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At least 2/3 top 500 global companies choose Salesforce electronic business software products as their key products or daily use.
So if you get a Salesforce certification you will be outstanding over others. Candidates want to pass Data-Cloud-Consultant exam,
the fastest and convenient method is to use our Data-Cloud-Consultant Study Guide, many candidates choose this method to pass
exam You also can make this as practice exam materials or use test engine file to test like the real test scene.

Without bothering to stick to any formality, our Data-Cloud-Consultant learning quiz can be obtained within five minutes. No need to
line up or queue up to get our Data-Cloud-Consultant practice materials. They are not only efficient on downloading aspect, but can
expedite your process of review. No harangue is included within Data-Cloud-Consultant Training Materials and every page is
written by our proficient experts with dedication. Our website experts simplify complex concepts and add exanples, simulations, and
diagrams to explain anything that might be difficult to understand.
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Actually we eliminate the barriers blocking you from our Data-Cloud-Consultant practice materials. All types of our Data-Cloud-
Consultant exam questions are priced favorably on your wishes. Obtaining our Data-Cloud-Consultant study guide in the palm of

your hand, you can achieve a higher rate of success. Besides, there are free demos for your careful consideration to satisfy individual
needs on our Data-Cloud-Consultant learning prep. You can free download them to check if it is the exact one that you want.

Salesforce Data-Cloud-Consultant Exam Syllabus Topics:

Topic Details

e Segmentation and Insights: This topic defines basic concepts of segmentation and use cases, identifies
scenarios for analyzing segment membership, configuring, refining, and maintaining segments within Data
Cloud, and differentiating between calculated and streaming insights.

Topic 1

¢ Data Ingestion and Modeling: This topic covers the different transformation capabilities within Data Cloud.

It includes describing processes and considerations for data ingestion from various sources, defining,
Topic 2 mapping, and modeling data using best practices aligned with identity resolution. Lastly, it discusses using
available tools to inspect and validate ingested and modeled data.
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¢ Identity Resolution: It describes matching and how its rule sets are applied. Furthermore, it discusses
Topic 3 reconciling data and its rule sets, the results of identity resolution, and use cases.

Salesforce Certified Data Cloud Consultant Sample Questions (Q126-Q131):

NEW QUESTION # 126

Northern Trail Outfitters wants to create a segment with customers that have purchased in the last 24 hours. The segment data must
be as up to date as possible.

‘What should the consultant Implement when creating the segment?

A. Use streaming insights for near real-time segmentation resuls.

B. Use rapid segments with a publish interval of 1 hour.

C. Use standard segment with a publish interval of 30 mmnutes.

D. Use Enstein segmentation optimization to collect data from the last 24 hours.

Answer: A

Explanation:

To address Northern Trail Outfitters' requirement of creating a segment with customers who have purchased in the last 24 hours,
while ensuring the data is as up to date as possible, streaming insights is the most appropriate solution. Here's why:

Understanding Streaming Insights :

Salesforce Data Cloud provides Streaming Insights , which enables near real-time data processing and segmentation. This feature
allows businesses to capture and act on customer interactions or transactions almost instantly, making it ideal for time-sensitive use
cases like identifying recent purchasers.

Why Not Other Options?

Option B (Einstein Segmentation Optimization) : Einstein Segmentation Optimization focuses on improving segiment performance
using Al but does not inherently provide near real-time data updates. It is more about refining existing segments rather than ensuring
low-latency data availability.

Option C (Rapid Segments with a Publish Interval of 1 Hour) : Rapid Segments are faster than standard segments but still involve a
delay due to the publish interval. A 1-hour interval would not meet the "as up to date as possible" requirement.

Option D (Standard Segment with a Publish Interval of 30 Minutes) : Standard segments are processed less frequently and typically
involve longer delays. Even with a 30-minute interval, this option cannot match the near real-time capabilities of streaming insights.
How Streaming Insights Works :

Streaming Insights processes data from connected sources (e.g., CRM, external systems) in near real-time.

When a customer makes a purchase, the transaction data is ingested into Data Cloud and immediately available for segmentation.
The consultant can configure a segment rule to include only customers whose purchase timestamp falls within the last 24 hours.
Salesforce Documentation Reference :

According to Salesforce's official Data Cloud documentation, Streaming Insights is designed for scenarios where timely data is
critical. It ensures that segments reflect the latest customer behavior without significant delays, aligning perfectly with Northern Trail
Outfitters' needs.

NEW QUESTION # 127

A global fashion retailer operates online sales platforns across AMFR, FMFA, and APAC. the data formats for customer, order,
and product Information vary by region, and compliance regulations require data to remain unchanged in the original data sources
They also require a unified view of customer profiles for real-time personalization and analytics.

Given these requirement, which transformation approach should the company implement to standardise and cleanse incoming data
streams?

A. Transform data before ingesting into Data Cloud.
B. Implement streaming data transformations.

C. Use Apex to transform and cleanse data.

D. Implement batch data transformations.

Answer: D

Explanation:
Given the requirements to standardize and cleanse incoming data streams while keeping the original data unchanged in compliance
with regional regulations, the best approach is to implement batch data transformations . Here's why:



Understanding the Requirements

The global fashion retailer operates across multiple regions (AMER, EMEA, APAC), each with varying data formats for customer,
order, and product information.

Compliance regulations require the original data to remain unchanged in the source systems.

The company needs a unified view of customer profiles for real-time personalization and analytics.

Why Batch Data Transformations?

Batch Transformations for Standardization :

Batch data transformations allow you to process large volumes of data at scheduled intervals.

They can standardize and cleanse data (e.g,, converting different date formats, normalizing product names) without altering the
original data in the source systers.

Compliance with Regulations :

Since the original data remains unchanged in the source systemns, batch transformations comply with regional regulations.

The transformed data is stored in a separate layer (e.g,, a new Data Lake Object or Unified Profile) for downstream use.
Unified Customer Profiles :

After transformation, the cleansed and standardized data can be used to create a unified view of customer profiles in Salesforce Data
Cloud.

This enables real-time personalization and analytics across regions.

Steps to Implement This Solution

Step 1: Identify Transformation Needs

Analyze the differences in data formats across regions (e.g., date formats, currency, product IDs).

Define the rules for standardization and cleansing (e.g., convert all dates to ISO format, normalize product names).

Step 2: Create Batch Transformations

Use Data Cloud's Batch Transform feature to apply the defined rules to incoming data streans.

Schedule the transformations to run at regular mtervals (e.g., daily or hourly).

Step 3: Store Transformed Data Separately

Store the transformed data in a new Data Lake Object (DLO) or Unified Profile.

Ensure the original data remains untouched in the source systens.

Step 4: Enable Unified Profiles

Use the transformed data to create a unified view of customer profiles in Salesforce Data Cloud.

Leverage this unified view for real-time personalization and analytics.

Why Not Other Options?

A . Inplement streaming data transformations :

Streaming transformations are designed for real-time processing but may not be suitable for large-scale standardization and cleansing
tasks. Additionally, they might not align with compliance requirements to keep the original data unchanged.

C . Transform data before ingesting into Data Cloud :

Transforming data before ingestion would require modifying the original data in the source systens, violating compliance regulations.
D . Use Apex to transformand cleanse data :

Using Apex is overly complex and resource-intensive for this use case. Batch transformations are a more efficient and scalable
solution.

Conclusion

By implementing batch data transformations , the global fashion retailer can standardize and cleanse its data while complying with
regional regulations and enabling a unified view of customer profiles for real-time personalization and analytics.

NEW QUESTION # 128
‘Which operator should a consultant use to create a segment for a birthday campaign that is evaluated daily?

A. Is Birthday

B. Is Anniversary Of
C. Is Today

D. Is Between

Answer: B

Explanation:

To create a segment for a birthday campaign that is evaluated daily, the consultant should use the Is Anniversary Of operator. This
operator compares a date field with the current date and returns true if the month and day are the same, regardless of the year. For
example, if the date field is 1990-01-01 and the current date is 2023-01-01, the operator returns true. This way, the consultant can
create a segment that includes all the customers who have their birthday on the same day as the current date, and the segment will be
updated daily with the new birthdays. The other options are not the best operators to use for this purpose because:

A . The Is Today operator compares a date field with the current date and returns true ifthe date is the same, including the year. For



example, if the date field is 1990-01-01 and the current date is 2023-01-01, the operator returns false. This operator is not suitable
for a birthday campaign, as it will only include the customers who were born on the same day and year as the current date, which is
very unlikely.

B. The Is Birthday operator is not a valid operator in Data Cloud. There is no such operator available in the segment canvas or the
calculated insight editor.

C . The Is Between operator compares a date field with a range of dates and returns true if the date is within the range, including the
endpoints. For example, if the date field is 1990-01-01 and the range is 2022-12-25 to 2023-01-05, the operator returns true. This
operator is not suitable for a birthday campaign, as it will only include the customers who have their birthday within a fixed range of
dates, and the segment will not be updated daily with the new birthdays.

NEW QUESTION # 129

A customer notices that their consolidation rate has recently increased. They contact the consultant to ask why.
What are two likely explanations for the increase?

Choose 2 answers

A. Duplicates have been removed from source system data strears.

B. Identity resolution rules have been added to the ruleset to increase the number of matched

C. New data sources have been added to Data Cloud that largely overlap with the existing profiles.
D. Identity resolution rules have been removed to reduce the number of matched profiles.

Answer: B,C

Explanation:

profiles.

Explanation:

The consolidation rate is a metric that measures the amount by which source profiles are combined to produce unified profiles in
Data Cloud, calculated as 1 - (number of unified profiles / number of source profiles). A higher consolidation rate means that more
source profiles are matched and merged into fewer unified profiles, while a lower consolidation rate means that fewer source profiles
are matched and more unified profiles are created. There are two likely explanations for why the consolidation rate has recently
increased for a customer:

New data sources have been added to Data Cloud that largely overlap with the existing profiles. This means that the new data
sources contain many profiles that are similar or identical to the profiles from the existing data sources. For example, if a customer
adds a new CRM system that has the same customer records as their old CRM system, the new data source will overlap with the
existing one. When Data Cloud ingests the new data source, it will use the identity resolution ruleset to match and merge the
overlapping profiles into unified profiles, resulting in a higher consolidation rate.

Identity resolution rules have been added to the ruleset to increase the number of matched profiles. This means that the customer has
modified their identity resolution ruleset to include more match rules or more match criteria that can identify more profiles as
belonging to the same individual. For example, if a customer adds a match rule that matches profiles based on email address and
phone number, instead of just email address, the ruleset will be able to match more profiles that have the same email address and
phone number, resulting in a higher consolidation rate.

NEW QUESTION # 130

A customrer has a calculated nsight about lifetime value.

What does the consultant need to be aware of if the calculated insight.
needs to be modified?

A. Existing dimensions can be removed.
B. New dimensions can be added.

C. Existing measures can be removed.
D. New measures can be added.

Answer: A

Explanation:

A calculated insight is a nultidimensional metric that is defined and calculated from data using SQL expressions. A calculated insight
can include dimensions and measures. Dimensions are the fields that are used to group or filter the data, such as customer ID,
product category, or region. Measures are the fields that are used to perform calculations or aggregations, such as revenue, quantity,
or average order value. A calculated insight can be modified by editing the SQL expression or changing the data space. However,
the consultant needs to be aware of the following limitations and considerations when modifying a calculated insight12:



Existing dimensions cannot be removed. If a dimension is removed from the SQL expression, the calculated insight will fail to run and
display an error message. This is because the dimension is used to create the primary key for the calculated nsight object, and
removing it will cause a conflict with the existing data. Therefore, the correct answer is B.

New dimensions can be added. Ifa dimension is added to the SQL expression, the calculated insight will run and create a new field
for the dimension in the calculated insight object. However, the consultant should be careful not to add too many dimensions, as this
can affect the performance and usability of the calculated insight.

Existing measures can be removed. Ifa measure is removed from the SQL expression, the calculated insight will run and delete the
field for the measure from the calculated insight object. However, the consultant should be aware that removing a measure can affect
the existing segments or activations that use the calculated insight.

New measures can be added. If a measure is added to the SQL expression, the calculated insight will run and create a new field for
the measure in the calculated insight object. However, the consultant should be careful not to add too many measures, as this can
affect the performance and usability of the calculated insight. Reference: Calculated Insights, Calculated Insights in a Data Space.

NEW QUESTION # 131
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