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Salesforce Marketing-Cloud-Account-Engagement-Specialist Exam
Overview:

Certification Vendor: ‘Salesforce

Exam Name: Salesforce Certified Marketing Cloud Account Engagement Specialist
Exam Number: Marketing-Cloud- Account- Engagement- Specialist
Exam Format: Multiple Choice, Multiple Select
Exam Price: USD 200
Exam Duration: 105 minutes

Available Languages:  |English

Certificate Validity Period: |Maintenance required with each release cycle

Salesforce Certified Marketing Cloud Account Engagement Consultant

Related Certifications: Salesforce Certified Marketing Cloud Engagement Administrator
Passing Score: ‘68%
Real Exam Qty: 60
Sample Questions: ‘Salesﬁ)rce Marketing-Cloud- Account- Engagement- Specialist Sample Questions
Exam Way: ‘Online (Proctored) or Onsite (Proctored) at a testing center
Pre Condition: Salesforce Certified Administrator credential is recommended but not required.

Official Syllabus URL.: ‘https%/trailhead. salesforce.com/credentials/marketingcloudaccountengagementspecialist
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Salesforce Marketing Cloud Account Engagement Specialist 52
Marketing-Cloud-Account-Engagement-Specialist 58 Bk & (Q25-Q30):

I #25
Which two considerations should be kept in mind when using completion actions for list emails? Choose 2 answers

e A. Completion actions based on link clicks do not trigger on unsubscribe links or email preference page clicks.
e B. Completion actions based on email link clicks only execute once per prospect.

e C. Completion actions based on image file downloads only execute once per day.

e D. Completion actions based on email opens will retroactively apply if added after the email send.

IEf#: B. D

R :

Explanation

‘When using completion actions for list emails, you should keep in mind that completion actions based on email link clicks only
execute once per prospect, and completion actions based on email opens will retroactively apply if added after the email send.
These are important considerations because they affect how your completion actions will work and what results you will see. For
example, if you want to add a prospect to a list based on a link click, you should know that the completion action will only fire the
first time the prospect clicks the link, not every time. Similarly, if you want to change a prospect's score based on an email open, you


https://www.topexam.jp/Marketing-Cloud-Account-Engagement-Specialist_shiken.html

should know that the completion action will apply to all prospects who opened the email, even if they opened it before you added
the completion action

B #26

When are visitors converted to prospects?

A. When they run through completion actions

B. When a prospect fills out a form or form handler

C. When the prospect visits a Marketing Cloud Account Engagement landing page
D. When an autormation rule runs

IEf#: B

AR

Explanation

Visttors are anonymous web browsers who have interacted with your online marketing content, such as your website, landing pages,
or customredirects. Visitors are converted to prospects when they fill out a form or form handler, which captures their email address
and other nformation. Filling out a form or form handler is the only way to convert a visitor to a prospect. Running through
completion actions, matching an automation rule, or visiting a Marketing Cloud Account Engagement landing page do not convert
visitors to prospects, unless they also fill out a form or form handler on those pages. References: Visitors and Prospects, Forms and
Form Handlers

B #27
Jim, a sales manager, just converted a lead to a contact in Salesforce, but none of the lead's Marketing Cloud Account Engagement
information (score/grade) transferred over. How do you address this issue?

A. Marketing Cloud Account Engagement only shows this information on the lead record.

B. Once converted, this information shows on the account record and not the contact.

C. The administrator needs to make sure he has mapped his lead fields to contact fields in Salesforce.
D. The administrator needs to create lookup fields on the contact to see this from the lead.

IEf#: C

A -

According to the Salesforce documentation, the issue of none of the lead's Marketing Cloud Account Engagement information
(score/grade) transferring over when Jim, a sales manager, converted a lead to a contact in Salesforce can be addressed by making
sure that the administrator has mapped the lead fields to the contact fields in Salesforce. A field mapping is a feature that allows users
to sync the data between Marketing Cloud Account Engagement and Salesforce fields, such as name, email, score, or grade. A field
mapping can be configured by the administrator in the connector settings, and it can be customized for different objects, such as
leads, contacts, or accounts. When a lead is converted to a contact in Salesforce, the Marketing Cloud Account Engagement
information (score/grade) should transfer over to the contact record, as long as the lead fields and the contact fields are mapped
correctly in the connector settings. If the fields are not mapped correctly, the Marketing Cloud Account Engagement information
(score/grade) will not transfer over, and the contact record will not reflect the Marketing Cloud Account Engagement data.
Therefore, the administrator needs to make sure that the lead fields and the contact fields are mapped correctly in the connector
settings, and that the sync between Marketing Cloud Account Engagement and Salesforce is working properly. Marketing Cloud
Account Engagement only showing this information on the lead record, this information showing on the account record and not the
contact, or the administrator needing to create lookup fields on the contact to see this from the lead are not the correct ways to
address the issue of none of the lead's Marketing Cloud Account Engagement information (score/grade) transferring over when Jim,
a sales manager, converted a lead to a contact in Salesforce, as they are either inaccurate, irrelevant, or unnecessary options for the
field mapping or the data sync. Reference: Salesforce documentation

HM #28

Which two Salesforce features allow a view of a prospect's Marketing Cloud Account Engagement landing page submission activity
on the syncing contact?

Choose 2 answers

¢ A. Marketing Cloud Account Engagement Activities Visualforce page



¢ B. Salesforce Activities section
¢ C. Engagement History component
¢ D. Marketing Cloud Account Engagement landing pages related list section

Eﬁ: A\ B

fEERA -

Explanation

To view a prospect's Marketing Cloud Account Engagement landing page submission activity on the syncing contact in Salesforce,
an Administrator can use the following features:

* The Marketing Cloud Account Engagement Activities Visualforce page, which shows a detailed history of the prospect's
interactions with Marketing Cloud Account Engagement assets, including landing pages, forms, emails, and custom redirects.

* The Salesforce Activities section, which shows the tasks and events that are logged for the contact, including Marketing Cloud
Account Engagement landing page submissions. References: [Marketing Cloud Account Engagement Activities Visualforce Page],
[Salesforce Activities]

B #29
‘What should you do when muiltiple users are editing an email template at the same time?

e A. Always click Save and Exit or Save Draft and Exit to commit your changes and close your session before ' someone else
edits it

e B. Update the same draft at the same time since the system will recognize updates made by both users

e C. Create two different drafts and merge them through the Email flow process to bring updates from both drafts mnto one

e D. Multiple users cannot edit the same email template at the same time

Ef: A

fEEL:

The best practice when multiple users are editing an email template at the same time is to always click Save and Exit or Save Draft
and Exit to commit your changes and close your session before someone else edits it.

This way, you can avoid overwriting or losing your work, and ensure that the email template is consistent and accurate. If you do not
save and exit, the system will warn you that another user is editing the same email template and ask you to confirm your changes

B #30
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