �Best AP-205 Preparation Materials
AP-205 Sure Pass � Test AP-205 Topics Pdf � Learning AP-205 Materials � Download � AP-205 � for free by
simply searching on （ www.pdfvce.com ） �Valid Dumps AP-205 Sheet
AP-205 Test Lab Questions - AP-205 Latest Exam Topics - AP-205 Study Questions Files � Go to website �
www.examcollectionpass.com � open and search for 【 AP-205 】 to download for free �Reliable AP-205 Exam
Papers
Actual AP-205 Exam Questions - AP-205 Free Demo - AP-205 Valid Torrent � Simply search for ▷ AP-205 ◁ for free

https://www.prep4sures.top/AP-205-exam-dumps-torrent.html
https://www.testkingpdf.com/AP-205-testking-pdf-torrent.html
https://www.troytecdumps.com/AP-205-troytec-exam-dumps.html
https://www.testkingpdf.com/AP-205-testking-pdf-torrent.html
https://www.prepawayete.com/Salesforce/AP-205-latest-exam-dumps.html
https://www.pdc.edu/?URL=https%253a%252f%252fwww.testkingpdf.com%252fAP-205-testking-pdf-torrent.html
https://www.verifieddumps.com/AP-205-valid-exam-braindumps.html
https://www.northwestu.edu/?URL=https%253a%252f%252fwww.testkingpdf.com%252fAP-205-testking-pdf-torrent.html
https://www.examcollectionpass.com/Salesforce/AP-205-exam-braindumps.html
https://bbs.pku.edu.cn/v2/jump-to.php?url=https%253a%252f%252fwww.testkingpdf.com%252fAP-205-testking-pdf-torrent.html


download on ▷ www.pdfvce.com ◁ �AP-205 Reliable Exam Tips
New AP-205 Exam Papers � AP-205 Reliable Study Materials � Reliable AP-205 Exam Papers � Easily obtain free
download of ⇛ AP-205 ⇚ by searching on ⇛ www.prep4sures.top ⇚ �Learning AP-205 Materials
Salesforce AP-205 Exam is Easy with Our Reliable Study AP-205 Group: Consumer Goods Cloud: Trade Promotion
Management Accredited Professional Efficiently � Open website 「 www.pdfvce.com 」 and search for ▶ AP-205 ◀ for
free download �AP-205 Latest Exam Testking
AP-205 Exam Papers � AP-205 Sure Pass � Reliable AP-205 Exam Papers � Search on { www.vce4dumps.com }
for ⇛ AP-205 ⇚ to obtain exam materials for free download �Study AP-205 Plan
Exam AP-205 Bible � AP-205 Reliable Study Materials � Reliable AP-205 Test Pattern � Easily obtain free download
of ➥ AP-205 � by searching on （ www.pdfvce.com ） �Valid Dumps AP-205 Sheet
2026 Accurate Salesforce AP-205: Study Consumer Goods Cloud: Trade Promotion Management Accredited Professional
Group � Search for [ AP-205 ] and download it for free on “ www.prepawaypdf.com ” website �AP-205 Pass4sure
Pass Guide
layaminstitute.in, www.lilly-angel.co.uk, myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt,
myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt,
myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt,
myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt,
myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt, myportal.utt.edu.tt,
myportal.utt.edu.tt, myportal.utt.edu.tt, english.onlineeducoach.com, www.stes.tyc.edu.tw, www.stes.tyc.edu.tw,
learning.investagoat.co.za, lms.ait.edu.za, Disposable vapes

https://www.prep4sures.top/AP-205-exam-dumps-torrent.html
https://russlinton.com/?s=Salesforce+AP-205+Exam+is+Easy+with+Our+Reliable+Study+AP-205+Group%253a+Consumer+Goods+Cloud%253a+Trade+Promotion+Management+Accredited+Professional+Efficiently+%25f0%259f%2593%25b7+Open+website+%25e3%2580%258c+www.pdfvce.com+%25e3%2580%258d+and+search+for+%25e2%2596%25b6+AP-205+%25e2%2597%2580+for+free+download+%25f0%259f%259f%25a2AP-205+Latest+Exam+Testking
https://www.vce4dumps.com/AP-205-valid-torrent.html
http://telas.jp/?s=Exam+AP-205+Bible+%25e2%259d%2595+AP-205+Reliable+Study+Materials+%25f0%259f%2591%258d+Reliable+AP-205+Test+Pattern+%25f0%259f%25a6%2597+Easily+obtain+free+download+of+%25e2%259e%25a5+AP-205+%25f0%259f%25a1%2584+by+searching+on+%25ef%25bc%2588+www.pdfvce.com+%25ef%25bc%2589+%25f0%259f%2590%258dValid+Dumps+AP-205+Sheet
https://www.prepawaypdf.com/Salesforce/AP-205-practice-exam-dumps.html
https://layaminstitute.in/profile/jimgray189
https://www.lilly-angel.co.uk/profile/rachelh278
https://myportal.utt.edu.tt/ICS/icsfs/3d485af3-ffaf-4f99-a330-43ab027fd08a.pdf?target=00c3b0db-7c22-47bf-af02-8c76e0efd0dd
https://myportal.utt.edu.tt/ICS/icsfs/4bb112ee-604e-45af-9ac2-567f4c13f30c.pdf?target=28eee89f-64db-495f-a61d-19dca101d784
https://myportal.utt.edu.tt/ICS/icsfs/565111d2-095c-4886-80b5-6e43eec13e3c.pdf?target=ef96b94b-5c80-437c-a947-51f56e715b7e
https://myportal.utt.edu.tt/ICS/icsfs/642ce29e-7a38-4127-9f13-30d062ece757.pdf?target=01f7b340-6be3-47a3-8e0b-bb5248488094
https://myportal.utt.edu.tt/ICS/icsfs/90f62718-38da-4e53-b319-8b2234d671c3.pdf?target=d42ddaab-ec3e-4f4a-965e-b7617deaf423
https://myportal.utt.edu.tt/ICS/icsfs/96f9c4c7-a3d7-468b-b88a-ce55a89613a5.pdf?target=7ece682e-aff8-4e40-90cb-d9cbc844f55b
https://myportal.utt.edu.tt/ICS/icsfs/a8cda39c-200b-4369-a1e9-7cd081fc371f.pdf?target=f3d13b49-6f55-48c9-9ab1-22fd57245a43
https://myportal.utt.edu.tt/ICS/icsfs/a98ee6f4-bd63-45fa-a09c-4d90bb2a67d9.pdf?target=d8ae6f6c-7209-4589-9a8c-5a3ff3dec8bf
https://myportal.utt.edu.tt/ICS/icsfs/d7349147-611a-45bc-81f0-ee4f8101a0c9.pdf?target=ea24cd9f-024e-42ae-bb11-567f289a8773
https://myportal.utt.edu.tt/ICS/icsfs/fa94fb68-9085-4f41-ba4b-042e73afca3f.pdf?target=aef20702-ddb6-4981-a3fb-02a9c23a0abc
https://myportal.utt.edu.tt/ICS/icsfs/1b03ea49-2f81-4952-904f-1853437190da.pdf?target=4b2d9fb8-cc48-44b6-92b0-f952c601ff93
https://myportal.utt.edu.tt/ICS/icsfs/46d5db98-7706-458e-a805-a55777739675.pdf?target=07d15886-1363-4d8e-b6c7-0ddf1cc681da
https://myportal.utt.edu.tt/ICS/icsfs/91761dfc-3d51-4901-b30f-dac367009a72.pdf?target=ce62bbc9-491b-4db3-a583-3f757e643101
https://myportal.utt.edu.tt/ICS/icsfs/964a27d9-7aaf-41d8-a0ba-5345a7256e56.pdf?target=fbad9a00-9376-4eec-8c0a-f26872ad777f
https://myportal.utt.edu.tt/ICS/icsfs/aa6bd2e5-e60b-48f2-b7b4-e266b13ed429.pdf?target=d3a3ae6f-8f28-490c-87d1-87d4c432b7f1
https://myportal.utt.edu.tt/ICS/icsfs/cbdd4afe-56b9-45e0-bbb9-e374ffcf2ce8.pdf?target=14be3fec-c161-48bb-b793-8e891888d5cb
https://myportal.utt.edu.tt/ICS/icsfs/cfc57f04-7995-4c17-89ea-02aa28f71457.pdf?target=7839c02c-0ede-416c-8094-5645355faf70
https://myportal.utt.edu.tt/ICS/icsfs/e1d2ec1d-9b38-4e65-a3de-95fd785d84bf.pdf?target=d387086a-6363-4c02-9067-e6dafffa63fe
https://myportal.utt.edu.tt/ICS/icsfs/e814be5d-7c49-407e-a09e-13d2cbf572a0.pdf?target=3e6aa353-02af-4b41-83de-2655acfa6331
https://myportal.utt.edu.tt/ICS/icsfs/f3fe7ee1-369d-4db5-bef7-df498b941107.pdf?target=fc949877-38b2-42fd-a812-745202dbc90b
https://myportal.utt.edu.tt/ICS/icsfs/043f9152-1096-4df1-8103-2bffea0ba3da.pdf?target=280f6e6e-47b0-4535-85c5-62b4e1ae4be4
https://myportal.utt.edu.tt/ICS/icsfs/068d9b00-8214-44ef-bde2-1bf6be1ea99a.pdf?target=d5bfbd48-3cb7-4380-b6d8-02ce6ddae5d6
https://myportal.utt.edu.tt/ICS/icsfs/2e1c877c-7d98-4e59-a840-56beade9b39c.pdf?target=eb915515-1738-4852-95af-43e79a3abc36
https://myportal.utt.edu.tt/ICS/icsfs/3a0649aa-22e7-4044-8f01-d02184f9a452.pdf?target=baca2246-13dd-479c-b71d-732ee6b1e064
https://myportal.utt.edu.tt/ICS/icsfs/44985ac3-0573-4623-8f5f-776543971c67.pdf?target=48942066-a34e-439f-9bac-bd35f5af38d4
https://myportal.utt.edu.tt/ICS/icsfs/536ed2ca-49ad-4e28-91a7-bf153e4e13af.pdf?target=6ee1cbf8-c859-4fb2-a009-8ba4737f133c
https://myportal.utt.edu.tt/ICS/icsfs/64ae93d1-dc3f-4247-82cb-70ea786c84f7.pdf?target=1ff1d270-8bd9-4456-aa40-d95e5477bc67
https://myportal.utt.edu.tt/ICS/icsfs/7ce17588-8cb1-4b33-bef0-e8f96f171b34.pdf?target=b3089f5a-71fe-4d4b-8a44-efc570fae433
https://myportal.utt.edu.tt/ICS/icsfs/885d6d1c-a70c-4a03-a281-cf46a01e3416.pdf?target=4e7a1072-13ac-483f-a82d-696a8c1b134b
https://myportal.utt.edu.tt/ICS/icsfs/e2b73ae1-4e66-4bd6-bda0-ff31d4a32339.pdf?target=4578ea65-a198-43ff-a9ad-be016bd5bef0
https://english.onlineeducoach.com/profile/jamesbl844
http://www.stes.tyc.edu.tw/xoops/modules/profile/userinfo.php?uid=3856701
http://www.stes.tyc.edu.tw/xoops/modules/profile/userinfo.php?uid=3856492
https://learning.investagoat.co.za/profile/gregfor143
https://lms.ait.edu.za/profile/elijahb385
https://frvape.com

