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HM #53

A marketing associate at Cloud Kicks has created a promotional email and wants to send it to internal marketing, compliance, and
sales teams. The teans currently consist of 15 individuals each.

How should the associate send a preview of the promotional email to the internal teams?

e A Enter the email addresses under Recipient in the test send.
e B. Send to a test data extension in the test send.
¢ C. Send a proofbased on a Subscriber Preview.

EfE: C
R

‘When a marketing associate at Cloud Kicks wants to send a preview of a promotional email to internal tearns, the most efficient
method is to send a proof based on a Subscriber Preview. This feature allows the sender to generate a preview of how the email will
appear to recipients, including personalized content and dynamic elements. Sending a proof ensures that internal stakeholders such
as marketing, compliance, and sales teans can review the email exactly as it would appear to the intended audience, allowing for
comprehensive feedback on content, design, and compliance aspects.

This approach is particularly useful for internal reviews, as it provides a realistic representation of the customer experience, facilitating
effective collaboration and quality assurance before the final send.

References: Salesforce Marketing Cloud documentation on Email Studio provides guidelines on sending proofs and using Subscriber
Preview for internal testing and review of emails, ensuring that communications are thoroughly vetted before reaching the audience.

E R #54
Under GDPR, which rights does the consumer have to the data collected by the business?

¢ A Rights to request and modify data as they see fit
¢ B. Rights to data access and portability
¢ C. Rights to not be forgotten or processed

IEf#: B

AR :

Under the General Data Protection Regulation (GDPR), consumers have several rights regarding their personal data collected by
businesses. Among these rights, two key provisions are the right to data access and the right to data portability. The right to data
access allows individuals to request and receive a copy of their personal data held by an organization. The right to data portability
enables individuals to obtain and reuse their personal data across different services, allowing them to transfer their data from one
service provider to another more easily.

These rights aim to provide individuals with more control over their personal data, ensuring transparency and empowerment in the
digital economy.

References: The official GDPR documentation provides a comprehensive overview of individual rights under the regulation, including
detailed sections on the rights to data access and portability, outlining how organizations must accommodate these rights.

B #55

A marketing associate at Cloud Kicks wants to acquire new email subscribers for the company's new line of next generation


https://www.jptestking.com/MC-101-exam.html

footwear.
‘What should the associate utilize?

o A Utilize web signups
e B. Purchase a list
e C. Target current employees

Ef#: A

fiR e«

To acquire new email subscribers for the company's new line of next-generation footwear, the associate should utilize web signups.
This method involves creating a signup form on the company's website where visitors can enter their email addresses to subscribe to
updates, promotions, and more. Web signups are an effective way to grow the email list organically, ensuring that the subscribers are
genuinely interested in the company's products. This approach is also compliant with email marketing best practices and regulations,
such as GDPR and CAN-SPAM, which require explicit consent from subscribers.

HM #56

A marketing associate needs to select a content block within Content Builder for an email template with the following requirements:
* There are two separate content versions available.

* The two content versions will need to be evaluated on performance.

* The two content versions will need to be contained into one content block.

‘Which content block should the associate use?

o A. A/B Test Content
¢ B. Dynamic Content
e C. HTML Content

ER: A

R :

For an email template that requires two separate content versions to be evaluated on performance within a single content block, the
associate should use an A/B Test Content block in Content Builder. This feature allows for the creation of two variations of content
within the same block, with the system automatically splitting the audience to receive either version A or B. Performance metrics can
then be analyzed to determine which version performed better, enabling data-driven decisions for future content strategies.

W #57
In Email Studio, what is used to uniquely identify individuals with a value defined by the admin?

e A, Subscriber Key
e B. Contact ID

e C. Primary Key
Ef#: A

R

In Email Studio, the Subscriber Key is used to uniquely identify individuals. Defined by the admin, it allows for unique tracking of
subscriber engagement and prevents duplicate records. Subscriber Key can be an email address, customer ID, or any other unique
identifier.

* Importance of Subscriber Key: It provides a unique identifier for managing subscriber data, enabling detailed personalization and
tracking across the platform

* Salesforce Documentation Reference: For more on Subscriber Keys, refer to Subscriber Key Usage in Email Studio.
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