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e Strategies and Design: Salesforce Partners learn how Loyalty Management aligns with customers' business
needs, processes, data requirements, and program parameters. This section includes identifying the

T | appropriate Loyalty architecture, defining points and redemptions processes, benefits types, and the

promotion lifecycle. Best practices for implementing Loyalty Management are also covered, ensuring

practical application to real-world scenarios.

¢ On-Going Loyalty Management: This section equips Salesforce Partners to sustain and optimize Loyalty

solutions post-implementation. The topic includes leveraging analytics and dashboards, transitioning from
FRE2 sandbox to production, managing Loyalty campaigns, utilizing mobile app features, and resolving service-
related issues.
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¢ Loyalty Programand Process Configuration: This section focuses on configuring the foundational and
advanced features of Loyalty Programs. Salesforce Partners learn to configure tier models, member and
partner management, customer incentives, and experiential features in this topic. Sub-topics also include
F&E3 defining promotions, eligibility rules, and personalized Loyalty pages using Experience Cloud templates.
Configuring complex processing rules, user access models, and analytics dashboards equips Salesforce
Partners with the expertise to deliver scalable, customer-centric Loyalty solutions.

¢ Integration: Integration is crucial for a seamless Loyalty Management experience. In this topic, Salesforce
EN Partners determine strategies for integrating Marketing Cloud, Commerce Cloud, Service Cloud,
Salesforce CDP, and external systems using API templates and endpoints.

B i) Loyalty Management Salesforce-Loyalty-Management 2 & 2% 5% B &
(Q52-Q57):

PR #52

A customer from an airline Loyalty program purchases a ticket, which will accrue qualifying and non-qualifying points according to
the Loyalty rules.

‘Which two automations can be used to set up transactions and points accrual?

A. Autolaunched Flow (No Trigger)
B. Evaluation Flow

C. Screen Flow

D. Schedule-Triggered Flow

Z%: BD
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Universal Containers (UC) plans to implement Loyalty Management and change its current strategy of giving benefits to all members
equally. UC wants to use its Loyalty program to build a network of brand advocates-people who are willing to endorse the UC
brand because of positive experiences.

Which three ways can Loyalty Management help to fulfill the new strategy?

A. Define a transactional point-based program, in which one point is eamn for every dollar spent

B. Create a Loyalty program tier with member benefits to keep customers engaged.

C. Issue tickets to a concert to any Loyalty member that posts a product review on social media

D. Maintain a Loyalty solution on separate systems (Loyalty Management for accruals and an External Analytics system) to
ensure data integrity

¢ E. Send promotions at the right time to the right program members using Salesforce CDP's market segmentation capabilities

%R. B,CE
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Salesforce Loyalty Management can help Universal Containers build a network of brand advocates and fulfill their new strategy in
the following ways:

Send promotions at the right time to the right program members using Salesforce CDP's market segmentation capabilities (A):
Leveraging CDP for segmentation allows for targeted communication and promotional offers, engaging members with personalized
experiences that can foster brand advocacy.

Create a Loyalty program tier with member benefits to keep customers engaged (C): Implementing tiered loyalty programs with
exclusive benefits can incentivize members to engage more deeply with the brand, earning rewards that make them more likely to
advocate for the brand.

Issue tickets to a concert to any Loyalty member that posts a product review on social media (D): This approach directly engages
members in brand advocacy by rewarding them for sharing their positive experiences on social media, effectively turning satisfied
customers into vocal supporters.

Option B (Define a transactional point-based program) is a common loyalty program feature but does not directly contribute to
building a network of brand advocates. Option E (Maintain a Loyalty solution on separate systens) does not specifically address the
strategy of fostering brand advocacy through personalized experiences and engagement.
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Cloud kicks wants to identify specific tier members to be used for a journey within Marketing Cloud. The company wants to
encourage Loyalty Tier B customers to become Loyalty Tier A customers.

‘What objects must be synchronized into Marketing Cloud to achieve the segmentation for this audience.

A. Contact, Account, and Opportunity

B. Voucher Definition, products, and Loyalty Member Tier

C. Contact Loyalty Program Member, and Loyalty Member Tier

D. Contact, Member Rewards Tier, and Loyalty Member Tier and Campaign

ER:. C
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To segment and identify specific tier members for a journey within Marketing Cloud, it's essential to synchronize the right objects
from Salesforce to Marketing Cloud. Synchronizing the 'Contact' object ensures that the basic member information is available. The
'Loyalty Program Member' object provides detailed information about the member's involvement in the loyalty program, and the
'Loyalty Member Tier' object offers insights into the member’s current tier status. This setup allows for precise targeting and
personalization of marketing efforts aimed at encouraging Loyalty Tier B customers to ascend to Loyalty Tier A, thereby enhancing
member engagement and program value.

PR #55
What is a business use case for integrating Marketing Cloud Personalization with Loyalty Management?

A. To enable the purchasing of products and take payment.

B. To create unified profile from multiple source of truth and build a golden record.
C. To offer promotions in real-time to customers.

D. To be able to send personalized marketing enmils in batches.

ZX: C

R RE #56
What two fields are attributed to a Loyalty Program entity in the Salesforce Customer Data Platform?

A. Reporting Enabled (Boolean)
B. Created Date

C. Current Member Count

D. Last Modified Date

Z%: BD
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