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B #54

A client's data consists of three data streams as follows:

Data Stream A:

iy Media Buy Key Campaign Key Site Key Ste Name Revenue
1-Apr-20 MBK_1 Cx_1 Sk C 1 SNC1 $
1-Apr-20 MBK_2 €x_2 Sk C 2 SN C 2 $ 5
1-Apr-20 MBK 5 X 5 SK C 2 SN C 2 5 7
ata Stream B:

ay Campaign Key  Campaign Name  Croative ey Clicks Media Cost
1-Apr-20  CX_1 CN_B_1 CRIK_B_1 10 $ 2
1Apr-20 (X2 (N B 2 CRTK B 2 20 % 3
ata Stream C:

lay Media Buy ey Tampaign Key Site Key Revenue
1-Apr-20 MBK_1 x_1 sk.cil iNL S 4
1-Apr-20 MBx_2 X ¢ Sk C 2 SHC? S 5
1-Apr-20 MBK 5 SK C 2 SN C2 < 7

* The data streams should be ]mked together through a parent-child relationship.
* Out of the three data streans, Data Stream C is considered the source of truth for both the dimensions and measurements.
How should the "Override Media Buy Hierarchies" checkbox be set in order to meet the client's requirements?

A. Tt should be checked in Data Stream B
B. It should be checked in Data Stream C
C. It should be checked in Data Stream A
D. It should not be checked in any of the three Data Streans.

A
B

: B

fiE it

If Data Stream C is the source of truth, the "Override Media Buy Hierarchies" checkbox should be checked for Data Stream C.

This means that the hierarchy defined within Data Stream C will take precedence over any other media buy hierarchies present in
Data Streams A or B. By doing so, it enforces that the hierarchy from the source of truth (Data Stream C) is used throughout the
dataset, maintaining the integrity of the hierarchical relationships as defined by the most reliable data source.

HM #55
Your client would like to create a new harmonization field - Exam Topic.
The below table represents the harmonization logic from each source.

SourceA (Ads) Source B (Messaging) Source C (Ads)
Exam ID an position of 1st position of 3rd position of
Media Buy Key Message Send Name Campaign
Name
Exam Topic 3rd position of 6th position of
Media Buy Type | Campaign
f Category
Unique Cost Email Sends Video Views
Measurement

As can be seen from the table, there are in fact two fields that hold a certain comnection: Exam ID and Exam Topic. The connection
indicates that where an Exam ID is found - a single Exam Topic value is associated with tt.
The client has a requirement to be able to view measurements from all data sources sliced by Exam Topic values, as seen in the

following example:



Exam Topic Emait Sent Video Views

Math l 100

— =—em

Literature 123

The client suggested to create, without any mapping manipulations, several patterns via the harmonization center that will generate
two Harmonized Dimensions:

ExamID

Exam Topic

Given the above information, which statement is correct regarding the ability to implement this request with the above suggestion?

¢ A Onlyif 5 different Patterns are created, from 5 different fields - the solution will work.

¢ B. The above Patterns setup will not work for this use case.

¢ (. The Harmonized field for Exam ID is redundant. One Harmonized dimension for Exam Topic is enough for a sustainable
and working solution

e D. The solution will work - the client will be able to view Exam Topic with Email Sends.

Ef#: C

fEE

Ifthe harmonization logic consistently associates a single Exam Topic with each Exam ID across all data sources, then creating two
harmonized dimensions may be unnecessary. One harmonized dimension for Exam Topic would suffice because it inherently carries
the Exam ID's uniqueness within it. The harmonized dimension for Exam Topic would allow the client to slice the data by Exam
Topic values, fulfilling the requirement.

HM #56
Which two statements are correct regarding the Parent-Child configuration?

e A. Parent-Child links different tables based on shared key values

¢ B. Parent-Child allows sharing both dimensions and measurements

e C. A Parent-Child cannot be configured between an Ads data stream type and a Conversion Tag one.
e D. Parent-Child configurations can cause performances issues

Ef#: A. D

fEERL:

Parent-Child configurations in Marketing Cloud Intelligence are used to link different data tables based on shared key values,
allowing for the relational organization of data across various streams. While this setup enhances data analysis and reporting by
maintaining logical relationships between parent and child tables, it can also infroduce performance issues. The complexity increases
with the number of relationships and the volume of data, potentially slowing down query processing and data manipulation.
Additionally, Parent-Child configurations facilitate the sharing of dimensions and measurements across linked tables, enhancing the
data’s usability without duplicating .

B #57
An implementation engineer is requested to create the harmonization field - Magician This field should come from multiple Twitter
Ads data streans, and should follow the below logic:

Extract ‘Campaign Name'
Sth posilion

If extracted value is not
‘Messi’

or

A
Extract ‘Media Buy Name'
Ard position

Using the Harmonization Center, the engineer created a single Pattern for Campaign Name. What other action should the engineer
take to meet the requirements?

e A. Create a second Pattern for Media Buy Name and add a validation list (with the two values) for the final Harmonized



Dimension.

¢ B. Create a second Pattern for Media Buy Name and apply a Classification Rule (with the two values) for the final
Harmonized Dimension

¢ C. Create a second Pattern for Media Buy Name

¢ D. Create a second Pattern for Media Buy Name and apply two Classification Rules (one for "Messi' and another for
Ronaldo") for the final Harmonized Dimension.

Ef#: D

R :

For the field 'Magician', the engineer is required to follow a logic that extracts a value from'Campaign Name' and checks against a
validation list for specific values (‘Messi' or 'Ronaldo'). If those values are not found, it should instead extract from "Media Buy
Name'. To accomplish this, the engineer should:

Use the created Pattern for 'Campaign Name'.

Create a second Pattern for 'Media Buy Name' to capture the fallback values.

Apply two Classification Rules to the Harmonized Dimension: one for the value "Messi' and another for 'Ronaldo’. This is to check
the extracted 'Campaign Name' against these specific values.

These steps ensure that the 'Magician' field will be populated with the correct values from the respective data streams following the
specified logic.

HM #58

An implementation engineer is requested to extract the first three-letter segment of the Campaign Name values.
For exanmple:

Campaign Name: AFD@Mulop-1290

Desired outcome: AFD

Other exanples:

Campaign Name Desired Outcome
ACC@Loni-323 ACC
COR@Loni--4989 | Ct__};
DRM@Kobak--1290 = DRM
OLP@Mulop--2381 " _MWI”OLP

Which formula will return the desired values?

¢ A. LEFT(EXTRACT(csv[campaign name'}/-',1),3)
¢ B. EXTRACT(csv[campaign name!;@,1)
¢ C. LEFT(EXTRACT(csy['campaign_name]],~',0),3)
¢ D. EXTRACT(EXTRACT(csv['campaign nane][/(@',1),-,0)
¢ E. EXTRACT(csv{campaign nane'],-,0)
E&: B
A -

The EXTRACT function is used to split a string based on a delimiter and return the segment at the specified position. The campaign
names are structured with the segment of interest followed by an '@ sign. Therefore, the formula needs to extract the segment
before the '@'.

The correct formula is: EXTRACT(csv]'campaign nane']; '@, 1). This will take the 'campaign name' field, split it at the '@ sign,
and return the first segment (position 1), which is the three-letter code that is required. The other options are incorrect because they
do not properly specify the delimiter and the segment position in the way needed to achieve the desired outcome.

B #59
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